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Savvy  readers  want  smart,  sturdy 

advice.  So  firm  up  your  readership 
with  some  extra  muscle  on 
technology,  finance,  sports,  homes 
and  gardens. 

Drive  up  readership  with  our  car  and 
consumer  tips,  real  estate  and  home 
improvement  advice.  Get  the  first  word  on 
baseball  and  football,  and  the  last  word  on 
personal  investment.  Our  TECH  TO  GO, 
FINANCIAL,  Q  &  A/HOBBIES,  SPORTS, 
VARIETY  and  WEEKLY  FEATURE  SERVICE 
give  readers  features  with  some  byte  in  them. 

COPLEY  HAS  THE  PACKAGES. 

Tech  To  Go.  Your  readers  demand 
techknowledgy.  And  that's  just  what  our 
columns  deliver  with  Martin  Porter's  Future 
Shop  on  home  electronics.  )eff  Young's  Best 
Bytes  that  make  personal  computers  user- 
friendly.  Spyder  Webb's  byting  comic , 
Machine  Head.  Plus  our  Home  Technology 
special  supplement.  Today's  Scene  science 
and  technology  features,  and  our  two  feature 
fillers,  Lifewire  and  Science  Souffle. 
Financial  &  Consumer.  Talk  good  cents 
to  your  readers  with  Don  Bauder's  financial 
updates  and  Barnett's  &  Garcia's  personal 
investment  tips.  More  For  Your  Money.  Our 
Smart  Money  infographic  offers  saving  savvy, 
and  The  Alert  Consumer  offers  spending 
smarts.  Then  we  compound  readers'  interest 


with  tips  on  careers,  business  trends.  Pacific 
Basin,  real  estate,  social  security,  and 
Baldrige's  executive  etiquette.  Plus  Peter 
du  Pre's  Autoword. 

Sports  &  Hobbies.  Help  your  readers 
become  busy  bodies  with  columns  on 
cameras,  cars,  chess,  crafts,  stitchery, 
crossword  puzzles,  astrology  and 
graphology.  Your  readers  will  have  a  ball 
witn  our  sprorts  features  including  The 
Baseball  Report,  The  Football  Report,  Sailing 
Notebcxik,  Outdoor  Life  and  Celebrity  Sports 
Talk.  Plus  four  sports  features,  including 
interviews  by  Gene  Seymour  and  Village 
Voice's  Allen  Barra,  author  of  Football  By 
The  Numbers.  From  boxing  to  basketball, 
women's  sports  to  our  Sports  Trivia  comic, 
Copley  sports  features  throw  a  fastball  for 
quick  readership. 

Homes  and  Gardens.  A  full  house  for 
readers  with  antique  collecting,  architectural 
planning,  remrxleling  and  gardening  tips. 
There's  even  a  celebrity  open  house  with 
our  At  Home  With  column.  Plus  our  two 
special  supplements.  Fall  and  Spring  Home 
Improvement. 

WE  WRAP  UP  WHAT  YOUR 
READERS  WANT. 

Copley  News  Service  helps  more  than  1 ,500 
publications  spice  up  their  pages  for  savvy 


readers  with  our  package  of  features.  Written 
by  top  journalists.  Zeroing  in  by  theme  on 
what's  important  to  readers.  Complete  with 
art.  And  available  camera-ready  or  via  high¬ 
speed  AP  or  UPl  wire  for  less  than  the  cost  of 
one  free-lance  story. 

MORE  THAN  85  FEATURES 
AND  25  PACKAGES. 

Good  Life.  Food  &  Health.  Travel.  Arts  & 
Entertainment.  Children  and  Campus 
Pages.  ColorFoto  Service.  Screcial  Feature 
Packages.  Editorials  and  Political  Cartoons. 
Commentary.  Tech  To  Go.  Financial  & 
Consumer.  Sports  &  Hobbies.  Homes  & 
Gardens.  Fillers  &  Graphics.  From  comics  to 
crosswords,  pets  to  puzzles,  Copley  delivers 
what  your  readers  want  from  your  paper. 

HEADLINERS 

Chris  Barnett/Art  Garcia  (More  For  Your 
Money)  ■  )eff  Young  (Best  Bytes)  ■  Martin 
Porter  (Future  Shop)  ■  Sharon  Benoit 
(Business)  ■  Peter  du  Pre  (Autoword)  •  Linda 
Rosenkrantz  (Contemporary  Collectibles)  • 
Sharon  Owen  Haven  (Decor  Score)  ■  Kelle 
Barfield  (Crafts:  Make  It  Yours)  ■  Madeline 
Hunter  (Stitching  Witchery)  •  Spyder  Webb 
(Machine  Head  comic)  ■  Gene  Seymour 
(Sports)  •  Allen  Barra  (Sports)  ■  Freebies 
Magazine  (Freebies)  •  (Dell  Publishing 
(Crossword  Puzzles)  •  Steve  Ryan  (Puzzles 
and  Carnes) 
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Number  Three  in  a  Series 


Government  support  of  the 
commercial  aircraft  industry  comes 
down  to  three  issues: 

Boeing,  McDonnell  Douglas, 
and  Airbus  Industrie. 


It’s  no  secret:  governments  have  always  been  supportive 
of  their  native  aircraft  companies. 

It  was  certainly  true  well  before  1970,  the  year  Airbus 
Industrie  was  formed.  The  European  consortium,  a  joint  effort 
of  companies  in  Britain,  France,  Germany,  and  Spain,  knew  that 
the  private  sector  alone  could  not  provide  the  huge  amount  of 
capital  required.  That’s  why  government  loans  to  the  Airbus 
partner  companies  were  necessary  for  Airbus  Industrie  to  be¬ 
come  airborne. 

American  manufacturers  had  become  solidly  established 
because  of  their  insulation  from  World  War  II’s  devastation. 
Post-war  conversion  from  military  to  commercial  aircraft  pro¬ 
duction  came  quickly,  and  the  govemment/industrial  link  helped 
propel  the  U.S.  into  a  globally  dominant  position. 

U.  S.  companies  continue  to  enjoy  the  fruits  of  government 
support. 

According  to  the  most  recent  figures  available  (Aerospace 
Industry  Association,  1981),  government  funding — through  the 
military  and  NASA — accounts  for  72%  of  the  $12  billion  spent 
on  aerospace  research  and  development. 

For  example,  the  same  research  and  development  teams 
who  worked  on  the  design  for  the  Air  Force’s  giant  C-5  trans¬ 
port  devoted  their  talents  to  jumbo  commercial  jets  like  the 
Boeing  747  and  McDonnell  Douglas  DC-10. 

Regulatory  support,  like  the  banning  of  Airbus  jetliners 
from  Washington  National  Airport  until  American  companies 
built  similar  planes,  helped  protect  American  producers  from 
competition. 

The  point  is,  government  support — direct  or  indirect — of 
the  aircraft  industry  is  a  reality.  There’s  the  American  way  and 
the  European  way,  and  both  are  perfectly  acceptable.  Because 
the  aircraft  industry  is  too  vital,  both  in  economic  and  techno¬ 
logical  terms,  for  government  to  ignore. 


^AIRBUS  INDUSTRIE 


For  reprints  of  this  series,  write  to  “Three  Companies,”  Airbus  Industrie  of  North  America,  Inc.,  593  Herndon  Parkway,  Suite  300,  Herndon,  VA  22070. 
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Selling  Supplies? 
Buying  or  Selling 
Usra  &:|uipment? 


Whether  it’s  a  press,  phototypesetting  or 
mailroom  equipment,  camera  and  dark¬ 
room  equipment  and  supplies,  or  com¬ 
puters  and  computer  software,  you’ll  find 
better  prospects  and  better  buys  in  E&P 
Classified. 

Rates  and  order  form  in  Classified  section. 
All  mail  and  calls  go  to: 

Editor  &  Publisher 

11  West  19‘"  St. 

New  York,  NY  10011 
(212)  675-4380 


When  you  need  Classified, 
we*te  here — every  week! 
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NOVEMBER 

6-9— National  Association  of  Advertising  Publishers,  Fall  Conference,  The 
Waverly,  Atlanta. 

11-13 — Audit  Bureau  of  Circulations,Conference  and  Annual  Meeting,  Fair¬ 
mont  Hotel,  San  Francisco. 

11-14 — Society  of  Professional  Journalists,  Sigma  Delta  Chi,  Chicago  Hilton 
and  Towers,  Chicago. 

11- 15— Arizona  Press  Association,  Fall  Convention,  Sheraton  Tucson  El 

Conquistador,  Tucson. 

12- 13 — New  Jersey  Press  Association  Annual  Meeting  and  Convention, 

Nassau  Inn,  Princeton. 

12-14 — New  England  Society  of  Newspaper  Editors,  Mystic  Hilton,  Mystic, 
Conn. 

12- 14 — Regional  Minorities  Conference  and  Job  Fair,  Sponsored  by  the 

American  Society  of  Newspaper  Editors,  Campus  Inn,  Ann  Arbor, 
Mich. 

13- 15— Foundation  for  American  Communications,  Journalism  Ethics  Con¬ 

ference  for  Journalists,  Cosponsored  by  the  Meadows  Foundation, 
The  Houstonian  Hotel  &  Conference  Center,  Houston. 

16-19— Inter  American  Press  Association,  43rd  General  Assembly,  Holiday 
Inn  Crowne  Plaza  Hotel,  Santiago.  Chile. 

DECEMBER 

10-11 — Newspaper  Association  Managers,  Legislative  Conference,  The 
Newspaper  Center,  Reston,  Va. 

SeminarsIWorkshopsIClinics 

NOVEMBER 

5- 7 — Wisconsin  Daily  Newspaper  Circulation  Managers  and  University  of 

Wisconsin  Journalism  Institutes:  Circulation  Marketing  Strategies  — 
Blueprint  for  Present  and  Future  Growth,  Wisconsin  Center,  Madi¬ 
son. 

6- 8— Mid  America  Press  Institute,  Newsroom  Management  Seminar,  Cla¬ 

rion  Hotel,  St.  Louis. 

8-11— SNPA  Foundation,  Marketing  Newspapers,  Seminar,  St.  Petersburg 
Times,  St,  Petersburg,  Fla. 

8-13 — The  Poynter  Institute  for  Media  Studies,  Graphics  Center:  Newspa¬ 
per  Design  and  Typography,  St.  Petersburg. 

8- 18 — American  Press  Institute,  News  Editors  &  Copy  Desk  Chiefs,  Reston, 

Va. 

9- 11 — ANPA/ICMA/NPRA,  Circulation  Managers  Workshop,  Omni 

Georgetown,  Washington,  D.C. 

15- 18 — SNPA  Foundation  Seminar,  Layout,  Design,  Graphics,  Dallas. 

16— Gannett  Center  for  Media  Studies,  Technology  &  Audience  Study 

Group,  Columbia  University,  New  York  City. 

16- 18 — ANPA/INMA,  Management  Skills  for  Newspaper  Promotion  Work¬ 

shop,  Knickerbocker  Hotel,  Chicago. 

16-20— ANPA  Newspaper  Quality  Control  Seminar,  The  Newspaper  Center, 
Reston,  Va. 

19 — NENA,  Circulation  Customer  Service  Workshop,  Weston  Hotel, 
Boston. 

20-23— The  Poynter  Institute  for  Media  Studies,  Ethics  Center:  Applied 
Ethics  for  College  Journalists,  St.  Petersburg. 

29- 12/4 — American  Press  Institute,  Promoting  the  Daily  Newspaper,  Reston, 

Va. 

30- 12/2 — ANPA/ASNE/APME,  Leadership  in  the  Newsroom,  Trade  Winds,  St. 

Petersburg. 

30-12/4 — ANPA  Web  Offset  Newspaper  Press  Operations  Seminar,  The 
Newspaper  Center,  Reston,  Va. 

DECEMBER 

3- 4 — Gannett  Center  for  Media  Studies,  Technology  Studies  Seminar 

Columbia  University,  New  York. 

4- 6— Atlanta  Seminar  on  Photojournalism,  Lanier  Plaza,  Atlanta,  Ga, 

6-1 1 — American  Press  Institute,  Circulation  Sales  and  Marketing  Strate¬ 
gies,  Kellogg  West,  Pomona,  Calif. 

6-1 1 — The  Poynter  Institute  for  Media  Studies,  Graphics  Center:  Design  for 
Spanish  Language  Newspapers,  St.  Petersburg. 

7- 9 — ANPA  Advanced  Management  Workshop,  Amelia  Island  Plantation, 

Amelia  Island,  Fla. 

7 — Gannett  Center  for  Media  Studies,  Technology  &  Advanced  Study 
Group,  Columbia  University,  New  York. 
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Not  likely.  Not  if  you're  a  college  graduate  who 
could  start  in  another  field  at  what  a  teacher 
earns  after  1 5  years  on  the  job. 

Thats  why  America  desperately  needs  teachers.  One 
million  teachers  between  now  and  1990.  By  every  meas¬ 
ure,  we're  going  to  be  several  hundred  thousand  short. 

Imagine  if  we  were  talking  about  a  shortage  of 
physicians  and  surgeons.  A  massive  teacher  shortage 
has  just  as  serious  consequences  on  our  society. 

Who  will  be  there  to  prepare  future  generations  to 
enter  all  the  professions  if  there  aren't  enough 
teachers  to  do  the  job? 

Shortages  already  exist  all  across  this  country, 
because  for  years  college  students  in  droves  have  chosen 
not  to  become  teachers.  In  1967, 22%  of  all  college  fresh¬ 
men  planned  on  teaching.  By  1985  only  6%  of  the 
students  polled  said  they  wanted  to  teach. 

What  keeps  college  students  from  ^  ^ 
wanting  to  be  teachers?  jT  m 

First  and  foremost,  pay.  ■  IK 


nea  = 

The  Subject  is  Excellence. 


Right  now  there  are  four  million  Americans  certified 
to  teach  who  aren't  in  the  classroom.  And  one-quarter 
of  all  education  graduates  decided  never  to  seek  teach¬ 
ing  jobs.  Countless  more  considered  education  but 
decided  not  to  make  it  their  major. 

America  has  lost  a  generation  of  teachers.  To  fill 
in  the  gaps,  schools  are  using  teachers  out  of  the  fields 
of  expertise  or  uncertified  teachers  to  make  sure  class¬ 
rooms  aren't  empty.  This  severely  hurts  the  education 
process  and  masks  the  severity  of  the  teacher  shortage. 

In  a  recent  gallup  poll,  commissioned  by  the  NEA, 
80%  of  the  American  people  favor  higher  teacher  sala¬ 
ries.  Almost  half  of  those  surveyed —41% — said  they 
are  willing  to  pay  higher  taxes  to  see  that  teachers  are 
paid  properly. 

Americans  want  it.  America  desperately 
needs  it. 

Qualified  teachers,  paid  professional 
k  f  'I  wages.  So  that  becoming  a  teacher  is  once 
1^^  again  a  respected  and  vmued  choice. 


Ql  1987  National  Education  Association 


Editorial  workshop 


By  Roy  H.  Copperud 


Ad  Lingo  No.  654 

A  form  letter  from  my  bank  announced  that  it  had 
repriced  certain  services  connected  with  checking 
accounts.  Repriced,  hey?  A  new  one  on  me,  though  it  was 
easy  enough  to  see  what  was  meant.  The  costs  of  the 
services  would  be  changed.  No,  to  any  experienced  reader 
of  corporate  and  advertising  prose  —  all  of  us  —  it  meant 
more  than  that:  It  meant  that  they  were  going  to  go  up,  I 
sensed  immediately. 

As  I  read  on,  I  found  I  was  right.  Repriced  is  the  product 
of  an  inventive,  if  evasive,  mind  and  may  easily  displace 
revised  and  readjusted,  the  standard  euphemisms  for  let¬ 
ting  the  customer  know  he  is  going  to  have  to  pay  more, 
without  coming  right  out  and  unmistakably  saying  so.  Of 
course,  the  necessity  does  arise  for  being  explicit,  in  which 
event  we  are  favored  with  revised  upward  or,  sometimes, 
adjusted  upward. 

Now,  the  composers  of  the  prose  in  which  these  expres¬ 
sions  occur  are  only  trying  to  soften  the  blow.  Will  they 
never  learn  that  we  all  caught  on  to  their  shifty  tactics  long 
ago,  and  so  the  euphemisms  might  as  well  be  replaced  by 
plain  English? 

*  *  * 

It  looks  as  if  the  quasi-literate  generations  graduated  by 
our  schools  since  the  war  have  now  reached  positions 
where  they  are  producting  copy  for  advertising  agencies.  I 
base  this  supposition  on  what  the  printed  page  increas¬ 
ingly  displays.  “Knockout  the  high  price  of  glasses,”  one 
ad  exhorts,  but  it  should  be  knock  out,  a  phrasal  verb,  not 
the  noun  knockout.  Would  you  write,  “Turnout  the 
lights”? 

“Low  prices  everyday”  is  the  boast  of  an  appliance 
retailer.  What  he  means  is  every  day  —  adjective  and 
noun,  not  the  adjective  everyday;  not  “an  everyday  occur¬ 
rence”  but  “it  happens  every  day.” 

An  outfit  offering  to  infuse  drive  into  lethargic  pupils 
trumpets,  “How  to  motivate  the  lazy,  disinterested  stu¬ 
dent.”  Must  have  meant  uninterested  because  disinter¬ 
ested  means  impartial.  Let  us  hope  the  stimulation  is  on  a 
higher  level  than  the  ad.  Sadly  enough,  these  gaffes  are 
often  in  the  boldest  possible  headings. 

*  *  * 

A  heading  on  a  New  Yorker  ad  read,  “And  a  small  child 
shall  lead  them.”  As  I  have  recommended  before,  if  the 
writer  wants  to  quote  or  take  off  on  a  familiar  saying,  the 
least  he  can  do  is  get  it  right  or  chance  looking  foolish. 
Everybody  knows  that  the  correct  form  of  these  words  is 
“and  a  little  child  shall  lead  them”  (Isaiah  11:6).  What’s 
wrong,  you  ask,  with  making  it  “a  small  child”?  Well,  why 
not  use  the  exact  words  of  the  original,  even  if  it  means 
looking  them  up?  Worse,  “a  little  child  shall  lead  them” 
has  a  certain  rhythm  that  is  destroyed  by  “small  child.” 
The  original  is  pait  of  a  line,  we  might  say,  in  iambic 
trimeter,  though  admittedly  it  is  not  in  the  form  of  verse. 
*  *  * 

I  am  intrigued  by  the  way  better  and  older,  which  began 
life  as  comparatives,  are  verging  toward  the  positive. 
Automobiles,  homes,  or  people  are  never  old  in  the  ads; 
they  are  merely  older,  though  cars  generally  take  a  spe¬ 
cialized  descriptive:  older-  or  early-model.  A  not-so-old 
car  is  a  late-model  one.  And  let’s  not  overlook  that  fine 
euphemism  preowned  instead  of  the  unfeeling  second¬ 
hand. 
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The  4th  Estate 


By  Doug  Borgstedt 


About  Awards 


Top  art  critics.  Seven  newspaper  journalists  from 
around  the  country  were  named  the  winners  of  the  fourth 
annual  Manufacturers  Hanover  Art/World  Awards  for 
Distinguished  Newspaper  Art  Criticism.  The  awards  are 
administered  by  Art! World  magazine. 

The  three  winners  in  the  architecture  category  were 
Benjamin  Forgey,  Washington  Post;  Michael  Sorkin,  Vil¬ 
lage  Voice  and  Allan  Temko,  San  Francisco  Chronicle. 

In  the  contemporary  art  category,  the  winners  were 
Christopher  Knight  of  the  Los  Angeles  Herald  Examiner 
and  the  Washington  Post’s  Paul  Richard. 

The  winners  in  the  art  history  category  were  Jack  Flam, 
Wall  Street  Journal  and  Nancy  Stapen,  Boston  Herald. 

Three  newspapers  also  won  special  cittations  for  their 
support  of  the  arts:  the  New  York  Times,  Chicago  Tribune, 
and  Chicago  Sun-Times. 

Zarwell  winner.  Virginia  Dodge  Fielder,  vice  president 
news/circulation  research  for  Knight-Ridder  Newspapers, 
was  named  winner  of  the  1987  Gerold  Zarwell  Award  for 
Excellence  and  Professionalism  in  Newspaper  Research. 

The  award,  presented  by  the  Newspaper  Research 
Council,  was  given  for  Fielder’s  circulation  retention 
study.  Love  Us  and  Leave  Us:  New  Subscribers  One  Year 
Later.  The  study  was  sponsored  by  the  American  Society 
of  Newspaper  Editors  with  support  from  NRC  and  the 
International  Circulation  Managers  Association. 

Kids’  columns  honored.  The  Los  Angeles  Herald  Exam¬ 
iner  has  received  a  scroll  of  recognition  from  the  Los 
Angeles  County  Board  of  Supervisors  for  its  special  cov¬ 
erage  of  Pope  John  Paul  II’s  recent  visit  to  the  area. 

The  scroll  cites  the  Herald  for  its  column,  “L.A.  Kids 
Greet  the  Pope,”  for  its  “warm  and  unique  journalistic 
contribution  to  a  memorable  occasion.” 

Appearing  daily  on  the  paper’s  front  page  from  Sept.  2- 
20,  the  column  invited  youngsters  age  12  and  under  to 
communicate  their  concerns  and  wishes  to  the  pontiff. 

The  invitation  drew  more  than  5,000  responses,  includ¬ 
ing  hand-painted  pictures  expressing  concerns  of  the  chil¬ 
dren  and  their  family  and  friends,  as  well  as  curiosity  about 
the  pope  and  his  Los  Angeles  visit. 

Herald  editor  Max  McCrohon  said  that  because  only 
part  of  the  letters  could  be  published,  the  rest  will  be  given 
to  Catholic  Church  officials. 
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Super  Lo-Rub  Fountain  Solution 
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Make  the  press  pool  work 

After  all  the  consultations,  dry  runs,  and  actual  trials  “under  fire,” 
the  press  pool  is  a  concept  that  should  work  for  the  benefit  of  the 
American  people  as  well  as  the  military  establishment  that  controls 
it.  But  it  hasn’t  been  working  in  the  Persian  Gulf  the  way  it  should 
work.  There  have  been  too  many  “near  misses,”  too  many  apologies, 
too  many  alibis. 

When  the  Navy  blasted  Iranian  oil  platforms,  the  Navy  apologized 
that  it  did  not  have  time  to  escort  pool  reporters  to  the  scene.  It 
seems  unlikely  that  an  operation  of  that  kind  would  have  been 
mounted  on  the  spur  of  the  moment. 

When  U.S.  helicopters  were  fired  upon  and  then  in  turn  attacked 
Iranian  speedboats,  it  was  impossible  for  anyone  to  have  anticipated 
the  incident,  but  the  pool  was  denied  information  about  it  and  was 
refused  access  to  the  scene.  The  Navy,  instead,  issued  a  press  release 
with  four  photos  which  editors  called  “poor”  and  which  were  sus¬ 
pected  of  having  been  “doctored”  to  remove  background  features. 

If  pool  operations  like  this  in  the  Persian  Gulf  or  anywhere  else  are 
to  be  successful,  they  cannot  be  left  to  the  judgment  of  local 
commanders.  No  officer.  Navy  or  otherwise,  is  going  to  risk  his  rank 
by  accommodating  journalists,  when  he  believes  military  considera¬ 
tions  take  precedence,  unless  he  is  ordered  to  do  so. 

A  press  pool  is  going  to  be  just  as  effective  as  the  top  officers  in  the 
Pentagon  want  it  to  be.  If  they  give  the  orders  to  make  it  work, 
officers  in  the  field  will  make  it  work.  If  Pentagon  officials  don’t  give 
those  orders,  local  commanders  will  always  find  a  way  to  cover  their 
backsides  and  the  pool  will  suffer. 

It’s  as  simple  as  that. 

Student  distrust  of  business 

A  survey  of  500  journalism  students  in  11  colleges  (E&P,  Oct.  24, 
page  20)  found  that  58%  of  them  disagi’ee  with  the  statement;  “Amer¬ 
ican  businessmen  are  basically  honest.”  In  addition  75.2%  of  them 
disagree  with  the  statement  that  “corporate  advertising  presents  a 
clear  and  accurate  picture  of  a  company.  “Furthermore,  58.7%  be¬ 
lieve  “deceptive  advertising  is  commonplace  in  business.” 

These  results  will  not  be  news  to  the  business  community.  Other 
studies  have  revealed  the  same  bias,  and  many  corporations  have 
spent  large  sums  of  money  trying  to  give  journalists  a  better  appre¬ 
ciation  of  the  role  of  business  in  our  economy. 

It  is  unlikely  that  college  students  have  had  enough  exposure  to  the 
business  community  to  have  formed  these  judgments  on  the  basis  of 
their  own  experience.  The  assumption,  therefore,  is  that  their  atti¬ 
tude  was  absorbed  from  teaching  in  the  lower  grades.  But  how, 
when,  where,  and  by  whom?  It  reminds  us  of  a  line  in  a  song  from 
“South  Pacific”:  “You  have  to  be  taught  to  hate.” 

Maybe  some  journalism  professor  who  is  seeking  a  research  proj¬ 
ect  will  try  to  find  out  where  students  acquired  these  attitudes. 
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Letters  to  the  Editor 

Says  attribution  fiap  was  a  ‘moiehiii’ 


Re  your  article  on  the  flap  over 
attribution  in  Steve  Twomey’s  piece 
on  the  aircraft  carrier:  The  question 
posed  by  your  headline  was  “Moun¬ 
tain  or  molehill?”  Allow  me  to  cast  a 
vote  for  molehill. 

Let  me  state  here  that  I  am  a  former 
colleague  of  Twomey’s  and  not  a 
neutral  observer,  but  my  reaction 
after  reading  your  piece  was,  Is  that 
all  there  is?  (which  is  the  title  of  a  1969 
song  written  by  Jerry  Leiber  and 
Mike  Stoller  and  performed  by  noted 
songstress  Peggy  Lee). 

Twomey’s  200  words  of  description 
have  somehow  given  birth  to  thou¬ 
sands  of  words  of  analysis  and  criti¬ 
cism:  in  the  Georgia  paper  run  by 
John  Perry,  in  the  Atlanta  Constitu¬ 
tion,  in  the  Washington  Post,  and 
now  in  E&P.  What  next?  Perhaps  a 
miniseries. 

In  my  mind,  it  is  much  ado  about 
nothing  (which  is  the  title  of  a  play 
believed  to  be  written  by  noted  16th- 
century  British  playwright  William 
Shakespeare). 

Steve  Twomey  did  what  all  of  us  try 
to  do.  He  wrote  vividly  and  well,  with 
insight  and  intelligence.  His  intent 
was  not  merely  to  entertain  but  to 
inform;  not  to  mislead  but  to  make  a 
difflcult  and  complex  subject  accessi¬ 
ble. 

The  difference  is  that  he  did  it  bet¬ 
ter  than  the  rest  of  us  could,  won 
several  prizes,  and  drew  the  attention 
of  Mr.  Perry,  who  seems  to  want 
everything  explained  to  him  or  noth¬ 
ing  (which  is  a  paraphrase  of  a  line 
from  the  1942  play  Le  My  the  de 
Sisyphe  written  by  noted  French 
writer  Albert  Camus;  Camus’  exact 
words  were  "'Je  veux  tout  me  soit 
explique  ou  rien”). 

What  rules  should  govern  attribu¬ 
tion?  Not  to  ruin  plans  for  symposia, 
doctoral  theses,  and  other  learned 
discussions  on  this  topic,  allow  me  to 

Addendum 

A  report  in  the  Oct.  17  E&P  on  the 
recent  tribute  to  war  correspondents 
killed  while  covering  wars  and  con¬ 
flicts  inadvertently  left  out  the  name 
of  Albert  E.  Kaff  from  the  list  of  those 
in  attendance. 

Now  the  business  and  international 
editor  for  the  Cornell  University 
News  Service,  Kaff  spent  29  years  as 
a  foreign  correspondent  for  United 
Press  International  based  in  Korea, 
Japan,  Vietnam,  Taiwan,  the  Philip¬ 
pines  and  Hong  Kong. 


suggest  the  following:  Try  common 
sense. 

A  writer  and  his  editors,  keeping  in 
mind  both  the  reader  and  the  intent 
and  flow  of  the  story,  can  usually 
figure  out  when  attribution  is  needed 
and  when  it  is  not. 

Mr.  Perry  fears  that  the  reader  may 
think  a  reporter  was  an  eyewitness  to 
an  event  when  he  was  not.  I  think  he 
underestimates  the  reader.  So  we  dis¬ 
agree.  Is  that  cause  for  a  holy  war? 


Re  “Washington  Post,  Woodward 
answer  critics”  {E&P,  Oct.  10): 

I  do  not  presume  to  know  why  Wil¬ 
liam  Casey  talked  so  much  to  Bob 
Woodward,  but  I  am  amazed  that 
anyone  seriously  entertains  doubts 
that  the  conversations  took  place. 
Anyone  who  has  watched  the  Reagan 
administration  knows  that  its  officials 
are  nothing  if  not  savvy  in  their  deal¬ 
ings  with  reporters. 

Knowledgeable  journalists  have 
theorized  that  Lt.  Col.  Oliver  North 
kept  his  contra-support  activities 
secret  for  so  long  by  talking  often  and 
in  detail  with  reporters. 

He  provided  briefings  —  leaks,  if 
you  wish  —  on  major  stories.  He  saw 
to  it  that  other  agencies,  such  as  the 
State  Department’s  Office  of  Public 
Diplomacy,  regularly  dropped  classi¬ 
fied  information. 


Mr.  Perry  seems  to  think  so.  Well,  I 
say  it’s  spinach  and  I  say  the  hell  with 
it  (which  is  a  famous  caption  written 
by  noted  American  humorist  James 
Thurber  for  a  cartoon  in  the  New 
Yorker  magazine). 

Tom  Ferrick  Jr. 

(Ferrick  is  a  reporter  for  the  Phila¬ 
delphia  Inquirer.) 


The  relationship  that  he  developed 
with  reporters  kept  them  from  exam¬ 
ining  too  closely  his  own  activities. 
The  news  leaks  kept  them  busy  pur¬ 
suing  other  stories. 

Why  is  it  hard  to  believe  that 
Casey,  whom  North  has  called  his 
mentor,  would  do  the  same? 

Woodward,  after  all,  is  the  nation’s 
premier  investigative  reporter.  Casey 
could  well  have  figured  out  that  if  he 
were  going  to  run  operations  that 
skirted  the  law.  Woodward  was  the 
most  likely  person  to  find  them  out. 

As  any  public  relations  counselor 
would  have  advised,  the  best  way  to 
deal  with  possible  adverse  press  is  to 
make  yourself  available. 

At  the  very  least,  Casey  knew  that 
the  journalists’  code  of  ethics  would 

(Continued  on  page  50) 


FROM  BANGKOK  .  .  . 

“A  summit  in  Southeast  Asia  would 
bring  together  an  Indonesian  with  only  one 
name,  a  Malaysian  with  no  family  name 
and  a  woman  known  universally  and  simply 
by  her  nickname,  Cory. 

“From  the  Filipino  Popsys  and 
Bongbongs,  to  Indonesia’s  singular  Suharto 
and  South  Korea’s  multitudinous  Kims, 

Lees  and  Parks,  names  in  the  Orient  are  a 
nightmare  for  outsiders. 

‘“My  friend’s  name  is  Chunhachiwacha- 
loke,  ’  said  a  Thai  secretary.  ‘His  first  name 
is  Ekachai.  We  call  him  Ek.  ’ 

“The  Thais  are  a  sensible  people.  ’’ 

— Nick  B.  Williams,  Jr. 

Los  Angeles  Times 

Outstanding  in  the 

LOS  ANGELES  TIMES-WASHINGTON  POST  NEWS  SERVICE 
1150  15th  St.,  NW,  Washington,  DC  20071  (202)  334-6173 


Doubters  should  not  doubt  Woodward 


EDITOR  &  PUBLISHER  for  November  7.  1987 


7 


OR  WIN  A  S50.00  GIFT  CERTIFICATE  R J.  O'TOOLES  OR  RILfY'S 


TOP  HONORS  . . .  AGAIN 


A  FREE  TRIP  FOR  TWO 
TO  DISNEY  WORLD 


1  1  * 

IK  JIB 

ST  PflTKICKS  pay 


AUTO  SALE 


February  26  -  March  21 

REGISTER  TO  WIN  AT  PARTICIPATING  AUTO  DEALERS 


fiSTPaTRlCK'SDflYi^:' 

i 


Compliments  of 

nIXCAUBUR  TRAVEL  INC. 

lOOE  Washington  St  .  Syracuse.  NY  13202*(31S)424-1921 

■wy  ymm  wymy  Iw  »•  tL  Pyy  0*r  A«M»  a«M  «  My  •!  ewM 

*•  otMf  eiortd.  •  Majo  fM  iMtiaMU  ••  lu.  OTmtm,  ■  laajo  fR 


M  eeting  high  stan¬ 
dards  is  a  daily  event 
at  The  Syracuse 
Newspapers,  whether 
in  the  newsroom  or 
the  pressroom.  So  we 
take  pride  in  the  Her- 
ald-Journal’s  first 
pla  ce  honor  in  this 
year’s  Kodak  Inter¬ 
national  Color  Repro¬ 
duction  Contest  for 
the  direct  letterpress 
category, 
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in  color  reproduction 
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sons  we  sell  more  and 
more  pages  of  color 
advertising  every 
year.  Because  when 
our  advertisers  de¬ 
mand  quality  color  re¬ 
production,  we  make 
sure  we  deliver  ,  ,  , 
again  and  again. 
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Problems  with  Pentagon’s  Persian  Gulf  press  pool 

Pools  are  kept  away  from  the  important  events  and  are 
given  secondhand  information  by  military  spokespeople 


By  George  Garneau 

As  U.S.  Navy  destroyers  blasted 
Iranian  oil  platforms  in  the  Persian 
Gulf,  a  pool  of  journalists  organized 
by  the  Navy  dawdled  —  unwill¬ 
ingly  —  in  a  Bahrain  hotel. 

The  Navy  later  apologized,  saying 
it  did  not  have  time  to  escort  the 
reporters  to  the  scene.  But  the  inci¬ 
dent  was  not  unique  and  underscores 
the  press’s  frustrations  in  covering 
U.S.  military  operations  in  the  Gulf 
through  a  pool  of  reporters  who 
depend  on  the  military  to  provide 
access  to  Navy  ships. 

While  journalists  generally  support 
the  pool  concept,  after  more  than 
three  months  of  pool  coverage  in  the 
Gulf,  they  remain  unhappy  with  the 
military’s  handling  of  it  and  continue 
efforts  to  improve  it. 

The  pool  can  provide  detail,  color 
and  eyewitness  accounts  of  important 
military  confrontations  unobtainable 
otherwise  but,  according  to  news 
executives,  when  it  works,  it’s 
flawed,  when  it  doesn’t  work,  it’s  a 
waste,  and  at  its  worst  it’s,  open  to 
manipulation. 

“The  pool  arrangement  is  a  good 
concept  that  right  now  is  not  working 
at  all  well  in  practice,”  said  Clark 
Hoyt,  Washington  bureau  chief  for 
Knight-Ridder  newspapers. 

Associated  Press  correspondent 
Richard  Pyle  wrote  in  a  dispatch  that 
when  U.S.  helicopters  were  fired 
upon  and  then  attacked  Iranian 
speedboats  Oct.  8,  the  pool  was 
denied  information  about  the  incident 
and  was  refused  access  to  the  scene. 

Instead,  the  Navy  later  provided  a 
press  release  and  four  poor  photos  of 
the  captured  boats;  some  pictures  had 
been  “doctored”  to  remove  back¬ 
ground  features.  No  videotape  was 
released. 

Comparing  these  incidents,  when 
access  was  denied,  with  heavy 


reporting  allowed  upon  the  Navy’s 
capture  of  an  Iranian  mine-laying  ves¬ 
sel  “suggests  but  doesn’t  prove  that 
pool  activation  depends  on  political 
decisions  made  in  Washington,  and 
suggests  also  we  are  becoming 
accomplices  in  managed  news  cover¬ 
age,”  according  to  Jesse  Schulman,  a 
Mutual  Broadcasting  System  corre¬ 
spondent. 

“It  must  be  reporters  and  editors 
who  decide  whether  a  particular 
event  is  newsworthy,  not  Pentagon 
officials,”  Schulman  warned,  or  the 
pool  system  “may  degenerate  into  a 
conduit  for  managed  and  manipulated 
coverage.” 


The  pool  described  was  the  fifth  in  a 
series  that  began  in  July  when  a  pool 
was  activated  in  secrecy  from 
Washington,  D.C.,  to  cover  the  first 
convoy  of  American-flagged  Kuwaiti 
tankers  escorted  by  Navy  warships. 

The  pool  system  was  established  as 
a  result  of  a  government  commis¬ 
sion’s  attempt  to  avoid  repetition  of 
the  media’s  exclusion  from  the  1983 
U.S.  invasion  of  Grenada.  Pool 
reporters  act  on  behalf  of  other  orga¬ 
nizations  in  their  medium  and  share 
information  they  gather. 

Pool  reporting  from  Navy  vessels 
forms  a  small  part  of  overall  media 
coverage.  But  because  of  its  unique 
value,  news  executives  have  been 
working  to  improve  the  Gulf  pool, 
which,  unlike  coverage  of  land-based 
military  operations,  depends  on  Navy 
good  will,  hospitality,  transportation 
and  communications. 


The  first  pool  prompted  criticisms 
of  military  censorship,  technical 
delays  and  overall  lack  of  control 
when  the  pool  was  halted  during  con¬ 
tinuing  hostilities. 

After  intermittent  pool  coverage 
and  media  pressure,  the  Pentagon  in 
August  established  a  smaller,  con¬ 
tinuing  local  pool,  or  “theater  pool,” 
that  rotates  every  three  weeks.  It  con¬ 
sists  of  one  reporter  and  one  photog¬ 
rapher  representing  the  wire  services, 
a  radio  reporter  and  a  three-person 
television  crew. 

Since  the  first  pool,  no  newspaper 
reporters  have  taken  part. 

Criticism  has  not  abated,  centering 


mainly  on  the  pool  being  underused. 

“They  spend  more  time  sitting  in 
the  hotel  than  they  do  out  covering 
things,”  according  to  Bill  Headline, 
Washington  bureau  chief  for  Cable 
News  Network,  who  said  a  lot  of 
news  goes  unreported  because  the 
pool  is  denied  access  to  Navy  activi¬ 
ties. 

Long  waiting  is  routine  in  the  busi¬ 
ness,  he  said,  but  it  is  costly  and 
wasteful  in  the  Gulf,  since  ground 
rules  prohibit  pool  crews  from  cover¬ 
ing  other  stories. 

Headline’s  CNN  colleague  in 
Atlanta  told  the  AP:  “Not  only  do 
they  shut  us  out,  they  haven’t  got  the 
courtesy  to  tell  us  the  reasons.  The 
treatment  has  been  outrageous.  When 
we  are  abused,  so  are  the  American 
people.” 

Despite  the  pool’s  availability,  its 
(Continued  on  page  10) 


Instead,  the  Navy  later  provided  a  press  release  and 
four  poor  photos  of  the  captured  boats;  some 
pictures  had  been  “doctored”  to  remove  background 
features.  No  videotape  was  released. 


Press  pool 

(Continued  from  puge  9) 


use  has  been  spotty.  According  to 
Pentagon  figures,  pools  covered 
seven  of  13  escort  operations  to  date. 

Since  the  pool’s  initial  escort,  when 
an  escorted  supertanker  hit  a  mine, 
embarrassing  Navy  brass,  pools  have 
not  covered  significant  stories, 
reported  by  other  means,  such  as  the 
capture  of  Iranian  speedboats  and  the 
shelling  of  the  platforms. 

However,  the  capture  of  the  Ira¬ 
nian  minelayer  Iran  Ajr,  whose  cargo 
of  deadly  mines  supported  the  need 
for  U.S.  military  presence,  lasted  two 
days. 

Noting  Navy  embarrassment  after 
the  first  pool  reported  how  the  tanker 
hit  a  mine,  one  Washington  bureau 
chief  said  the  Navy  was  “reluctant” 
to  permit  the  pool  to  cover  operations 
that  could  foul  up. 

The  Pentagon  has  consistently 
denied  either  manipulating  or  censor¬ 
ing  the  news. 

Capt.  Steve  Taylor,  a  Pentagon 
spokesman,  said  the  six-person  pool 
was  the  smallest  able  to  cover  all 
news  media.  He  said  the  goal  was  for 
the  pool  to  cover  as  much  as  possible, 
but  lack  of  space  kept  the  pool  from 
staying  shipside. 

He  said  the  destruction  of  Iranian 
platforms,  a  retaliation  for  an  Iranian 
attack,  was  “put  together  pretty 
quickly  and  there  just  wasn’t  time  to 
get  out.”  The  speedboats  were  cap¬ 
tured  “quite  a  distance  from  the  pool 
and  it  wasn’t  possible  to  get  pool 
reporters  there,”  Taylor  said. 

According  to  news  executives,  part 
of  the  problem  in  activating  the  pool 
from  a  hotel  in  Manama,  Bahrain,  is 
the  military  chain  of  command. 

Schulman  blamed  the  Pentagon  for 
allowing  operation  commanders  so 
much  latitude  with  theater  pools.  The 
situation,  he  told  his  superiors,  means 
the  Department  of  Defense  “has  the 
power  to  activate  a  pool  any  time  it 
pleases  but  can  divert  the  blame  for 
any  failure  to  so  to  local  command¬ 
ers,”  who  “will  almost  always  resist 
any  activation  of  the  pool.” 

Ron  Nessen,  news  vice  president  at 

NRC  presidency  to 
Branham’s  Seraita 

Steven  Seraita,  vice  president/mar¬ 
keting  director  for  Branham/Newspa¬ 
per  Sales,  was  elected  president  of  the 
Newspaper  Research  Council  at  the 
group’s  recent  meeting  in  Keystone, 
Colorado. 

(Continued  on  page  50) 


Mutual,  said  restrictions  on  the  media 
were  “unacceptable”  and  accused 
the  DoD  of  “not  living  up  to  its  own 
policies.” 

He  said  local  or  “theater”  pools 
allow  military  operations  command¬ 
ers  to  determine  who  is  in  the  pool 
(sometimes  eliminating  women  and 
radio  correspondents),  what  pools 
can  see,  how  and  when,  and,  “shock¬ 
ingly,”  what  they  can  file. 

“The  American  people  are  suspi¬ 
cious  of  what  the  Pentagon  says  is 


going  on  in  the  Persian  Gulf  because 
local  commanders  refuse  to  allow 
independent  reporting  by  the  theater 
pool,”  Nessen  said  in  a  letter  to  the 
Pentagon. 

Hoyt  of  Knight-Ridder  called  pool 
access  “too  hit  or  miss”  and  said, 
“We  are  not  being  included  under 
circumstances  where,  clearly,  inde¬ 
pendent  reporters  should  be  reporting 
what  happened.” 

Chuck  Lewis,  AP  Washington 


Hillard  Hamm,  publisher  of  two 
Los  Angeles  area  weeklies,  was 
arrested  Oct.  23  by  federal  agents  on  a 
bank-fraud  charge  as  he  was  attend¬ 
ing  a  San  Francisco  convention  of  the 
West  Coast  Black  Publishers  Associ¬ 
ation  of  which  he  is  president. 

Hamm  was  indicted  the  day  before 
by  a  Los  Angeles  federal  grand  jury 
on  charges  that  he  and  his  wife, 
Beverly  Jean,  obtained  more  than 
$240,0()0  from  four  Southern  Califor¬ 
nia  banks  by  using  false  names  and 
income  tax  returns  on  their  loan  appli¬ 
cations. 

Mrs.  Hamm  was  accused  of  con¬ 
spiracy  and  making  false  statements 
to  obtain  bank  loans. 

The  couple  was  attending  a  conven¬ 
tion  breakfast  session  at  the  St.  Fran¬ 
cis  Hotel  on  the  topic  “Why  the  Black 
Press  Is  Needed  in  the  Community,” 
when  a  bellman  told  them  there  was 
an  urgent  message  waiting  for  them 
outside. 

As  they  left  the  room,  the  Hamms 
were  taken  into  custody  by  U.S. 
marshals,  who  handcuffed  them  and 
took  them  to  jail. 

Hamm,  60,  was  originally  held  on 


bureau  chief,  has  written  to  the  Penta¬ 
gon  in  an  attempt  to  speed  the  trans¬ 
mission  of  news  from  ships  through 
Navy  systems.  He  said  the  DOD  has 
changed  the  ground  rules  from  the 
Vietnam  rule,  whereby  reporters 
would  not  report  anything  that  would 
compromise  a  mission,  to  World  War 
II  rules,  whereby  local  military  offi¬ 
cials  censor  news,  in  come  cases  for 
“public  image”  considerations. 

Fred  Hoffman,  a  former  AP 
reporter  who  is  acting  as  chief  Penta¬ 


gon  spokesman,  said  the  local  “secu¬ 
rity  review”  of  copy,  intended  in  a 
“spirit  of  teamwork,”  would  con¬ 
tinue. 

Katherine  Fanning,  president  of 
the  American  Society  of  Newspaper 
Editors  and  editor  of  the  Christian 
Science  Monitor,  said  the  ASNE  had 
“a  number  of  concerns”  with  the  pool 
and  was  drafting  a  letter  to  the  Penta¬ 
gon  asking  that  newspapers  be 
included  in  the  pool. 


$100,000  bail  and  his  wife  on  $25,000 
bail. 

The  indictment  alleges  the  Hamms 
made  false  applications  for  a  total  of 
$240,000  in  loans  from  the  banks. 

Hamm,  a  former  member  of  the  city 
council  of  Compton,  a  community 
near  Los  Angeles,  publishes  the 
weekly  Pasadena  Gazette  and  the 
Los  Angeles  Metropolitan  Gazette. 

The  indictment  also  charges  Hamm 
with  lying  to  a  grand  jury  about  his 
relationship  with  John  DeMattia,  one 
of  15  alleged  mobsters  indicted  last 
May  as  members  of  a  Mafia  crime 
syndicate. 

A  grand  jury  asked  Hamm  if  he  paid 
DeMattia  for  introducing  him  to  a 
loan  officer  and  helping  him  obtain  a 
loan  at  one  bank. 

If  convicted,  Hamm  could  be  sen¬ 
tenced  to  a  prison  term  of  up  to  18 
years.  Mrs.  Hamm  faces  13  years  if 
found  guilty. 

Barbara  Brennan,  an  attorney  for 
the  Justice  Department’s  Organized 
Strike  Force  in  San  Francisco,  said 
Hamm  spent  three  years  in  prison  in 
the  1970s  for  a  kickback  scheme  in 
which  he  engaged  while  a  Compton 
City  Council  member. 


“It  must  be  reporters  and  editors  who  decide 
whether  a  particular  event  is  newsworthy,  not 
Pentagon  officials,”  Schulman  warned,  or  the  pool 
system  “may  degenerate  into  a  conduit  for  managed 
and  manipulated  coverage.” 


Publisher  arrested  on  fraud  charge 
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Top  three  UPl  editors  quit 

But  as  E&P  goes  to  press  —  nobody’s  available  for  comment 


By  George  Garneau 

United  Press  International’s  top 
three  news  executives,  questioning 
the  news  service’s  “quality  and  integ¬ 
rity”  if  proposed  staff  cuts  were 
made,  quit  Nov.  3  after  only  10 
months  with  the  wire  service. 

The  three  were  hired  in  hopes  of 
finding  the  “editor  of  UPI  for  the 
1990s.” 

The  resignations,  effective  Nov. 
20,  of  editor  Ben  Cason,  Barry  Suss- 
man,  managing  editor  for  national 
news,  and  Kim  Willenson,  managing 
editor  for  international  news,  fol¬ 
lowed  financial  constraints  imposed 
on  news  operations  by  Mario  Vaz¬ 
quez  Raha,  the  Mexican  publisher 
who  bought  the  news  service  from 
bankruptcy  last  year  for  $41  million. 

“We  take  this  action  with  deep 
regret,  but  with  the  conviction  that  we 
can  no  longer  assure  the  quality  of  the 
UPI  report,”  the  trio  said  in  a  mes¬ 
sage  to  all  bureaus  in  which  they 
declined  to  elaborate. 

Announcing  their  departure  to 
UPI’s  Washington,  D.C.,  newsroom 
Nov.  3,  they  said  their  move  was 
prompted  by  the  proposed  layoffs  of 
300  employees  —  a  quarter  of  the 
staff  —  plus  their  loss  of  control  of 
editorial  expenses.  They  said  they 
hoped  their  move  would  halt  the  lay¬ 
offs,  which  Cason  said  he  was  not 
sure  would  take  place. 

Ottaway  acquires 
Chapel  Hill  daily 

Ottaway  Newspapers  Inc.,  a  sub¬ 
sidiary  of  Dow  Jones  &  Co.,  has 
reached  an  agreement  to  acquire  the 
Chapel  Hill  (N.C.)  Newspaper. 

The  sale,  for  an  undisclosed  sum,  is 
expected  to  close  shortly  after  Jan.  1 , 
1987. 


More  owner  changes  appear  on 
page  41 . 

The  5,300  daily  and  6,490  Sunday 
circulation  newspaper  will  be  Otta- 
way’s  23rd  daily. 

Orville  B.  Campbell,  publisher  of 
the  paper,  will  become  a  consultant 
and  continue  writing  his  weekly  col¬ 
umn.  A  new  publisher  will  be 
appointed  by  Ottaway. 


Barry  Sussman 


A  company  spokesman  has  denied 
that  layoffs  were  planned,  but  a  con¬ 
tract  imposed  by  UPI  management 
last  week  contained  a  clause  allowing 
management  to  make  cuts  at  will. 

According  to  a  UPI  report,  Cason 
told  the  staff  there  was  no  effort  to 
“tilt  the  news,”  but  “there  have  been 
limits  imposed  on  us.” 


Wire  Service  Guild  mulls  next  move 
at  UPI.  See  story  on  page  46. 


“Control  was  removed  from  us,” 
Willenson  said.  “Mario  Vazquez 
Raha  is  making  all  the  decisions.” 

Cason  said  Vazquez  knew  they 
planned  to  quit  “for  a  good  while,” 
but  made  no  “constructive 
response.” 

The  three  praised  UPI’s  staff  for 
performing  “superbly  under  adverse 
conditions”  and  called  on  the  news 
media  to  continue  to  support  UPI, 
which  is  “vital  to  the  survival  of 
strong  competition  in  American 
reporting.”  They  urged  subscribers 
to  give  the  new  editorial  management, 
whoever  that  might  be,  a  chance. 

Following  the  resignations,  the 
Chicago  Tribune  announced  it  would 
stop  using  the  report  “until  we  have 
some  idea  of  who  is  running  UPI,” 
according  to  James  D.  Squires,  Tri¬ 
bune  editor  and  executive  vice  presi¬ 
dent.  The  paper  would  review  UPI 


Ben  Cason 


service,  he  said,  adding,  “We  don’t 
even  know  anyone  at  UPI  anymore.” 

Claude  Hippeau,  recently  rehired 
as  UPI  executive  vice  president,  said 
the  company  regretted  the  resigna¬ 
tions  and  would  name  a  new  news 
management  team  “shortly.” 

Privately  owned  UPI  has  for  years 
lost  money  because  of  inadequate 
financial  support  for  a  second  gen¬ 
eral-interest  news  agency  to  the 
larger,  member-owned  Associated 
Press. 

The  resignations  can  do  little  but 
hurt  UPI  —  already  suffering 
revenue  losses  from  the  cancellation 
of  service  by  many  newspapers  —  as 
it  struggles  to  regain  client  confi¬ 
dence. 

In  a  letter,  obtained  by  E&P,  four 
UPI  middle  managers  on  Oct.  29 
warned  Vazquez  that  the  loss  of  top 
editors  would  cause  “a  catastrophic 
loss  of  clients.” 

They  also  said  delay  and  non-pay¬ 
ment  of  bills  were  “paralyzing”  UPI 
operations  and  hurting  the  company’s 
image.  Layoffs,  they  warned,  “would 
deal  a  devastating  blow.” 

Tom  Winship,  former  Boston 
Globe  editor  and  a  member  of  UPI’s 
advisory  board,  said,  “The  repeated 
management  turnover  at  UPI  has 
been  greatly  disturbing  to  all  of  us.  It 
has  not  been  a  very  conducive  climate 
( Continued  on  page  50) 


EDITOR  &  PUBLISHER  for  November  7,  1987 


11 


Circulation  report 

Daily  performances  slightly  better  than  Sunday  in  latest  audit  period 


By  Mark  Fitzgerald 

In  a  reverse  of  recent  trends,  the 
circulations  of  the  nation’s  25  biggest 
daily  newspapers  increased  some¬ 
what  faster  than  the  top  Sunday 
papers. 

According  to  the  unaudited  FAS- 
FAX  report  from  the  Audit  Bureau  of 
Circulations  for  the  six-month  period 
ended  September  30,  1987,  the  big¬ 
gest  daily  newspapers  made  larger 
and  more  frequent  gains  than  the  top 
Sunday  editions. 

Seventeen  of  the  top  25  dailies 
showed  increases,  while  14  of  the 
largest  25  Sunday  papers  showed 
gains. 

More  remarkably,  increases  among 
the  top  25  dailies  totaled  402,954  — 
far  more  than  the  226,306  gained  by 
Sunday  papers  with  increases. 

One  big  reason  that  dailies  did  so 


much  better  in  total  than  their  Sunday 
counterparts  was  the  success  of  USA 
Today.  In  the  six-month  period,  Gan- 
nett’s  five-year-old  national  newspa¬ 
per  gained  an  impressive  145,171,  by 
far  the  biggest  increase  among  dailies. 
USA  Today’s  gain  alone  accounted 
for  more  than  three-quarters  the  mar¬ 
gin  between  daily  and  Sunday  gain- 
crs. 

With  its  FAS-FAX  total  of 
1,324,223,  USA  Today  ranks  as  the 
second-largest  daily,  behind  only  the 
national  edition  of  the  Wall  Street 
Journal,  which  showed  again  of  9,563 
for  a  total  of  1,961,846. 

ABC  does  not  include  USA 
Today’s  so-called  “blue  chip’’  bulk 
sales  in  the  FAS-FAX  figure.  With 
those  sales  —  which  a  Gannett 
spokeswoman  said  were  262,019  for 
the  six-month  period  —  the  newspa¬ 
per’s  circulation  is  1.586,242. 


Gannett  was  not  the  only  big  win¬ 
ner  among  dailies,  however. 

The  St.  Louis  Post-Dispatch  gained 
68,952  to  total  377,231.  The  Pulitzer 
Publishing  flagship  has  charted 
impressive  gains  in  each  reporting 
period  since  the  end  of  its  long-stand¬ 
ing  joint  operating  agreement  with  the 
now-defunct  St.  Louis  Globe-Demo¬ 
crat.  Since  the  folding  of  the  Globe, 
the  Post  has  not  shown  the  circulation 
dip  that  often  follows  the  initial  sharp 
gain  of  a  new  monopoly  paper. 

New  York  papers  were  also  gener¬ 
ally  up. 

The  New  York  Daily  News,  for 
instance,  was  up  14,943  daily  to 
1,285,869.  On  Sundays,  the  News 
recaptured  its  long-held  position  as 
the  largest  U.S.  paper  (excluding  the 
“national”  newspapers).  It  gained  a 
solid  17,236  for  a  total  of  1,615,038. 
That  put  it  ahead  of  the  New  York 


ABC  FAS-FAX  TOTALS  for  TOP  25  NEWSPAPERS 

(For  six  months  ending  Sept.  30,  1987) 


Gain/ Loss 

Gain/ Loss 

Sunday 

Total  Sunday 
Circulation 

same  period 
last  year 

Daily 

Total  Sunday 
Circulation 

same  period 
last  year 

1 .  New  York  Sunday  News 

1.615.038 

+  17.236 

1.  Wall  Street  Journal  (m) 

1.961.846 

+ 

9,563 

2.  New  York  Times 

1 .589.290 

+  4.991 

(national  edition) 

3.  Los  Angeles  Times 

1 .384.857 

+  35.870 

2.  USA  Today  (m) 

1.324.223 

+ 145.171 

4.  Chicago  Tribune 

1.117.275 

+  5.075 

(national  edition) 

5.  Washington  Post 

1 .096.725 

+ 17.616 

3.  New  York  Daily  News  (m) 

1.285.869 

14.943 

6.  Philadelphia  Inquirer 

984.109 

-  1.473 

4.  Los  Angeles  Times  (m) 

1.113.459 

27.076 

7.  Detroit  News 

837.511 

-  2.330 

5.  New  York  Times  (m) 

1.022.899 

+ 

21,205 

8.  Boston  Globe 

781.407 

-23.692 

(national  edition) 

9.  Detroit  Free  Press 

732.699 

-14.569 

6.  Chicago  Tribune  (m) 

765.371 

+ 

20,402 

10.  San  Francisco  Chronicle 

7.  Washington  Post  (m) 

761.142 

+ 

13.123 

&  Examiner 

716.339 

-  9.762 

8.  New  York  Post  (all  day) 

690.915 

- 

40.753 

1 1 .  Long  Island  Newsday 

682.018 

+  15.067 

9.  Detroi)  News  (all  day) 

686,787 

+ 

5,987 

12.  Newark  Star-Ledger 

673.799 

-  4.944 

10.  Detroit  Free  Press  (m) 

649,312 

- 

7,165 

13.  Atlanta  Journal  &  Constitution 

646.272 

+  28.188 

1 1 .  Long  Island  Newsday  (e) 

641.363 

+ 

38.191 

14.  Minneapolis  Star  Tribune 

629.845 

+  12.597 

12.  Chicago  Sun-Times  (m) 

604.862 

- 

7,824 

15.  Chicago  Sun-Times 

613.940 

-  1 1 .995 

13.  San  Francisco  Chronicle  (m) 

568.088 

+ 

16.543 

16.  Cleveland  Plain  Dealer 

560.515 

+  8.114 

14.  Philadelphia  Inquirer  (m) 

508.496 

+ 

3,550 

17.  Pittsburgh  Press 

550.543 

-10.171 

15.  Boston  Globe  (m) 

.502.521 

- 

13,763 

18.  St.  Louis  Post-Dispatch 

547.427 

+  35.458 

16.  Newark  Star-Ledger  (m) 

467.549 

7,219 

19.  Houston  Chronicle 

534.771 

+  4.362 

17.  Cleveland  Plain  Dealer  (m) 

447.033 

- 

5,310 

20.  Milwaukee  Journal 

517.019 

-  347 

18.  Baltimore  Sun  (combined  e&m) 

407.439 

+ 

9,885 

2 1 .  Seattle  Times/ 

501.042 

+  7.026 

19.  Houston  Chronicle  (m) 

406,776 

- 

89 

Post-Intelligencer 

20.  Miami  Herald  (m) 

398,612 

- 

8.684 

22.  Miami  Herald 

501.001 

-  4.235 

21.  Minneapolis  Star  &  Tribune  (m) 

389,410 

+ 

10,429 

23.  Phoenix  Arizona  Republic 

483.375 

+  27.254 

22.  St.  Louis  Post-Dispatch  (m) 

377.231 

+ 

68.952 

24.  Baltimore  Sun 

481.479 

+  16.140 

23.  Boston  Herald  (m) 

355,355 

- 

4,172 

25.  San  Diego  Union 

411.102 

+ 18,717 

24.  Denver  RcK'ky  Mountain  News  (m) 

332,114 

+ 

4,757 

25.  Orange  County  Register  (m) 

317.331 

+ 

9.555 

NOT  REPORTING: 

Dallas  Morning  News  statement  not  taken  due  to  on-going  Dallas  area  audit  (ranked 
19th  in  FAS-FAX  for  6  months  ended  March  31.  1986) 


NOT  REPORTING: 

Dallas  Morning  News  statement  not  taken  due  to  on-going  Dallas  area  audit  (ranked 
19th  in  FAS-FAX  6  months  ended  March  31.  1986) 
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Times,  which  gained  4,991  for  a  Sun¬ 
day  total  of  1 ,589,290.  Daily,  the  New 
York  Times,  including  national  sales, 
was  1,022,899,  up  21,205. 

Long  Island  Newsday  was  also  up, 
in  part  because  of  its  recent  foray  into 
the  city  of  New  York.  Daily,  the 
paper  was  up  38,191  to  641,363;  Sun¬ 
day,  it  increased  15,067  for  a  total  of 
681,018. 

However,  the  New  York  Post  was  a 
loser  in  the  city,  dropping  40,753  in 
daily  circulation  to  690,915.  The  Post 
does  not  have  a  Sunday  edition. 

In  other  cities  with  competition,  the 
recent  rule  of  thumb  continued  to 
hold  true:  the  rich  get  richer  and  the 
poor  get  poorer. 

In  Chicago,  for  example,  the  Chi¬ 
cago  Tribune  showed  a  daily  gain  of 
20,402  and  a  smaller  Sunday  gain  of 
5,075.  At  the  same  time,  the  Chicago 
Sun-Times  dropped  7,824  in  daily  cir¬ 


culation  and  1 1,995  on  Sundays.  The 
new  totals  show  the  Tribune  increas¬ 
ing  its  daily  lead  —  765,371  versus 
604,862  —  and  its  Sunday  margin  — 
total  Tribune  Sunday  circulation 
1,117,275  to  the  Sun-Times’  613,940. 

In  Denver,  the  Rocky  Mountain 
News  gained  4,757  for  a  daily  total  of 
332,1 14,  while  the  Denver  Post  gained 
33,366  for  230,471.  On  Sundays,  how¬ 
ever,  the  Post  showed  its  first 
decrease  since  it  seized  the  Sunday 
lead  largely  through  a  subscription 
tie-in  with  a  local  cable  tv  station. 
Sunday  Post  circulation  decreased 
21,183  to  404,271,  while  the  Rocky 
Mountain  News  gained  5,719  for  a 
still-lagging  total  of  373,206. 

In  Detroit,  where  the  papers  are 
awaiting  a  federal  judge’s  recommen¬ 
dation  on  their  JOA  proposal,  the 
Detroit  Free  Press  —  which  filed  as 
the  “failing  newspaper’’  under  the 
Newspaper  Preservation  Act  — 


reported  losing  7,165  copies  in  daily 
circulation  and  14,569  on  Sundays. 
The  Detroit  News  reported  a  small 
loss  on  Sunday,  down  2,330  and  a 
modest  gain  of  5,987  during  the  week. 

Both  Boston  papers  reported  losing 
circulation.  The  Boston  Globe  said  it 
lost  weekday  circulation  13,763  for  a 
total  of  502,521,  while  the  Boston 
Herald  was  down  4,172  daily  to 
355,355.  Sundays  the  Globe  was 
down  23,692  to  781,407,  while  the 
Herald  was  down  30,604  to  265,401. 

Houston’s  newspapers  were 
included  in  the  FAS-FAX  for  the  first 
time  in  several  reporting  periods.  The 
results  showed  the  market-leading 
Houston  Chronicle  down  by  89  copies 
daily  to  406,776  and  up  4,362  on  Sun¬ 
days  to  534,771.  The  Houston  Post, 
recently  sold  to  William  Dean  Single¬ 
ton’s  group,  was  down  6,384  to 
301,100  weekdays  and  down  13,328 
Sundays  to  347,052. 


Newspapers  showed  outstanding  profitability  in  ’86 


By  Andrew  Radolf 

Newspapers  achieved  “outstand¬ 
ing”  profitability  levels  in  1986, 
according  to  latest  Communications 
Industry  Report  by  the  New  York- 
based  investment  bank  of  Veronis, 
Suhler  &  Associates. 

The  VS&A  report,  which  is  based 
on  data  contained  in  the  public  filings 
with  the  Securities  and  Exchange 
Commission  and  other  agencies, 
gives  newspaper  division  perfor¬ 
mance  statistics  for  34  companies  in 
the  five-year  period  of  1982-86. 

VS&A  said  newspapers  owned  by 
the  34  companies  in  1986  achieved 
overall  operating  profit  margins  of 
19.4%  on  total  revenues  of  $13.1  bil¬ 
lion,  which  were  up  10.6%  from 
1985’s  $11.9  billion  and  saw  a  five- 
year  growth  rate  of  10.7%. 

For  the  five-year  1982-86  period, 
newspapers  added  five  percentage 
points  to  their  profit  margins.  In  that 
same  period,  compound  annual 
growth  in  profit  margins  was  19.2%, 
while  their  profit  margin  growth  in 
1986  alone  was  16%,  according  to  the 
report. 

Newspaper  profitability  showed  a 
strong  gain  from  1985,  when  operat¬ 
ing  profit  margins  were  18%  and  the 
annual  growth  in  margins  stood  at 
only  9.2%. 

Newspapers  also  had  pretax 
income  in  1986  totaling  $2.5  billion, 
making  them  the  leader  in  that  com¬ 
munications  industry  segment,  VS& 
A  reported.  Operating  cash  flow  in 
1986  was  $3.0  billion. 

Newspaper  return  on  assets,  which 


totaled  $105  billion  in  1986,  stood  at 
27.0%  for  pretax  operating  income 
and  31.9%  for  cash  flow. 

Cash  flow  operating  margins 
reached  22.9%  in  1986,  up  from  21.4% 
in  1985. 

Cash  flow  itself  grew  16.6%  in  1986 
and  had  a  compounded  annual  growth 
rate  in  the  1982-86  period  of  18.4%. 

In  1985,  the  cash  flow  growth  rate 
was  only  10.6%,  while  the  five-year 
growth  rate  for  cash  flow  in  1981-85 
was  15.7%. 


Public  newspaper  company  stocks 
are  rebounding  from  the  market 
decline  on  "Block  Monday"  (Oct.  19). 
See  chart  on  page  15. 


“In  terms  of  quality  of  earnings  and 
quality  of  revenue  growth,  newspa¬ 
pers  are  ahead  of  the  pack,”  said 
VS&A  president  John  Suhler.  He 
explained  the  growth  came  from 
“balanced”  sources.  “A  little  bit  of 
volume;  a  little  bit  or  price;  a  little  bit 
of  advertising  and  circulation.  It’s  not 
all  in  one  hopper.” 

Newspaper  performance  in  1986 
was  also  boosted  by  lower  costs  and 
efficiencies  gained  through  the  intro¬ 
duction  of  new  technologies,  he  said. 

“That  also  speaks  well  on  quality,” 
he  said.  “Newspapers  are  careful  on 
costs.  When  revenue  expansion  tailed 
off,  they  were  able  to  keep  up  earn¬ 
ings  growth.” 

As  for  individual  newspaper  com¬ 
panies,  Gannett  Co.  in  1986  was  by  far 
the  largest,  ranking  well  ahead  of 


number  two  Times  Mirror  in  revenues 
($2.24  billion  versus  $1.73  billion), 
pretax  operating  income  ($501.4  mil¬ 
lion  to  $330.9  million)  and  operating 
cash  flow  ($604.1  million  compared 
with  $388.3  million). 

Knight-Ridder  placed  third  in 
newspaper  revenues,  at  $1.69  billion; 
pretax  operating  income,  $3(X).8  mil¬ 
lion;  and  cash  flow,  $354.4  million. 

But  while  Tribune  Co.  may  be  no 
surprise  in  the  number  four  slot,  with 
1986  newspaper  revenues  of  $1.36 
billion;  Thomson  Newspapers  was 
fourth  in  1986  in  pretax  operating 
income  at  $264.3  million. 

In  1986,  the  New  York  Times  Co. 
was  fifth  in  both  revenues,  $1.25  bil¬ 
lion,  and  operating  income,  $245.4 
million;  but  fourth  in  cash  flow  at 
$294.4  million.  Dow  Jones  &  Co.  was 
fifth  in  newspaper  cash  flow  at  $290.4 
million. 

Ingersoll  Newspapers  was  the 
growth  leader  in  1986,  showing  its 
gains  as  a  result  of  a  vigorous  acquisi¬ 
tion  program  which  saw  the  com¬ 
pany’s  assets  grow  by  $215  million 
alone.  In  the  1982-86  period,  Inger- 
soll’s  assets  skyrocketed  from  $21.7 
million  to  $397.5  million,  according  to 
VS&A. 

Ingersoll’s  revenues  increased 
95.9%  in  1986,  while  pretax  operating 
income  rose  171.0%  and  operating 
cash  flow  was  up  129.5%. 

McClean  Hunter,  which  has  a 
majority  interest  in  Toronto  Sun  Pub¬ 
lishing,  was  the  leader  in  five-year 
1982-86  annual  revenue  growth  at 
(Continued  on  page  50) 
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Analysts:  Newspaper  sale  prices  may  go  down 

Recent  stock  market  plunge  expected  to  depress  values  for  a  while 


By  Andrew  Radolf 

The  recent  plunge  in  the  stock  mar¬ 
ket  and  continuing  uncertainty  about 
its  future  is  likely  to  depress  newspa¬ 
per  sale  prices,  believe  most  New 
York  investment  bankers  and  ana¬ 
lysts. 

“We’ll  see  some  of  the  air  getting 
taken  out  of  these  acquisition 
prices,”  said  Steven  Ratner,  a  man¬ 
aging  director  with  Morgan  Stanley. 
“The  panic  in  the  public  markets  has 
got  to  have  some  impact  on  acquisi¬ 
tion  activity.” 

“The  market  sets  the  proxy  for 
value,”  explained  John  Suhler  of  Ver- 
onis,  Suhler  &  Associates.  “Buyers, 
with  their  own  values  lowered,  are 
less  willing  to  pay  higher  multiples  for 
someone  else.” 

The  high  yield  securities  market, 
also  known  as  “junk  bonds,”  will  also 
be  affected  by  the  stock  market 
decline,  Suhler  said.  The  uncertain¬ 
ties  in  stocks  will  carry  over  to  junk 
bonds,  he  commented,  making  it 
harder  for  highly  leveraged  firms  such 
as  Ingersoll  to  raise  money  for  future 
purchases. 

Suhler  feels  newspaper  owners 
who  can  afford  to  wait  will  simply 
elect  to  sit  on  the  sidelines  and  “hope 
for  a  recovery.” 

However,  Suhler  also  believes  that 
some  newspaper  companies,  which 
have  been  relatively  inactive  recently 
because  of  the  high  prices,  will  now 
be  more  willing  to  consider  acquisi¬ 
tions.  He  cited  Washington  Post  Co., 
Cox  Enterprises  and  Affiliated  Publi¬ 
cations  among  the  companies  he  sees 


re-entering  the  acquisition  market. 

“Most  of  corporate  America  has 
been  devalued  across  the  board,” 
commented  Will  Whetzel,  a  vice 
president  with  Kidder,  Peabody. 
“That  has  to  affect  the  capacity  to  do 
business.” 

The  larger  public  companies,  such 
as  Gannett  or  Times  Mirror,  could 
“become  gun-shy”  about  new 
acquisitions  as  a  result  of  the  market 
tumult,  Whetzel  believes,  but  he  also 
felt  that  if  a  newspaper  they  really 
wanted  became  available,  “they  may 
get  back  in  there.” 


The  large  public  companies  “still 
have  cash  reserves,”  Whetzel  noted. 
But  he  agreed  with  Suhler  that  com¬ 
panies  relying  on  high  yield  debt  will 
be  “affected  by  the  wariness” 
created  in  the  stock  market  drop  and 
will  have  a  harder  time  raising  money 
for  acquisitions. 

“People  will  be  less  comfortable 
about  supporting  a  very  high  level  of 
debt,”  he  said.  “The  stock  market 
volatility  carries  over  to  the  other 
markets.  People  tend  to  freeze 
money  ...  to  withdraw  and  watch.” 

Ellen  Berland  Gibbs,  who  heads 
her  own  firm.  Communications 
Resources  Inc.,  believes  the  current 


uncertainty  is  more  likely  to  result  in 
owners  deciding  against  selling  now, 
unless  they  have  to. 

“If  they  have  to  sell,  it  [the  stock 
market  decline]  will  affect  thinking  on 
pricing,”  she  said.  “It  will  hold  peo¬ 
ple  back  if  they  are  not  forced  to  sell.” 

Fred  Seegal,  a  managing  director 
with  Shearson  Lehman  Brothers, 
believes  that  newspaper  sale  prices 
may  not  suffer  greatly  from  the  stock 
market  decline  because  the  “well 
capitalized  buyers,”  such  as  Gannett 
and  Times  Mirror,  “don’t  have  to 
worry  about  the  junk  bond  market  to 


write  a  check.  Unlike  cable  and 
broadcasting,  there  aren’t  a  lot  of  peo¬ 
ple  who  are  dependent  on  the  junk 
bond  market  to  make  acquisitions.” 

Seegal  said  the  real  impact  on 
prices  would  come  from  a  recession, 
which  would  lower  both  cash  flow 
itself  and  multiples. 

Christopher  Shaw  of  Henry  Ansba- 
cher  Inc.  believes  that  “medium¬ 
sized,  monopoly  newspapers  that  can 
show  the  maximum  profit  margin” 
will  continue  to  command  high  prices. 

And  weekly  newspapers  which  can 
be  easily  combined  into  groups  will 
also  remain  in  high  demand,  he  said. 

“I  think  those  prices  will  continue 


“Most  of  corporate  America  has  been  devalued 
across  the  board,”  commented  Will  Whetzel,  a  vice 
president  with  Kidder,  Peabody.  “That  has  to  affect 
the  capacity  to  do  busmess.” 
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to  go  up  because  of  the  opportunity 
that  exists,”  Shaw  said.  "The  owners 
will  either  get  their  prices  or  they 
won’t  sell.” 

But  Shaw  did  see  prices  falling  for 
newspapers  that  constituted  “non- 
essential  properties  —  there’s  no  rea¬ 
son  to  own  them,  except  to  own 
another  newspaper.” 

Shaw  also  agreed  that  “buyers  who 
have  cash  will  be  better  placed  [in  the 
acquisition  market]  than  those  who 
have  to  borrow.  The  bankers  will 
demand  more  asset  or  more  earnings 
coverage.” 

Jeff  Epstein  of  First  Boston 
believes  if  the  stock  market  stabilizes 
at  around  the  2,000  mark  —  and  there 
is  no  recession  —  then  newspaper 
sale  prices  “will  stay  high.” 

Epstein  also  sees  an  increase  in  sale 
activity,  remarking  that  recent  stock 
volatility  has  “scared  a  lot  of  poten¬ 
tial  sellers  out  of  the  woodwork.” 

They  should  be  able  to  get  their 
prices,  Epstein  believes,  because 
“newspaper  buyers  are  long-term 


buyers”  and  nearly  all  of  them  “don’t 
use  debt.”  Even  those  who  have  used 
debt  in  the  past,  such  as  Singleton  and 
Ingersoll,  are  still  “pretty  liquid,”  he 
added,  and  should  remain  active  buy¬ 
ers. 

George  Lenher,  a  first  vice  presi¬ 
dent  of  Rhode  Island  Hospital  Trust 
in  Providence,  specializes  in  senior 
debt  for  newspaper  acquisitions. 

Bankers  are  “taking  a  hard  look  at 
newspaper  values  and  the  underlying 
values  of  the  market,”  Lenher  said, 
but  he  added  that  RIHP  will  continue 
to  be  active  in  financing  newspaper 
acquisitions  when  the  prices  “are  rea¬ 
sonable  or  commensurate  with  the 
value  of  the  property.” 

The  current  market  volatility 
“doesn’t  change  our  mind  about  the 
strength  of  the  portfolio  we’ve  devel¬ 
oped.” 

Lenher  also  believes  that  “regard¬ 
less  of  the  [stock]  market,”  newspa¬ 
per  prices  “had  gone  beyond  the 
point  where  you  could  make  an  eco¬ 
nomic  return  in  a  given  lifetime.  Was 


value  there  for  what  was  being  paid?” 

Lenher  also  did  not  believe  that 
lower  bank  interest  rates  would  help 
keep  prices  up. 

“If  you  buy  when  rates  are  low, 
you’re  always  faced  with  the  possi¬ 
bility  that  rates  will  go  up  and  account 
for  it  in  your  business  plan,”  he  said, 
explaining  that  most  bank  loans  are  at 
floating  rates. 

Higher  rates  tend  not  to  affect 
newspaper  sale  prices,  Lenher  said, 
“because  increased  interest  can  be 
offset  by  higher  ad  rates  and  circula¬ 
tion  prices.” 

Like  Shearson  Lehman’s  Seegal, 
Lenher  felt  the  real  danger  to  newspa¬ 
per  sale  prices  comes  from  any  “fall- 
off  in  cash  flow”  produced  by  a  reces¬ 
sion. 

“What  [purchasers]  are  really  buy¬ 
ing  is  cash  flow,”  he  said.  “If  it 
decreases,  prices  will  decrease  as 
both  multiples  come  down  and  what 
they’re  being  multiplied  against 
drops.” 


Newspaper  stocks  continue  to  make  a  comeback 


By  Andrew  Radolf 

Newspaper  company  stock  prices 
rose  along  with  the  market  as  the  Dow 
Jones  Industrial  Average  made  it 
back  over  the  2,000  mark  on  Nov.  2. 

Several  companies  —  Affiliated 
Publications,  Dow  Jones,  Gannett, 
New  York  Times,  Times  Mirror  and 
Tribune  Co.  —  closed  higher  than 
where  their  stock  prices  had  landed 
on  “Black  Monday,”  Oct.  19,  when 
the  DJIA  lost  508  points  in  a  single 
day. 

However,  newspaper  stock  prices 
still  had  not  recovered  to  their  closing 
levels  on  Oct.  9,  the  Friday  before  the 
Dow  lost  more  than  840  points  in  the 
next  six  trading  days. 

But  with  the  exception  of  Park 
Communications,  which  closed  down 
5%  at  26'/s  on  Nov.  2,  the  publicly 
traded  newspaper  companies  saw 
their  stock  prices  generally  show 
strong  gains  from  Monday,  Oct.  26  — 
when  the  Dow  lost  156  points  and  the 
market’s  recovery  from  Black  Mon¬ 
day  was  basically  wiped  out  —  to  the 
close  on  the  following  Monday. 

The  Washington  Post  Co.  led  the 
pack,  with  a  23.6%  gain  that  lifted  its 
price  back  over  the  200-mark  to  204. 
The  Washington  Post  Co.  also 
announced  that  its  board  had  autho¬ 
rized  the  buying  back  of  up  to  700,000 
of  its  Class  B  shares  on  the  open  mar¬ 
ket. 

Media  General  was  up  22.4%  in  the 


Oct.  26-Nov.  2  period  to  32'/8.  Knight- 
Ridder  Inc.,  which  had  also 
announced  a  stock  repurchase  pro¬ 
gram  involving  up  to  I  million  shares, 
closed  up  17.4%  in  the  same  period,  at 
40'/2. 

Dow  Jones  was  up  17.2%  in  the 
Oct.  26-Nov.  2  period  to  35y4,  while 
Gannett  was  up  16.8%  to  39. 

Affiliated  saw  a  15%  gain  in  the 


period,  closing  on  Nov.  2  at  SPA. 

A.H.  Belo  Corp.,  publisher  of  the 
Dallas  Morning  News,  was  still 
another  newspaper  company  that 
authorized  the  repurchase  of  its 
shares.  Belo  was  up  6.3%  in  the  Oct. 
26-Nov.  2  period,  closing  at  SIPA. 

Times  Mirror,  also  engaged  in 
repurchasing  its  stock,  was  up  7.5%  in 
the  period,  closing  on  Nov.  2  at  75'/2. 


Tale  of  the  tape 


COMPANY 

Close 

10/19 

Close 

10/26 

Close 

11/2 

%  Chge 
10/26-11/2 

Affil.  Pub.  (N) 

50V* 

45 

51% 

+  15 

A.H.  Belo  (N) 

57% 

47% 

50% 

+  6.3 

Cap.  Cit.  (N) 

356 

306 

338 

+  10.5 

DJ  (N) 

28% 

30% 

35% 

+  17.2 

Gannett  (N) 

32% 

33% 

39 

+  16.8 

KRI  (N) 

43% 

34% 

40% 

+  17.4 

Lee  (N) 

25% 

20% 

23% 

+  15 

Media  Gen.  (A) 

35% 

26V4 

32% 

+  22.4 

Multimed  (OTC) 

60 

42 

47 

+  11.9 

NYT  (A) 

29% 

29V4 

32 

+  9.4 

Park  Com.  (OTC) 

33 

27% 

26% 

-5 

Pulitzer  (OTC) 

37% 

30 

33% 

+  10.4 

TM  (N) 

68 

70V4 

75% 

+  7.5 

Trib.  Co.  (N) 

30y4 

34% 

34% 

+  0.7 

Wash.  Post  (A) 

199* 

165 

204 

+  23.6 

*  Closing  price  on  Oct.  21 .  T rading  was  suspended  for 
two  days  because  of  an  imbalance  of  orders. 
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Covering  Baby  Jessica’s  rescue 

Behind  the  scenes  at  a  local  Texas  newspaper 


By  M.  Olaf  Frandsen 

The  call  came  in  about  10:15  a.m. 
from  a  stringer  in  Midland  —  20  miles 
away  and  a  major  factor  in  our  city- 
side  coverage  —  that  a  child  was 
stuck  in  a  well  casing. 

The  first  mental  image  was  that  a 
kid  was  stuck  up  to  the  waist  in  an 
abandoned  well  hole.  First  priority 
was  to  get  a  photographer  on  the  road 
in  hopes  of  getting  to  the  scene  in  time 
for  pictures.  A  kid  stuck  in  a  well 
might  take  an  hour  or  so  to  cut  free. 

The  stringer,  we  thought,  could 
handle  a  fairly  routine  story  like  that, 
and  if  there  were  any  injuries,  we 
could  back  up  that  person  with  a  more 
seasoned  reporter  on  the  telephone. 

Photos  we  could  not  get  unless  we 
were  there. 

All  else  being  equal,  the  city  editor, 
Gail  Burke,  and  I  went  about  normal 
routines;  the  next  day’s  p.m.  edition 
needed  to  be  planned,  overtime  had  to 
be  watched,  local  art  had  to  be 
decided  —  not  counting  on  the  poten¬ 
tial  spot  news  of  a  kid  stuck  in  a  well 
casing  —  and  advance  pages  needed 
to  be  coordinated  with  the  copy  desk. 

Later  that  Wednesday  afternoon, 
Oct.  14,  the  story  started  to  grow. 
The  child,  19-month-old  Jessica 
McClure,  was  22  feet  underground  in 
an  abandoned,  dry  water  well. 

The  story  had  just  taken  a  quantum 
leap  in  terms  of  importance,  and  we 
had  to  get  a  reporter  to  the  site. 

Enter  young  police  beat  reporter 
John  Conway,  who  had  been  on  staff 
for  all  of  two  months  and  had  the  time 
to  write  little  more  than  police  briefs 
and  a  weekly  weekend  feature  related 
to  law  enforcement  or  firefighting. 

But  Conway  it  was.  Not  fully 
knowing  what  he  was  about  to  get 
himself  into,  he  jumped  into  his  vin¬ 
tage  Volkswagen  Beetle  and  motored 
down  the  road. 

That’s  when  all  he'l  started  break¬ 
ing  loose. 

Rescue  workers  were  drilling  a  ver¬ 
tical  shaft  —  having  borrowed  man¬ 
power  and  equipment  from  a  highway 
construction  crew  —  and  planned  to 

(Frandsen  is  managing  editor  of  the 
Odessa  [Texas]  American.) 


The  Odessa  American  felt  its  picture 
of  Baby  Jessica  shortly  after  she  was 
pulled  to  safety  told  more  than  words 
and  the  photo  occupied  more  front¬ 
page  space  than  did  its  stories. 

drill  below  where  Jessica  lay  trapped, 
then  tunnel  horizontally  and  come  up 
under  the  child,  snatching  her  from 
her  cave.  Local  spelunkers,  we  had 
heard,  volunteered  their  time  and 
knowledge  to  help  dig  the  horizontal 
tunnel  by  hand. 

Officials  predicted  it  would  be  6  or  7 
that  night  before  they  could  reach 
Jessica. 

Then  Conway  called  me  at  home. 
My  clock  blinked  4  a.m.  and  Jessica, 
he  said  in  a  tone  of  astonishment  that 
was  mirrored  by  my  sleepy  reaction 
of  surprise,  still  was  in  the  well. 
Rescue  workers  had  not  counted  on 
the  steel-hard  caliche  they  had  to  bore 
through  chip  by  chip. 

The  next  guess  at  reaching  Jessica 
now  was  about  8  a.m. 

That  news  relayed  to  Burke,  she 
decided  to  call  Conway  home  so  he 
could  write  three  to  four  stories  by 
the  9:15  a.m.  deadline.  Another  rela¬ 
tively  new  reporter,  Mary  Doclar  — 
with  all  of  30  days  on  the  job  at  the 
American  —  was  roused  from  slum¬ 
ber  and  told  to  play  tag-team  with 


Conway.  Be  prepared  to  feed  us  a 
deadline  story  on  Jessica’s  rescue, 
she  was  told. 

As  Conway  worked  his  fingers  on 
the  keyboard  like  a  concert  pianist, 
new  estimates  came  in  of  when  Jes¬ 
sica  would  be  free:  another  four 
hours,  well  past  my  press  run  dead¬ 
line. 

Hello,  circulation  director. 

With  some  coordination  and  a  host 
of  cooperation,  we  decided  to  put  one 
edition  on  the  press  at  noon  and  we 
would  run  off  a  second  edition  about  3 
p.m. ,  giving  me  a  slight  edge  to  get  the 
girl’s  rescue  into  Thursday’s  newspa¬ 
per. 

I  would  get  the  news  of  the  girl’s 
rescue,  nearly  30  hours  after  she  fell 
down  the  shaft,  into  Odessa’s  living 
rooms  and  stay  step-by-step  with 
what  had  become  exhaustive  live  tele¬ 
vision  coverage. 

It  was  3  p.m.  Thursday.  No  Jessica. 
It  would  be  another  four  or  five  hours. 
The  rock  was  just  too  hard. 

Conway  was  in  dreamland,  Doclar 
was  still  at  the  scene,  and  we  traded 
out  photographers.  The  national 
press  corps  was  rolling  in  by  the 
dozens,  and  the  major  networks  were 
taking  a  keen  interest. 

So  was  the  world.  Newspapers 
from  New  York  to  California  were 
calling  my  newsroom  for  updated 
information,  taking  dictation  on  ser¬ 
vice  reports.  The  London  Times  and 
London  Daily  Mail  were  pleading  for 
any  and  all  information  we  could  give 
them.  Magazines  and  photo  services 
were  asking  for  anything  they  could 
get  their  hands  on. 

Thursday  night,  the  crazies  got 
hold  of  my  office  phone  number.  Peo¬ 
ple  called  to  offer  a  host  of  rescue 
suggestions,  like  stick  a  midget  down 
the  well  to  pluck  Jessica  to  safety,  or 
put  some  Crazy  Glue  on  the  end  of  a 
rope  and  stick  it  to  the  child,  then  pull 
her  back  up  the  shaft. 

Amusing,  but  annoying.  At  the 
same  time,  rescue  estimates  were 
pushed  back  another  several  hours;  it 
was  looking  as  though  Jessica  would 
spend  another  night  inside  the  well, 
where  she  alternately  yelled  for  her 
“mommy,”  cried  and  sang  a  “Winnie 
the  Pooh”  song. 

(Continued  on  page  33) 


16 


EDITOR  &  PUBLISHER  for  November  7,  1987 


Tit  for  tat 

U.S.  State  Department  places  housing  restrictions  on  Soviet  lournaiists 
here;  says  iVs  a  response  to  how  U.S.  reporters  are  treated  in  U.S.S.R. 


By  Debra  Gersh 

In  what  it  calls  an  act  of  reciprocity 
for  the  way  American  correspondents 
are  treated  in  the  U.S.S.R.,  the  State 
Department  has  imposed  new  hous¬ 
ing  restrictions  on  Soviet  media  cor¬ 
respondents  in  the  United  States. 

The  new  regulations  call  for  Soviet 
journalists  to  live  in  housing  selected 
and  leased  to  them  by  officials  of  the 
State  Department. 

A  spokesman  for  the  State  Depart¬ 
ment’s  Bureau  of  European  and 
Canadian  Affairs,  who  asked  to  speak 
on  background,  explained  that  the 
action  is  “an  application  of  reciproc¬ 
ity,”  requiring  Soviet  journalists  in 
the  U.S.  to  live  under  similar  condi¬ 
tions  imposed  by  the  Soviet  Union  on 
American  correspondents  there. 

“Why  should  American  personnel 
abroad  be  subjected  to  harder”  condi¬ 
tions?  he  noted. 

In  addition,  he  said  the  rules  were 
instigated  because  of  the  “increasing 
concern  on  the  part  of  Congress,  the 
administration  and  the  public”  about 
“increasing  Eastern  bloc  espionage. 
It’s  no  secret  that  a  substantial  num¬ 
ber  [of  Soviet  correspondents]  are 
intelligence  people,”  he  commented. 

He  explained  that  the  State  Depart¬ 
ment  will  lease  apartments  from  the 
owners  of  the  buildings,  and  then  it 
will  lease  those  apartments  to  the 
Soviet  correspondents.  A  correspon¬ 
dent  can  identify  a  place  where  he 
would  like  to  live,  but  it  must  be 
approved  by  the  State  Department, 
the  spokesman  said. 

The  State  Department  will  not  own 
the  buildings  which  house  the  chosen 
apartments,  and  Soviet  correspon¬ 
dents  already  in  the  U.S.  will  be  able 
to  stay  in  their  present  locations  until 
their  leases  expire,  he  said. 

The  spokesman  said  he  had  not 
heard  of  any  protest  from  the  Soviets. 

“They’ve  known  this  was  com¬ 
ing,”  he  said.  “There’s  nothing  radi¬ 
cal  about  it,  it’s  reciprocal.  It’s  the 
same  rules  that  they  play  by.” 

According  to  an  Associated  Press 
dispatch,  the  State  Department  has 
selected  and  leased  apartments  used 
by  Soviet  diplomats  and  other  offi¬ 


cials  in  Washington  and  New  York  for 
over  a  year,  collecting  rents  for  the 
owners. 

Soviet  Foreign  Ministry  spokes¬ 
man  Gennady  Gerasimov  told  the 
press  that,  although  these  restrictions 
will  make  the  jobs  of  correspondents 
more  difficult  and  expensive,  the 
Soviet  Union  will  not  retaliate 
because  of  the  interest  Americans 
have  shown  in  glasnost,  the  Soviet 
Union’s  policy  of  increased  open¬ 
ness. 

In  addition,  Gerasimov  told  report¬ 
ers  that  if  American  correspondents 
in  the  Soviet  Union  tried  to  find  their 
own  housing  it  would  be  very  difficult 
and  they  would  regret  it. 


Burmistenko  said  when  he  heard  of 
the  new  regulations  he  called  for  more 
information.  He  said  he  and  his  family 
can  stay  where  they  are  until  it  is  time 
to  renew  their  lease  at  the  end  of 
December,  early  January.  Then,  he 
said,  the  State  Department  will  con¬ 
duct  negotiations  on  his  behalf  with 
the  landlord. 

“As  far  as  1  understand  them,  they 
did  not  object  to  me  living  where  I 
am,”  he  said. 

Regarding  the  new  housing  rules, 
Burmistenko  said  he  “will  have  to  see 
how  it  will  develop  in  the  future.” 

Commenting  on  the  issue  of  retalia¬ 
tion,  Burmistenko  noted  that  there  is 
a  difference  between  conditions  in 


He  explained  that  the  availability  of  housing  is  often 
used  as  a  "bludgeon”  by  the  Soviets,  who  can  grant 
less  comfortable  housing  to  correspondents  who  fall 
out  of  favor. 


“As  you  know,  we  do  not  have  a 
free  market  of  living  space.  Where 
will  you  find  space  for  your  news 
organizations?”  he  was  quoted  as 
saying. 

Alexei  Burmistenko  has  been  the 
Washington  correspondent  for  Trud, 
the  newspaper  of  the  Soviet  Labor 
Federation,  since  December  1985.  At 
a  recent  conference  of  Soviet  editors 
and  delegates  and  guests  of  the  New 
England  Society  of  Newspaper  Edi¬ 
tors,  Burmistenko  called  for  relaxing 
current  restrictions  on  correspon¬ 
dents  and  halting  the  imposition  of 
new  regulations  (E&P,  Oct.  3). 

Reached  at  his  home  in  suburban 
Maryland,  Burmistenko  told  E&P 
that  “The  reaction  is  obvious,  as  far 
as  I  am  concerned  and  all  others.  This 
is  in  line  of  the  general  practice  of  the 
State  Department  to  impose  further 
and  further  limitations  on  our  condi¬ 
tion  here. 

“This  is  a  petty  one,  not  that  much 
serious,”  he  noted.  “Yet  it  is  another 
reminder  to  us  that  the  State  Depart¬ 
ment  is  watching  and  thinking  about 
us  all  the  time.” 


Moscow  and  the  U.S. 

“In  Moscow  there  is  a  special  ser¬ 
vice  bureau  which  helps  foreign  jour¬ 
nalists  and  diplomats  to  make  life 
more  simple.” 

This  bureau,  he  said,  “takes  the 
burden”  of  arranging  tickets,  and 
finding  hotels  and  housing. 

“In  Moscow,  if  American  jouralists 
were  on  their  own,  “they  would  be 
horrified  to  do  all  this,”  Burmistenko 
commented,  noting  problems  of  long 
ticket  lines  and  the  difficulty  of  find¬ 
ing  housing  faced  by  Soviet  citizens. 

“In  the  United  States,  I  could  quite 
easily  do  it  myself,”  Burmistenko 
added. 

Along  those  lines,  the  State  Depart¬ 
ment  requires  that  it  arrange  all  travel 
for  Soviet  correspondents,  making 
the  trips  much  more  expensive,  Bur¬ 
mistenko  said,  noting  that  by  planning 
himself  in  advance  he  can  get  dis¬ 
count  tickets  and  stay  at  less  expen¬ 
sive  hotels.  Since  he  is  on  a  limited 
budget,  the  increased  costs  mean  he 
can  visit  fewer  places. 

In  addition,  he  said,  denial  of 
(Continued  on  page  54) 
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Reston  reminisces 


At  78,  James  “Scotty’'  Reston  has  given  up  his  daiiy  N.Y.  Times  coiumn, 
but  his  taients  wili  stiii  appear  in  occasionai  ‘thought’  reports 


By  Garry  Boulard 

James  “Scotty”  Reston’ s  decision 
to  give  up  his  regular  Washington  col¬ 
umn  for  the  New  York  Times,  in  favor 
of  occasional  reports  and  thought 
pieces,  signals  the  end  of  a  historic  era 
of  journalism  in  the  nation’s  capital 
during  which  Reston  was  the  domi¬ 
nant  personality. 

“James  Reston  owned  that  town  as 
no  print  reporter  would  ever  own  it 
again,”  David  Halberstam  has  writ¬ 
ten  of  his  one-time  mentor.  “He  had 
the  most  powerful  platform  in 
Washington  ...  he  was  .  .  .  the 
Journalist  that  all  young  reporters  in 
America  admired  and  wanted  to  work 
for,  a  symbol  not  of  journalism  past, 
but  of  journalism  to  be,  fair,  civilized, 
intelligent,  and  internationalist  ...” 

A  correspondent,  reporter,  editor, 
and  journalist  for  the  New  York 
Times  since  1939,  Reston  has,  by  his 
own  count,  covered  the  comings  and 
goings  of  10  presidents,  been  privy  to 
almost  every  major  domestic  and  for¬ 
eign  news  story  of  the  past  quarter- 
century,  and  has  served  as  an  inspira¬ 
tion  and  role  model  for  such  journal¬ 
ists  as  Tom  Wicker,  Anthony  Lewis, 
Russell  Baker,  Neil  Sheehan,  and 
Hedrick  Smith,  among  others. 

Despite  such  a  heady  record, 
though,  Reston  remains  ajournalist  of 
the  present,  defending  the  sometimes 
controversial  tactics  of  the  press  in 
the  1980s  and  arguing  that  his  fellow 
reporters  today  are  probably  better 
than  any  he  has  ever  worked  with  at 
any  time  in  the  past. 

“I  don’t  think  there  is  any  doubt 
about  it,”  said  Reston  in  an  interview 
with  Editor  &  Publisher,  “the  present 
generation  of  reporters  and  editors  is 
infinitely  better  educated  than  my 
generation  was.  They  have  come  to 
the  fore  at  a  time  when  the  political 
life  and  even  the  social  life  of  the 
country  have  become  infinitely  more 
diverse,  and  that  has  required  spe¬ 
cialization  in  economics  and  sciences 
and  the  arts  in  a  way  that  was  never 
true  when  I  broke  in  in  the  1930s.” 

By  way  of  example,  Reston,  78, 
cited  the  Times’  former  practice  of 


(Boulard  is  a  free-lance  writer.) 


James  "Scotty"  Reston 


hiring  reporters  for  foreign  beats. 

“In  those  early  days,  the  Times 
would  send  correspondents  abroad  to 
cities  where  they  would  not  know  the 
language  of  the  country  they  had  been 
assigned  to  cover.  The  Times  would 
never  consider  such  a  thing  today. 
There’s  more  preparation  for  the 
work  that  is  to  be  done  and  the  level  of 
accuracy  clearly  has  improved  a  great 
deal  in  the  last  30  or  40  years  ...” 


Reston  first  made  his  mark  as  a 
journalist  of  distinction  covering 
sports  for  the  Associated  Press  in 
1937  in  London.  Although  Reston  is  a 
well-known  sports  fan  and  his  stories 
on  international  sporting  events  were 
well-written  and  focused,  he  soon 
began  writing  about  the  dangerous 
political  situation  in  Europe  in  the 
immediate  years  preceding  World 
War  II,  and  did  such  an  impressive 
job  that  he  was  offered  a  post  in  the 


Times’  London  bureau  in  1939. 

From  that  point  on,  Reston  became 
the  consummate  insider,  both  in 
Europe  and  Washington,  reporting 
from  firsthand  knowledge  the  events 
that  would  soon  topple  presidents, 
prompt  war,  build  new  international 
coalitions. 

It  was  Reston  to  whom  John  Foster 
Dulles  handed  the  top  secret  Yalta 
Papers  which  spoke  of  Allied  power¬ 
sharing  after  World  War  11. 

Reston  was  the  man  John  F.  Ken¬ 
nedy  called  in  the  fall  of  1962  to  urge 
that  the  Times  resist  the  urge  to  pub¬ 
lish  any  reports  on  the  Cuban  missile 
crisis  before  the  president  could  nego¬ 
tiate  with  the  Soviet  Union. 

It  was  Reston,  again,  who  so  infu¬ 
riated  the  Nixon  White  House  in  the 
early  1970s  that  he  ended  up  promi¬ 
nently  displayed  on  the  infamous 
Nixon  “Enemies  List.” 

During  his  almost  five  decades  in 
Washington,  Reston  has  witnessed 
the  explosion  of  the  national  press,  a 
development  he  said  has  been  almost 
totally  positive. 

“When  I  first  came  to  work  here  to 
cover  the  State  Department,  Cordell 
Hull  was  secretary  of  state  and  there 
were  exactly  12  regular  correspon¬ 
dents  at  the  State  Department. 
Twelve.  Mr.  Hull  had  a  press  confer¬ 
ence  every  workday  at  noon  in  his 


office  on  the  second  floor  of  the  State, 
War  and  Navy  Building  .  .  .  We  all 
sat  on  three  black  couches  and  we 
couldn’t  quote  the  old  man,  but  we 
could  put  in  third  person  what  he  said. 

“He  knew  us  and  he  trusted  us,  and 
we  had  access  then  to  the  top  of  the 
State  Department  that  we  don’t  have 
now.  Now  the  difference  is  obvious. 
George  Schultz,  in  order  to  hold  a 
press  conference,  has  to  hire  a  hall, 
(Continued  on  page  52) 
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TOKYO 


BEIJING 


SEOUL 


In  a  city  like  San  Francisco,  gateway  to 
the  Pacific  Rim,  news  from  Japan,  China 
and  Korea  has  serious  impact  on 
day-to-day  business  trade,  politics  and 
culture. 

We  have  to  bring  quality  coverage  of 
that  region  to  our  readers.  To  do  it,  we’re 
opening  three  new  bureaus  in  Asia. 

In  January,  EXAMINER  staff  writer 
Kyonshill  Connie  Kang  goes  to  Seoul  to 


head  up  our  South  Korean  bureau.  Mary 
Ganz  from  the  metro  staff  becomes  our 
Tokyo  bureau  chief.  And  Lenora  Magida, 
former  Washington  Post  editor,  will  be  our 
first  full-time  correspondent  in  Beijing. 

These  moves  are  part  of  a  plan  to 
cover  San  Francisco  better  than  any  other 
newspaper. 

Even  if  that  means  moving  half  a 
world  away. 
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Miami  Herald  to  launch  new  paper  aimed  at  Hispanic  readers 


By  Mark  Fitzgerald 

The  Miami  Herald's  Spanish-lan- 
guage  supplement  will  become  virtu¬ 
ally  a  new  and  separate  newspaper 
with  the  Nov.  21  debut  of  El  Nuevo 
Herald. 

El  Nuevo  Herald  will  have  twice 
the  newshole  of  the  present  E!  Herald 
Spanish-language  supplement.  It  will 
also  have  its  own  staff  of  30  reporters, 
its  own  publisher,  its  own  editorial 
page  —  and  even  its  own  horoscope 
feature.  The  paper  bows  Nov.  21. 

“We  are  calling  this  the  newspaper 
that  will  pique  the  interest  of  the  His¬ 
panic  community.  We’ll  be  saying, 
‘This  is  your  own  newspaper,’  ’’ 
Miami  Herald  publisher  and  board 
chairman  Richard  G.  Capen  Jr.  said  in 
a  telephone  interview. 

The  new  edition  represents  the 
Herald’s  latest  salvo  in  a  highly 
unusual  newspaper  market. 

The  Miami  Herald  for  1 1  years  has 
published  a  Spanish-language  supple¬ 
ment,  El  Herald. 

Started  in  March  1976  with  a  press 
run  of  18,500,  the  supplement  now 
has  a  circulation  of  75,000  daily  and 
89,000  Sundays. 

The  edition,  which  averages  12 
pages,  is  included  free  in  the  Herald  to 
subscribers  who  request  it.  In  addi¬ 
tion,  El  Herald  is  inserted  in  single 
copies  sold  in  areas  with  heavy  His¬ 
panic  populations. 

Just  as  El  Herald  was  created  as  the 
result  of  a  marketing  survey,  so  El 
Nuevo  Herald  is  the  product  of  18 
months  of  research  —  “a  study  of  the 
Hispanic  market  in  south  Florida 
unprecedented  by  any  newspaper  in 
the  country,”  Capen  described  it. 

The  project  involved  surveys  and 
follow-up  surveys,  focus  groups  and 
numerous  prototype  newspapers,  he 
reported. 

That  research  concentrated  on  a 
fact  of  south  Florida  demographics 
that  presents  the  Miami  Herald  with  a 
unique  set  of  challenges  and  oppor¬ 
tunities. 

Miami’s  metropolitan  area  of 
2,000,000  people  is  now  almost  half 
Hispanic,  the  majority  of  them 
Cuban.  Hispanics  account  for  56%  of 
Miami’s  population,  74%  of  Hialeah’s 
and  81%  of  Sweetwater’s. 

Unlike  other  cities  where  Hispanic 
concentrations  are  generally  poorer 
than  average,  Miami’s  Hispanics  are 
quite  affluent,  with  average  house¬ 
hold  incomes  in  the  $25,000-to- 
$30,000  range. 


Miami  reza  con  el  Papa 


Prototype  of  EL  Nuevo  Herald 


Rocky  relationship 

But  relations  between  the  Herald 
and  Hispanics,  especially  politically 
conservative  and  fiercely  anti-com¬ 
munist  Cubans,  have  not  always  run 
smoothly. 

Just  a  week  before  El  Nuevo  Her¬ 
ald  was  introduced,  for  example,  the 
Cuban-American  National  Founda¬ 
tion  bought  a  full-page  Herald  ad  to 
attack  the  newspaper’s  editorial  pol¬ 
icy  as  “ignorant”  and  its  coverage  of 
Cuban-Americans  as  inaccurate. 

The  Herald,  the  ad  said,  is  only 
interested  in  Cuban-Americans  for 
their  dollars. 

“The  Miami  Herald  may  as  well 
close  its  doors  if  it  believes  it  can  take 
advantage  of  us  economically  while  it 
belittles  our  ideals  and  misrepresents 
our  people  and  our  purposes,”  the  ad 
proclaimed. 

In  September,  the  Herald  was  the 
focus  of  some  Cuban  community  con¬ 
cern  when  Angel  Castillo  Jr.  resigned 
as  editor  of  El  Herald,  charging  the 
newspaper  censored  a  Spanish-lan¬ 
guage  columnist.  Within  a  week, 
however,  the  problem  was  smoothed 
over  and  Castillo  agreed  to  become 
outside  counsel  for  the  Herald  {E&P, 
Oct.  17). 

Miami  also  has  a  significant  black 
population,  some  of  whom  resent  the 


attention  paid  to  Cuban-American 
readers. 

That  resentment  spilled  over  this 
summer,  for  example,  at  a  community 
meeting  sponsored  by  the  National 
Association  of  Black  Journalists. 
Two  speakers  in  particular  attacked 
El  Herald,  one  of  them  saying  he 
resented  “subsidizing  a  free  newspa¬ 
per”  for  Spanish-language  readers. 

“I  don’t  think  there’s  a  metro 
newspaper  anywhere  in  the  country 
that  isn’t  criticized  for  not  giving 
readers  everything  that  readers  want. 
We  try  our  very  best  to  serve  all  our 
readers,”  Capen  said. 

As  for  the  controversy  with  the 
Cuban-American  National  Founda¬ 
tion,  Capen  said  it  was  a  “problem 
with  one  element  of  one  part  of  the 
Hispanic  community. 

“We  have  had  outstanding  reac¬ 
tion”  to  El  Nuevo  Herald  by  Cuban- 
Americans  and  other  Hispanics, 
Capen  asserted. 

Herald  executives  have  reacted  to 
Cuban  concerns  in  other  ways,  too. 

The  appointment  of  Janet  Chusmir 
as  executive  editor,  for  example,  was 
widely  regarded  as  a  nod  to  the  Cuban 
community.  Her  pt  .idecessor.  Heath 
Meriwether,  now  at  Knight-Ridder’s 
Detroit  Free  Press,  was  said  by  some 
Cuban-Americans  to  be  insufficiently 
sensitive  to  Hispanics,  a  charge  he 
vigorously  denied. 

For  his  part,  Capen  has  learned  to 
speak  Spanish,  and  used  it  in  inter¬ 
views  on  local  Spanish-language 
radio  shows. 

“I  am  reasonably  bilingual,”  he 
noted.  “I  understand  about  80%  of 
what  I  hear.  I  think  it’s  been  very 
important.  I’ve  spoken  on 
radio  .  .  .  given  a  lot  of  speeches  [in 
Spanish].  Frankly,  in  Europe  you 
can’t  survive  without  knowing  three 
languages.” 

Cuban-Americans  will  be  getting  a 
compatriot  in  Roberto  Suarez,  who 
was  named  publisher  of  El  Nuevo 
Herald. 

“He’s  a  distinguished  Cuban- 
American.  His  first  job  at  the  Herald 
was  in  the  mail  room,”  Capen  said. 

The  paper  was  designed  by  another 
Hispanic,  Mario  Garcia  of  the  Poyn- 
ter  Institute. 

And  El  Nuevo  Herald  will  have  its 
own  office  in  Miami’s  “Little 
Havana.” 

Where  El  Herald  has  been  made  up 
largely  of  translated  news  generated 
by  the  Miami  Herald  staff,  El  Nuevo 
(Continued  on  page  51) 
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Westlake  (216)  835-0700 
Fax  (216)  835-4754 
Telex  98-5258 


all  Processing  Systems 


(tilt  Processing  Systems  offers 
complete  newspa;^  processing  and 
distritxition  capaUfities.  featuring 
superior  designs  and  performance 
unique  to  Hall.  Our  commitment  to 
quality,  integrity  and  service  makes  us 
tfie  preferred  processing  equipment 
manufacturer  in  the  newspaper 
industry. 

Hall  Processing  Systems  has 
expertise  in  every  aspect  of 


nevrspaper  processing  and  dis¬ 
tribution.  New  mailroom  layouts 
and  revisions  to  existing  facilities 
are  always  designed  with  maximum 
production  in  mind.  For  comprehensive 
project  management  and  installation 
services,  Hall  is  the  best  choice  for 
single-source  responsibility. 

Only  Hall  Processing  Systems  can 
provide  the  total  capability  required  to 
meet  every  newspaper’s  processing 
and  distribution  equipment  needs,  and 
back  it  up  with  an  experienced  profes¬ 
sional  sales  and  service  staff.  (Counter 
stackers.  Belt  Conveyors,  Tray  Systems, 
and  more ...  All  are  designed  and  built 
by  Hall  for  performance,  durability, 
reliability,  and  operating  economy. 

Hall  Processing  Systems— from  the 
press  delivery  to  the  loading  dock.  Hall 
can  handle  it  all. 

1.  Monitor  HT 

2.  Ranger  Non-Contacting  Count  Sensor 

3.  Magnum  Wire  Lapped  Stream  Conveyor 

4.  Bottom  Wrap  —  Monarch 


S.  Stackpack  Stacker 
isor  6.  Bottom  \Wrap  —  440 

nveyor  7.  Belt  Conveyor 

8.  Belted  Lapped  Stream  Conveyor 

9.  Truck  Loaders 

10.  Tray-Matic  Bundle  Distribution  Systems 

11.  Roller  Top  Conveyors 

12.  Hall  Manufacturing  Facility 

Hall  Processing  Systems 

244(X)  Sperry  Drive 
Westlake.  OH  44145 


GKiality  *  Integrity  *  Service 
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Seattle  Times  terminates  contract  with  ITU 


The  Seattle  Times  announced  it 
was  terminating  its  contract  with  the 
International  Typographical  Union  in 
dispute  over  the  company’s  wanting 
the  unilateral  right  to  transfer  ITU 
members  to  other  positions. 

The  ITU  contract,  which  covers 
about  180  employees,  expired  in 
August  1986,  but  the  two  sides  had 
continued  negotiating  on  a  new  pact 
until  last  September. 

The  Times,  which  acts  as  printing 
and  business  agent  for  the  Seattle 
Intelligencer,  said  no  immediate 
changes  in  work  arrangements  were 
being  contemplated.  However,  the 
lack  of  contract  could  eventually  lead 
to  management’s  ordering  changes  in 
work  rules  and  issuing  new  union 
membershp  requirements. 

Times  president  Marion  Sizemore 
said  the  company  wants  to  offer  ITU 
members  early-retirement  incentives 
and  voluntary  as  well  as  mandatory 
transfers  in  order  to  be  able  to  intro¬ 
duce  pagination. 

The  union  charges  management’s 
demand  for  “involuntary  transfers” 
is  a  violation  of  the  job  security 
provisions  —  including  lifetime  job 
guarantees  —  contained  in  a  supple¬ 


mental  agreement  to  the  contract. 

Bob  Haggbloom,  executive  secre¬ 
tary  of  the  Seattle  ITU  local,  said  the 
union  contends  the  1974  supplemen¬ 
tal  agreement  is  an  “ongoing”  pact 
which  remains  in  force  despite  the 
company’s  having  terminated  the 
contract. 

Haggbloom  said  the  ITU  has  ini¬ 
tiated  a  grievance  procedure  with  the 
company  over  the  issue. 

The  supplemental  agreement  “can 
only  be  opened  by  mutual  consent,” 
Haggbloom  stated,  “and  we’re  not 
willing  to  discuss  those  issues  relating 
to  our  supplemental  agreement  and 
job  guarantees.” 

If  the  grievance  procedure  cannot 
resolve  the  dispute,  the  union  con¬ 
tends  the  two  sides  must  go  to  arbitra¬ 
tion,  Haggbloom  said.  He  added  tak¬ 
ing  the  matter  to  court  “is  always  a 
possibility.  We’re  not  closing  the 
door  to  that.” 

There  are  still  a  number  of  issues  in 
a  new  work  contract  yet  to  be  dis¬ 
cussed,  Haggbloom  continued, 
including  wages,  working  conditions 
and  health  benefits. 

Sizemore  contended  there  is  “a 
jurisdictional  issue  tied  into”  the 


issue.  He  said  the  Times  has  sought  to 
address  the  ITU’s  concerns  by  offer¬ 
ing  “a  number  of  innovative  ways  to 
protect  the  union  so  they  would 
always  represent  workers  at  the 
newspaper.” 

One  of  the  proposals,  he  said, 
would  enable  transferred  ITU  mem¬ 
bers,  who  became  subject  to  layoffs  in 
other  departments,  to  transfer  back  to 
the  composing  room. 

“In  detailed  discussions  we 
included  many  of  the  safeguards  the 
union  wanted,”  Sizemore  said. 

Saying  the  Times  wants  to  renegoti¬ 
ate  the  supplemental  agreement, 
Sizemore  said  there  is  a  legal  question 
as  to  whether  the  supplemental  agree¬ 
ment  is  still  in  force  if  the  contract  to 
which  it  is  a  part  “no  longer  exists.” 

However,  Jim  Schafer,  who  is  han¬ 
dling  negotiations  with  the  ITU  for 
the  Times,  said  the  company  has  not 
taken  a  position  on  whether  it  consid¬ 
ers  the  supplemental  agreement  to  be 
in  force  still. 

The  ITU  has  stated  in  writing  that  it 
considers  the  company’s  proposals  to 
be  in  violation  of  the  supplemental 
agreement,  but  Schafer  contended 
that  the  union  in  the  grievance  meet¬ 
ings  has  not  been  able  to  articulate 
“the  relevance”  of  the  supplemental 
agreement  to  management’s  pro¬ 
posal. 

“We  still  don’t  know  what  their 
grievance  is,”  he  said. 

Strike  performers 
won’t  be  recognized 
by  footbaii  writers 

The  Professional  Football  Writers 
of  America  said  that  its  1987  awards 
will  not  recognize  individual  player 
achievements  during  the  National 
Football  League  strike. 

Glenn  Sheely,  president  of  the 
organization  and  a  sports  writer  for 
the  Atlanta  Journal  and  Constitution, 
said  the  performance  of  replacement 
players  or  regular  NFL  veterans 
playing  during  the  strike  will  not  be 
considered  for  the  group’s  1987  Most 
Valuable  Player  Award,  Player  of  the 
Month  Awards  and  All-Rookie  or  All- 
Pro  team  selections. 

The  groups  will  not  consider  the 
performances  because  regular  play¬ 
ers  are  absent  on  some  teams  and 
present  on  others. 


The  Knight  Center 
for  Specialized  Journalism 
The  University  of  Maryland 


ANNOUNCES  its  program  for  journalists  com¬ 
mitted  to  specialized  fields  such  as  business, 
medicine,  health,  science,  and  the  law  Selected 
participants  will  attend  intensive,  timely  short 
courses  exclusively  tor  journalists.  Sessions  will 
be  on  the  campus  between  Washington  and 
Baltimore  Program,  lodging  and  meals  are  with¬ 
out  charge  Participants'  employers  will  con¬ 
tinue  their  salaries  and  pay  for  travel  to  and  from 
home  The  program  is  funded  by  a  grant  from 
the  Knight  Foundation. 


“The  Knight  Center  will  fill  a  major  gap 
in  journalism.” 

Gene  Roberts,  Executive  Editor  and  Presi¬ 
dent,  The  Philadelphia  Inquirer,  and  Chair¬ 
man  National  Advisory  Board  of  the  Knight 
Center 


The  Changing  Financial  World: 
How  Money  Moves  Main  Street 

This  first  course,  February  28  to  March  12, 1988, 
will  prepare  journalists  for  more  incisive  stories 
on  topics  such  as  vast  shifts  in  banking  and 
financial  services:  the  troubled  S&Ls,  banks  and 
farm  credit  system;  the  global  money  market, 
and  foreign  banks  in  the  U.S.  Open  to  experi¬ 
enced  print  and  broadcast  editors,  reporters 
and  freelancers. 

By  January  4,  1988,  applicants  should  send  a 
resume  and  evidence  of  serious  interest  in  busi¬ 
ness  coverage  because  of  current  or  future 
assignment;  a  statement  of  up  to  500  words 
explaining  the  reasons  for  applying:  a  support¬ 
ing  statement  from  the  employer,  with  a  commit¬ 
ment  to  cover  salary  and  travel,  and  copies  of 
five  published  articles  or,  for  broadcast  journal¬ 
ists,  an  audiotape  cassette  or  videotape  (not 
over  30  minutes)  to: 

Howard  Bray,  Director 

The  Knight  Center  for  Specialized  Journalism 
College  of  Journalism 
The  University  of  Maryland 
College  Park,  MD  20742 
Telephone  301-454-6423 
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We  Are  The  Software  Firm  That  Incorporates 
Accounting  Principles  &  Human  Resources 
Into  Newspaper  Management  Systems 


We’re  CoUier-Jackson,  and  we’ve 
spent  12  years  developing  advertising, 
circulation,  financial,  accounting  and 
personnel  systems  to  help  newspapers 
organize,  process,  analyze  and  pre¬ 
sent  information  more  efficiently, 
more  effectively. 

We  believe  it  is  the  creative  ideas  of 
our  people  that  make  our  products  so 
success^l.  People  who  know  as  much 
about  ROP  color  linage  as  they  do  about 
reducing  CPU,  I/O  and  elapse  times. 

You  see,  it’s  the  combination  of  news¬ 
paper  expertise,  accounting  principles, 
human  resources  and  software  know-how 
that  sets  us  apart  as  a  company  and  dif¬ 
ferentiates  our  software  from  all  others. 


AWARD-WINNING  SOFTWARE 


Our  unique  way  of  working  means 
our  installation  base  is  growing  at  a 
rapid  pace. 

Work  which  earns  us  numerous  ICP 
Awards  for  products  that  have  clearly 
evidenced  their  acceptability  in  the 
marketplace  and  their  leadership  as 
proprietary  software  systems. 

Growth  that  keeps  us  ranked  as  an 
Inc.  500  and  ICP  200  company. 

It’s  the  payoff  for  dedication.  And  it 
makes  for  satisfied  customers  in  news¬ 
papers  throughout  the  United  States. 


FULL  RANGE  OF  PRODUCTS 


Each  of  our  newspaper  management 
sy  stems  is  designed  to  do  business  the 
way  you  do  business.  And  they  work 
alone  or  together  to  better  work  for  you. 
CJ/CIRCULAT10N^“ 

CJ/AD\TRTISING^“ 

CJ/ADVANCED  GENERAL  LEDGER™ 
CJ/ACCOUNTS  PAYABLE™ 

CJ/FKED  ASSETS™ 

CJ/PAYROLL™ 

CJ/CLASSIFIED™ 

CJ/AD  TRACKING™ 

CJ/LAYOUT™ 

CJ/NEWSPRINT™ 

CJ/PERSONNEL™ 

CJ/EMPLOYEE  FUND  ADMINISTRATION’ 
CJ/REPORT  WRITER™ 

CJ/EXECULINK™ 


EDUCATION  &  SUPPORT 


when  you  choose  a  CoUier-Jackson 
system,  you  don’t  go  it  alone.  We’re  there 
to  help  you  every  step  of  the  way  —  from 
analy'zing  your  needs  through  implemen¬ 
tation,  education  &  training  to  24-hour, 
phone-in  support. 

And  whether  you’re  a  terminal  oper¬ 
ator,  circulation  manager,  advertising 
director,  general  manager  or  publisher, 
you’U  find  CoUier-Jackson  features  do 
make  the  job  easier. 


CoMf  Jackson,  Inc. 

Corporate  Offices: 

3707  VWest  Cherry  Street 
Tampa,  Florida  33607 
(813)872-9990 
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LEGAL - 


Alaska  daily  loses  bid  to  open  legislative  meetings 


By  M.L.  Stein 

The  Alaska  Supreme  Court  has 
refused  to  force  the  state  Senate  to 
abide  by  the  state’s  open  meeting  law. 

The  decision  was  a  setback  for  the 
Anchorage  Daily  News  and  League  of 
Women  Voters,  who  had  sued  to 
require  the  legislators  to  end  their 
policy  of  secret  committee  sessions. 

According  to  the  Supreme  Court, 
the  issue  is  “nonjusticiable,”  which 
means  the  court  cannot  tell  another 
branch  of  government  how  to  conduct 
its  business. 

Daily  News  managing  editor  How¬ 
ard  Weaver  told  E&P  the  Senate  — 
and  to  a  lesser  extent  the  House  — 
have  been  holding  closed  meetings 
for  years. 

“With  only  20  senators,  it’s  easy 
for  them  to  get  together  privately," 
Weaver  observed. 

He  cited  the  Senate  finance  com¬ 
mittee  as  the  worst  offender. 
Recently,  he  said,  it  met  secretly  “to 
do  substantive  budget-setting  work.” 


LEGAL  BRIEFS- 


Paper  can  keep 
confidential  memos 

A  federal  magistrate  has  refused  to 
force  the  Philadelphia  Inquirer  to 
turn  over  source  information  to  Bic 
Corp.  in  a  wrongful  death  suit. 

U.S.  Magistrate  Richard  Powers 
said  the  Pennsylvania  shield  law, 
which  allows  news  organizations  to 
keep  sources  confidential,  protected 
the  paper  in  the  case.  He  also  cited 
First  Amendment  freedom  of  the 
press. 

The  company  had  demanded  the 
paper  turn  over  internal  Bic  memos  a 
reporter  had  obtained  abouf  lighter 
defects.  The  paper  used  the  memos  in 
an  April  story  about  10  deaths  and 
hundreds  of  injuries  blamed  on  the 
defects. 

The  magistrate  said  a  3rd  U.S.  Cir¬ 
cuit  Court  of  Appeals  decision  outlin¬ 
ing  exemptions  to  the  shield  law  does 
not  apply  in  the  case  because  the 
memos  should  be  at  Bic’s  disposal. 

Powers  also  ruled  that  Bic  filed  the 
subpoena  motions  in  bad  faith 
because  the  company  lost  a  similar 
request  in  a  previous  case. 

Francis  H.  Smith  has  sued  Bic  over 
the  1985  death  of  his  wife,  Ethel,  who 


On  occasion.  Weaver  noted,  a  com¬ 
mittee  will  follow  its  closed  meeting 
with  an  open  one  to  “ratify  what  they 
did  in  private.” 

The  editor  said  “the  citizens  are  the 
real  losers”  in  the  high  court’s  ruling. 

“For  the  newspaper,  hard  work 
and  good  sources  can  make  up  for  a 
lot,  but  the  public  doesn’t  get  a 
chance  to  testify  at  these  closed 
meetings,”  he  explained. 

Alaska’s  open  meeting  law  was 
amended  several  years  ago  to  include 
the  Legislature.  In  their  suit,  the 
Daily  News  and  League  contended 
the  solons  not  only  violate  the  act,  but 
also  their  own  rules,  which  call  for 
open  sessions. 

The  plaintiffs  won  the  case  at  the 
Superior  Court  level. 

A  judge  ruled  the  state  constitution 
implies  the  Legislature  must  conduct 
its  proceedings  in  the  open.  The  ruling 
was  appealed  by  the  Legislature. 

Weaver  said  no  federal  court 
appeal  is  planned  because  the  suit  was 


was  burned  when  a  Bic  lighter 
exploded.  The  suit  charges  that  Bic 
knew  the  lighting  mechanisms  of  the 
disposable  butane  lighters  were 
defective  and  should  have  issued  a 
recall. 

—  AP 

$1.6-million  award 
against  Fla.  weekly 

A  man  named  by  the  Gadsden 
County  (Fla.)  Times  in  connection 
with  a  criminal  investigation  has  won 
a  $1. 6-million  libel  award  against  the 
weekly. 

A  Circuit  Court  jury  concluded  a 
two- week  trial  on  Oct.  13,  finding  the 
newspaper,  publisher  Timothy  D. 
Matthews  and  former  editor  Collins 
Connor  libeled  Philip  Fleming  in 
1979. 

Joseph  P.  Averill,  one  of  the  news¬ 
paper’s  lawyers,  promised  an  appeal 
on  the  ground  that  jury  instructions 
inadequately  explained  constitutional 
law  as  it  applies  to  newspapers. 

Fleming  said  the  story  was  libelous 
because  it  linked  him  and  his  com¬ 
pany,  American  Financial  Life  Insur¬ 
ance  Co.,  with  reports  of  criminal 
wrongdoing  by  several  other  indivi¬ 
duals  and  companies. 


filed  on  the  basis  of  the  state  constitu¬ 
tion.  However,  an  “embryonic” 
movement  is  afoot  in  Alaska  to  pass  a 
constitutional  amendment  that  would 
require  the  Legislature  to  “behave  in 
an  open  manner,”  the  editor  said. 

Meanwhile,  legislators  in  the  state 
of  Washington  also  are  embroiled  in  a 
controversy  over  open  meetings. 

The  Senate  Judiciary  Committee 
was  scheduled  to  meet  Oct.  30  to  dis¬ 
cuss  whether  the  state’s  open  meeting 
act  should  be  amended  to  include  the 
Legislature. 

According  to  Allied  Daily  Newspa¬ 
pers,  the  meeting  is  a  fallout  from  a 
flap  over  closed  meetings  of  the 
“Superfund  Task  Force,”  an  ad  hoc 
committee  of  House  and  Senate  com¬ 
mittee  members  who  recently  drafted 
a  bill  to  fund  cleanups  of  toxic  waste 
dump  sites. 

Washington’s  open  meetings  act 
exempts  the  courts  and  the  Legis¬ 
lature  from  compliance  with  its  provi- 


Averill  said  Fleming’s  lawyers  did 
not  deny  there  was  a  federal  investi¬ 
gation  of  their  client,  and  he  main¬ 
tained  the  newspaper  merely  reported 
what  it  had  learned  about  Fleming  and 
his  company  through  public  records 
and  agencies. 

Mallory  Horne,  a  former  Florida 
Senate  president,  was  another  person 
named  in  the  story.  Horne  also  has 
sued  the  newspaper  for  libel,  and  his 
case  is  pending. 

Neither  Fleming  nor  Horne  has 
ever  been  charged  with  a  crime 
involving  the  business  transactions 
reported  in  the  Times  story. 

—  AP 

Vt.  allows  cameras, 
recorders  In  courts 

The  Vermont  Supreme  Court  has 
agreed  to  allow  cameras  and  tape 
recorders  in  the  state’s  lower  courts 
for  a  two-year  trial  period  and  perma¬ 
nently  in  its  own  courtroom. 

The  state  high  court’s  decision, 
following  10  years  of  discussion  and 
debate,  directs  committees  responsi¬ 
ble  for  rules  of  court  procedure  to 
draft  a  proposal  for  allowing  cameras 
and  tape  recorders  on  the  Super¬ 
ior,  District  and  Probate  Court  levels. 
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NUCLEAR  ELECTRICITY/ENERGY  INFORNATION  SOURCE 


A-tomic  'Industrial— Forum 
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The  Atomic  Industrial  Forum  and  the  U.S.  Committee  for  Energy  Awareness  have  merged  to 
become  the  U.S.  Council  for  Energy  Awareness.  The  new  Council  can  provide  even  more  infor¬ 
mation  on  energy"  matters  including  the  peaceful  uses  of  nuclear  energy— particularly  nuclear 
electricity.  Call  or  write  us  for  interview  s  with  experts,  trends  in  energy  use,  editorial  roundtable 
requests,  the  latest  technical  and  statistical  data,  public  attitude  data,  and  A.  V.  material  (including 
stock  footage). 


NUCLEAR  ELECTRICITY/ENERGY  INFORMATION  SOURCE 


A-tomic-Ihdustrial  -Forum 

U.S.  ' -COMM-HTK  FOR  ENCRCtY  ^WARCNC&e 

6^3.  7^  Afc&n^/^y 

/77(^Z'  S/Tisef)  A^.K/. 

^(/^3/9/hpto/7^  P.C^ 

7>.3(^:?)a?5'077o  A/y ip/::i)S??-/W 

Do?  Gs^Tf^Aar/} 

C^r/  So/c7sY^/? 

'33rl)3/^ /Arm/fr^ 

£//&7lVerA?ej'' 


The  Atomic  Industrial  Forum  and  the  U.S.  Committee  for  Energy  Awareness  have  merged  to 
become  the  U.S.  Council  for  Energy  Awareness.  The  new  Council  can  provide  even  more  infor¬ 
mation  on  energy  matters  including  the  peaceful  uses  of  nuclear  energy— particularly  nuclear 
electricity.  Call  or  write  us  for  interviews  with  experts,  trends  in  energy  use,  editorial  roundtable 
requests,  the  latest  technical  and  statistical  data,  public  attitude  data,  and  A.  V  material  (including 
stock  footage). 


PROMOTION 


Celebrity  comments  help  this  newspaper’s  image 


By  Debra  Gersh 

When  the  Wichita  Falls  (Texas) 
Times  and  the  Wichita  Falls  Record 
News  combined  to  become  one  daily 
morning  newspaper  —  the  Wichita 
Falls  Times  Record  News  —  they 
took  some  heat  from  the  community, 
which  didn’t  like  the  idea  of  the 
change. 

To  combat  this,  the  newspaper  ran 
a  promotional  campaign  utilizing  tele¬ 
vision,  radio  and  newspaper  cover¬ 
age. 

A  follow-up  in-house  ad  campaign 
was  put  together  using  famous  and 
semifamous  personalities’  photos  and 
comments  on  what  they  like  about  the 
newspaper. 

“It  seemed  like  a  friendly  thing  to 
do,  to  approach  people  with  a  friendly 
face,”  noted  Jan  H.  Christensen, 
copywriter/promotions.  “Using 
somebody  famous  or  semifamous 
might  make  people  say,  ‘Maybe  it’s 
[the  newspaper]  not  so  bad.  If  these 
people  are  taking  the  time  to  read  the 
paper  maybe  we  should  too.’  ” 

Christensen  said  the  idea  came 
from  publisher  James  Lonergan,  who 


Look  who’s  I 
reading ...  i 

paper--  I 


Shari  Lewis  is  one  of  the  celebrities 
who  has  appeared  in  ads  touting  the 
newspaper. 

suggested  an  “I  like  reading 
because  ...”  approach. 

The  first  of  the  nine  ads,  which  run 
Saturday  and  Sunday  in  the  paper, 
featured  entertainer  Shari  Lewis, 
who  had  been  in  town  for  a  concert 
with  the  Wichita  Falls  Symphony 
Orchestra. 

Others  in  the  series  include  Dr.  Red 
Duke,  a  Houston  surgeon  and  made- 


for-tv  character  “Buck  James”;  col¬ 
umnist  Lewis  Grizzard;  cartoonist 
Cathy  Guiswaite,  who  pens  the  syndi¬ 
cated  comic  strip  “Cathy”;  and  local 
celebrities  such  as  the  mayor,  a 
popular  radio  announcer  and  a  local 
university  basketball  coach. 

The  promotion  is  slated  to  run  for 
nine  weeks  —  Oct.  10  through  Dec. 
6  —  with  a  different  personality  fea¬ 
tured  each  week. 

Each  ad  follows  the  same  format.  It 
features  a  photograph  of  the  person 
holding  the  Times  Record  News,  his 
or  her  comments  about  why  he  or  she 
likes  the  newspaper  and  a  headline 
and  tag  line  to  fit  the  copy.  Photos  are 
taken  by  a  newspaper  staffer  and 
Christensen  collects  the  comments 
for  the  body  copy. 

“Sometimes  it’s  hard  to  brag  on 
yourself  .  .  .  [so]  we  got  other  people 
to  do  the  bragging  for  us,”  Chris¬ 
tensen  noted,  adding  that  most  of 
those  contacted  to  do  the  ads  were 
very  cooperative. 

Although  it  was  still  too  early  in  the 
campaign  to  judge  its  impact,  both  in 
terms  of  readers’  perceptions  and  cir- 
(Continued  on  page  52) 


This  year  8  Pulitzer  Prizes  went  to 
newspapers  with  VU/TEXT 
electronic  libraries. 

Could  this  be  coincidence? 

For  information  on  how  VU/TEXT  can  help  make  you  a 
prizewinner,  call  Joe  DiMarino  at  1-800-323-2940  (USA). 
215-574-4400  (PA). 

VU/TEXT 


A  Knight-Ridder  Company 
325  Chestnut  Street,  Suite  1300 
Philadelphia,  PA  19106 
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CIRCULATION 


The  latest  on  coupons  in  newspapers 


By  Andrew  Radolf 

Same-day  promotion  of  coupons  by 
newspapers  so  far  has  not  had  any 
discernible  impact  on  circulation, 
Tampa  Tribune  circulation  director 
Jack  Butcher  told  a  recent  Audit 
Bureau  of  Circulations  meeting  in 
New  York. 

The  153  newspapers  experimenting 
with  same-day  coupon  promotion 
found  “no  appreciable  difference  in 
gross  distribution,”  Butcher  said. 

He  added  that  the  impact  on  net 
daily  sales  circulation  remains 
unknown  because  ABC  auditors  have 
been  “unable  to  track  the  net  paid 
circulation  difference  when  coupon 
values  have  been  promoted.” 

The  reason.  Butcher  explained,  is 
there  are  so  many  other  variables 
involved  that  ABC  auditors  “are  not 
sure  it  [same-day  coupon  promotion] 
has  had  any  real  impact.  It’s  just  one 
of  the  things  newspapers  promote.” 

Nevertheless,  Butcher  urged  that 
the  rule  barring  same-day  promotion 
be  eliminated.  The  rule  was  sus¬ 
pended  in  1986  for  one  year  so  that 
newspapers  could  assess  the  impact 
of  same-day  coupon  promotion,  and 
ABC  recently  extended  the  morato¬ 
rium  for  another  year,  until  Sept.  30, 
1988. 

“Probably  some  newspapers  could 
successfully  use  this  as  a  promotion,” 
Butcher  said,  adding  that  he  was 
philosophically  opposed  “to  exces¬ 
sive  marketing  regulation  by  ABC. 

“Eliminating  the  rule  doesn’t  hurt 
anything,”  he  continued.  “Newspa¬ 
pers  are  limited  in  their  ability  to  use 
[same-day  promotion]  and  it  doesn’t 
hurt  advertisers.” 

A  continuing  problem  with  same- 
day  promotion.  Butcher  said,  is  that 
some  free-standing  insert  suppliers  do 


SNIGtIjIiTS  {mig  lit): 

any  word  tliat  doesn’t  appear 
in  the  diaionary  but  should 

Now’s  the  time  to  get 
SNIGLETS  for  yovir  newspaper. 
The  sin^arly  unique,  new 
feature  by  Rich  Hall  that’s  real¬ 
ly  found  a  market  in  American 
new^apers.  Give  me  a  call: 

Ric  Phillips,  800-243-3313 

The  McNaught  Syndicate 
537  Steamboat  Road 
Greenwich,  Ct.  06830 


not  provide  newspapers  with 
enough  FSls  to  distribute  in  their  full 
circulation. 

The  shortfall  has  caused  some 
newspapers  to  abandon  same-day 
coupon  promotion  and  also  created 
some  problems  with  subscribers  who 
“many  times  get  coupons  one  week 
and  not  the  next.  People  take  it  out  on 


loggs. 

James  A.  Erceg,  director  of  sales 
promotion  and  couponing  for  the 
Drackett  Co.,  remarked  that  trends 
show  coupon  use  by  consumers 
increasing  and  that  the  face  values  of 
coupons  are  rising  in  value  as  well. 

But  Erceg  called  on  companies  to 
slow  down  their  couponing  efforts 


The  153  newspapers  experimenting  with  same-day 
coupon  promotion  found  “no  appreciabie  difference 
in  gross  distribution,”  Butcher  said. 


the  newspaper.  They  don’t  under¬ 
stand  the  reasons  the  coupons  aren’t 
there.” 

The  New  York  meeting  was  orga¬ 
nized  by  ABC  in  order  to  promote  its 
coupon  verification  service. 

Newspapers  representing  46%  of 
total  ABC-measured  circulation  par¬ 
ticipate  in  the  service,  yet  there  are 
still  17  major  markets  where  “no 
newspaper  is  a  member,”  said  Joseph 
W.  Duff,  director  of  marketing  infor¬ 
mation  services  for  Bristol-Myers. 

Duff  said  the  verification  service 
was  “most  lacking  in  support  among 
advertisers  themselves,”  noting  that 
only  16  out  of  more  than  2,000  cou- 
poners  belong  to  it. 

Ad  agency  support  is  also  minimal, 
with  only  20  belonging  to  the  service, 
he  said. 

However,  the  16  advertiser  mem¬ 
bers  include  some  of  the  largest  cou- 
poners  in  the  U.S.:  Bristol-Myers, 
Proctor  &  Gamble,  Colgate-Palm¬ 
olive,  Kraft,  Pillsbury,  Quaker  Oats, 
R.  J.  Reynolds,  Unilever,  Ralston 
Purina,  General  Foods,  Best  Foods, 
Nabisco,  Johnson  &  Johnson,  Chese- 
brough-Ponds,  Scott  Paper  and  Kel- 


gmnr.KTfi  "•by  Rich  Hall 


BAIECTOMT 

(bah  nek'  to  mee) 

n.  The  removal  of  bruises  on  a  banana. 


and  put  renewed  emphasis  on  adver¬ 
tising. 

“Promotion  has  been  escalating 
dramatically;  sometimes  too  dramati¬ 
cally  because  advertising  is  where  it 
should  be.  We’ve  got  to  get  promo¬ 
tion  under  control.” 

Erceg  commented  that  the  shake¬ 
out  among  retailers  has  resulted  in  the 
survivors,  who  have  a  “more  domi¬ 
nant  position”  in  the  market,  being 
less  willing  than  in  the  past  to  partici¬ 
pate  in  coupon  promotions. 

More  importantly,  he  presented 
research  results  which  showed  that 
coupon  use  alone  boosted  a  product’s 
sales  by  only  34%,  but  coupons 
backed  up  by  advertising  more  than 
doubled  store  sales. 

Press  moves  out 
of  Atlantic  City 

The  Press  and  Sunday  Press  of 
Atlantic  City,  N.J.,  has  moved  all 
operations  to  Pleasantville,  N.J.,  and 
donated  its  Atlantic  City  facility  to  the 
local  medical  center. 

The  move  to  a  new  $3. 2-million 
office  building  in  Pleasantville,  about 
five  miles  west  of  Atlantic  City,  was 
completed  Oct.  18.  The  new  offices 
house  the  advertising,  accounting  and 
circulation  staffs.  They  join  the  edito¬ 
rial,  maintenance  and  production 
crews  based  a  block  away. 

John  F.  Bitzer  Jr.,  president  of  the 
South  Jersey  Publishing  Co.,  said  the 
old  building  in  downtown  Atlantic 
City  will  be  donated  to  the  Atlantic 
City  Medical  Center.  The  hospital 
plans  to  use  the  property,  valued  at 
$1.2  million,  to  construct  health-care 
clinics  after  demolishing  the  old 
building. 

The  Press,  will  maintain  an  Atlantic 
City  walk-in  office. 
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STANFORD 

UNIVERSITY 

invites  applications  for: 

The  John  S.  Knight  Fellowships 
for  Professional  Journalists 
for  1988-89 

A  journalism  fellowship  is  a  sabbatical  from  deadlines,  an 
escape  from  the  newsroom.  But  it’s  far  more — it  can  be  the  most 
stimulating  year  of  your  life. 

Each  year,  12  professionals  from  print  and  broadcast  journalism 
are  awarded  Knight  Fellowships  at  Stanford  University.  They  pur¬ 
sue  an  academic  year  of  study,  intellectual  growth,  and  personal 
change  at  one  of  the  world’s  great  universities,  located  in  the  San 
Francisco  Bay  Area.  The  fellowship  is  pure  freedom — no  required 
tests  or  papers. 

Knight  Fellows  go  on  to  great  things  in  journalism.  Among  their 
many  prestigious  awards  are  eight  Pulitzer  Prizes. 

The  program  seeks  applicants  who  have  demonstrated 
uncommon  excellence  in  their  work  and  who  have  the  potential 
of  reaching  the  top  ranks  in  their  specialization.  All  fulltime 
journalists  in  news/editorial  work  are  eligible.  Up  to  two  fellow¬ 
ships  may  be  awarded  to  those  in  business/management  positions. 

Candidates  must  have  seven  years’  professional  experience. 
Fellows  receive  a  stipend  of  $25,000,  plus  tuition  and  book 
allowance.  All  academic  and  social  benefits  are  open  to  spouses 
of  Fellows. 

The  application  deadline  is  Feb.  1, 1988. 

For  brochure  and  application  form,  write  or  phone: 

John  S.  Knight  Fellowships 

Department  of  Communication 

Stanford  University 

Stanford,  CA  94305 

(415)  723-4937 


NEWSPEOPLE  IN  THE  NEWS 


Mark  Eissman  has  been  named 
associate  editor  of  the  Chicago  Sun- 
Times,  with  primary  responsibility  to 
direct  the  newspaper’s  investigative 
reporting. 

Eissman,  29,  joined  the  Sun-Times 
last  June  from  the  Chicago  Tribune. 
He  is  a  graduate  of  the  University  of 
Illinois  with  a  bachelor’s  degree  in 
city  planning  and  a  law  degree  from 
DePaul  University  with  license  to 
practice  law  in  Illinois  and  in  federal 
courts  in  the  Northern  District  of  Illi¬ 
nois. 

Last  December,  he  won  the  Tri¬ 
bune’s  William  H.  Jones  investigative 
reporting  award  for  his  work  detailing 
corruption  in  City  Hall  bill  collection 
contracts.  An  expert  in  use  of  com¬ 
puter  analysis  of  statistics  and  gov¬ 
ernment  information,  his  studies  have 
won  a  number  of  other  awards  in  the 
past  several  years. 

*  *  ♦ 

Newly  appointed  publishers  for 
Western  Newspapers  Inc.  are  Alan 
C.  PORTNER  for  the  Mohave  Daily 
Miner,  Kingman,  Ariz.,  and  Steve 
Deffke  for  the  Douglas  (Ariz.)  Daily 
Dispatch. 

Portner  most  recently  was 
publisher  of  the  Daily  Dispatch  and 
has  published  weeklies  and  dailies  in 
Colorado,  Iowa  and  Arizona  since 
1975.  Deffke’s  career  with  Western 
has  included  systems  manager  of 
Prescott  (Ariz.)  Newspapers  Inc., 
and  production  manager  of  the  Pres¬ 
cott  Courier  and  publisher  of  the  Lake 
Powell  Chronicle,  Page.  Ariz. 

*  *  * 

Paul  V.  Keen  has  been  named  clas¬ 
sified  advertising  manager  for  the 
Fresno  (Calif.)  Bee.  He  most  recently 
had  been  assistant  classified  manager 
for  the  real  estate  division  of  the 
Houston  Post  and  before  that  was 
with  the  Salem  (Ore.)  Journal  and  the 
Reno  Gazette-Journal. 


William  L.  Dulaney,  professor  of 
Journalism  at  Pennsylvania  State  Uni¬ 
versity,  University  Park,  has  been 
named  associate  dean  for  undergrad¬ 
uate  education  in  the  School  of  Com¬ 
munications. 

Before  joining  Penn  State  in  1961, 
he  was  managing  editor  of  Paddock 
Publications,  Chicago. 

Dr.  Dulaney  was  instrumental  in 
establishing  the  Native  American 
Press  Association  and  continues  to 
consult  with  Native  American  news¬ 
papers  and  also  supervises  the 
Minority  Job  Bank  of  the  Pennsylva¬ 
nia  Society  of  Newspaper  Editors. 
The  job  bank  is  housed  in  the  School 
of  Communcations. 

*  *  * 

Mark  Sabljak  is  special  events 
manager  at  Journal/Sentinel  Inc.,  in  a 
move  from  sports  weekend  editor  of 
the  Milwaukee  Journal.  He  has  man¬ 
agement  responsibility  for  all  special 
events  and  community  outreach  pro¬ 
grams  sponsored  by  the  Journal  and 
the  Milwaukee  Sentinel. 

He  also  will  serve  as  director  of  the 
Milwaukee  Sentinel  Sports,  Travel 
and  Boat  Show  following  the  retire¬ 
ment  in  January  of  longtime  show 
director  George  Schansberg. 

*  *  * 

Betty  Simpson  Spaar,  publisher  of 
the  Odessa  Odessan,  was  elected 
president  of  the  Missouri  Press  Asso¬ 
ciation  effective  Jan.  1  during  the 
annual  convention  in  Kansas  City. 
She  will  succeed  Charles  Hedberg 
of  the  Centralia  Fireside  Guard. 

Other  new  officers  are:  Kenneth 
W.  Cope  of  the  Neosho  Daily  News, 
first  vice  president;  W.  Ray  Vickery 
of  the  Salem  News,  second  vice  presi¬ 
dent;  Michael  Jensen  of  the  Sikeston 
Democrat-Advertiser,  secretary;  and 
James  Gierke  of  the  Louisiana 
Press-Journal,  treasurer.  Hedberg 
will  replace  past  president  Robert  M. 


White  II  of  the  Mexico  Ledger,  as  a 
director. 

Spaar  is  the  117th  president  of  the 
association  and  the  second  woman  to 
hold  the  office.  She  and  her  father,  W. 
Lester  Simpson,  are  the  first  father- 
daughter  combination  to  be  MPA 
presidents. 

*  *  ♦ 

Drex  Heikes,  formerly  metropoli¬ 
tan  editor  of  the  Fresno  (Calif.)  Bee,  is 
now  city  editor  of  the  Valley  Edition 
of  the  Los  Angeles  Times,  and  Lon 
Eubanks  has  joined  the  Times  as 
sports  editor  of  the  edition.  Eubanks 
most  recently  was  public  affairs  edi¬ 
tor  of  the  Memphis  Commercial 
Appeal,  and  earlier  executive  sports 
editor. 

Heikes  joined  the  Fresno  Bee  in 
1982  from  city  editor  and  then  man¬ 
aging  editor  of  the  Anchorage  Times. 


Bob  Lauffer,  veteran  Southern 
California  news  executive,  has  been 
named  managing  editor  of  the  Hemet 
(Calif.)  News.  He  succeeds  the  late 
Lou  Godfrey. 

Lauffer,  editor  of  City  News  Ser¬ 
vice,  Los  Angeles,  the  past  two  years, 
earlier  was  executive  editor  of  Hearst 
Community  Newspapers,  overseeing 
news  operations  of  two  daily  and  27 
weeklies.  His  career  has  included  12 
years  as  editor  of  the  Camarillo 
(Calif.)  Daily  News  and  editor  of  the 
Fort  Collins  Coloradoan  and  Capitol 
reporter  for  the  Associated  Press  in 
Topeka. 

*  *  * 

Richard  H.  Meeker  is  the  newly 
elected  president  of  the  Association 
of  Alternative  Newsweeklies.  He  is 
publisher  of  the  Portland  (Ore.)  Wil¬ 
lamette  Week  and  succeeds  Robert 
Roth,  publisher  of  the  Chicago 
Reader,  who  served  as  president  for 
four  years. 


the  most  experienced 
executive  recruiting  firm  in 
newspaper  and  broadcasting 

More  than  16  years  as  specialists  in  the  communications  industry. 
For  a  confidential  discussion,  call  312-991-6900. 


1605  COLONIAL  PARKWAY 
INVERNESS,  ILLINOIS  60067 
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TRANSITIONS 
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Jk  r  &  Associates 
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William  Pfaff,  publisher  of  the 
Auburn  (Calif.)  Journal  for  19  years, 
has  been  appointed  chairman  of  the 
board  of  Auburn  Journal  Inc.,  and 
publisher  emeritus. 

Replacing  Pfaff  as  publisher  is 
David  Lewis,  who  moved  to  the  Jour¬ 
nal  earlier  this  year  as  assistant 
publisher.  The  Journal  is  part  of 
Brehm  Communications  Inc.,  San 
Diego,  and  both  Pfaff  and  Lewis  are 
members  of  the  board  of  directors. 

Previously,  Lewis  was  president 
and  publisher  of  the  BCI-owned  Fort 
Madison  (Iowa)  Daily  Democrat.  His 
experience  includes  sales  manage¬ 
ment  posts  with  the  late  Washington 
Star,  the  Dubuque  Telegraph  Herald 
and  the  Des  Moines  Register. 

♦  *  * 

Joan  Herring  has  joined  the 
Advance  Publications  Systems 
Group  as  director.  The  group  pro¬ 
vides  computer  systems  consulting 
services  to  newspapers  in  the  New- 
house  group.  Booth  Newspapers, 
Conde  Nast  Magazines,  The  New 
Yorker  and  Newhouse  cable  opera¬ 
tions. 

Herring  was  with  Atex  Inc.,  as 
southeast  regional  support  manager 
in  Atlanta. 

Also,  Naomi  Miron  joined 
Advance  from  senior  analyst  with 
Arthur  Andersen  &  Co. 

*  *  * 

Rossiter  J.  Drake  Jr.  was 
appointed  an  assistant  managing  edi¬ 
tor  of  People  magazine.  He  joined  the 
charter  staff  as  an  assistant  editor  in 
1974  and  has  served  since  as  an  asso¬ 
ciate  editor  and  a  senior  editor.  Ear¬ 
lier  he  was  with  TV  Guide  and  the 
Hartford  Times. 

*  ♦  * 

Promoted  at  Sun  Publications, 
Naperville,  Ill.,  are  Cleo  Keller  to 
advertising  director  from  display 
advertising  manager,  and  Dorothy 
Hall  to  display  advertising  manager 
from  assistant  ad  manager. 

He  *  * 

Changes  in  the  advertising  and  edi¬ 
torial  departments  of  the  Washington 
(Pa.)  Observer-Reporter  include: 

Barry  A.  Martin,  advertising 
sales  manager,  to  assistant  advertis¬ 
ing  director. 

Byron  T.  Smialek,  columnist, 
staff  writer  and  former  sports  editor, 
to  news  editor. 

Louis  F.  Florian,  city  editor  and 
26-year  veteran  in  the  news  depart¬ 
ment,  to  editor  of  the  editorial  page. 

Terry  P.  Hazlett,  to  assistant 
managing  editor  from  entertainment 
editor,  and  Maureen  Stead,  from 
copy  editor  to  night  editor. 


John  A.  Swanson  was  recently 
named  controller  of  the  Olympia 
(Wash.)  Olympian.  He  had  been 
assistant  controller  for  the  Salem 
(Ore.)  Statesman-Journal  and  suc¬ 
ceeded  Gail  Brown,  who  accepted  a 
financial  position  with  Buckner  News 
Alliance,  Seattle. 

Also  at  the  Olympian,  Tim  Hickey, 
former  account  executive,  was 
named  retail  advertising  manager, 
succeeding  Frank  Bauer,  who 
moved  to  a  similar  position  with  the 
Pensacola  (Fla.)  Journal  earlier  in  the 
year. 

♦  ♦  * 

Advertising  promotions  at  the  Post- 
Telegram  Newspapers,  Bridgeport, 
Conn.,  include  Arthur  L.  Nichols 
appointed  retail  advertising  manager, 
moving  up  from  retail  advertising 
supervisor;  Raymond  J.  Sbrega, 
appointed  advertising  sales  manager 
with  responsibility  for  outside  sales, 
and  Ronald  S.  Emmerthal,  coordi¬ 
nator,  co-op  advertising. 

Sbrega  was  advertising  sales  super¬ 
visor  and  Emmerthal  served  as  dis¬ 
play  advertisng  sales  representative. 
* 

Saul  Daniels  joined  the  Bridgewa¬ 
ter  (N.J.)  Courier-News  as  assistant 
managing  editor/Sunday.  He  had 
been  afternoon  news  editor  of  the  Los 
Angeles  Herald  Examiner  and  previ¬ 
ously  was  that  newspaper’s  Sunday 
editor  and  graphics  editor. 

Also  in  connection  with  a  number 
of  appointments  for  the  recently- 
launched  Sunday  edition  of  the  Cou¬ 
rier-News,  Tom  Perry  was  promoted 
from  sports  editor  to  associate  editor 
and  Leslie  Snyder  was  promoted  to 
executive  news  editor  from  metro¬ 
politan  editor. 

Connie  Ballard  was  named  fea¬ 
tures  editor,  moving  from  assistant 
lifestyle  editor  of  the  Houston  Post. 

Marilyn  Dillon  joined  the  staff  as 
metropolitan  editor  from  deputy 
metro  editor  of  the  Cincinnati 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 

Enquirer  and  DENNIS  Lyons  is  the 
new  sports  editor,  moving  from  a 
similar  position  at  Gannett’s  Nyack 
(N.Y.)  Rockland  Journal-News. 

♦  *  * 

Mark  D.  Samuels,  former  editor 
and  publisher  of  the  Johnston  City 
(Ill.)  Sun  which  he  founded,  has  been 
named  general  manager  of  the  Mur- 
physboro  (Ill.)  American. 

Also,  Don  Neace  has  assumed  the 
duties  of  managing  editor. 

The  Murphysboro  newspaper  is 
among  southern  Illinois  publishing 
properties  purchased  recently  by 
Hollinger  Inc.,  a  Toronto-based 
investment  group. 

♦  ♦  ♦ 

Susan  Filippone,  classified  adver¬ 
tising  manager  of  the  Denton  (Texas) 
Record-Chronicle,  was  named  direc¬ 
tor  of  classified  advertising  for  Den¬ 
ton  Publishing  Company  as  part  of  a 
reorganization  which  merged  classi¬ 
fied  departments  of  the  company’s 
papers  into  one  unit. 

Filippone  began  with  the  company 
as  a  writer  for  the  business  and  indus¬ 
try  page  and  worked  in  a  public  rela¬ 
tions  capacity  before  moving  to  clas¬ 
sified  manager. 

♦  *  * 

Rose  Miller  joined  the  Philadel¬ 
phia  News  Observer  as  account 
executive  with  responsibility  for 
managing  advertising  accounts  in  the 
weekly  newspaper.  She  most  recently 
was  a  sales  representative  of  Trading 
Times  Publications. 

*  *  * 

Joining  the  editorial  staff  of  the  San 
Diego  Daily  Transcript  are  Tim  Mc¬ 
Clain  as  city  hall  reporter  from  the 
Chula  Vista  (Calif.)  Star-News  and 
Thor  Kamban  Biberman  as  real 
estate  reporter  from  freelance  and  the 
San  Diego  Business  Journal. 
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NEWSPEOPLE  IN  THE  NEWS 


John  A.  Murphy  is  the  newly 
appointed  senior  vice  president/retail 
sales  manager  of  Knight-Ridder 
Newspaper  Sales  Inc.,  effective  Nov. 
30. 

Murphy,  vice  president  sales  pro- 
motion/marketing  division  of  the 
National  Retail  Merchants  Associa¬ 
tion  for  nine  years,  previously 
worked  at  the  Newspaper  Advertis¬ 
ing  Bureau  as  retail  sales  manager. 

*  *  * 

Daniel  Lynch,  managing  editor  of 
\.\\Q  Albany  (N.Y.)  Times  Union  since 
1979,  is  the  author  of  a  new  paperback 
novel,  “A  Killing  Frost,”  published 


in  October  by  Zebra  Books.  It  is  his 
second  novel  featuring  the  character 
of  “Frank  Murphy,”  an  ex-Philadel¬ 
phia  police  lieutenant  turned  criminal 
lawyer. 

Lynch  is  a  former  political  reporter 
for  the  Philadelphia  Inquirer  and  a 
former  city  editor  for  Newsday,  Long 
Island. 

♦  *  * 

Stanley  Asimov,  vice  president  of 
editorial  administration  for  Newsday, 
Long  Island,  has  been  named  chair¬ 
man  of  the  New  York  State  Newspa¬ 
pers  Foundation  for  1987-88.  He  suc¬ 
ceeds  Leonard  R.  Harris,  who 
retired  Nov.  1  as  director  of  corporate 


relations  and  public  affairs  for  the 
New  York  Times  Company. 

H.  Kirk  Williams,  president, 
publisher  and  editor  of  the  Dunkirk 
Evening  Observer,  is  the  new  first 
vice  chairman,  and  Shirley  B. 
Waters,  vice  president  and  secretary 
of  the  Daily  Sentinel  Co.,  Rome,  is 
second  vice  chairman. 

New  foundation  trustees  are: 
Ralph  Ingersoll  II,  chairman  of  the 
board  of  Ingersoll  Publications;  John 
B.  Johnson  Jr.,  managing  editor, 
Watertown  Daily  Times;  and  Monte 
L  Trammer,  publisher  and  president. 
The  Saratogian,  Saratoga  Springs. 


OBITUARIES 


Henry  N.  Bayer,  76,  a  former 
sportswriter  and  advertising  rep¬ 
resentative  for  the  weekly  Olney 
Times,  Philadelphia,  for  25  years, 
died  Oct.  21.  He  retired  last  year. 

4:  *  * 

Roland  A.  Corneau,  40,  managing 
editor  of  the  Salem  (Mass.)  Evening 
News,  died  Oct.  7  in  Salem  Hospital 
following  a  long  battle  with  cancer. 

He  became  managing  editor  in  July 
1986  after  serving  as  city  editor, 
political  editor  and  head  of  local,  state 
and  national  political  coverage. 

Corneau  joined  the  News  in 
December  1968  following  two  years 
as  North  Shore  correspondent  for  the 
Boston  Globe.  In  high  school  he  had 
been  a  Salem  News  sports  correspon¬ 
dent  and  after  joining  the  news  staff  at 
one  point  was  sports  editor. 

*  *  * 

Gerald  F.  Dietz,  8 1 ,  a  retired  Phil¬ 
adelphia  Bulletin  reporter,  died  Oct. 
16  at  Montgomery  Hospital,  Morris¬ 
town,  Pa.  He  began  his  career  at  the 
Norristown  Times-Herald  and 
worked  at  the  Philadelphia  Ledger 
prior  to  the  Bulletin. 


Gertrude  A.  Hitchcock 
Moreau,  81,  longtime  writer  for 
Springfield  (Mass.)  Newspapers,  and 
the  Southbridge  (Mass.)  News  and 
Palmer  (Mass.)  Journal,  died  in 
Southbridge  on  Oct.  26. 

*  sle  * 

Oneal  Milton  Hobbs,  who  retired 
in  March  1973  as  production  manager 
of  the  Pueblo  ((Zol.)  Chieftain  and 
Star  Journal  after  62  years  of  service, 
died  Oct.  7.  He  had  managed  several 
semi-pro  and  professional  baseball 
clubs  throughout  his  life,  including 
the  Pueblo  Dodgers. 

*  *  * 

Richard  D.  Moore,  75,  who  was  a 
writer  for  the  Farmington  Valley  Her¬ 
ald,  Simsbury,  Conn.,  34  years,  died 
on  Oct.  10. 

*  *  * 

Leslie  Murray,  39,  a  reporter  for 
the  Juneau  (Alaska)  Empire,  died 
Sept.  30  in  a  Seattle  hospital  from 
injuries  sustained  in  a  car  and  truck 
accident  in  Juneau.  She  was  taken  to 
Harborview  Medical  Center,  Seattle, 
via  jet  ambulance  after  the  accident 
Sept.  29.  Her  husband,  Larry  Persily, 


had  sustained  injuries  and  was 
released  from  a  Juneau  hospital  Sept. 
30. 

Before  moving  to  Juneau,  she  was 
co-editor/co-publisher  with  her  hus¬ 
band  of  the  Wrangell  (Alaska)  Sen¬ 
tinel  in  1976-84  and  earlier  in  her 
career  worked  for  Cosmopolitan 
magazine,  Crain  Communications 
and  Lerner  Newspapers,  Chicago. 

*  *  * 

Jack  L  Rozene,  89,  founder  of  the 
Rozene  Advertising  Agency,  Bridge¬ 
port,  Conn.,  and  earlier  with  the 
Bridgeport  Post-Telegram  newspa¬ 
pers,  died  Oct.  24. 

*  *  * 

Vance  Stickell,  62,  executive 
vice  president  of  marketing  for  the 
Los  Angeles  Times,  died  Oct.  19  after 
a  protracted  battle  with  cancer. 

Stickell  started  working  for  the 
Times  in  1948  after  graduation  from 
DePauw  University,  Greencastle, 
Ind.  He  had  joined  the  Navy  after 
Pearl  Harbor  and  was  sent  to  DePauw 
to  be  trained  as  a  doctor.  When  that 
program  disbanded  he  served  in  the 
South  Pacific  and  at  war’s  end 
returned  to  the  university. 

At  the  Times,  he  started  as  a  mer¬ 
chandising  trainee,  servicing  mar¬ 
kets.  He  advanced  successivley  to 
advertising  manager  in  1962.  The 
Times  sent  him  to  the  UCLA  Gradu¬ 
ate  School  of  Business  executive  pro¬ 
gram  in  1960  and  in  1968  he  became 
vice  president  sales  and  in  1981, 
executive  vice  president,  marketing. 

In  1985,  the  Times  established  in 
his  name  a  retail  marketing  scholar¬ 
ship  at  California  State  University, 
Los  Angeles.  That  same  year  he 
received  the  Humanitarian  of  the 
Year  Award  from  the  National  Jewish 
Center  for  Immunology  and  Respira¬ 
tory  Medicine. 
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Being  an  awaid-winnirg  journalist  lequiies 
exhaustive  leseaich,  impartial  interpretation, 
lucid  writing,  and  a  completed  entry  form. 


Announcing  the  21st  Annual 
John  Hancock  Awards  For  Excellence 
In  Business  and  Financial  Journalism. 

Each  year,  John  Hancock  honors  writers  who  make 
it  their  business  to  report  the  financial  news.  The 
awards  recognize  lucid  interpretation  of  the  complex 
economic  factors  that  affect  our  daily  lives. 

The  bronze  John  Hancock  medallion  and  $5,000 
are  awarded  in  each  of  seven  categories  for  articles 
published  in  1987. 

For  entry  forms  and  information  on  next  year’s  aw'ards, 
write  “Awards  for  Excellence.”  John  Hancock  Financial 
Services  T'54,  P.O.  Box  111,  Boston,  MA  02117. 


Winners  in  the  20th  Annual  Competition 
Syndicated  and  News  Service  Writers:  Julia  Malone, 
Cox  News  Service. 

Writers  for  National  Magazines:  Ken  Case,  Third  Coast. 
Writers  for  Financial  Publications:  Bryan  Burrough, 
The  Wall  Street  Journal. 

Writers  for  Newspapers  with  Circulation  Above 
300,000:  George  Anthan  and  David  Westphal, 

The  Des  Moines  Register. 

Writers  for  Newspapers  with  circulation  100,000 
to  300,000:  John  Wark  and  Gary  Marx, 

The  Orlando  Sentinel. 

Writers  for  Newspapers  with  Circulation  Under 
100,000:  Steven  Jones,  The  Corvallis  (Ore.)  Gazette-Times. 
Financial-Business  Columnists:  James  Gannon,  The 
Des  Moines  Register;  Peter  Drucker,  The  Wall  Street  Journal. 


Financial  Services 


John  Hancock  Mutual  Life  Insurance  Company  and  affiliated  companies.  Boston.  Massachusetts  02117 
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NEWS/TECH 


Flexo  vs.  offset  debate  continues 

Offset  research  continues,  but  is  fiexo  on  a  faster  track? 


By  Mark  Fitzgerald 

In  the  wake  of  recent  well-publi¬ 
cized  sales  of  flexographic  printing 
presses,  a  number  of  industry  figures 
are  saying  that  flexo  technology  is  on 
a  faster  track  than  offset. 

“We’re  overcoming  the  problems 
of  flexo  very  quickly.  I  think  flexo  is 
becoming  acceptable  at  a  rate  that  is 
three  times  the  rate  of  offset  print¬ 
ing,”  one  manufacturing  executive, 
George  Derby,  vice  president/mar¬ 
keting  of  Publishers  Equipment  Com¬ 
pany,  said  recently. 

Flexo  progress  at  numerous  news- 
papers  is  avidly  —  almost 
obsessively  —  followed  by  produc¬ 
tion  executives  everywhere. 

Indeed,  the  expectations  for  flexo 
have  grown  to  the  point  that  when 
Tom  Might,  vice  president/produc¬ 
tion  for  the  Washington  Post, 
announced  at  a  recent  production 
seminar  that  his  newspaper,  a  big 
experimenter  with  flexo,  had  decided 
to  postpone  a  decision  on  what  type  of 
presses  to  buy  for  five  years,  the  audi¬ 
ence  at  first  laughed  in  disbelief. 

The  attention  given  to  flexo  and  its 
apparent  raid  on  technological  prog¬ 
ress  can  overshadow  developments 
taking  place  in  offset. 

Born  in  different  eras 

In  a  recent  interview,  St.  Peters¬ 
burg  Times  operations  director  John 
Irvin  argued  that  flexo  has  in  fact 
advanced  faster  than  offset  at  a  simi¬ 
lar  age.  The  reasons,  he  added,  are 
not  necessarily  because  flexo  is  inher¬ 
ently  a  better  printing  technology. 


Instead,  Irvin  said,  the  two  techno¬ 
logies  developed  in  entirely  different 
eras. 

“When  offset  came  out,  people 
were  more  or  less  satisfied  with  letter- 
press.  It  worked,  it  got  the  paper 
out  —  and  that’s  all  anybody  cared 
about.  I  can  remember  in  those  early 
days  in  the  ’60s,  nobody  worried 
about  quality,”  he  remarked. 


“I  can  remember  in 
those  early  days  in  the 
’60s,  nobody  worried 
about  quality,”  he 
remarked. 


By  contrast,  flexo  is  developing  at  a 
time  when  there  is  unprecedented 
industry  concern  with  improving 
reproduction. 

And  flexo  is  helped  by  the  research 
and  development  that  offset  spurred, 
Irvin  noted. 

“We  didn’t  know  a  hell  of  a  lot 
about  inks  in  those  days,”  he  said. 
“We  knew  nothing  about  fountain 
solutions,  blankets,  plates. 
[Newsprint]  was  rotten  in  those  days. 
So  there’s  been  a  whole  quantum  leap 
in  technology.” 

So  is  flexo  coming  along  faster? 

“Hell,  yes.  But  is  it  because  of 
flexo  itself?  No,  it’s  a  whole  range  of 
technological  and  market  develop¬ 
ments,”  Irvin  stated. 

At  the  same  time,  too,  offset  is 


learning  from  flexo. 

At  Irvin’s  St  Petersburg  Times,  for 
example,  an  experiment  is  under  way 
with  a  Goss  color  anilox  offset  press. 
The  units  use  the  anilox,  or  keyless, 
inking  system  of  flexo,  but  the 
cheaper  lithographic  plates  of  offset. 

Irvin  told  a  recent  American  News¬ 
paper  Publishers  Association  press¬ 
room  options  symposium  in  Chicago 
that  black-and-white  test  results  have 
been  very  good,  but  that  color 
remains  a  problem. 

A  test  run  Sept.  30  left  Irvin  “disap¬ 
pointed.” 

Scumming,  in  which  ink  is  picked 
up  in  random  areas  of  a  plate’s  non¬ 
image  area,  has  been  a  problem,  as 
has  second  impression  setoff. 

But  Irvin  said  the  experiment’s 
“window”  has  been  extended  from  a 
planned  October  end  to  Dec.  30 
because  the  newspaper  remains  opti¬ 
mistic. 

Across  the  Tampa  Bay,  the  rival 
Tampa  Tribune  has  made  a  big  offset 
purchase  because  the  area’s  competi¬ 
tion  required  a  proven  technology. 
Tribune  Co.  vice  president  W.  Scott 
Trundle  told  the  ANPA  seminar. 

“We  didn’t  pay  any  attention  to 
flexo  at  all”  because  “the  competi¬ 
tion  is  on  color  quality,”  Trundle 
declared. 

The  Tribune  purchased  two  10- 
unit,  four-color  Satellite  presses  from 
TKS,  the  Japanese  manufacturer. 
Two  retrofitted  TKS  presses  will  go 
on  line  next  February  and  another 
two  in  June. 


Answer  found  to  flexo  plugging? 


By  Mark  Fitzgerald 

One  of  the  most  persistent  prob¬ 
lems  with  newspaper  flexographic 
printing  continues  to  be  its  madden¬ 
ingly  unpredictable  plugging. 

Production  executives  have 
changed  combinations  of  inks,  foun¬ 
tain  solutions,  plates  and  blankets. 
Yet  newspapers  continue  to  report 
plugging  that  can  appear  anytime 
between  25,000  impressions  to  more 
than  100,000. 


Now,  however,  an  entirely  new 
way  of  looking  at  the  flexo  plugging 
problem  may  be  the  key  to  the  solu¬ 
tion. 

Plagued  by  persistent  plugging, 
James  E.  Robinson,  Ft.  Lauderdale 
(Fla.)  Sun-Sentinel  vice  president  and 
director  of  production,  tried  an 
experiment  in  mid-October. 

Production  workers  undercut  the 
anilox  roller  by  13-thousands  of  an 
inch  around  the  diameter.  The  effect 
was  to  have  the  anilox  roller  turn  at  a 


slightly  slower  speed  than  the  plate 
cylinder. 

It  is  working  so  far. 

“Last  week  we  printed  190,000 
impressions  on  one  plate  without 
showing  any  critical  or  excessive 
plugging,”  Robinson  told  the  recent 
American  Newspaper  Publishers 
Association  Pressroom  Options  Sym¬ 
posium  in  Chicago. 

The  remarks  caused  a  sensation  at 
the  meeting.  Until  now,  the  best 
reported  flexo  performance  has  been 
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150,000  impressions  without  plug¬ 
ging. 

“We  didn’t  change  anything  else.  I 
don’t  know  why  it  happened,’’  Robin¬ 
son  observed. 

Robinson  suggests  that  running  the 
anilox  roller  at  the  same  speed  as  the 
plate  cylinder  may  be  the  real  culprit 
in  flexo  plugging. 

“Maybe  we’ve  been  chasing  our 
tails  here  trying  to  solve  [plugging]  by 
[examining]  ink  viscosity  and  plate 
problems,”  he  said. 


Robinson  cautioned  that  he  is  not 
suggesting  plugging  has  been  solved. 


“Last  week  we  printed 
190,000  impressions  on 
one  piate  without 
showing  any  criticai  or 
excessive  piugging ...” 


There  has  already  been  some  resis¬ 


tance  to  the  idea,  reported  Jerry  S. 
DeHimer,  director  of  operations  at 
the  Providence  (R.I.)  Journal. 

When  he  recently  suggested  a  simi¬ 
lar  idea  to  German  engineers  from  the 
flexo  manufacturer  Windmoeller  and 
Hoelscher,  he  said,  “Smoke  started 
to  pour  out  of  their  ears,  they 
slammed  their  fists  on  the  table  and 
said  it  was  crazy.” 

Their  objection,  DeHimer 
reported,  was  that  the  anilox  roller 
would  be  worn  down  more  quickly. 


TECHNICAL  BRIEFS 


Newspaper’s  PC  flags  local  stocks 


AP  Stylebook  now 
on  computer  disk 

Digital  Learning  Systems  of  Parsip- 
pany,  N.J.,  has  produced  a  diskette- 
based  version  of  the  Associated  Press 
Stylebook. 

Designed  as  a  memory-resident 
companion  to  all  word  processing 
programs,  the  KeyNotes  AP  Style- 
book  gives  personal  computer  users 
instant  access  to  the  complete  text  of 
the  style  guide. 

PC  users  gain  access  to  the  Style- 
book  during  normal  word  processing 
operations  by  pressing  a  designated 
“hot  key.”  This  opens  a  “window” 
on  the  computer  screen,  through 
which  a  series  of  menus  guide  the  user 
to  the  appropriate  Stylebook  entry. 

Lightspeed 
offers  interface 

Lightspeed,  Inc.,  of  Boston, 
Mass.,  can  now  offer  an  interface 
between  its  Design  System  20  and 
Hell  Graphic  System’s  Chromacom 
electronic  prepress  system.  So  far, 
the  new  interface  can  pass  video¬ 
resolution,  continuous-tone  files  from 
the  Chromacom  to  the  system  20 
workstation  for  incorporation  of  art, 
then  return  them  for  sizing,  retouch¬ 
ing  and  assembly  before  output. 

The  interface  is  also  expected  to 
allow  the  System  20  to  pass  linework 
and  data  for  text,  image  and  tints 
soon,  in  a  further  effort  to  streamline 
the  flow  from  concept  to  print. 

Ingersoil  names 
production  director 

Jess  L.  Allred  was  named  produc¬ 
tion  director  for  Ingersoil  Publica¬ 
tions. 

Allred  will  be  responsible  for  set¬ 
ting  new  production  standards  at 
Ingersoll’s  daily  and  weekly  newspa¬ 
pers,  as  well  as  for  training,  research 
and  purchasing. 


The  Greenville  (S.C)  News,  a 
Multimedia  newspaper,  has  begun 
publishing  wire  service  stock  listings 
with  stocks  of  regional  interest  high¬ 
lighted,  using  personal  computer  soft¬ 
ware  developed  by  the  newspaper. 

Highlighted  stocks  are  printed  in 
boldface  with  hairline  rules  preced¬ 
ing  and  following  the  stocks.  High¬ 
lighting  is  done  on  a  personal  com¬ 
puter  that  collects  stocks,  scans  the 
names  of  local  stocks,  adds  the 
typesetting  instructions  and  outputs 
the  edited  listing  to  the  main  editorial 
system.  The  software  was  developed 


by  news  editors  for  a  Harris  front-end 
system  but  can  be  adapted  for  other 
systems. 

An  option  of  the  system  allows  edi¬ 
tors  to  create  a  composite  listing  of 
regional  stocks  built  from  NYSE, 
AMEX  and  NASDAQ  listings. 

A  companion  PC-based  system 
highlights  the  names  of  athletes  with 
South  Carolina  connections  in  the 
newspaper’s  sports  agate.  Another 
program  scans  every  word  of  wire 
text  for  South  Carolina  connections, 
and  stories  with  local  angles  are 
flagged  for  editors. 


One  vendor  for  everything  from  folder  to  truck 

QUIPP’s  Complete  Mailroom 


Think  Quipp  when  you  need  the  best  in  mailroom 
automation!  From  individual  components  to 
complete  systems,  you  can  count  on  Quipp’s 
state-of-the-art  technology  to  give  you 
superior  performance  at  affordable  prices. 


The  Quipp-Gripp,  our  innovative  new  single 
gripper  conveyor,  continues  this  tradition.  Its 
advanced  design  makes  it  the  most  cost- 
effective  single-gripper  conveyor  available. 
Get  the  most  from  your  mailroom  with 
Quipp’s  advanced  engineering.  Call  us  today' 


QUIPP 


SIMPLE  SOLUTIONS  TO  COMPLEX  PROBLEMS 
9270  N.W.  100th  St.  Miami,  FL  33178 
Tel:  305/884-5204 
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CONTROL  DATA  CORP.  of  Minneapolis,  Minn., 
announced  it  will  manufacture  a  3  1/2”  high-capacity  hard 
disk  drive  later  this  year.  U nder  the  name  Swift,  the  device 
will  store  up  to  200  megabytes,  unformatted  and  depend¬ 
ing  on  application.  IBM  and  other  manufacturers  are  also 
believed  working  at  the  smaller  size. 

Popularity  of  the  5Va  drive  in  small  computers  may  give 
way  to  smaller  high-capacity  units.  The  development  is 
expected  to  improve  workstation  performance  and  lead  to 
desktop  personal  computer  application. 

Customer  evaluation  units  should  be  out  by  next  spring, 
with  market  availability  not  coming  before  midyear, 
according  to  Data  Control  spokesman  Ted  Anderson. 
OEM  customer  cost  is  expected  to  average  $6  per  mega¬ 
byte. 

Fine-grained  surface  structure,  thin-film  media  and 
improved  head  design,  as  well  as  an  increase  in  number  of 
disk  zones,  have  made  the  improvement  possible.  Still 
some  years  away  is  recording  on  high-density,  vertically 
arranged  particles  to  pack  even  more  data  capacity  into  a 
disk.  This  has  already  moved  out  of  the  experimental 
stage. 

Control  Data  also  recently  introduced  an  8"  hard  disk 
with  1.2  gigabyte  capability  and  a  high  transfer  rate  of  24 
megabytes  per  second.  The  manufacturer  is  looking  for 
application  of  the  improved  data  storage  and  flow  in 
graphics  reproduction. 

*  *  * 

IRIS  GRAPHICS  of  Reading,  Mass.,  has  introduced  a 
Series  3000  plain-paper  color  imaging  system.  The  digital 
ink-jet  proofing  system  is  capable  of  resolution  as  high  as 
300  dots  per  inch,  offers  31  dot  sizes,  can  operate  at  16 
speeds  and  has  several  optional  imaging  functions. 

It  is  designed  to  offer  improved  quality  imaging  for 
electronic  color  prepress  systems  not  requiring  the  larger 
format  of  the  IRIS  2044.  Maximum  output  is  24"  x  24",  but 
it  hasn’t  the  storage  capabilities  of  the  2044,  introduced 
earlier  this  year.  The  3024  lists  for  $75,000. 

*  *  * 

LINOTYPE  CO.  of  Hauppauge,  N.Y.,  has  added  a 
second,  external  disc  drive  to  its  Series  300  typesetter. 
The  second  SVa  floppy  disk  will  double  storage  capacity  of 
the  Series  300.  It  is  featured  in  the  Terminal  300/2  worksta¬ 
tion  and  can  upgrade  a  Terminal  300  (by  a  Linotype 
technician,  if  manufactured  before  June  1987). 

Linotype  also  announced  new  software,  soon  to  be 
released,  for  its  TypeView  300  display  monitor.  Showing 
rotation,  tint  and  pattern  positions,  it  also  supports  the 
108-pica  measure  required  for  the  Linotronic  500 
imagesetter. 

*  *  * 

XITRON  of  Ann  Arbor,  Mich.,  has  released  a  new 
version  of  its  XM-16  Electronic  Softswitch,  the  com¬ 
pany’s  first  “terminal-based”  interface. 

In  addition  to  redirecting  copy  when  intended  devices 
are  in  use  or  offline,  the  XM-16  can  now  transfer  eight-bit 
data  from  existing  front-end  systems  to  the  16-bit  ports  of 
newer  typesetters.  “The  16-bit  parallel  output  of  some  of 
the  newer  front-ends  and  ad  makeup  terminals”  can  also 
be  “stacked”  for  transfer  “into  the  eight-bit  ports  of  the 
current  generation  of  typesetters,”  according  to  Xitron 


Vice  President  Bruce  Davidson. 

A  VDT  indicates  system  configuration  and  activity, 
each  line  has  a  64,000-character  buffer  and  maximum 
throughput  is  80,000  characters. 

*  *  * 

W.R.  GRACE  &  CO.,  Lexington,  Mass.,  will  show  its 
Polyfibron  Division’s  Dynaweb  offset  blanket  at  next 
month’s  Graph  Expo  in  Chicago.  Designed  for  greater 
durability  and  dynamic  recovery,  a  thicker  compressible 
layer  fully  recovers  from  a  smash  of  5-10  mils. 

Surface  rubber  is  fused  to  the  compressible  layer,  which 
also  equalizes  print  pressures  at  the  nip.  High  cut  resis¬ 
tance  should  allow  flexibility  to  use  the  same  blanket  for 
jobs  of  different  paper  widths. 

*  *  ♦ 

ADOBE  SYSTEMS  INCORPORATED,  Mountain 
View,  Calif.,  has  contracted  with  SOFTSEL  COMPUTER 
PRODUCTS,  Inglewood,  Calif.,  for  distribution  of  Adobe 
Illustrator  and  the  Adobe  Type  Library. 

Adobe  Illustrator  is  a  graphics  package  introduced  ear¬ 
lier  this  year.  The  Adobe  Type  Library  now  consists  of  147 
typefaces  in  35  packages. 

*  *  * 

ECRM  of  Tewksbury,  Mass.,  showed  its  PelBox  108-S 
raster  output  recorder  at  IFRA  ’87  in  Amsterdam.  It 
enables  raster  image  processors  to  output  all  type  and 
graphics  to  108  picas  at  a  constant  24"  per  minute. 

According  to  ECRM’s  OEM  manager,  Jim  Sheldon,  the 
“PelBox  108-S  makes  it  possible  for  newspapers  to  output 
fully  integrated  pages  in  a  minute  or  less.  Also  introduced 
was  the  Small  Computer  Systems  Interface  for  ECRM 
scanners  and  recorders,  available  with  a  buffer  for  accept¬ 
ing  scanned  data  when  ready  rather  than  taking  it  during 
the  scan,  and  billing  software  for  the  ECRM  Autokon  1000 
monochrome  flatbed  scanner.  A  product  of  High  Water 
Design,  Cheltenham,  U.K.,  the  program  creates  financial 
reports  based  on  billing  information  that  can  be  input  to 
the  scanner  with  each  reproduction. 

*  *  * 

XEROX  CORP.  of  Rochester,  N.Y.,  has  announced 
expansion  of  capabilities  in  its  4045  Laser  CP.  The  com¬ 
pact  desktop  printer,  with  four  new  paper  cassettes,  can 
now  run  high-rag  paper,  pressure-sensitive  labels  and  odd¬ 
sized  cards  and  stationery.  A  new  font  will  permit  printing 
of  characters  as  large  as  3". 

The  4045  Model  20,  for  use  in  distributed  IBM  3270 
networks,  is  priced  at  $6,495;  the  Model  50,  designed  for 
use  with  PCs,  minicomputers  or  small  business  systems, 
lists  for  $4,995.  Cassettes  are  $70  each. 

*  *  * 

COMPUGRAPHIC, Wilmington,  Mass.,  has  added 
three  new  RC  film/paper  system  processors  to  its  Zebra 
System  product  line. 

In  addition  to  mechanical  design  changes,  the  8100Z  and 
4100Z  feature  new  recirculating  filter  systems  and  self¬ 
priming  pumps.  They  list  for  $2,695  and  $3,695  respec¬ 
tively. 

The  2100Z,  priced  at  $1,395,  is  a  low-volume  nonrecir¬ 
culating  processor  designed  for  customers  moving  from 
stabilization  to  RC  processing.  A  new  Z-Dryer  for  the 
processors  lists  at  $999. 


38 


EDITOR  &  PUBLISHER  for  November  7,  1987 


Supreme  Court  nominee  signed  report  opposing  Detroit  JOA 


By  Mark  Fitzgerald 

Supreme  Court  nominee  Douglas 
H.  Ginsburg  first  came  to  the  atten¬ 
tion  of  the  newspaper  industry  in  1986 
when  he  released  a  skeptical  report  on 
the  proposed  joint  operating  agree¬ 
ment  between  Detroit’s  daily  newspa¬ 
pers. 

That  report,  written  when  Ginsburg 
was  assistant  attorney  general  for 
antitrust  matters,  strongjy  challenged 
the  claim  that  Knight-Ridder  News¬ 
paper’s  Detroit  Free  Press  was  a 
“failing  newspaper”  as  defined  by  the 
Newspaper  Preservation  Act  of  1970. 

The  report  was  the  first  govern¬ 
ment  response  to  the  JOA  proposed 
April  14,  1986,  by  the  Free  Press  and 
Gannett’s  Detroit  News. 

However,  Ginsburg’s  73-page 
report  to  U.S.  Attorney  General 
Edwin  Meese  did  not  definitively  con¬ 
clude  that  the  JOA  should  be  rejected. 
Instead,  it  urged  the  public  hearings 


that  were  held  in  August. 

After  those  public  hearings,  the 
Justice  Department  antitrust  division 
took  a  strong  stand  against  the  JOA. 
Ginsburg  by  that  time  had  been 
appointed  a  judge  for  the  U.S.  Court 
of  Appeals  in  Washington. 

However,  Ginsburg’s  report 
clearly  set  the  tone  for  the  strong 
cross-examinations  Justice  Depart¬ 
ment  attorneys  conducted  during 
those  hearings  of  pro-JOA  witnesses. 

“I  cannot  recommend  that  you 
approve  this  application,”  Ginsburg 
wrote  Meese.  “I  believe  there  are 
material  issues  of  fact  that  warrant  a 
hearing  and  that  legal  issues  exist  that 
may  warrant  denial  of  the  applica¬ 
tion.” 

Meese,  who  will  make  the  ultimate 
decision  on  the  JOA  proposal,  was 
reported  to  have  lobbied  strongly  for 
Ginsburg’s  nomination  to  the  high 
court. 


Detroit  newspaper  executives  have 
minimized  the  nomination’s  effect  on 
the  pending  JOA  application. 

“I  think  we’re  really  reaching  to 
read  something  into  that,”  said  Wil¬ 
liam  Keating,  chief  executive  of  the 
Detroit  Newspaper  Agency,  which 
would  manage  the  JOA. 

Keating  noted  that  the  report  was 
issued  more  than  a  year-and-a-half 
ago,  and  ,hat  both  papers  have 
released  volumes  of  material  in  favor 
of  the  JOA. 

“We  don’t  even  know  how  Gins¬ 
burg  would  feel  after  reading  the  com¬ 
pilation  of  all  the  materials  which  both 
papers  have  provided,”  he  observed. 

Free  Press  publisher  David 
Lawrence  Jr.  questioned  Ginsburg’s 
involvement  in  the  antitrust  division’s 
anti-JOA  stance. 

“I  don’t  think  he  wrote  anything,” 
Lawrence  stated.  “I  think  he  signed 
some  paperwork.” 


California  high  court  keeps  reporter  out  of  jail 


The  California  Supreme  Court  has 
stayed  a  judge’s  order  that  would 
have  sent  a  California  reporter  to  jail 
Nov.  4  for  refusing  to  testify  about  an 
interview  with  a  murder  suspect. 

The  newswoman,  Erin  Hallissy, 
got  help  from  an  unexpected  source: 
the  defense  lawyer  who  has 
demanded  her  testimony. 

The  high  court  ruled  that  Contra 
Costa  Times  reporter  Hallissy  may 
remain  free  until  it  or  a  state  appellate 
court  hears  her  appeal. 

On  Oct.  19,  Walnut  Creek  Munici¬ 
pal  Judge  Mark  B.  Simons  upheld  a 
ruling  by  Superior  Court  Judge  Nor¬ 
man  Spellberg,  who  found  Hallissy  in 
contempt  for  declining  to  testify  and 
turn  over  notes  and  tapes  in  connec¬ 
tion  with  her  interview  with  suspect 
John  Sapp. 

Sapp,  who  is  charged  with  murder¬ 
ing  three  friends,  confessed  to  the 
slayings  as  well  as  other  murders  in 
the  1986  jailhouse  interview,  accord¬ 
ing  to  Hallissy’s  story  the  next  day. 

Defense  attorney  Jack  Rauch 
claims  he  needs  the  reporter’s  notes 

Wayne  Independent 
now  a  daily  paper 

The  Wayne  Independent  of  Hones- 
dale.  Pa. ,  has  converted  from  a  thrice- 
weekly  to  a  five-day  daily  newspaper. 


and  tapes  to  discredit  Sapp’s  alleged 
confession  and  prove  he  could  not 
have  committed  some  of  the  murders. 

But  Rauch  wrote  to  the  Supreme 
Court,  urging  it  to  grant  a  stay  for 
Hallissy. 

He  said  he  still  needs  her  testimony 
but  added:  “I  am  uncomfortable  with 
the  propsect  of  Miss  Hallissy  going  to 


jail.  My  motivation  is  to  get  the  infor¬ 
mation  she  possesses.  It  was  never 
my  purpose  to  put  her  in  jail  or  cause 
her  any  personal  anguish.” 

Said  Hallissy  after  the  decision:  “1 
feel  great.  I  hope  the  Supreme  Court 
itself  hears  the  matter  so  we  can  get  a 
final  resolution.” 

—  M.L.  Stein 


ONLY  THE 
McCAIN  66r< 
NEWSPAPER 
STUFFER 


collects  all  the  inserts  one  on  top 
of  the  other  in  a  single  pile,  then 
inserts  the  entire  pile  into 
the  jacket  in  one  smooth, 
continuous  operation. 


LESS  JAMS, 
LESS  WASTE. 
LESS  DOWNTIME, 
LESS  SHORT  COUNTS 
AND  LESS  PROBLEMS  FOR  YOU! 

Interested  in  a  faster,  more  productive,  more  profitable 
stuffing  operation,  call  or  write  for  our  free  catalog  on 
V  McCain  660  ^tems. 

- McCAIN  MANUFACTURING  CORR  See  Us  At  Graph  Expo  87 

6200  W.  60th  Street,  Chicago,  IL  60638  1  312  586-6200  Booth  4525 
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IN  BRIEF 


Boston  Globe  holds 
ad  agency  reviews 

The  Boston  Globe  will  initiate  an 
advertising  agency  review,  with  pre¬ 
liminary  screening  beginning  Dec.  2 
and  a  formal  review  to  take  place  in 
January. 

Since  1979,  Hill  Holliday  Connors 
Cosmopulos  has  been  the  agency  of 
record  for  the  Globe. 

Publisher  William  O.  Taylor  said 
the  review  “should  not  be  taken  as  an 
expression  of  dissatisfaction  or 
unhappiness  with  Hill  Holliday,” 
which  has  been  invited  to  participate 
in  the  review  as  a  finalist. 

Taylor  pointed  out  that  the  review 
is  solely  limited  to  the  advertising  and 
sales  promotional  functions  at  the 
paper  and  does  not  include  public 
relations  activities,  which  have  been 
handled  by  the  Boston  firm  of  Agnew 
Carter  McCarthy  since  the  beginning 
of  1986. 

Total  advertising  media  expendi¬ 
tures  for  the  Globe  in  1987  will  be  “in 
excess  of  $3  million,”  according  to 
James  J.  Regan,  sales  promotion 
director  who  oversees  the  agency’s 
activities  in  circulation  and  advertis¬ 
ing  promotion. 

Seattle  group  helps 
paper  ban  smoking 

Group  Health  Cooperative’s  Cen¬ 
ter  for  Health  Promotion,  a  national 
consultant  on  corporate  smoking  poli¬ 
cies  based  in  Seattle,  Wash.,  recently 
helped  the  Los  Angeles  Times  imple¬ 
ment  a  ban  on  smoking  in  the  work¬ 
place. 

“With  proper  education,  communi¬ 
cation  and  employee  involvement, 
restricting  smoking  in  the  workplace 
can  be  a  relatively  painless  process. 
The  key  is  to  take  the  time  and  do  it 
right,”  said  Neal  Sofian,  manager  of 
worksites  programs  for  Group  Health 
Cooperative. 

Legislator  guilty 
of  assaulting  editor 

A  judge  has  convicted  an  Alabama 
state  lawmaker  of  third-degree 
assault  on  a  weekly  newspaper 
publisher  who  says  he  was  beaten 
while  covering  a  board  meeting. 

On  Oct.  23,  State  District  Judge 
Lionel  Layden  imposed  a  $200  fine 
and  put  state  Rep.  J.E.  Turner  on  six 
months’  probation.  He  also  sus¬ 


pended  a  five-day  jail  term  in  a  hear¬ 
ing  that  lasted  less  than  a  minute. 

The  judge  told  Turner  that  he  would 
consider  ordering  restitution  to  Jim 
Johnson,  editor  and  publisher  of  the 
Metro  News  in  Chickasaw,  Ala., 
unless  Johnson  files  a  civil  liability 
suit. 

The  newspaper  publisher  said  he 
has  not  decided  whether  to  file  such  a 
suit  against  Turner. 

The  legislator  said  he  would  appeal 
the  judge’s  verdict  to  a  circuit  court 
“and  we’ll  let  a  jury  decide.” 

“It’s  a  matter  of  principle  for  me 
now,”  said  Turner,  50,  who  earlier 
admitted  punching  the  newspaper¬ 
man  because  of  published  articles. 

Johnson  testified  he  was  at  Cit- 
ronelle  City  Hall  on  Aug.  17  covering 
an  industrial  board  meeting  when 
Turner,  a  Citronelle  Democrat,  came 
in  and  struck  him  while  he  was  sitting 
in  the  corner  of  a  conference  room 
taking  notes. 

Turner,  however,  contended  he 
was  provoked  into  hitting  Johnson 
who,  he  claimed,  wrote  libelous  sto¬ 
ries  about  him  in  the  weekly  paper. 

—  AP 

Parade  adds,  drops 
papers;  ups  ad  rate 

Parade  has  added  four  new  distrib¬ 
uting  newspapers  to  its  current  list, 
boosting  its  circulation  to  32,570,000, 
effective  with  the  Sunday,  Jan.  3 
issue,  when  it  also  will  increase  its  ad 
rates.  Parade  also  announced  the 
deletion  of  four  papers  from  its  distri¬ 
bution  list. 

The  new  newspapers  distributing 
Parade  are:  the  Commercial  Appeal 
of  Memphis,  Tenn.;  the  News  &  Tri¬ 
bune  Herald  of  Duluth,  Minn.;  the 
Northwest  Arkansas  Morning  News 
of  Rogers,  Ark. ;  and  the  Sunday  Rut¬ 
land  Herald  and  the  Sunday  Times- 
Argus,  the  combined  Sunday  edition 
of  the  newspapers  in  Rutland  and 
Barre,  Vt. 

In  addition.  Parade  announced  the 
deletion  of  the  Los  Angeles  Daily 
News,  the  Richmond  (Va.)  Times- 
Dispatch,  the  Bakersfield  Californian 
and  the  News-Chronicle  of  Thousand 
Oaks,  Calif. ,  from  its  distribution  sys¬ 
tem. 

New  ad  rates,  effective  Jan.  3, 
include  a  cost-per-thousand  increase 
of  over  7%,  citing  rising  costs  of 
newsprint.  The  new  rate  for  a  four- 
color  page  is  $343,300,  up  7.8%  from 
$318,500,  and  black-and-white  rises 
to  $278,000  from  $258,000,  also  up 
7.8%. 


California  paper 
rejects  ad 
naming  ‘johns’ 

The  Oakland  (Calif.)  Tribune  has 
refused  to  run  a  legal  advertisement 
naming  persons  arrested  for  engaging 
in  or  soliciting  an  act  of  prostitution. 

The  Oakland  City  Council  sought 
to  place  the  ad  in  the  hope  of  abating 
what  it  considers  a  “major  problem.” 

In  a  letter  to  Oakland  city  manager 
Henry  Gardner,  Tribune  president 
Robert  C.  Maynard  said  the  paper’s 
attorney  advised  that  the  ad  would 
pose  a  risk  for  it. 

“Unlike  a  court  record  or  similar 
document  which  we  could  personally 
verify  and  rely  on  unconditionally,  a 
legal  advertisement  provides  no  such 
protection,”  Maynard  continued. 

Maynard  said  he  also  was  con¬ 
cerned  about  the  possibility  of  some¬ 
one  being  incorrectly  identified  either 
at  the  time  of  arrest  or  in  the  informa¬ 
tion  supplied  by  the  advertisement. 

“Finally,”  Maynard  observed, 
“the  disclaimer  with  the  advertise¬ 
ment  may  protect  the  city,  but  is  of  no 
assistance  to  us.” 

The  proposed  ad  would  list  the 
names,  city  of  residence  and  birth 
date  of  those  arrested. 

A  box  below  notes  that  self-identifi¬ 
cation  data  was  provided  to  the  police 
by  the  suspects  themselves  and  that 
“The  City  of  Oakland,  its  employees 
and  agents,  do  not  vouch  for  the  accu¬ 
racy  or  self-identification  of  name, 
date  of  birth,  or  city  of  residence.” 

Gardner  said  the  ad  was  an  experi¬ 
ment  in  an  attempt  to  abate  the  prob¬ 
lems  of  prostitution  and  solicitation 
on  the  streets. 

“We’ve  tried  assigning  extra  police 
to  certain  areas  and  other  measures, 
but  nothing  has  worked,”  he  went  on. 
“We  don’t  expect  to  eliminate  prosti¬ 
tution  but  we’re  groping  for  an  answer 
to  keeping  it  under  control.” 

SMRB  names  Wall 
syndicated  studies 
managing  director 

Kay  Wall  has  been  named  manag¬ 
ing  director  of  Simmons  Syndicated 
Studies  Division  and  will  assume  all 
responsibility  for  sales,  marketing 
and  technical  management. 

Before  assuming  this  position.  Wall 
was  executive  vice  president  and 
director  of  sales  and  marketing  of  the 
syndicated  division  of  Simmons  Mar¬ 
ket  Research  Bureau. 
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Greenfield  named  editor  of 
N.Y.  Times  Sunday  magazine 


Ownership  changes 

The  Augusta  (Kan.)  Daily  Gazette 
has  been  acquired  by  Main  Street 
Media,  Inc.  of  Houston,  a  company 
formed  for  the  acquisition. 

Main  Street  president  Tom  Hepner 
named  Bill  Muldoon,  former 
publisher  of  the  Copperas  Cove 
(Texas)  Leader-Press,  to  be  the 
Gazette’s  new  publisher. 

Former  publisher  Carter  Zerbe  will 
remain  as  a  consultant. 

♦  ♦  * 

Sutherland  Media  of  San  Antonio, 
Tex.,  has  acquired  Ohio  Communica¬ 
tions  Corp.  Jim  Striplin,  one  of  OCC’s 
owners,  will  remain  as  president. 

The  sale  includes  the  Beavercreek 
Daily  News  and  the  Fairborn  Daily 
Herald  and  several  other  non-daily 
publications. 

»  *  * 

Longview  Publishing  Co.  of  Belle¬ 
vue,  Wash.,  a  subsidiary  of  Persis 
Corp.  headed  by  Thurston  Twigg- 
Smith,  has  acquired  Citizen  Newspa¬ 
pers,  a  group  of  suburban  Seattle 
weeklies  with  combined  26,000  cir¬ 
culation. 

Fournier  Media  Services  of  Bend, 
Ore.,  handled  the  sale. 

*  ♦  ♦ 

Quin  Stangby  has  acquired  the 

Osceola  County  Gazette-Tribune  in 

Sibley,  Iowa,  from  Murray  Hubbard. 

John  E.  van  der  Linden  of  Spirit 
Lake,  Iowa,  was  the  broker  in  the 
sale. 

*  ♦  * 

The  5,000  weekly  circulation  High 
Country  Independent  Press,  Belgrade, 
Mont.,  has  been  sold  by  Keith  and 
Bunny  Klingenberg  to  Glenn  and 
Devon  Sorlie. 

Pacific  Northwest  Newspaper 
Associates  of  Vancouver,  Wash., 
handled  the  sale. 

!|c  4c  4: 

Dick  and  Marsha  Bordewyk, 
publishers  of  the  Corsica  (S.D.) 
Globe,  have  bought  the  Armour 
(S.D.)  Chronicle  and  Delmont  (S.D.) 
Record  from  Maynard  and  Arleen 
Goehring. 

John  E.  van  der  Linden  of  Spirit 
Lake,  Iowa,  negotiated  he  sale. 

Mon.  biz  section 
for  Seattle  Times 

The  Seattle  Times  has  launched  a 
new  weekly  section  called  “Business 
Monday,”  designed  as  a  “very 
newsy,  intensely  local”  publication, 
according  to  executive  editor  Mike 
Fancher. 

The  Times  introduced  the  section 
by  distributing  free  newspapers  in 
downtown  and  eastside  Seattle. 


The  New  York  Times  has  named 
assistant  managing  editor  James  L. 
Greenfield  editor  of  its  Sunday  maga¬ 
zine. 

Greenfield  replaces  Ed  Klein  who 
resigned  and  left  the  Times  to  pursue 
other  interests. 

Greenfield,  63,  will  remain  an  assis¬ 
tant  managing  editor  and  help  manage 
the  news  department. 

Klein,  who  had  been  magazine  edi¬ 
tor  for  11  years,  is  the  author  of  sev¬ 
eral  books,  including  two  novels. 

The  Times,  in  announcing  Klein’s 
departure,  said  he  had  felt  1 1  years  as 
magazine  editor  had  been  enough, 
and  that  after  discussing  other  possi¬ 
ble  assignments,  he  decided  to  resign 
from  the  newspaper. 

Klein,  50,  was  a  close  associate  of 
A.M.  Rosenthal,  who  retired  as 
executive  editor  about  a  year  ago. 
However,  a  Times  official,  com¬ 
menting  on  a  non-attribution  basis, 
denied  Klein’s  departure  was  part  of  a 
housecleaning  by  current  executive 
editor  Max  Frankel. 

“If  that  were  the  case.  Max  would 
be  dropping  so  many  other  people. 
Who  would  be  closer  to  Abe 
[Rosenthal]  than  Artie  Gelb  and  he’s 
Max’s  managing  editor,”  the  official 
said. 

There  was  also  speculation  that 
Klein’s  resignation  was  linked  to  two 
recent  gaffes  in  the  Sunday  magazine. 
A  recent  article  on  Miami’s  problems 
ran  a  photo  of  a  purported  drug  bust 
that  turned  out  to  be  a  staged  photo 
for  an  advertisement  for  police  radar 
equipment. 

Last  summer  the  magazine  also  ran 
a  story  by  a  woman  identifying  herself 
as  a  secretary  who  rose  to  be  a  pub¬ 
lished  novelist.  The  woman  neglected 
to  say  she  was  a  Radcliffe  graudate 


and  well-connected  in  the  book  pub¬ 
lishing  field. 

The  Times  official  denied  either  of 
these  recent  instances  caused  Klein’s 
departure. 

“The  photo  mistake  was  made  by 
the  photographic  agency,”  the  offi¬ 
cial  said.  “It  had  misfiled  the  mate¬ 
rial.” 

Times  Mirror 
to  buy 

four  magazines 

Times  Mirror  Co.  has  agreed  to 
acquire  four  magazines  for  $167.5 
million  from  Diamandis  Communica¬ 
tions  Inc.,  the  company  formed  in  the 
management  leveraged  buyout  of 
CBS  Magazines. 

The  four  magazines  are  Field  tS 
Stream,  Home  Mechanix,  Yachting 
and  Skiing. 

Times  Mirror  already  publishes 
four  magazines:  Popular  Science, 
Ski,  Golf  and  Outdoor  Life. 

Calif,  businessman 
gives  $1  million  to 
help  support  WJR 

Michael  Dingman,  chief  executive 
officer  of  the  Henley  Group,  has  con¬ 
tributed  $1  million  to  the  University 
of  Maryland’s  College  of  Journalism 
to  help  support  the  monthly  Washing¬ 
ton  Journalism  Review. 

Kathleen  Kelly,  associate  dean  of 
the  college,  said  the  contribution,  to 
be  made  in  installments  over  the  next 
three  years,  will  improve  the  quality 
of  the  publication  acquired  by  the 
college  in  May. 
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1987 

SEPTEMBER 
Advertising  Data 

SEPTEMBER  1987/1986 
ADVERTISING  DATA 
SUPPLIED  BY  PUBLISHER 


1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ALBANY,  N.Y. 

Times-Unlon-m 


ROP  Locol . 

39.620 

43,951 

Preprint  Locol . 

40,443 

39,840 

ROP  Notionol . 

7,209 

7,408 

Preprint  Notional . 

410 

Classified . 

83,428 

73,481 

Totol . 

171,110 

164,680 

Knickerbocker  News-e 

ROP  Local . 

16,672 

20,865 

Preprint  Locol . 

31,813 

38,960 

ROP  Notionol . 

7,150 

7,342 

Preprint  Notional . 

410 

45,704 

41,356 

Totol . 

101,749 

108,523 

Tirr>es-Union-S 

ROP  Local . 

25,974 

25,677 

Preprint  Local . 

69,785 

74,555 

ROP  Notional . 

2,938 

2,881 

Preprint  Notionol . 

17,115 

13,590 

Clouified... 

44,141 

34,600 

Totol . 

159,953 

151,303 

GRAND  TOTAL . 

432,812 

424,506 

YEAR  TO  DATE . 

2,948,807 

2,975,104 

AUGUSTA, 

,  ME. 

Kennebec  Journol-m 

ROP  Locol . 

22,812 

24,444 

Preprint  Local . 

43,199 

417 

42,482 

197 

ROP  Natiwol . 

1,168 

693 

Preprint  Notional . 

373 

528 

Classified . 

23,488 

18,279 

GRAND  TOTAL . 

91,040 

417 

86,426 

197 

YEAR  TO  DATE . 

832,060 

6,483 

777,879 

9,926 

BANGOR, 

ME. 

Doily  News-m 

ROP  Local . 

18,539 

9,855 

18,928 

4,027 

Preprint  Local . 

22,370 

20,821 

20,874 

24,560 

ROP  Notionol . 

2,548 

1,630 

Preprint  National . 

324 

486 

Classified.  . 

19,459 

1,444 

15,379 

Total . 

63,240 

32,120 

57,297 

28,587 

Doily  News-S 

ROP  Local . 

8,291 

877 

8,272 

993 

Preprint  Locol . 

2,372 

5,255 

2,096 

2,058 

ROP  Notionol . 

396 

288 

Preprint  Notionol . 

9,923 

9,639 

Clossified . 

11,775 

8,764 

Totol . 

32,757 

6,132 

25,959 

3,051 

GRAND  TOTAL . 

95,997 

38,252, 

83,256 

31,638 

YEAR  TO  DATE .... 

813,896 

274,622 

774,740 

233,090 

BEATRICE, 

,  NEB. 

Doily  Sun-e 

ROP  Local . 

14,420 

1,938 

14,553 

2,131 

Preprint  Locol . 

28,767 

7,869 

21,672 

4,634 

ROP  Notional . 

1,611 

1,133 

Preprint  Nononol . 

129 

516 

Classified.. 

4,860 

534 

4,351 

635 

GRAND  TOTAL . 

49,787 

10,341 

42,225 

7,400 

YEAR  TO  DATE 

..  379,160 

89,934 

360,677 

60,269 

‘Indicates  newspapers  reporting  figures  in 
lines. 


1987  1984 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


BCDFORD,  IND. 

Times-Moil-eS 

ROPLocol .  24,983  22,322 

ROPNotionol .  2,047  1,126 

Clossifkid .  14,148  15,982 

GRAND  TOTAL .  41,178  39,430 

YEAR  TO  DATE .  353,424  342,913 

BENNINGTON,  VT. 

8anner,m 

ROPLocol .  11,062  10,758 

Preprint  Local .  2,193  2,254 

ROP  Notional .  651  347 

Classified .  11,095  10,830 

GRAND  TOTAL .  25,001  24,189 

YEAR  TO  DATE:  N/A 

BIRMINGHAM,  ALA. 

Post-Herold-m 

ROP  Local .  35,290  29,426 

Preprint  Local .  3,633  3,825 

ROPNotionol .  5,045  2,882 

Preprint  Notional .  176  235 

Classified .  45,41 1  43,678 

Total .  89,555  80,046 

ROPLocol .  52,280  17,816  36,825  20,926 

Preprint  Local .  10,656  9,282 

ROPNotionol .  5,628  2,987 

Preprint  Notional .  273  274 

Classified .  49,017  46,075  _ 

Total .  117,854  17,816  95,443  20,926 

News-S 

ROPLocol...  35,179  30,468 

Preprint  Local .  12,200  12,459 

ROP  Notionol .  5,341  5,020 

Preprint  Notional .  3,422  5,614 

Classified .  28,832  26,657 

Totol .  84,974  80,218 

GRAND  TOTAL .  292,383  17,816  255,707  20,926 

YEAR  TO  DATE  2,468,315  100,766  2,411,919  116,518 

BOSTON,  MASS. 

Herold-m 

ROPLocol .  16,830  16,522 

Preprint  Local .  1,376 

ROPNotionol .  12,353  8,911 

Clossified .  52,216  _  63,626 

Total .  81,399  1,376  89,059 

Herold-S 

ROP  Local .  3,680  2,081  4,681 

Preprint  Local .  42,643  35,826 

ROPNotionol .  4,146  23  3,143 

Preprint  Notional .  2,564  850 

Classified  ..  9,497  _ 9«  11,247  _ 

Total .  19,887  45,689  19,921  35,826 

GRAND  TOTAL .  101,286  47,065  108,980  35,826 

YEAR  TO  DATE .  919,637  426,717  729,964  300,536 

BUFFALO,  N.Y. 

News-o/d 

ROP  Local .  39,986  35,779 

Preprint  Local .  8,184  40,392  18,810  36,140 

ROPNotionol .  10,446  7,886 

Preprint  Notional .  66  132  16 

Classified.  ..  41,279  _  40,423  _ 

Totol .  99,895  40,458  103,030  36,156 

News-S 

ROP  Locol .  24,210  24,572 

Preprint  Local .  6,600  34,049  6,996  33,918 

ROPNotionol .  3,065  3,736 

Preprint  Notionol .  66  8,052  66  7,590 

Classified.  ..  11,330  _  10,742  _ 

Total .  45,271  42,101  46,112  41,508 

GRAND  TOTAL .  145,166  82,559  149,142  77,664 

YEAR  TO  DATE .  1,250,609  715,613  1,368,775  484,036 

BURLINGTON,  VT. 

Free  Press-m 

ROP  Locol .  39,433  40,950 

Preprint  Local .  34,478  24,572 

ROPNotionol .  3,182  2,040 

Preprint  Notional .  95 

Classified  ..  25,672  24,533 

Total .  102,765  92,190 


1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Free  Press-S 

ROPLocol .  10,101  11,331 

Preprint  Local .  10,365  9,899 

ROPNotionol .  576  759 

Preprint  Notional .  10,351  10,050 

Classified .  7,298  6,006 

Total .  38,691  38,045 

GRAND  TOTAL .  141,456  130,235 

YEAR  TO  DATE .  1,206,989  1,124,725 

CALGARY,  ALTA. 

Herold-mS* 

ROP  Local .  1,016,792  984,593 

Preprint  Local .  850,578  916,279 

ROPNotionol .  295,958  306,290 

Preprint  Notionol .  23,594 

Clossified .  826,758  800,328 

GRAND  TOTAL .  2,990,086  3,031,084 


YEAR  TO  DATE .  24,353,089  24,408,147 

Note:  Figures  given  in  modular  ogote  lines. 

CHAMPAIGN,  ILL. 


News-Gozette-eS 

ROP  Local .  52,656  46,378 

Preprint  Local .  83,850  26,058  77,013  14,448 

ROPNotionol .  2,392  1,680 

Preprint  Notional .  14,061  14,577 

Clossified .  32,305  29,102  _ 

GRAND  TOTAL .  185,264  26,058  168,750  14,448 


YEAR  TO  DATE:  N/A 

CHARLOTTE,  N.C. 


Observer-mS 

ROPLocol .  89,342  125,824  95,003  112,026 

Preprint  Local .  1,876  54,717  3,059  47,690 

ROPNotionol .  8,805  846  7,449  84 

Preprint  Notional .  8,409  7,983 

Clossified .  119,348  34,237  108,524  26,550 

GRAND  TOTAL .  227,780  215,624  222,018  186,350 

YEAR  TO  DATE .  1,929,727  1,410,598  1,874,796  1,285,253 

CHICAGO,  ILL. 

Doily  Herold-m 

ROPLocol .  56,759  22,735  61,445  21,365 

Preprint  Local .  4,283  55,984  7,410  49,961 

ROP  Notionol .  1,686  675  614  213 

Classified .  54,598  _  52,975  _ 

GRAND  TOTAL .  117,326  79,394  122,444  71,539 


YEAR  TO  DATE:  N/A 


CHICAGO,  ILL. 

Tribune-o/d 

ROPLocol...  68,070  91,166  68,401  104,657 

Preprint  Local .  4,770  26,166  4,480  24,970 

ROPNotionol .  19,472  5,537  19,136  4,548 

Preprint  Notionol .  1,677  1,460 

Clossified .  45,221  187,078  43,942  173,990 

TOTAL .  137,533  311,624  135,959  309,643 

Tribune-S 

ROPLocol .  35,872  36,162  36,600  41,073 

Preprint  Local .  22,447  30,287  12,588  38,453 

ROPNotionol .  17,922  1,994  14,376  1,652 

Preprint  Notional .  13,050  1,800  13,950  1,'.25 

Clossified...  80,344  18,327  72,756  13,555 

TOTAL .  169,635  88,570  150,270  95858 

GRAND  TOTAL  307,168  400,194  286,229  405,501 

YEAR  TO  DATE .  2,730,177  3,763,362  2,525,536  3,586,968 

DETROIT,  MICH. 

Free  Press-m 

ROPLocol .  50,536  19,130  50,261  28,378 

Preprint  Local .  32,778  34,892 

ROPNotionol .  12,672  8,880  323 

Preprint  Notionol .  1,091  608 

Classified  51,560  1,803  55,817  2,167 

Total .  114,768  54,802  114,958  66,368 

Free  Press-S 

ROPLocol .  18,818  1,547  17,834  1,484 

Preprint  Local .  280  24,759  1,124  24,659 

ROPNotionol .  3,757  363  4,745  441 

Preprint  Notional . .  8,471  256  10,040 

Classified...  24,647  _  25,035  _ ^ 

Total .  47,502  35,140  48,994  36,840 

GRAND  TOTAL .  162,270  89,942  163,952  103,208 

YEAR  TO  DATE .  1,427,945  880,863  1,450,576  754,694 
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1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


DHROIT,  MICH. 

News-a/d 


ROP  Local 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional . 

Clossifiea . 

65,014 

10,060 

12,535 

898 

57,765 

16,731 

16,154 

292 

58,448 

7,729 

8,494 

454 

64,645 

24,157 

13,923 

865 

Total . 

146,272 

33,177 

139,770 

38,945 

News-S 

ROP  Locol . 

29,743 

2,197 

30,621 

1,782 

Preprint  Locol . 

6,632 

17,131 

9,911 

25,622 

ROP  Notionol . 

5,094 

5,988 

72 

Preprint  Notional . 

8,028 

9,325 

221 

Classified 

32,781 

34,630 

Total . 

82,277 

19,328 

90,475 

27,697 

GRAND  TOTAL . 

'*28,549 

52,505 

230,245 

66,642 

YEAR  TO  DATE  .  .. 

..  1,916,085 

542,809 

1,867,626 

571,470 

DUBUQUE, 

IOWA 

Telegraph  Herold-e 

ROP  Local . 

36,968 

34,859 

Preprint  locol . 

12,701 

12,433 

ROP  Notionol . 

3,740 

2,523 

Preprint  Notional . 

394 

Clossified . 

22,749 

16,494 

GRAND  TOTAL..., 

76,552 

66,309 

YEAR  TO  DATE:  NA 

EAU  CLAIRE 

,  WIS. 

Leoder-Telegrom-eS 

ROP  Local . 

36,362 

37,880 

Preprint  Locol . 

47,414 

14,030 

37,690 

11,950 

ROP  Notionol . 

2,619 

2,928 

Preprint  Notionol . 

8,726 

3,628 

Classified 

30,988 

33,092 

GRAND  TOTAL.  .. 

...  126,109 

14,030 

115,218 

11,950 

YEAR  TO  DATE... 

...  1,078,811 

120,276 

972,227 

82,915 

EDMONTON, 

ALTA. 

Joumol-m* 

ROP  Local . 

1,097,267 

1,044,558 

Preprint  Local . 

1,184,053 

1,079,086 

ROP  Notional . 

277,917 

296,111 

Preprint  Notionol . 

54,169 

45,912 

Classified . 

788,749 

898,093 

GRAND  TOTAL.... 

...  3,402,155 

3,363,760 

YEAR  TO  DATE:  NA 

Note:  Figures  given  in  modular  ogote  lines. 

EDMONTON, 

,  ALTA. 

Sun-mS* 

ROP  Local . 

...  737.977 

702,600 

Preprint  Local . 

134,640 

78,340 

ROP  Notional . 

113,246 

121,400 

Preprint  Notionol . 

12.576 

24,644 

Clossified . 

460,268 

533,800 

GRAND  TOTAL 

.  1,458,707 

1,460,784 

YEAR  TO  DATE:  NA 

Note:  Figures  given  in 

agate  lines. 

EL  DORADO; 

,  ARK. 

News-Times-m 

ROP  Local . 

19,186 

19,890 

Preprint  Local . 

30,702 

22,962 

ROP  Notionol . 

881 

755 

Preprint  Notional . 

975 

Clossified 

12,943 

12,809 

GRAND  TOTAL.... 

64,687 

56,416 

YEAR  TO  DATE  ... 

...  543,633 

564,156 

FORT  WORTH,  TEX. 

Stor-Telegrom-m 

ROP  Locol . 

81,715 

18,827 

73,694 

30,961 

Preprint  Locol . 

37,564 

8,816 

34,226 

15,453 

ROP  Notionol . 

8,533 

6,727 

Clossified 

161,444 

156,043 

Total.... 

289,256 

27,643 

270,690 

46,414 

Stor-Telegrom-e 

ROP  Local . 

58,408 

18,827 

52,727 

30,961 

Preprint  Local . 

37,564 

8,816 

34,226 

15,453 

ROP  Notional . 

8,499 

6,642 

Classified 

116,458 

112,573 

Total... 

220,929 

27,643 

206,168 

46,414 

*lndicates  newspapers  reporting  figures  in 
lines. 


1987 

1986 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Stor-Telegram-S 

ROP  Locol . 

32,772 

33,539 

21,246 

33,109 

30,711 

36,340 

6,468 

Preprint  Locol . 

39,496 

ROP  Notionol . 

2,511 

2,270 

Preprint  National . 

14,560 

260 

15,340 

Classified 

63,947 

62,563 

Total . 

..  153,286 

55,045 

143,994 

42,808 

GRAND  TOTAL.  .. 

...  663,471 

110,331 

620,852 

135,636 

YEAR  TO  DATE ... 

...  5,817,507 

1,053,104 

6,072,626 

1,580,720 

GREENSBUR6,  PA. 

Tribune-Review*m 

24,095 

26,484 

15,062 

Preprint  Local . 

19,537 

16,227 

15,943 

ROP  Notional . 

2,944 

1,413 

Preprint  Notional . 

1,169 

Cknsifitd 

27,916 

26,461 

Totol . 

75,661 

16,227 

69,420, 

15,943 

Tribune-Revievf-S 

ROP  Locol . 

27,154 

29,290 

Preprint  Local . 

22,500 

9,614 

17,872 

8,576 

ROP  National . 

998 

929 

Preprint  Notional . 

7,669 

2,730 

Classified 

17,075 

15,353 

Total . 

75,396 

9,614 

66,174 

8,576 

GRAND  TOTAL . 

151,057 

25,841 

135,594 

24,519 

YEAR  TO  DATE . 

1,347,169 

217,273 

1,236,687 

186,598 

HOUSTON 

,  TEX. 

Chronicle-o/d 

ROP  Local . 

112,609 

6,843 

102,538 

8,132 

Preprint  Local . 

15,808 

44,655 

9,890 

53,408 

ROP  Notional . 

31,394 

3,228 

25,975 

1,200 

Preprint  Notiortol . 

9,411 

694 

8,606 

2,320 

Clossified . 

244,89/ 

3,080 

232,750 

5,157 

GRAND  TOTAL . 

414,119 

58,500 

379,759 

70,217 

YEAR  TO  DATE:  N/A 

INDIANAPOLIS,  IND. 

Stor*m 

ROP  Local 

74,665 

1,223 

75,939 

1,510 

Preprint  Local . 

3,476 

4,333 

ROP  Notional . 

5,867 

5,119 

Preprint  Notionol . 

30 

Clossified . 

81,956 

70,747 

Total . 

162,488 

4,699 

151,805 

5,873 

News-e 

ROP  Local 

54,016 

1,223 

52,279 

1,510 

Preprint  Local . 

3,476 

4,333 

ROP  Notional . 

5,352 

4,726 

Preprint  Notioriol . 

30 

Clossified . 

78,851 

69,026 

Totol . 

....  138,219 

4,699 

126,031 

5,873 

Stor-S 

ROP  Local 

35,737 

39,945 

Preprint  Lxot . 

571 

9,457 

1,310 

10,463 

ROP  Notional . 

2,043 

2,218 

Preprint  Notionol . 

4,086 

4,519 

Clossified 

61,767 

48,976 

104,204, 

9,457 

96,968 

10,463 

GRAND  TOTAL . 

404,911 

18,855 

374,804 

22,209 

YEAR  TO  DATE:  N/A 

KERRVILLE, 

nx. 

Daily  Times-eS 

26,312 

5,000 

27,092 

Preprint  Lxal . 

5,000 

ROP  Notional . 

76 

130 

Preprint  Notional . 

400 

Clossified . 

29,080 

32,970 

60,468 

65,592 

YEAR  TO  DATE . 

542,587 

644,967 

LA  GRANDE, 

,  ORE. 

Observer-e 

ROP  Lxal . 

14,280 

13,006 

ROP  Notionol . 

328 

947 

7,165 

7,693 

GRAND  TOTAL . 

21,773 

21,646 

YEAR  TO  DATE:  N/A 


1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

LAKI  COUNTY,  OHIO 


News  Herald.eS 

ROPLocol  47,261  2,285  48,813  3,765 

Preprint  Local .  6,165  9,067 

ROP  National  1,772  1,435 

Preprint  Notional .  1,691  2,965 

Classified .  48,309  _  48,697  _ 

GRAND  TOTAL .  105,198  2,285  110,977  3,765 

YEAR  TO  DATE .  976,976  23,719  989,637  29,815 

LINCOLN,  NEB. 

Star-Joamol-meS 

ROP  Local .  46,106  49,613 

Preprint  Local .  56,723  41,649 

ROP  Notional  2,545  1,822 

Preprint  National .  8,881  9,979 

Clossified .  37,957  43,798 

GRAND  TOTAL .  152,212  146,861 


YEAR  TO  DATE;  N/A 

LOUISVILLE,  KY. 


Courier-Joumal.a/d 

ROPLocol .  63,989  40,622  74,459  39,030 

Preprint  Local  41,005  18,707 

ROP  Notional  2,703  74  3,024 

Preprint  Notional .  507 

Classified  45,735  5,820  36,215  5,862 

Totol .  112,427  87,521  113,698  64,106 

Courier  Joumol-S 

ROPLocol .  38,819  271  45,089  906 

Preprint  Local  42,721  57,227 

ROP  National  1,324  1,733 

Preprint  Notional .  8,819  9,900 

Classified .  24,258  _  19,813  _ 

Totol .  64,401  51,811  66,635  68,033 

GRAND  TOTAL .  176,828  139,332  180,333  132,109 

YEAR  TO  DATE .  1,640,536  1,192,595  1,702,114  1,168,882 


Note:  Feb.  14, 1987,  wos  tfie  lost  day  of  publication  for  Ifie  Louisville  Times; 
the  Courier-Joumol  is  now  an  oIlKloy  publication. 


IMcCOOK,  NEB. 

Gazette.e 

ROPLocol .  15,070  14,891 

Preprint  Local .  20,382  15,351  774 

ROP  Notional  2,080  1,697 

Preprint  Notionol .  129  258 

Clouified  4,970  6,365  _ 

GRAND  TOTAL .  42,631  38,562  774 

YEAR  TO  DATE;  N/A 

MEMPHIS,  TENN. 

Commercial  Appeol-m 

ROPLocol .  63,438  31,510  54,096  37,095 

Preprint  local  23,391  39,749  18,889  43,572 

ROP  Notional  4,789  1,406  4,416  1,638 

Preprint  Notional .  242  183 

Clossified  69,201 _  62,194  _ 

Totol .  161.061  72,848  139,595  82,305 

Commercial  Appeol-S 

ROP  Local .  26,746  26,500 

Preprint  Locol  32,474  8,487  29,655  5,696 

ROP  Notionol  2,964  2,845 

Preprint  Notional .  9,579  10,812 

Clossified. .  32,078  33,722  _ 

Total .  103,841  8,487  103,534  5,696 

GRAND  TOTAL .  264,902  81,335  243,129  88,001 

YEAR  TO  DATE  ......  2,339,952  778,123  2,137,016  824,821 

MONTEBEY.  CALIF. 

Peninsulo  HeroW-m 

ROP  Local .  36,253  29,143 

Preprint  Locol .  65,846  8,418  58,440  3,770 

ROP  Notional  3,470  2,728 

Clossified  30,682  29,986  _ 

Totol .  136,251  8,418  102,297  3,770 

Peninsula  Herold-S 

ROP  Local .  9,349  7,367 

Preprint  Local  29,538  22,068  390 

ROP  Notionol  332  459 

Preprint  Notional .  910  910 

Classified  9,323  9,588  _ 

Total .  49,452  40,392  390 

GRAND  TOTAL .  185,703  29,462  142,689  4,160 

YEAR  TO  DATE .  1,530,357  50,506  1,428,317  22,846 
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1987 


1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

MONTREAL,  QUE. 


Gozette-m* 


ROP  Locol . 

..  1,012,215 

1,045,723 

Preprint  Local . 

943,924 

1,137,744 

ROP  National . 

427,334 

400,681 

Preprint  Nationol . 

165,829 

60,462 

Classified . 

830,206 

682,655 

GRAND  TOTAL... 

..  3,379,508 

3,327,265 

YEAR  TO  DATE .. 

..  27,229,515 

25,972,671 

Note:  Figures  given  in 

modular  ogate  lines. 

MUNCIE, 

IND. 

Star-m 

ROP  Local . 

26,013 

27,688 

Preprint  Local . 

2,974 

3,426 

ROP  Notional . 

2,539 

2,154 

Preprint  Nationol . 

146 

144 

Classified . 

17,788 

14,577 

Totol . 

49,460 

47,989 

Press-e 

ROP  local . 

33,782 

31,345 

Preprint  Local . 

6,628 

8,393 

ROP  National . 

2,539 

2,126 

Preprint  National . 

99 

94 

Clossified 

21,206 

15,798 

Totol . 

64,254 

57,756 

Stor-S 

ROP  Local . 

8,209 

8,449 

Preprint  Locol . 

6,734 

7,978 

ROP  National . 

268 

264 

Preprint  Nationol . 

339 

255 

Classified 

6,171 

4.989 

Total . 

21,721 

21.935 

GRAND  TOTAL.. 

...  135,435 

127,680 

YEAR  TO  DATE. 

...  999,708 

979,112 

NASHUA, 

N.H. 

Telegraph -e 

ROP  Locol . 

51,367 

47,788 

ROP  Notional . 

2,281 

1,711 

Classified . 

50,975 

43,550 

Totol. .. 

104,623 

93,049 

Telegroph-S 

ROP  Local . 

13,486 

■  12,666 

ROP  National . 

1,062 

738 

Classified . 

11,070 

9,169 

Total . 

25,618 

22,573 

GRAND  TOTAL.. 

130,241 

115,622 

YEAR  TO  DATE . 

....  1,108,259 

977,399 

NASHVILLE 

TENN. 

Tennessean-m 

ROP  Local . 

53,246 

53,110 

Preprint  Local . 

25,702 

20,320 

ROP  Notional . 

6,877 

5,542 

Preprint  Notional . 

53 

Clossified 

35,986 

33,384 

Total . 

121,811 

112,409 

Bonner-e 

ROPLocal . 

55,219 

53,125 

Preprint  Local . 

26,720 

20,606 

ROP  National . 

6,917 

5,492 

Preprint  Notional . 

53 

Classified . 

35,481 

32,891 

Total.... 

124,337 

112,167 

Tcnnesseon-S 

ROP  Locol . 

41.123 

30,655 

Preprint  Local . 

29,187 

22,631 

ROP  National . 

1,978 

2,257 

Preprint  Nationol . 

8,892 

10,238 

Clossified . 

24,362 

23,655 

Totol . 

....  105,542 

89,436 

GRAND  TOTAL. 

.  351,690 

314,012 

YEAR  TO  DATE 

.  2,860,413 

2,829,619 

*lndicates  newspapers  reporting  figures  in 
lines. 


1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

NEW  BRUNSWICK,  NJ. 


Central  Jersey  Home  New$-e 


ROP  Local . 

Preprint  Local . 

ROP  National . 

Pr^rint  National . 

Classified . 

32,619 

16,884 

3,135 

650 

37,073 

30,399 

18,596 

2,458 

34,536 

Total . 

90,361 

85,989 

Central  Jersey  Home 

News-S 

ROP  Local . 

18,243 

18,013 

Preprint  Local . 

51,398 

28,704 

ROP  National . 

926 

595 

Preprint  National . 

130 

789 

Clossified . 

23,173 

18,590 

Total . 

93,870 

66,691 

GRAND  TOTAL... 

....  184,231 

152,680 

YEAR  TO  DATE;  N/A 

NEW  CASTLE,  PA. 

News-e 

ROP  Local . 

32.793 

29,626 

Preprint  Local . 

21,414 

1,290 

17,544 

1,548 

ROP  National . 

2,079 

1,514 

Classified 

17,465 

15,944 

GRAND  TOTAL.... 

YEAR  TO  DATE... 

73,751 

1,290 

64,628 

1,548 

646,642 

6,708 

637,810 

5,160 

NEW  HAVEN 

,  CONN. 

Register-e 

ROP  Local . 

48,771 

12,749 

44,252 

8,775 

Preprint  Local . 

8,442 

32,508 

9,702 

11,970 

ROP  National . 

6,863 

108 

4,534 

48 

Classified . 

47,451 

35,555 

Total . 

111,527 

45,365 

94,403 

20,793 

Register-S 

ROP  Local . 

40,620 

36,653 

Preprint  Local . 

40,698 

31,752 

38,662 

27,594 

ROP  National . 

2,384 

2,507 

Preprint  National . 

16,002 

16,380 

Classified . 

25,149 

20,099 

Total . 

124.853 

31,752 

114,321 

27,594 

GRAND  TOTAL... 

.  236,380 

77,117 

208,364 

48,387 

YEAR  TO  DATE., 

.  2,267,809 

591,968 

2,072,263 

460,581 

Note:  The  Journal-Courier  (m)  hos  ceased  publication  os  of  March  27,  1 987. 


CLEAN,  N.Y. 

Times  Herold-e 


ROP  Local . 

22,270 

25,632 

Preprint  Local . 

44,892 

55,728 

ROP  National . 

2,575 

2,529 

Classified . 

13,108 

12,395 

GRAND  TOTAL . 

82,845 

96,284 

YEAR  TO  DATE . 

815,781 

698,788 

Daily  Times-e 

ROP  Local . 

OTTAWA,  ILL. 

17,211 

18,998 

Preprint  local . 

30,033 

24,498 

ROP  National . 

788 

732 

Preprint  National . 

38 

88 

Classified . 

8,097 

7,640 

GRAND  TOTAL . 

56,167 

51,956 

YEAR  TO  DATE:  N/A 

Arizona  Republic-m 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  National . 

Classified . 

PHOENIX, 

117,455 

65,150 

9,810 

66 

121,273 

ARIZ. 

3,167 

9,236 

922 

126,895 

55,256 

9,410 

128,796 

3,127 

10,812 

1,199 

Total . 

313,754 

13,325 

320,357 

15,138 

Gazette-e 

ROP  Local . 

104,446 

3,340 

117,464 

3,208 

Preprint  Local . 

65,150 

9,236 

55,256 

10,812 

ROP  Notional . 

9,796 

9,561 

Preprint  Notional . 

66 

Clossified 

121,489 

1,038 

128,581 

1,251 

Total . 

300,947 

13,614 

310,862 

15,271 

1986 


Arizona  Republic*S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Clossified . 

FULL  RUN 

60,051 

42,728 

4,268 

14,039 

74,709 

PART  RUN 

FULL  RUN 

61,280 

43,652 

4,328 

11,996 

76,225 

PART  RUN 

Total . 

195,795 

197,481 

GRAND  TOTAL . 

810,496 

26,939 

828,700 

30,409 

YEAR  TO  DATE.... 

..  6,221,690 

237,163 

6,568,861 

210,445 

PORTLAND,  ME. 

Press  Herald-m 

ROP  Local . 

31,038 

29,704 

Preprint  Local . 

22,490 

18,325 

ROP  Nationol . 

2,888 

2,070 

Classified 

29,115 

23,573 

Total . 

85,531 

73,672 

Express-e 

ROP  Local . 

27,408 

26,424 

Preprint  Local . 

20,230 

17,754 

ROP  National . 

2,875 

1,932 

Classified . 

26,768 

21,635 

Total . 

77,281 

67,745 

Telegram-S 

ROP  Locol . 

20,888 

17,066 

Preprint  Locol . 

20,287 

19,352 

ROP  Notionol . 

1,003 

1,088 

Preprint  Notionol . 

3,920 

3,847 

Clossified 

28,654 

21,373 

Total . 

74,752 

62,726 

GRAND  TOTAL . 

,.  237,564 

204,143 

YEAR  TO  DATE.... 

..  2,109,172 

1,900,381 

PROVIDENCE,  R.l. 

Journal-m 

ROP  Locol . 

56,851 

17,134 

56,898 

17,897 

Preprint  Locol . 

18,512 

235,523 

16,705 

71,450 

ROP  Notionol . 

6,272 

7,128 

Preprint  Notional . 

9,739 

4,302 

Clossified . 

53,650 

42,295 

Total . 

135,284 

262,396 

123,026 

93,649 

Bulletin-e 

ROP  Locol . 

53,525 

17,134 

53,438 

17,897 

Preprint  Local . 

18,573 

235,523 

17,177 

71,450 

ROP  Nationol . 

5,952 

6,656 

Preprint  National . 

9,739 

4,302 

Clossified . 

44,789 

35,311 

Total . 

122,839 

262,396 

112,582 

93,649 

Journat-S 

ROP  Local . 

48,873 

47,961 

Preprint  Local . 

56,904 

59,880 

52,036 

59,521 

ROP  Notional . 

3,275 

4,073 

Preprint  Nationol . 

15,049 

295 

11,048 

Classified . 

29,457 

21,206 

Total . 

153,558 

60,175 

136,325 

59,521 

GRAND  TOTAL.... 

...  411,681 

584,967 

371,933 

246,819 

YEAR  TO  DATE... 

...  2,801,281 

2,434,210 

2,570,074 

1,739,000 

READING,  PA. 

Eogle-Times-e 

ROP  local . 

42,998 

40,955 

Preprint  local . 

28,105 

28,705 

ROP  Notionol . 

3,997 

3,983 

Preprint  Notional . 

270 

Classified . 

40,105 

36,001 

Total . 

115,105 

109,914 

Eogle-S 

ROP  Local . 

29,704 

32,132 

Preprint  Local . 

6,450 

10,805 

6,670 

14,245 : 

ROP  Notional . 

1,732 

2,905 

Preprint  National . 

9,200 

10,280 

Classified . 

17,467 

16,018 

Totol . 

64,553 

10,805 

68,005 

14,245 

GRAND  TOTAL.... 

...  179,658 

10,805 

177,919 

14,245 

YEAR  TO  DATE... 

...  1,574,426 

221,029 

1,474,818 

75,318 

RENO, 

NEV. 

Gazette-Journal-mS 

ROP  Local 

70,136 

64,818 

Preprint  Local . 

115,457 

100,147 

ROP  National . 

3,457 

2,741 

Preprint  National . 

9,308 

10,419 

Classified . 

18,298 

17,440 

TOTAL . 

...  216,656 

195,565 

YEAR  TO  DATE.., 

....  2,095,068 

1,987,323 
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1987 

1986 

1987 

1986 

FULL  RUN  PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

RICHMOND,  VA. 

SANTA  MONICA,  CALIF 

Times-Oispotch-m 

Evening  Outlook-e 

ROP  Local . 

48,555 

42,819 

252 

ROP  local . 

24,016 

25,051 

Preprint  Local . 

35,204 

2,297 

26,060 

1,291 

Preprint  Local . 

5,374 

3,858 

ROP  Notional . 

6,201 

5,286 

ROP  Notional . 

9,348 

6,735 

Preprint  National . 

161 

329 

Preprint  Nationol . 

632 

Clossified 

37.336 

34,601 

Clossified 

39,811 

33.958 

Total.... 

127,457 

2,297 

109,095 

1,543 

GRAND  TOTAL . 

78,549 

75,234 

News  Leoder-e 

YEAR  TO  DATE:N/A 

ROP  local . 

38,531 

5,275 

32,746 

3,562 

Preprint  Local . 

32,449 

1,603 

22,821 

1,057 

SCOTTSBIUFF,  NEB. 

ROP  Notional . 

5,953 

5,278 

Star-Herold-o/d/S 

Classified . 

34,653 

32,147 

ROP  Local . 

27,357 

24,818 

111,586 

6,878 

92,992 

4,619 

Preprint  Local . 

8,784 

33,441 

7,439 

18,596 

ROP  Notional . 

2,619 

2,409 

Preprint  Notional. 

1,721 

220 

587 

Classified . 

9,293 

8,905 

Preprint  Local . 

21,383 

27,641 

GRAND  TOTAL . 

49,774 

33,661 

44,158 

18,596 

ROP  Notional . 

1,483 

1,875 

_ 

Preprint  Notional . 

7,819 

7,769 

YEAR  TO  DATE:N/A 

Classified 

25,751 

24,013 

89,529 

92,664 

SEATTLE,  WASH. 

GRAND  TOTAL... 

...  328,572 

9,175 

294,751 

6,162 

ROP  Local . 

39,984 

35,978 

50,152 

39,385 

YEAR  TO  DATE .. 

...  2,762,737 

62,218 

2,392,582 

51,533 

ROP  National . 

17,008 

14,250 

1,827 

RIVERSIDE 

CALIF. 

47,887 

36,176 

ROP  Local . 

66,998 

17,174 

65,038 

15,710 

Totol... 

104,879 

51,979 

86,404 

39,385 

Preprint  Locol . 

118,994 

91,310 

Times-e 

ROP  National . 

9,042 

7,832 

ROP  Local . 

61,502 

64,382 

Preprint  Notional . 

13,827 

18,189 

Preprint  Local . 

89,867 

64,377 

Classified . 

80,688 

194 

73,633 

121 

ROP  National . 

18,136 

14,542 

TOTAL . 

...  289,549 

17,368 

256,002 

15,831 

Preprint  Notional . 

2,806 

1,639 

Classified . 

67,042 

33 

61,205 

64 

YEAR  TO  DATE .. 

...  2,482,507 

162,247 

2,379,639 

142,278 

Total... 

146,680 

92,706 

140,129 

66,080 

*Note:  All  figures  in  SAU  inches  except  9-column  classified  inches. 

Times/Post-Intelligencer-S 

ROP  local . 

20,726 

25,570 

SACRAMENTO,  CALIF 

Preprint  Local . 

18,558 

2,985 

17,340 

1,827 

Bee-mS 

ROP  National . 

5,258 

6,472 

ROP  Local . 

107,440 

14,327 

92,712 

11,572 

Preprint  Nationol . 

9,823 

9,609 

Preprint  Local . 

110,854 

10,174 

90,849 

8,532 

Classified 

40,890 

34,427 

ROP  National . 

23,802 

22,464 

95,255 

2,985 

93,418 

1,827 

Preprint  Nationol . 

15,795 

16,510 

Classified . 

219,485 

2,356 

204,323 

34 

147  670 

319  7''1 

GRAND  TOTAL.. 

....  477,376 

26,857 

426,858 

20,138 

' 

_ 

YEAR  TO  DATE . 

2,975,003 

1,084,242 

2,705,498 

856,036 

YEAR  TO  DATE . 

....  4,066,060 

195,814 

3,757,81 1 

214,852 

SHREVE^RT,  LA. 

ST.  LOUIS,  MO. 

Times-mS 

Post-Dispatch-m 

ROP  locol . 

62,683 

64,458 

ROP  Locol . 

51,047 

30,157 

47,946 

29,898 

Preprint  Local . 

25,328 

17,437 

29,329 

18,064 

Preprint  Locol . 

22,667 

9,312 

ROP  Notional . 

4,030 

1,973 

ROP  Notionol . 

7,036 

179 

5,788 

263 

Preprint  Notional . 

8,342 

88 

10,028 

Classif  ed 

59,759 

57,268 

Classified 

52,931 

47,952 

140,509 

30,336 

120,314 

30,161 

18,064 

Post-Dispatch-S 

Joumal-e 

ROP  Local . 

29,146 

25,008 

Preprint  Locol . 

4o!501 

38,011 

Preprint  locol . 

14,330 

2,962 

15,360 

3,736 

3,659 

3,785 

ROP  National . 

3,073 

1,318 

Preprint  National . 

9,256 

11,278 

Clossified . 

40,454 

36,191 

Classified 

46,418 

41,372 

Total . 

87,003 

2,962 

77,877 

3,736 

T  1  1 

1-^4  ?70 

669 

GRAND  TOTAL . 

240,317 

20,399 

231,617 

21,800 

GRAND  TOTAL.. 

....  276,788 

31,005 

254,844 

32,669 

— 

YEAR  TO  DATE . 

2,187,098 

208,405 

2,270,015 

202,116 

YEAR  TO  DATE. 

....  2,352,739 

289,146 

2,263,657 

299,966 

SPOKANE 

WASH. 

ST.  PETERSBURG 

Spokesman-Peview-m 

ROP  Local . 

34,539 

32,393 

ROP  Locol . 

72,858 

151,612 

75,672 

94,486 

Preprint  local . 

12,394 

Preprint  Locol . 

29,577 

21,840 

29,629 

18,294 

ROP  Notional . 

4,290 

4,538 

6,169 

23 

5,508 

474 

Preprint  Notiool . 

174 

Clossified . 

37,348 

39,634 

Clossified . 

73,628 

78,462 

76,719 

58,935 

Total.. 

89,298 

88,959 

Total . 

....  182,422 

251,937 

187,528 

172,189 

Chronicle-e 

ROP  local . 

33,363 

29,307 

Preprint  Locol . 

7,538 

7,744 

Times-S 

ROP  Nationol . 

4,233 

4,466 

ROP  local . 

31,535 

49,780 

39,228 

28,079 

Preprint  Notionol . 

89 

Preprint  Locol . 

20,295 

11,309 

24,891 

8,034 

27.702 

30,475 

ROP  Notional . 

1,944 

2,025 

12 

72,925 

71,992 

Preprint  Nationol . 

9,374 

11,070 

456 

24,712 

15,400 

21,603 

12,283 

Spokesman-Review-S 

12,717 

14,338 

Totol.. 

87,860 

76,489 

98,817 

48,864 

Preprint  Local . 

6,370 

3,623 

GRAND  TOTAL. 

...  270,282 

328,426 

286,345 

221,053 

Preprint  National . 

Cluss  f  ed . 

1,505 

2,470 

YEAR  TO  DATE:  N/A 

Totol . 

35,651 

40,050 

*lndicates  newspapers  reporting  figures  in 

GRAND  TOTAL . 

197,874 

201,001 

I  lines. 

YEAR  TO  DATE . 

1,670,041 

1,779,938 

1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

SYRACUSE,  N.Y. 

Post-Stondord-m 


ROP  Local . 

38,995 

11,600 

40,593 

11,204 

Preprint  local . 

50,996 

37,984 

ROP  Nationol . 

4,680 

2,938 

Classified 

23,664 

23,304 

Totol . 

118,335 

11,600 

104,819 

11,204 

Herald-Joumal*€ 

ROP  Locol . 

42,019 

5,434 

42,715 

5,051 

Preprint  Locol . 

66,529 

45,752 

ROP  Notionol . 

4,541 

3,618 

CIcnsified 

24,693 

23,887 

Total... 

137,782 

5,434 

115,972 

5,051 

Herald  Americon-S 

ROP  Local . 

20,980 

143 

22,314 

160 

Preprint  Locol . 

45,339 

64,003 

ROP  Notional . 

751 

635 

Preprint  National . 

10.449 

13,188 

Classified..  ... 

18,932 

17,247 

Totol . 

96,451 

143 

117,387 

160 

GRAND  TOTAL 

352,568 

17,177 

338,178 

16,415 

YEAR  TO  DATE .... 

3,004,227 

168,475 

2,762,558 

161,472 

TAMPAe 

FLA. 

Tribone-m 

ROP  Local . 

70,102 

74,093 

78,296 

30,625 

Preprint  Locol . 

25,200 

17,972 

23,895 

18,006 

ROP  Notional . 

7,902 

7,907 

270 

Preprint  Notional . 

504 

Classified . 

62,382 

44,236 

52,398 

20,149 

Totol.... 

166,090 

136,301 

162,496 

69,050 

Tribune-S 

ROP  Locol . 

31,617 

34,164 

Preprint  Locol . 

20,664 

23,220 

ROP  Notional . 

3,339 

504 

3,911 

135 

Preprint  Nationol . 

9.828 

14.715 

Clossified . 

21.475 

30,717 

Total . 

86,923 

504 

106,727 

135 

GRAND  TOTAL . 

253,013 

136,805 

269,223 

69,185 

YEAR  TO  DATE.... 

2,396,502 

1,284,609 

2,538,771 

677,614 

TOLEDO, 

OHIO 

Blode-e 

ROP  Local . 

48,752 

50,330 

Preprint  Local . 

32,274 

28,512 

ROP  Notional . 

3,419 

3,418 

Preprint  Notional . 

1,122 

792 

Classified . 

22,215 

23,042 

Totol... 

107,782 

106,094 

Blode-S 

ROP  Local . 

21,437 

24,964 

Preprint  Local . 

33,000 

38,544 

ROP  Notional . 

1.754 

1,987 

Preprint  Notional . 

14,388 

14,784 

Clossififd 

12,795 

13,709 

Totol... 

83,374 

93,988 

GRAND  TOTAL . 

191,156 

200,082 

YEAR  TO  DATE:  N/A 


Gef  your  copy  of 

AdNews 

-  Australia's  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you’ll  benefit  from  Ad  News’  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect  your 
business. 

- ^*6 - 

To:  Ad  News,  17-21  Bellevue  Street 
Surry  Hills.  N.S.W.,  2010,  Australia 
WpO  I  Please  send  me  AD  NEWS  for  one 
T  Cw!  year  -  26  issues  I  enclose  my 
bankdraft  in  Australian  currency  for  Aust.  $  128. 

Name: _ 

Address: _ 
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1987 

1986 

FULL  RUN  PART  RUN 

FULL  RUN  P^ 

TORONTO,  ONT. 

Sun-mS* 

ROP  Local 

1,270,913 

1,302,580 

Preprint  Local . 

176,406 

178,433 

ROP  Notional . 

196,720 

169,414 

Preprint  Notionol . 

13,416 

45,050 

....  1,426,469 

1,205,897 

GRAND  TOTAL... 

....  3,083,924 

2,901,374 

YEAR  TO  DATE .. 

....  24,356,753 

21,371,823 

Note;  Figures  given  in 

modular  agate  lines. 

TORRANCE,  CALIF. 

Daily  Breeze-eS 

ROP  local . 

64,236 

59,734 

Preprint  Local . 

63,824 

52,611 

ROP  Notional . 

9,241 

7,249 

Preprint  Notionol . 

14,430 

16,557 

90,119 

83,153 

GRAND  TOTAL.. 

.  241,850 

219,304 

YEAR  TO  DATE . 

.  2,081,957 

2,062,921 

World-m 

ROP  Locol . 

Preprint  Local.. 
ROP  National  ... 

Classified . 

Total . 


Tr'bune-e 

ROP  Local . 

Preprint  Local.. 
ROP  Notional... 

Classified . 

Totol . 


48,830 

8,306 

3,095 

36,325 

2,514 

1,346 

51,940 

7,529 

3,565 

35,035 

3,271 

1,724 

96,558 

3,860 

98,069 

5,621 

50,144 

3,106 

52,514 

3,271 

9,106 

1,381 

7,529 

1,724 

3,076 

3,576 

35,705 

31,427 

98,031 

4,487 

95,037 

4,955 

*lndicates  newspapers  reporting  figures  in 
lines. 


1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


World-S 

ROP  Local .  26,803 

Preprint  Locol .  9,066 

ROPNotiorwl .  2,110 

Preprint  Notional .  3,112 

Clossified  20,350 

Total .  61,441 

GRAND  TOTAL .  255,030 


24,700 

7,901 

2,378 

4,341 

16,945 

_  56,265 

8,347  249,371 


News-Joumal-S 

ROP  Local  30,219 

Preprint  Local .  79,618 

ROP  National .  1,296 

Preprint  Notionol .  9,764 

Clossified .  22,625 

Total .  143,522 

GRAND  TOTAL .  347,219 


YEAR  TO  DATE .  2,303,588  79,330  2,451,604  145,392  YEAR  TO  DATE .  3,006,669 


Observer-Reporter-m 


WASHINGTON,  PA. 


ROP  Local . 

24,194 

20,916 

Preprint  Local . 

36,722 

X,703 

ROP  Notionol . 

3,183 

1,876 

Classified 

25,442 

23,013 

Total . 

89,541 

76,508 

Observer-Reporter-S 

ROP  Local . 

7,566 

7,504 

Preprint  Local . 

17,802 

14,190 

ROP  Notionol . 

82 

Clossified . 

6,601 

5,165 

Total . 

31,969 

26,941 

GRAND  TOTAL.... 

121,510 

103,449 

YEAR  TO  DATE ... 

...  1,014,820 

905,673 

WEST  PLAINS,  MO. 

Quil|.e 

ROP  Local . 

12,908 

12,422 

ROP  Notional . 

481 

902 

Classified . 

3,291 

3,144 

GRAND  TOTAL.... 

16,680 

16,468 

YEAR  TO  DATE-.N/A 

WILMINGTON,  DEL. 

News-Joumal-me 

'  ROP  Local . 

64,652 

57,881 

Preprint  Local . 

60,445 

59,150 

ROP  National . 

3,741 

4,470 

Preprint  Notionol . 

650 

842 

Classified . 

74,209 

76,867 

Totol . 

203,697 

199,210 

WINDSOR,  ONT. 


Stor-e* 

ROP  Local  789,698 

Preprint  Locol .  1 ,089, 1 72 

ROP  National .  181,937 

Preprint  National .  71,019 

Classified .  380,467 

GRAND  TOTAL .  2,512,293 


Note:  Figures  ore  given  in  modular  agate  lines 


WINSTON-SALEM,  N.C. 


Joumol-m 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Notionol.. 
Classified 
Total . 

Joumal-S 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional.. 

Clossified . 

Total . 


55,720 

11,052 

5,079 

2,508 

45,873 

12,653 

28,254 

75 

52,693 

4,306 

3,823 

704 

45,188 

9,286 

22,387 

120,232 

40,982 

106,714 

31,673 

22,534 

4,334 

1,449 

9,178 

17,034 

20,155 

19,136 

5,920 

978 

9,998 

16,196 

20,001 

54,529 

20,155 

52,228 

20,001 

174,761 

61,137 

158,942 

51,674 

1,435.832 

524,084 

1,408,963 

469,555 

Wire  Service  Guild  mulls  next  move  at  UPl 


By  George  Garneau 

News  flowed  uninterrupted  after 
United  Press  International  manage¬ 
ment  ignored  its  union  and  imposed 
terms  of  employment  that  boost  its 
power  over  about  850  workers  repre¬ 
sented  by  the  Wire  Service  Guild. 

Employees,  at  the  Guild’s  urging, 
worked  through  the  Nov.  1  deadline 
for  management-imposed  terms,  in 
lieu  of  a  negotiated  contract,  to  take 
effect. 

UPI,  estimated  to  be  losing  more 
than  $1  million  a  month,  declared  an 
impasse  Oct.  22  after  eight  months  of 
talks  failed  to  yield  a  contract  agree¬ 
ment  with  the  Guild. 

Management  terms  give  14%  pay 
hikes  over  two  years  to  senior 
employees,  but  take  broad  powers  to 
hire,  fire  and  contract  for  labor  at  will. 
They  turn  UPI  from  a  closed  to  an 
open  shop. 

The  Guild  has  rejected  the  new 
terms  but  has  kept  working.  It  con¬ 
tinued  to  seek  talks,  and  union  leaders 
planned  to  tour  UPI  bureaus  across 
the  country  to  discuss  the  Guild’s 
next  move. 


“Life  goes  on.  We  are  examining 
our  options,’’  said  Guild  spokesman 
A1  Bruce. 

Saying  UPI  managers  “appear”  to 
have  the  legal  right  to  cancel  terms  of 
the  old  contract,  ended  April  30, 
Bruce  added,  “We  are  free  to  strike.” 

The  Guild  said  it  would  continue 
withholding  bylines  and  a  by-the- 
rules  slowdown  and  might  stage  infor¬ 
mational  picketing. 

An  unfair-labor  practice  charge 
was  pending  with  the  National  Labor 
Relations  Board,  Bruce  asserted. 

Negotiating  sessions  were  planned 
Nov.  4  with  the  Federal  Mediation 
and  Conciliation  Service. 

A  company  spokesman,  Chris¬ 
topher  Smith,  has  said  UPI  needed 
the  concessions  to  reorganize  the 
money-losing  news  service  in  its 
effort  to  recover  from  bankruptcy 
under  the  ownership  of  Mexican 
publisher  Mario  Vazquez  Raha.  A 
reorganization  plan  is  expected  by 
year’s  end,  he  reported. 

Smith  said  management  terms  were 
enforceable  and  cited  precedents  at 
the  Washington  Post  and  Baltimore 
Sun.  He  said  there  has  been  no  imme¬ 


diate  effects  of  the  posted  terms. 

He  said  pay  raises,  which  took 
effect  immediately,  were  retroactive 
to  April  30,  denying  rumors  of  hun¬ 
dreds  of  layoffs. 

He  said  the  Guild  continues  as  a 
legitimate  representative  of  union 
members. 

“We  are  moving  ahead  and  we  are 
going  to  get  on  with  the  business  of 
the  day,”  Smith  said.  “This  matter  is 
concluded  now.” 

Cameras  allowed  in 
N.Y.  courts  for  test 

Beginning  Dec.  1,  cameras  will  be 
allowed  into  city  trial  courts  in  the 
five  boroughs  of  New  York  City  and 
three  upstate  counties  as  part  of  an  1 8- 
month  experiment. 

News  organizations  will  make 
applications  to  cover  proceedings 
with  cameras  to  the  trial  Judge,  who 
will  then  hold  a  hearing  on  whether 
cameras  and  audio  equipment  should 
be  allowed.  Defense  and  prosecution 
attorneys  can  object,  and  attorneys 
for  the  media  organizations  will  be 
allowed  to  participate. 
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NEWSPAPERS,  LET 

E/&P  Research,  Inc. 


WORK  FOR  YOU  . . . 

Join  E&P  Research’s  growing  list 
of  satisfied  clients. 

Pennsylvania  Newspapers 
Publishers’  Association 
The  Centre  Daily  Times 
State  College,  Pennsylvania 
The  Chronicle- Telegram 
Elyria,  Ohio 

The  DuBois  Courier-Express 
DuBois,  Pennsylvania 

The  Gazette  Newspapers 
Gaithersburg,  Maryland 

The  Indiana  Gazette 
Indiana,  Pennsylvania 
The  Press- Enterprise 
Bloomsburg,  Pennsylvania 
The  Sentinel  Newspapers,  Inc. 

East  Brunswick,  New  Jersey 
The  Times  Herald 
Norristown,  Pennsylvania 

Accurate,  affordable  research  that  works. 

For  more  information,  write  or  call: 

E&P  Research,  Inc.,  809  N.  Bethlehem  Pike, 
P.O.  Box  396,  Spring  House,  PA  19477. 

(215)  643-9350. 
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Cartoonists  collaborate  on  painting  for  charity 


Sixty-one  syndicated  cartoonists 
and  illustrators  have  completed  a 
huge  painting  that  will  benefit  three 
nonprofit  institutions. 

The  “Cartoonist  Constitution” 
painting  took  shape  over  a  period  of 
15  months  —  traveling  105,254  miles 
from  creator  to  creator. 

Contributors  included  Paul  Conrad 
of  the  Los  Angeles  Times  Syndicate 
(editorial  cartoons),  Johnny  Hart  of 
Creators  Syndicate  (“B.C.”),  Lynn 
Johnston  of  Universal  Press  Syndicate 
(“For  Better  or  For  Worse”),  Mike 
Peters  of  Tribune  Media  Services 
(“Mother  Goose  and  Grimm”), 
Charles  M.  Schulz  of  United  Feature 
Syndicate  (“Peanuts”),  Bob  Thaves 
of  Newspaper  Enterprise  Association 
(“Frank  and  Ernest”),  Morrie  Turner 
of  North  America  Syndicate  (“Wee 
Pals”),  and  Mort  Walker  of  King  Fea¬ 
tures  Syndicate  (“Beetle  Bailey”). 

Money  —  which  is  being  raised  by 
selling  lithographs,  posters,  and  jig¬ 
saw  puzzles  of  the  painting  —  will  go 
to  the  Museum  of  Cartoon  Art  in  Rye 
Brook,  N.Y.,  the  Clearview  School 
for  special  education  of  autistic  chil¬ 
dren,  and  the  Joan  Browne  Founda¬ 
tion  “to  research  new  methods  and 
provide  critical  care  for  individuals 
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The  completed  'Cartoonist  Constitution'  painting. 


who  need  financial  assistance.” 
(There  will  also  be  a  January  16,  1988 
“Joan  Browne  Cartoon  Classic”  golf 
tournament  in  Sarasota,  Fla.,  to  raise 
funds;  about  25  cartoonists  are  sched¬ 
uled  to  attend.)  Joan  is  the  late  wife  of 
“Hagar  the  Horrible”  creator  Dik 
Browne  of  King. 

Another  joint  painting  last  year 


raised  over  $300,000  for  the  Child 
Welfare  League  of  America. 

Coordinator  of  the  “Cartoonist 
Constitution”  project  is  Paul  Burke, 
Stabur  Graphics,  23301  Meadow 
Park,  Detroit,  Mich.  48239.  He  is 
asking  newspapers  to  publish  ads 
offering  the  lithographs  and  other 
items  for  sale. 


United  will  be  distributing  ‘Dr.  Crypton’s  Challenge’ 


A  weekly  puzzle/mystery  column  is 
being  launched  November  30  by 
United  Feature  Syndicate. 

“Dr.  Crypton’s  Challenge”  offers  a 
brief  story  or  anecdote  containing  one 
factual  error  that  readers  try  to  iden¬ 
tify.  The  answer  is  given  the  same  day 
as  the  puzzle,  but  should  appear  on  a 
different  page  of  the  newspaper. 

In  one  column,  for  instance.  Dr. 
Crypton  printed  a  letter  from  a  gen¬ 
eral  claiming  he  had  received  a  medal 
in  1925  with  the  inscription:  “For  Dis¬ 
tinguished  Service  in  World  War  I.” 
Dr.  Crypton  replied:  “Funny  thing, 
but  that  war  was  not  called  World 
War  I  until  World  War  II.” 

Subjects  featured  in  the  column 
include  history,  science,  sports,  and 
psychology. 

Dr.  Crypton  —  called  “the  smart¬ 
est  man  in  the  world”  by  Chicago 
magazine  —  started  writing  a  puzzle 
column  for  Science  Digest  in  1981.  It 
drew  over  2,000  letters  a  month.  This 


year,  “Dr.  Crypton's  Challenge” 
began  running  in  the  San  Francisco 
Examiner  and  then  several  other 
papers  before  being  picked  up  by 
United. 

Creator  of  the  brain-teasing  feature 
is  Paul  Hoffman,  a  Harvard  graduate 
with  a  B.A.  in  the  history  of  science 
who  is  now  editor-in-chief  of  Dis¬ 
cover  magazine.  Hoffman  has  also 


written  for  publications  such  as  The 
New  York  Times  Magazine,  Business 
Week,  Scientific  American,  Omni, 
and  The  Times  of  London. 

The  31-year-old  columnist  has  also 
authored  10  books,  created  the  trea¬ 
sure  map  for  the  movie  Romancing 
the  Stone,  and  appeared  (in  Dr.  Cryp¬ 
ton  disguise)  on  television  shows  such 
as  Late  Night  With  David  Letterman. 


Copley  is  offering  video  columns 


Two  video  columns  are  being 
offered  by  Copley  News  Service  as  part 
of  its  “Movies  and  Entertainment” 
package. 

“Video  Retrospectives,”  by  Tor¬ 
rance  (Calif.)  Daily  Breeze  film 
reviewer  Jerry  Roberts,  looks  at  Hol¬ 
lywood  greats  such  as  director  John 
Huston  and  actress  Mary  Astor. 

And  “Vidbits,”  by  former  Us 
magazine  editor  Paul  Taublieb,  dis¬ 


cusses  current  cinema  and  video. 
Taublieb  already  writes  the  “Video 
Views”  review  feature  for  Copley. 
Art  is  available  with  the  columns. 


They’re  used  in  ads 

Cartoon  characters  are  increas¬ 
ingly  appearing  in  advertisements, 
(Continued  on  next  page) 


Weinstein  is  writing  thrice-weekly  financial  column 


“Grace  W.  Weinstein  on  Your 
Money,”  a  thrice-weekly  personal 
finance  column,  has  been  introduced 
by  Universal  Press  Syndicate. 

The  feature  covers  topics  such  as 
the  Tax  Reform  Act  of  1986,  organiz¬ 
ing  a  budget,  stocks  and  bonds,  the 
merits  and  pitfalls  of  credit,  and  edu¬ 
cation  financing. 

Weinstein  also  writes  a  monthly 
financial  column  for  Good  House¬ 
keeping,  and  has  had  money  manage¬ 
ment  articles  published  in  Glamour, 


f 

Grace  W.  Weinstein 
Ladies’  Home  Journal,  McCall’s, 


Money,  Redbook,  and  Self  maga¬ 
zines.  The  author  of  nine  books  has 
also  appeared  weekly  on  cable  televi¬ 
sion  and  lectures  frequently. 

The  Cornell  University  graduate 
has  won  writing  awards  from  the 
American  Psychological  Foundation 
and  American  Dental  Association. 

Weinstein’s  column  clients  include 
the  Las  Vegas  Review  Journal, 
Orlando  Sentinel,  San  Antonio 
Express-News,  and  Staten  Island 
(N.Y.)  Advance. 


(Continued  from  previous  page) 

according  to  a  recent  Los  Angeles 
Times  piece  by  Bruce  Horovitz. 

He  cited  the  use  of  the  “Peanuts” 
gang  (Charles  M.  Schulz,  United  Fea¬ 
ture  Syndicate)  in  Metropolitan  Life 
Insurance  ads;  “Garfield”  (Jim 
Davis,  United)  and  Embassy  Suites 
Hotels;  “Cathy”  (Cathy  Guisewite, 
Universal  Press  Syndicate)  and  Betty 
Crocker;  “The  Far  Side”  (Gary  Lar¬ 
son,  Universal)  and  DHL  Worldwide 
Express;  “B.C.”  (Johnny  Hart,  Cre¬ 
ators  Syndicate)  and  Monroe  shock 
absorbers,  as  well  as  other  examples. 

Not  every  cartoonist  will  accept  a 
connection  with  every  product,  how¬ 
ever.  Horovitz  noted  that  Schulz 
turned  down  a  request  from  a  vacuum 
cleaner  maker  for  use  of  the  Pig  Pen 
character,  Guisewite  nixed  an  offer 
from  a  toilet  paper  company,  and 
“Ziggy”  creator  Tom  Wilson  of  Uni¬ 
versal  declined  a  deal  with  the  Ohio 
Lottery  Commission. 

Two  award  winners 

“Hagar  the  Horrible”  cartoonist 
Dik  Browne  of  King  Features  Syndi¬ 
cate  has  won  the  Blessed  Frances 
Schervier  Award  from  the  Franciscan 
Sisters  of  the  Poor  —  Health  System. 

The  organization,  which  never 
gave  the  award  to  an  outsider  before, 
honored  Browne  for  his  “values  and 
commitment”  and  for  creating  a  spe¬ 
cial  series  of  “Hagar”  strips  for  an 
upcoming  Franciscan  print  ad  cam¬ 
paign. 

Another  award  winner  is  “Coin 
Roundup”  columnist  Edward  C. 
Rochette  of  the  Los  Angeles  Times 
Syndicate.  He  received  the  Maurice 
M.  Gould  prize  for  the  second  year  in 
a  row  and  third  time  overall. 


Duo  for  the  holidays 

Two  holiday  supplements  —  a 
Christmas  ad  package  and  “Yuletide 


Mini”  —  are  being  offered  by  Copley 
News  Service. 

The  Christmas  package  includes  25 
features,  13  of  which  have  art.  And 
the  Yuletide  one  has  13  features, 
seven  with  art. 

Column  on  verdicts 

A  feature  called  “Verdict  News 
Column”  is  being  offered  by  Jury 
Verdict  Research,  30700  Bainbridge 
Rd.,  Suite  H,  Solon,  Ohio  44139. 

The  column  summarizes  recent 
cases  involving  claims  in  such  areas 
as  product  liability,  medical  malprac¬ 
tice,  and  industrial  work  accidents. 
And  it  also  discusses  verdict  award 
trends  (with  the  help  of  graphs  and 
charts). 

“Verdict  News  Column”  can  be 
customized  to  focus  on  a  particular 
state  or  region,  a  specific  range  of 
awards,  and  so  on. 

VT  magazine  article 

An  article  on  the  way  vegetarian¬ 
ism  is  treated  in  newspaper  comics 
appears  in  the  November  issue  of 
Vegetarian  Times,  which  is  based  at 
P.O.  Box  570,  Oak  Park,  Ill.  60303. 
The  magazine’s  cover  was  drawn  by 
“Bloom  County”  creator  Berke 
Breathed  of  the  Washington  Post 
Writers  Group. 

‘Dennis’  book  is  out 

Dennis  the  Menace:  Five  Years  at 
the  Same  Location,  the  latest  book 
from  cartoonist  Hank  Ketcham  of 
North  America  Syndicate,  has  been 
published  by  Putnam/Perigee. 

Film  by  a  columnist 

A  documentary  film  on  suicide  pre¬ 
vention  written  and  narrated  by  “For 
Parents  Only”  columnist  Dr.  Pamela 


Cantor  of  the  Los  Angeles  Times  Syn¬ 
dicate  premiered  last  month  at  the 
John  F.  Kennedy  Center  in  Washing¬ 
ton,  D.C. 

AIDS  book-excerpts 

Excerpts  from  The  Real  Truth 
About  Women  and  AIDS  (Fireside/ 
Simon  &  Schuster)  by  Dr.  Helen 
Singer  Kaplan  are  being  offered  by 
the  New  York  Times  Syndication  Sales 
Corporation.  They  are  available  in 
three  to  five  parts  of  1,000  to  1,500 
words  each. 


YOUR 
PASSPORT  TO 
READERSHIP 


Fred  Ferretti's  weekly  travel  journal 
is  filled  with  highlignts-and pit- 
falls-that  are  very  real.  Very  tunny. 
And  written  by  a  regular  contrib¬ 
utor  to  the  New  Yom  Times  and 
Gourmet  magazine.  Fred  takes 
travel  into  unexplored  territory. 
While  he  gives  you  a  first<lass 
ticket  to  more  readers. 

Call  toll-free  80044S-4555  for  a 
free  sample  of  Travels  with  Fred. 
Alaska,  California,  Hawaii  and 
Canada,  call  collect  (619)  293-1818. 
Get  the  package  that  ties  up  read¬ 
ership  and  revenues. 
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Profitable 

(Continued  from  page  13) 


43.5%.  But  Minneapolis-based 
Cowles  Media  was  the  industry 
leader,  at  51.1%,  in  terms  of  five-year 
compounded  annual  growth  in  pretax 
operating  income.  McClean  Hunter 
was  second  at  44.5%,  and  Ingersoll 
was  third  at  40.4%.  The  New  York 
Times  at  39.9%  and  Torstar  at  38.3% 
were  the  final  two  of  the  top  five  lead¬ 
ers  in  this  category. 

In  five-year  annual  operating  cash 
flow  growth,  McClean  Hunter  at 
41.2%  in  the  1982-86  period  was  sec¬ 
ond  to  Buffalo  News  publisher  Berk¬ 
shire  Hathaway’s  $136.7%.  The  New 
York  Times  was  third  at  37.1%,  fol¬ 
lowed  by  Cowles  at  33%  and  Torstar 
at  31.7%. 

Thomson  Newspapers  was  the 
1986  profitability  leader  both  in  pre- 


NRC 

(Continued  from  page  10) 


He  succeeds  Eleanor  McConnell, 
formerly  of  the  Chicago  Tribune,  who 
resigned  earlier  this  year. 

Other  officers  elected  were:  vice 
president,  Edward  J.  Efchak,  assis- 


tax  operating  income  margin,  35.4%, 
and  cash  flow  margin,  38.4%. 

The  Journal  Co.  of  Milwaukee  was 
the  1986  leader  in  return  operating 
income  return  on  assets,  68.6%,  and 
cash  flow  ROA,  74.2%. 

Berkshire  Hathaway  was  second  in 
both  operating  income  and  cash  flow 
ROA,  at  57.6%  and  63.5%  respec¬ 
tively.  The  Washington  Post  Co. 
showed  up  third  on  the  list,  with  oper¬ 
ating  income  ROA  of  54.7%  and  cash 
flow  ROA  of  60.2%. 

Despite  the  heavy  debt  and  interest 
expense  from  its  recapitalization. 
Multimedia  continued  to  be  an  indus¬ 
try  leader  in  terms  of  operating  mar¬ 
gins.  Its  operating  income  margins  in 
1986  were  28.7%,  good  enough  for 
third  place;  while  its  cash  flow  mar¬ 
gins  of  33.2%  were  second  best  for 
that  year. 

Lee  Enterprises  was  another  strong 
performer  in  1986  in  terms  of  profit- 


tant  director  of  marketing  communi¬ 
cations  at  the  Bergen  Record',  secre¬ 
tary,  Clydette  Womack,  marketing 
research  manager  for  the  Daily  Okla¬ 
homan',  and  treasurer,  Diane  Moser, 
research/promotion  director  at  the  St. 
Paul  Pioneer  Press  Dispatch . 

Three  members  were  elected  to 
three-year  terms  on  the  NRC  Board 
of  Directors.  They  were:  Joseph  S. 
Ruben,  director  of  marketing  infor- 


ability,  with  the  newspaper  segment’s 
fourth  best  operating  income  margins 
at  27.8%  and  cash  flow  margins  at 
31.3%. 

In  terms  of  margin  change  from 
1982  to  1986,  Cowles  added  1 1.3  per¬ 
centage  points  to  its  operating  mar¬ 
gins,  while  Torstar  and  the  New  York 
Times  Co.,  respectively,  added  10.2 
points  and  10.1  points.  The  Washing¬ 
ton  Post  Co.  in  that  five-year  span 
improved  its  operating  income  mar¬ 
gins  by  8.4  percentages  points,  while 
Multimedia  improved  by  8.1  percen¬ 
tage  points. 

Looking  at  cash  flow  margin 
change  from  1982-86,  Berkshire 
Hathaway  led  the  pack  with  a  31.1 
percentage  point  change,  while  the 
New  York  Times  was  second  with  an 
11.2  percentage  point  change. 
Rounding  out  the  top  five  were 
Cowles,  11.1;  Torstar,  9.7;  and  Multi- 
media,  8.8. 


mation  at  the  Chicago  Sun-Times; 
John  Mennenga,  senior  vice  president 
at  Sawyer  Ferguson  Walker  Co.;  and 
Womack  of  the  Daily  Oklahoman. 

In  addition,  George  Owen,  mar¬ 
keting  services  director  at  the  San 
Jose  Mercury  News,  was  appointed 
to  the  Board,  filling  the  unexpired 
two-year  term  of  Nancy  Coleman, 
formerly  of  the  San  Diego  Union-Tri¬ 
bune. 


Women,  minorities 
shouid  be  essential 
for  accreditation 

The  board  of  directors  of  the 
American  Society  of  Newspaper  Edi¬ 
tors  has  called  for  the  Accrediting 
Council  on  Education  in  Journalism 
and  Mass  Communications  to  con¬ 
sider  carefully  the  role  of  minorities 
and  women  as  an  essential  factor  in 
the  accrediting  process. 

The  ASNE  resolution,  passed  Oct. 
9  at  a  board  meeting  in  Boston,  com¬ 
mended  the  ACEJMC  “for  requiring 
that  journalism  schools  actively 
recruit  minorities  and  women  faculty 
and  students  for  education  pro¬ 
grams.” 

It  also  urged  the  ACEJMC  to 
examine,  monitor  and  enforce  care¬ 
fully  Standard  12  of  the  Accrediting 
Council  which  calls  for  recruitment 
and  retention  of  minority  and  female 
faculty  members  and  include  in  curri¬ 
culum  for  all  students  information 
about  contributions  to  journalism  and 
mass  communications  by  minority 
and  woman  practitioners. 


Quit 


(Continued  from  page  ll) 

for  good  newspapering  in  the  past 
year  or  so.” 

The  resignations  are  the  latest  crisis 
in  the  turbulent  history  of  the  80-year- 
old  news  service.  They  bring  yet 
another  overhaul  in  what  has  become 
a  revolving  door  of  news  management 
in  recent  years. 

Though  Vazquez  surfaced  to  inject 
millions  of  dollars  to  keep  the  service 
alive  following  UPI’s  bankruptcy,  it  is 
still  losing  at  least  $1  million  a  month. 

Following  an  initial  period  when  he 
spent  some  time  at  UPI’s  Washing¬ 
ton,  D.C.,  headquarters,  Vazquez,  a 
Mexican  citizen,  has  recently  run  UPl 
through  subordinates,  by  phone  from 
Mexico  City,  where  his  El  Sol  news¬ 
papers  are  headquartered. 

Under  his  stewardship,  UPl  has 
failed  to  stabilize  management.  Since 
Vazquez  took  over  last  year,  the 
series  of  news  bosses  has  included 
Malcolm  R.  “Mike”  Hughes,  Ron 
Cohen,  Max  McCrohon  and  Milton 
Benjamin.  Chief  executives  have 
included  Luis  Nogales,  McCrohon, 


Benjamin  and  now  Hippeau. 

Sussman  and  Cason  were  hired  in 
January  by  Milton  Benjamin,  who 
later  resigned  as  UPl  president.  Ben¬ 
jamin,  who  also  hired  Willenson  from 
Newsweek,  said  either  Cason,  Suss¬ 
man  or  Willenson  would  emerge  to 
become  “editor  of  UPl  for  the 
1990s.” 


Letters 

(Continued  from  page  7) 


protect  valuable  secrets  that  he  said 
were  for  Woodward’s  book,  not  for 
the  Post. 

By  alt  accounts,  Casey  was  a  per¬ 
son  who  valued  human  contacts  and 
who  was  willing  to  break  the  rules  to 
achieve  a  goal. 

Why  is  it  hard  to  believe  that  such  a 
man  would  cast  aside  his  aversion  for 
reporters  and  break  the  code  of 
silence  if  he  thought  he  could  manip¬ 
ulate  an  enemy  or  limit  the  damage 
that  enemy  could  do? 

Mark  Seibel 

(Seibel  is  foreign  editor  of  the  Miami 
Herald.) 
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Nuevo  Herald 
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Herald  will  have  a  staff  of  30,  gener¬ 
ating  its  own  news,  Capen  said.  Latin 
American  and  local  news  will  be 
emphasized  along  with  sports  and 
other  special  features. 

For  example,  there  will  be  a  horo¬ 
scope  written  by  “a  very  well-known 
Hispanic,”  Capen  said.  The  paper 
will  run  “novellas,”  summaries  of 
Hispanic  soap  operas. 

A  column  entitled  “Inside  Cuba“ 
will  be  featured.  Capen  said  the  writ¬ 
ers  have  not  yet  been  chosen  for  that 
feature. 

One  unusual  feature  of  El  Nuevo 
Herald  will  be  its  separate  editorial 
page.  The  Spanish-language  editori¬ 
als,  however,  will  be  signed  “in  the 
tradition  of  many  Latin  American 
papers,”  Capen  observed. 

There  will  not  be  a  separate  tradi¬ 
tional  unsigned  editorial,  Capen  said. 
The  editorial  board  has  not  yet  been 
chosen. 

Saturday  editions  of  El  Nuevo  Her¬ 
ald  will  be  sent  as  a  TMC  product  to 
136,000  non-subscribers,  Capen  said. 
A  special  travel  section  will  be 
included  in  the  Saturday  El  Nuevo 


Herald.  Thursday  will  be  best-food 
day. 

At  Miami's  daily  Spanish-language 
paper,  Diario  Las  Americas,  El 
Nuevo  Herald  is  not  viewed  as  a 
threat. 

“We  don’t  believe  it  will  take  any 
circulation  away,”  advertising  direc¬ 
tor  Enrique  Perez  said.  “We  are  paid 
circulation  and  they  are  a  supple¬ 
ment.  We  believe  most  people  who 
take  the  Herald  take  it  for  the  English 
paper.  That’s  why  they  have  so  few 
readers  per  copy  [for  El  Herald].” 

Instead,  Diario’s  Perez  argues  the 
new  Herald  supplement  will  increase 
business  at  his  paper. 

“It’s  a  further  indication  of  the 
importance  of  the  Hispanic  market  in 
Miami,”  he  commented. 

After  El  Herald  was  introduced  in 
1976,  Diario  Las  Americas  advertis¬ 
ing  immediately  soared,  ad  director 
Perez  stated. 

“What  happened  was  that  the  ad 
salesmen  began  to  say,  ‘Did  you  ever 
think  about  advertising  in  Spanish?’ 
And  so  when  [advertisers]  did,  they 
looked  at  us,”  he  said. 

“I  am  expecting  exactly  the  same 
phenomenon  this  time,”  Perez 
added. 

Diario  Las  Americas  does  not  have 
a  TMC  product.  Perez  said  another 


typical  newspaper  advertising 
competitor  —  direct  mail  —  “just 
doesn’t  work  in  the  Hispanic  mar¬ 
ket.” 

For  one  thing,  he  said,  Spanish¬ 
speaking  Hispanics  are  not  concen¬ 
trated  in  the  Miami  area. 

“So  15%  to  20%  of  Spanish  pieces 
immediately  are  going  to  Anglos,” 
Perez  said. 

And,  he  argued,  particularly 
Cuban-Americans  are  not  accus¬ 
tomed  to  direct  mail  advertising. 

“In  the  1950s,  there  was  no  direct 
mail  in  Miami  or  in  Cuba,  and  Cuban 
people  still  hold  to  the  traditions  that 
are  dear  to  them,”  he  declared. 

An  El  Nuevo  Diario  TMC  is 
unlikely  to  change  that. 

“We  still  feel,”  Diario  Las  Ameri¬ 
cas’  Perez  said,  “that  our  competition 
is  more  the  Herald  than  El  Herald. 
That’s  the  one  that  gets  all  the  adver¬ 
tising.” 

Sun.  Dallas  paper 
available  to  schools 

The  Dallas  Morning  News  is  now 
offering  Monday-morning  delivery  of 
its  Sunday  paper  to  schools  through 
its  Newspaper  in  Education  program. 
The  cost  of  copies  is  37.5  cents  each. 


SUBSTANCE  WITH  HUMOR. 


I'VE  HAD  JUST 
ABOUT  AS  MUCH 
GOOD. CLEAN 


'TUE  MUMtAUMsnrunoN 


Doug  Marlette  draws  editorial  cartoons 
with  substance  and  humor  while  taking 
a  stand.  With  unmatched  consistency, 
Marlette  strikes  that  satirical  balance 
that  makes  his  work  stand  aut. 

Winner:  Sigma  Delta  Chi  Distinguished 
Service  Award. 

Winner:  The  First  Amendment  Award. 

First  Place  Award:  1986  John  Fischetti 
Editorial  Cartoon  Competition. 

Your  readers  want  their  substance  with 
humcr,  so  go  for  the  cartoonist  who  is 
seriously  funny. . .  Doug  Marlette. 

Call  John  Matthews  at 
1-800-322-3068  for  rates  and 
additional  information. 


Robert  S.  Reed,  President/CEO 

64  East  Concord  Street  •  Orlando,  Florida  32801  •  305/422-8181 
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Reston 
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and  there  are  hundreds  of  reporters 
and  God  knows  how  many  television 
cameras  and  radio  microphones  and 
the  rest  of  it,  and  he  has  to  know  that 
anything  he  says  will  go  out  on  the 
television  just  as  he  said  it.  So  he’s 
terrified  of  making  grammatical 
errors  or  factual  errors  about  policy 
and  that  inhibits  him.  So  he  doesn’t 
have  very  many  press  conferences.” 

Reston  added  that  is  was  “doubly 
true,  of  course,  for  the  president.  You 
can  look  at  the  president’s  record.  It’s 
the  worse  record  since  the  invention 
of  the  press  conference  by  Woodrow 
Wilson.” 

Despite  such  unforeseen  byprod¬ 
ucts  of  the  press  explosion,  Reston 
believes  enterprising  reporters  can 
still  scoop  their  competitors. 

“You  have  a  much  larger  bureau¬ 
cracy  than  you  used  to  have,”  he 
observed,  “and  somebody  invented 
the  Xerox  machine.  The  result  is  that 
any  diplomatic  cable  coming  from 
abroad  is  immediately  put  into  the 
pressure  cooker  and  out  comes 
dozens  of  copies  of  these  things  that 
are  shipped  and  circulated  to  all  kinds 
of  people  .  .  .  The  more  people  who 
have  possession  of  private  informa¬ 
tion,  obviously  the  greater  the  oppor¬ 
tunity  that  people  will  blab  about  it. 
So  the  greater  the  opportunity  for 
scoops.” 

Although  Reston  said  he  isn’t 
particularly  bothered  by  the  shorter 
style  of  stories  as  represented  by  such 
papers  as  the  Christian  Science  Moni¬ 
tor  and  USA  Today,  there  is  one 
aspect  of  newspapering  from  the 
1930s  and  ’40s  he  is  frank  to  admit 
missing. 

“When  there  was  a  break  in  the 
news,  some  unusual  event,  the  papers 
got  out  specials  and  little  boys  ran 
through  the  streets  at  night  shouting 
‘Extra!  Extra!’  —  a  haunting  and 
wonderful  cry,”  he  recalled.  “It  was 
a  marvelous  thing  to  hear  in  the  dark, 
little  kids  running  through  the 
streets.” 


Promotion 

(Continued  from  page  27) 


culation,  Christensen  said  people  in 
the  community  she  has  spoken  to 
have  been  very  enthusiastic. 

“We’re  very  proud  of  this,”  she 
added.  “We  think  this  is  really  good 
for  our  paper.  The  photographs  make 
it  come  across  as  more  real  .  .  .  and 
real  people  make  real  results  for 
newspaper  advertising.” 


Reston  also  said  he  thought  the 
death  of  the  old  New  York  Herald 
Tribune  in  1966  was  a  tragedy  for  the 
Times  as  well. 

“We  had  great  respect  for  the  Her¬ 
ald  Tribune,”  said  Reston.  “Our 
respect  was  so  great  that  when  the 
first  edition  of  the  Herald  Tribune 
came  out  at  10:15  at  night,  we  would 
field  it  on  the  first  bounce  at  43rd 
Street,  and  when  we  came  out  at 
10:30,  they  would  pick  up  the  Times. 
By  the  second  edition,  a  little  after 
midnight,  we  would  have  been  so 
impressed  with  the  Tribune’s  play  on 
a  particular  story  that  we  might  well 


may  bore  the  hell  out  of  them,  but 
that’s  just  too  damn  bad.  It  doesn’t 
relieve  us  for  one  minute  of  having  to 
do  what  we’ve  got  to  do,  which  is 
report  what  is  important.” 

Presently  compiling  a  book  of  his 
memoirs,  Reston  observed  that  he 
was  glad  to  be  “free  of  the  tyranny  of 
the  deadline,”  and  is  looking  forward 
to  writing  longer  feature  stories  for 
the  New  York  Times  Magazine. 

A  journalist  once  described  by 
Arthur  Krock  as  one  of  the  most 
effective  “telephone  men”  in 
Washington,  Reston  has  also  been 
singled  out  for  praise  by  writer  Gay 


“That  doesn’t  relieve  us  of  the  job  of  reporting  on  a 
very  important  thing  —  the  nomination  and 
confirmation  of  a  Supreme  Court  justice.  The  readers 
may  not  think  so  and  it  may  bore  the  heii  out  of  them, 
but  that’s  just  too  damn  bad.’’ 


have  changed  to  their  play,  and  they 
would  be  so  impressed  with  how  we 
played  it  that  they  would  switch  to  our 
first-edition  play.” 

Reston  calls  the  criticism  —  which 
claims  the  press  around  the  Washing¬ 
ton  Beltway  is  too  preoccupied  with 
power  plays  that  might  not  be  of  inter- 
est  to  readers  everywhere  — 
“unfair.” 

“If  we  used  as  a  basis  of  what  we 
should  be  interested  in  merely  what 
was  popular,  1  suppose  we’d  concen¬ 
trate  on  the  fact  that  the  Cardinals 
won  last  night  or  on  the  upcoming 
World  Series  and  all  sorts  of  frivoli¬ 
ties  and  so  on.  I  don’t  mean  to  knock 
off  on  the  American  people,  but  if 
they’re  not  interested  in  a  story  like 
the  Robert  Bork  nomination,  some¬ 
one  who’s  going  to  be  on  the  Supreme 
Court  and  pass  judgment  on  laws  that 
will  affect  their  lives,  well,  that’s  just 
too  damn  bad. 

“That  doesn’t  relieve  us  of  the  job 
of  reporting  on  a  very  important 
thing  —  the  nomination  and  confir¬ 
mation  of  a  Supreme  Court  justice. 
The  readers  may  not  think  so  and  it 

San  Antonio  Light 
launches  campaign 

The  San  Antonio  (Texas)  Light  has 
launched  a  new  advertising  campaign 
which  revolves  around  the  phrase, 
“San  Antonio,  We’re  Your  Paper,” 
in  an  attempt  to  position  itself  as  the 
city’s  “hometown”  newspaper. 

The  new  campaign  utilizes  60-sec- 
ond  radio  and  television  spots,  point- 
of-purchase  materials  and  in-house 


Talese,  who  once  said  that  Reston’s 
writing  “expressed  faith  in  the 
nation’s  future  ...  He  saw  the  spirit 
of  America  not  in  the  large 
cities  .  .  .  but  rather  in  the  smaller 
towns  with  their  God-fearing  families, 
their  sandlots,  and  Rotary 
Clubs  .  .  .  .”  Reporter  Murray 
Kempton  has  called  Reston  “not  so 
much  a  man  of  the  left  or  the  right  as 
he  is  a  man  of  the  Times.” 

Reston,  who  has  been  a  part  of 
journalism  from  the  days  of  molten 
hot  type  in  the  1930s  to  the  satellite 
compositions  of  the  1980s,  perhaps 
had  the  best  description. 

Contrasting  his  work  with  that  of 
the  legendary  columnist  Walter  Lipp- 
man,  Reston  commented,  “What 
Lippman  did  was  to  take  the  news  of 
the  day  and  use  it  as  a  peg  for  his 
philosophy  about  what  was,  in  his 
view,  the  great  society,  or  the  good 
society,  in  his  words.  I’m  not  a  phi¬ 
losopher.  I’m  just  a  reporter  of  other 
people’s  ideas.  These  are  not  my 
ideas.  I  just  use  my  legs  and,  if  some¬ 
thing  happens,  I  think  I  know  where 
to  find  the  people  who  know  what 
happened.” 

newspaper  ads. 

The  tv  spots  run  23  to  28  times  a 
week  on  five  local  television  stations 
and  are  run  at  least  100  times  a  week 
on  15  local  radio  stations.  A  Spanish- 
language  commercial  was  prepared 
for  Spanish-language  radio  stations. 

One  of  the  initial  television  spots 
pictures  a  young  girl  racing  to  the 
front  yard  for  the  Light  so  she  can 
read  it  with  her  grandfather.  A  second 
one  shows  a  high  school  football 
player  anxiously  awaiting  the  issue  of 
the  Light. 
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Shop  talk 

(Continued  from  page  66) 


cies  as  is  necessary  to  increase  a 
sophisticated  understanding  by  the 
people  of  both  countries  of  each 
other’s  governments  and  policies. 

Recognizing  different  traditions  of 
journalism  in  the  two  countries,  we 
nevertheless  believe  that  news  and 
opinion  should  never  be  mixed  and  in 
all  circumstances  should  have  as  their 
ultimate  goal  the  provision  of  objec¬ 
tive  information  to  the  public. 

As  anyone  who  has  ever  read 
Pravda  knows,  the  last  is  a  fairly 
astounding  concession  by  Soviet 
standards. 

The  Soviet  media  commission 
included  a  professor  at  Moscow  State 
University,  a  director  of  youth  pro- 


Restrictions 

(Continued  from  page  17) 

access  to  the  press  room  at  the  State 
Department,  implemented  in  the 
spring,  causes  further  inconveni¬ 
ences.  Soviet  correspondents  and 
others  from  Socialist  nations,  who 
previously  had  passes,  now  have  to 
call  ahead  when  they  want  to  attend  a 
press  briefing  there  and  be  escorted  to 
and  from  the  room  by  State  Depart¬ 
ment  personnel. 

“The  waiting  time  is  sometimes 
high,”  he  commented. 

Addressing  the  charge  that  many 
Soviet  correspondents  operate  as 
intelligence  agents,  Burmistenko 
said,  “I  have  read  such  things  in 
American  newspapers  many  times, 
basically  in  conservative  newspapers 
like  the  Washington  Times."  He 
believes  it  is  “professionally  unethi¬ 
cal”  for  a  news  organization  to  make 
such  accusations  without  foundation. 

“Reading  such  things  I  am  angry,” 
he  noted.  “It’s  a  sort  of  labeling  peo¬ 
ple.  In  case  of  a  personal  accusation, 
it’s  a  good  thing  to  go  to  court  [with] 
to  bring  the  accusers  to  justice.” 

Burmistenko  added  that  no  partic¬ 
ular  accusations  make  his  own  life 
difficult  in  the  U.S.,  “but  since  those 
particular  accusations  are  reported 
day  in  and  day  out,  year  in  and  year 
out,  they  create  impressions  .  .  .  [an] 
underlying  general  attitude.  This  sort 
of  stereotype  certainly  does  not  make 
my  life  easier.” 

Andrew  Rosenthal,  who  served  as 
an  AP  correspondent  in  Moscow  from 
June  1983  until  June  1986  and  then 
became  Moscow  bureau  chief  until 


grams  for  state  television,  a  depart¬ 
ment  head  of  Radio  Kiev,  a  represen¬ 
tative  of  the  newspaper  News  of  the 
Ukraine,  and  a  journalism  student  at 
Lumumba  University,  among  others. 

Besides  this  writer,  the  American 
media  commission  included  a  rep¬ 
resentative  of  the  Board  for  Interna¬ 
tional  Broadcasting,  the  parent  of 
Radio  Free  Europe;  a  Washington 
Post  reporter;  a  folk  singer;  law  and 
graduate  students;  a  public  relations 
official,  and  our  chairman,  Steve 
Hirsch,  an  editor  for  the  International 
Trade  Reporter  in  Washington,  D.C. 
Only  Hirsch  and  I  myself  were  parti¬ 
cipants  in  the  ill-fated  1986  commis¬ 
sion  sessions  which  produced  nothing 
but  animosity  and  frustration. 

It  is  difficult  to  know  what  this  atti¬ 
tude  of  conciliation  means,  but  it 
would  be  nice  to  believe  that  Soviet 
government  officials  will  study  the 
recommendations  and  take  steps  to 


the  end  of  February  this  year,  agreed 
that  it  would  be  impossible  for  foreign 
correspondents  to  find  housing  there 
on  their  own,  but  noted  that  they  and 
their  news  organizations  pay  a  price. 

Apartments  in  Moscow  for  foreign 
correspondents  and  diplomats  are 
assigned  by  the  UPDK,  a  department 
for  the  diplomatic  corps,  explained 
Rosenthal,  now  a  Washington  corre¬ 
spondent  for  the  New  York  Times. 

The  amount  of  apartments  and 
office  space  is  determined  by  the 
news  organization’s  accreditation. 
For  example,  he  said  the  AP  had  four 
apartments  for  four  full-time  employ¬ 
ees  and  one  office. 

The  apartments,  with  few  excep¬ 
tions,  are  usually  located  in  special 
compounds  or  buildings.  Open  build¬ 
ings  are  surrounded  by  steel  fences 
eight  to  ten  feet  high,  and  others  open 
into  courtyards,  whereby  the  build¬ 
ings  themselves  serve  as  fences,  he 
explained. 

At  the  entrances  to  these  buildings 
are  people  in  the  uniform  of  the  militia 
who  will  not  grant  admission  to  Soviet 
citizens  without  identification  show¬ 
ing  they  work  there  or  who  are  not 
escorted  by  the  resident  of  the  build¬ 
ing  they  are  visiting,  Rosenthal  con¬ 
tinued,  adding  that  because  of  glas- 
nost  this  may  have  changed  since  he 
was  there. 

Rosenthal  said  that  Soviets  with 
whom  he  had  contact  would  often  be 
harassed  by  the  guards,  and  there  was 
“the  unpleasantness  of  policemen 
watching  your  comings  and  goings. 
Our  [Soviet]  friends  were  constantly 
harassed,  but  we  were  told  it  was  for 
our  own  protection.” 

He  commented  that  the  guards, 
unlike  the  shortage  of  apartments,  is 
something  the  Soviets  can  do  some- 


implement  some  of  them. 

In  the  meantime,  my  own  experi¬ 
ences  on  the  streets  of  the  Soviet 
Union  indicate  that  change  has  gone 
only  so  far. 

While  conducting  man-in-the- 
street  interviews  in  Red  Square,  I  was 
stopped  by  a  KGB  agent  who  inquired 
after  my  written  authorization  for 
pursuing  the  interviews. 

Naturally,  I  had  none,  so  he  turned 
me  over  to  the  police.  I  was  detained 
for  a  little  while  but,  after  the  cop 
called  a  superior,  I  was  sent  on  my 
way  —  without  an  admonishment  to 
stop  interviewing.  My  only  marching 
orders  were  to  get  out  of  his  sight.  Out 
of  his  sight  meant  around  the  back  of 
St.  Basil’s  Cathederal  where  the 
interviews  continued. 

Maybe  that’s  glasnost  at  work. 
Instead  of  arresting  me  they  shoved 
me  under  the  rug.  I  guess  that’s  free¬ 
dom  of  the  press  Soviet-style. 


thing  about. 

The  assigned  apartments  tend  to  be 
larger  than  what  Soviet  citizens  can 
get,  but  foreign  news  organizations 
also  pay  a  great  deal  more  for  rent. 
Rosenthal  likened  it  to  taking  a 
$l,500-per-month  New  York  apart¬ 
ment  and  charging  $15,000  or  more 
per  month  for  rent. 

In  addition,  rent,  as  well  as  travel 
and  other  expenditures  an  organiza¬ 
tion  may  incur  on  behalf  of  its  corre¬ 
spondent,  are  considered  part  of  the 
correspondent’s  personal  income  and 
arc  subject  to  a  13%  tax,  much  higher 
than  what  Soviet  citizens  pay,  he 
explained. 

“If  American  correspondents  had 
to  put  their  names  on  the  waiting  list 
[for  apartments]  they  would  get  one 
room  [as  opposed  to  the  three  to  five 
they  are  assigned]  and  it  would  take 
years,”  Rosenthal  said.  “The  other 
issue  is  the  ghettoing  off  of  people.” 

He  explained  that  the  availability  of 
housing  is  often  used  as  a  “bludgeon” 
by  the  Soviets,  who  can  grant  less 
comfortable  housing  to  correspon¬ 
dents  who  fall  out  of  favor. 

“I  was  very  happy  to  have  my  nice 
Western  apartment  [in  Moscow]. 
What  was  bad  about  it  was  the 
police.” 


Orlando  Sentinel’s 
money  section  bows 

The  Orlando  Sentinel  has  intro¬ 
duced  a  weekly  personal  business 
section  called  “Your  Money,”  which 
features  stories  on  personal  investing 
and  specialized  advice  about  invest¬ 
ment  opportunities  in  real  estate, 
financial  markets  and  other  assets. 
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AP’s  1988  news  plans  summarized 

Wire  service’s  president  says  budget  will  be  $271  million,  and  $8  miiiion 
of  that  to  go  for  coverage  of  the  Olympics  and  the  presidential  campaigns 


By  M.L.  Stein 

The  Associated  Press  will  spend 
$271  million  covering  news  in  1988, 
but  only  25  cents  of  every  dollar  will 
come  from  an  increase  in  the  basic 
membership  assessment,  Louis  D. 
Boccardi,  AP’s  president  and  general 
manager  announced  recently. 

Noting  that  AP’s  budget  will  be  up 
about  $20  million  over  1987,  Boccardi 
said,  “Seventy-five  cents  of  each  new 
dollar  we  need  to  carry  out  the  mis¬ 
sion  in  1988  will  come  from  some¬ 
place  other  than  the  increase  in  the 
basic  assessment  of  the  existing  mem¬ 
bership  base.” 

Boccardi  spoke  recently  before  the 
AP  Association  of  California, 
Arizona,  Hawaii  &  Nevada  (APA- 
CAHN)  in  Phoenix. 

The  AP  chief  said  the  financial  pic¬ 
ture  reinforces  a  policy  decision  by 
the  wire  service  to  generate  revenue 
from  sources  other  than  the  basic 
news  industry. 

Reviewing  the  past  decade,  Boc¬ 
cardi  reported  that  AP’s  budget  has 
leaped  from  $101  million  in  1977  to 
$250  million  today. 

In  1987,  he  reported,  AP  will  spend 
about  $22  million  for  capital  equip¬ 
ment,  including  the  down  payment  on 
two  transponders  it  will  own  in  space. 

Boccardi  also  pointed  to  the  devel¬ 
opment  of  the  service’s  Laserphoto 
Two  network  for  color;  the  conver¬ 
sion  of  its  photography  to  all  color; 
construction  of  a  4,000-dish  satellite 
receiver  network  for  sports  statistics; 
a  “giant  improvement”  in  the  quality 
and  volume  of  AP  graphics;  and  an 
expansion  of  Datafeature  “to  the 
point  where  it  carries  practically 
every  service  and  column  any  of  you 
are  interested  in.” 

Although  the  agency  has  grown 
from  1 16  to  140  domestic  bureaus  in 
the  10  years,  Boccardi  said,  “I  can 
assure  you  we  run  a  very  lean  ship.  A 
look  at  the  staff  size  in  any  AP  bureau 
ought  to  convince  you  of  that.  That’s 
simply  been  the  financial  reality.” 

Plans  for  the  future,  Boccardi  con¬ 
tinued,  include  the  most  “profound 
change”  in  AP’s  photo  delivery  net¬ 
work  since  it  was  built  50  years  ago. 


AP  president  Lou  Boccardi 

He  said  the  new  system  —  called 
AP  PhotoStream  —  when  finished 
will  deliver,  via  satellite,  high-quality 
black-and-white  pictures  to  mem¬ 
bers’  electronic  darkrooms  in  less 
than  a  minute  and  color  in  “three 
minutes  at  most.”  This  compares 


with  eight  and  30  minutes  respec¬ 
tively  at  present  time,  he  asserted. 

A  new  graphics  delivery  system, 
GraphicsNet  is  online  in  a  test  mode 
today  and  should  be  fully  operational 
before  next  fall,  Boccardi  predicted. 

1988  also  will  see  the  replacement 
of  all  AP  state  bureau  editing  comput¬ 
ers  with  new  systems  that  are  bigger 
and  faster,  he  went  on. 

Also  in  the  works,  Boccardi  said,  is 
a  new  financial  market  system  offer¬ 
ing  speed,  capacity  and  flexibility 
needed  for  today’s  coverage. 

Early  in  1  988,  Boccardi 
announced,  AP  hopes  to  transfer  its 
satellite  signal  to  a  new  satellite  to  be 
launched  by  the  French.  This  would 
provide  AP  with  a  home  in  space  for  a 
decade,  plus  the  capacity  to  “move 
everything  you  want  us  to  move  at  the 
speeds  you  and  we  want.” 

On  the  news  side,  Boccardi  related, 
$8  million  is  earmarked  for  coverage 
of  the  Olympics  and  next  year’s  pres¬ 
idential  and  other  elections. 

Additions  have  been  made  to  the 
domestic  staff  and  plans  are  under 
way  to  increase  entertainment  and 
personality  coverage,  he  reported. 


New  York  Newsday  development  expensive 


Newsday's  assault  on  New  York 
City  is  proving  costly  for  parent 
Times  Mirror  Co.,  chairman  Robert 
F.  Erburu  told  stock  analysts 
recently. 

He  said  the  company  is  losing  “in 
excess  of  $15  million”  annually  in 
developing  New  York  Newsday. 

In  the  past.  Times  Mirror  execu¬ 
tives  have  put  New  York  Newsday’s 
annual  losses  at  around  $10  million. 

“It’s  hard  to  estimate  exactly  what 
those  numbers  are,”  Times  Mirror 
president  David  Laventhol  added. 
“The  key  is  acceleration  of  home 
delivery  in  Brooklyn.  Home  delivery 
costs  more. We’re  building  a  home- 
delivery  apparatus.” 

New  York  Newsday  currently  has 
daily  circulation  of  150,000  and  Sun¬ 
day  circulation  of  120,000,  Laventhol 
said,  telling  analysts  the  company 
sees  the  break-even  point  for  the  New 


York  edition  at  250,000  daily  circula¬ 
tion.  Newsday’s  total  circulation  is 
around  641,000  daily  and  668,000 
Sunday,  he  said. 


Mediatex  interest 
acquired  by 
Dow  Jones  &  Co. 

Dow  Jones  &  Company  Inc., 
publisher  of  the  Wall  Street  Journal, 
has  acquired  a  minority  interest  in 
Mediatex  Communications  Corpora¬ 
tion,  the  parent  company  of  Texas 
Monthly  magazine.  Terms  of  the 
agreement  were  not  disclosed. 

Mediatex  also  publishes  Domain,  a 
home  and  lifestyle  magazine  slated  to 
debut  in  December  as  a  supplement  to 
Texas  Monthly. 
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NEWSPAPER  AUDIENCE 


FEATURES 

AVAILABLE 


ANNOUNCEMENTS 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate.  7 
Charles  Court.  Middletown  NY  10940; 
(914)  692-4572. 

REAL  ESTATE 

INMAN  REAL  ESTATE 

NEWS  FEATURES 

Cartoon  graphic  service,  and  column 
[California  only).  Features  carried  by 
Miami  Herald,  Chicago  Sun-Times, 
New  York  Daily  News.  San  Francisco 
Examiner.  San  Diego  tJnion  and  many 
others.  Call  or  write  Bradley  Inman, 
5321  Manila  Ave.,  Oakland.  CA 
94618,  (415)  658-9252. 

WEEKLY  COLUMN 

PRACTICAL  SUGGESTIONS  wrapped  in 
humor.  Save  time  and  money.  Weekly. 
Free  trial  run.  For  samples  write  Betty 
Rosian.  RD5.  Johnstown.  PA  15905. 
(814)  255-4351. 

HEALTH 

"SENIOR  CLINIC  ".  Only  syndicated 
specialist-written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  (Q&A).  Sixth  year.  30  newspap¬ 
ers.  "Warm,  witty  authoritative,  excel¬ 
lent  reader  response"  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  weeks' 
trial.  Samples,  rates.  Dr.  F'ank  Macln- 
nis,  H.F.M.  Literary  Enterprises  .  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  973-2361. 

WEEKEND  COLUMN 

SULTRY  BLONDES  and  GUNSHOTS 
Gumshoe!  deals  with  both  in  350  words 
each  week.  Great  column  for  the 
weekend.  Stationhouse  Publications. 
591  East  8600  South,  Sandy,  UT 
84070. 

AND  SEW  ON 

SPACE  SAVER!  Unique  column 
combining  fashion,  sewing,  home 
decorating  and  needlecrafts.  AND  SEW 
ON,  Box  71.  Martinsville.  NJ  08836 
(201)  722-5676. 

ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

INDEPENDENT  DAILY  OWNERS 
IN  REGION  5 

You  don't  want  to  sell  your  newspaper 
but  its  a  struggle  to  keep  ahead  of  the 
competition  or  earn  a  decent  profit.  We 
may  be  able  to  help!  Increased  profit, 
retention  of  ownership,  competitive 
edge,  an  increased  value  of  your  busi¬ 
ness  are  what  we  can  offer.  We  are  a 
newspaper  company  that  has  a  new  and  i 
better  idea.  Call  or  write  me  to  explore 
what  we  can  do  for  you.  Tom  Shaw, 
Shaw  Newspapers,  113  Peoria,  Dixon, 
IL  61021.  (815)  284-2222. 


NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr,, 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


NEWSPAPER  BROKERS 


NEWSPAPER  BROKERS 


NEWSPAPERS  FOR  SALE 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions,  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702,  (617)  644-5772. 
Appraisals*Consulting*Brokerage. 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  Sellers.  Contact  Dick  Briggs, 
No  obligation.  RICHARD  BRIGGr& 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Service  Inc. 
Appraisal«Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)889-9747  (614)889-2659 


JAMES  W,  HALL,  JR, 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N,  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


R.C.  CRISLER  &  CO, 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


PHILLIPS  MEDIA,  INC. 
New-paper  Brokers — Consultants 
PO  Bex  607,  Berryville,  AR  72616 
RUPEFT  PHILLIPS  (501)  423-6688 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  CONSULTANTS 

James  M,  Adkins,  Sr, 

JMA  Consultants 
Newspaper'Consultants 
All  Phases 

8102  Windwood  Way 
Parker,  CO  80134 

_ (303)  841-4087 _ 


NEWSPAPERS  FOR  SALE 

125  YR.  OLD  exclusive  weekly,  sunbelt, 
gross  $1,5  million.  Cash  offers  only  - 
10  times  cash  flow.  Write  Box  2496, 
Editor  &  Publisher. 


19,000  circulation  southwest  free 
distribution  newspaper  with  strong 
market  share,  450,0(10  growth,  seeks 
investor  with  operating  capital  for 
conversion  to  subscriber-nonsubscriber 
publications.  Market  has  $300  million 
retail  sales  with  strong  daily  potential. 
Box  2465,  Editor  &  Publisher, 


EXCITING  seven-year-old  weekly  in 
booming  fringe  of  major  metropolitan 
area  has  great  potential.  Partner  or  buy¬ 
out  sought  by  tired  owners  who  have 
been  running  to  keep  up  with  growing 
circulation.  Box  2440,  Editor  & 
Publisher. 


MISSOURI  WEEKLY  and  shopper,  non 
competitive,  gross  $180,000,  pop. 
3,300,  circ.  2,900,  cash  flow 
$60,000.  $160,000  on  terms. 
DAKOTA  vifEEKLY,  exclusive,  growth 
$450,000,  serves  wide  area,  25% 
down,  10  years,  10%  interest. 
TENNESSEE  WEEKLY,  fast  growth 
area,  competitive,  gross  $750,000, 
Excellent  newspaper.  Cash  and  terms. 
NEW  YORK  CITY  suburban,  15,000 
paid  subs,  affluent  area,  gross 
$650,000.  Cash  and  terms. 

KANSAS  WEEKLIES,  3  papers,  2  coun¬ 
ty  seats,  has  central  plant  with  web, 
gross  $650,000,  Priced  near  gross, 
terms, 

NORTHWEST  MOUNTAINS  semi¬ 
weekly  gross  $1,2  million,  4-unit  web 
plant,  under-developed,  shoot  due  $2 
million.  Exclusive. 

IOWA  DAILY,  WEEKLIES,  contiguous 
counties,  gross  near  $900,000.  Enter¬ 
tain  reasonable  offers.  No  job  work. 
Terms. 

NORTHERN  CALIFORNIA  semi-weekly, 
shopper,  7,000  paid  subs,  full  web 
plant.  ‘87  gross  $1  million,  profitable. 
Terms. 

For  information  write 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive 
Suite  lOOA,  Fairway,  KS  66205 


3  MILLION  CASH 

Management  wants  to  stay  as  majority 
absentee  owners  retire.  Totally  domin¬ 
ant  shopper  in  geographically  protected 
western  and  always  growing  market.  An 
impressive  operation. 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith.  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


AWARD-WINNING  MIDWEST  suburban 
weekly  group.  $1. 5-million.  Profitable 
gross.  Excellent  opportunity  tor  buyer 
with  strong  business  management. 
Motivated  owner  will  stay.  Box  2491, 
Editor  &  Publisher. 


NEAR  HILTON  HEAD  and  Savannah. 
Profitable  7  year  old  weekly  with  extras. 
Steady  income  growth,  much  more 
potential,  excellent  for  first  time  owner. 
Asking  $100,000,  will  finance. 
BI-MONTHLY  MAGAZINE.  Could  be 
published  anywhere.  Asking  lx  gross 
$75,000,  will  finance. 

95  YEAR  OLD  weekly  plus  monthly 
publication  in  high  growth/income  area 
of  Carolina’s.  Asking  lx  gross  of 
$150,000,  will  finance.  RICHARD 
BRIGGS  &  ASSOCIATES,  Box  579, 
Landrum,  SC  29356,  (803) 
457-3846. 


NOTICE  TO  OUR  GOOD 
CLASSIFIED  ADVERTISERS: 

The  E&P  issue  for  November  28  will  close 
Friday,  November  20  at  2:00  pm 
for  line  ads. 


For  display  ads,  the  closing  will  be 
Wednesday,  November  18. 

HAVE  A  SAFE  AND  HAPPY 
THANKSGIVING!! 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


BANKRUPTCY  AUCTION-The  Cumber¬ 
land  County  Times,  Crossville,  Tennes¬ 
see  will  be  sold  at  auction  3:30  PM  CST 
Friday,  November  20.  Sale  will  be  on 
the  premises  and  will  include  the  ongo¬ 
ing  business,  all  furniture,  fixtures, 
equipment  and  archives.  Terms:  15% 
earnest  money  balance  in  cash  within 
30  days.  Cumberland  County  Times 
publishes  weekly  1,400  paid  circula¬ 
tion,  also  publishes  super  times 
(controlled  circulation)  13,400.  Cross¬ 
ville  pop.  7,000.  Cumberland  county 
pop.  33,200.  Limited  financial  infor¬ 
mation  available.  Contact  John  C. 
McLemore,  Trustee,  PO  Box  2758, 
Nashville.  TN  37219.  Phone  (615) 
255-4545. 

Bk  case  No.  284-02302.  US  Bankrupt¬ 
cy  Court  Middle  District  of  TN. 


NORTHERN  WISCONSIN  NEWSPAPER 
A  UNIQUE  OPPORTUNITY 
Enjoy  many  things  with  this  lively  news¬ 
paper.  Priced  below  gross  with  lots  of 
potential  for  growth.  Imagine. ...owning 
your  own  business,  right  in  the  heart  of 
God's  country;  it's  the  American 
Dream!!  Call  today  for  details:  Schmidt- 
Haus  Realty  at  (715)  543-2300  or 
(715)  543-2544  (evenings). 

NORTH  JERSEY  weekly  newspaper 
covering  3  affluent  towns  in  metro  area. 
18  years  publication.  Legal,  second 
class  permit  looking  for  eager,  dedi¬ 
cated  person  to  carry  on.  Box  2463, 
Editor  &  Publisher. 


PAID  MIDWESTERN  weekly  with  TMC. 
Good  management.  Gross  over 
$500,000  and  growing.  Priced  below 
gross  on  good  terms  to  qualified  buyer. 
Box  2490,  Editor  &  Publisher. 


Twice  weekly  in  Texas  Hill  country, 
asking  $375K. 

Small  northeast  Texas  weekly,  $65K. 
We  have  others,  free  list.  ATN,  Inc.,  Bill 
or  Ed  Berger,  PO  Box  161503,  Austin, 
TX  78716-1503,  (512)  476-3950. 


TEXAS  WEEKLY  newspaper  group. 
Quarter  of  million  dollar  gross.  Profit¬ 
able.  Ideal  for  man-wife  team.  Write  Box 
2489,  Editor  &  Publisher. 


TWO  STRONG  mountain  states  week¬ 
lies  with  daily  potential  and  no  competi¬ 
tion.  15%  to  20%  cash  flow.  Manage¬ 
ment  in  place. 

Bob  Houk  (602)  398-9112. 


NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


PUBLISHER/EDITOR  in  late  40s,  with 
extensive  experience,  wants  to  buy 
weekly  with  high  editorial  standards  in 
growing  community.  Publisher  will  relo¬ 
cate  to  new  community  and  maintain 
editorial  excellence.  Prefers  single¬ 
paper  operation,  with  advertising/ 
circulation  revenues  of  at  least 
$350,000,  in  Zone  1,  2  or  3.  Write  to 
Box  2480,  Editor  &  Publisher.  Please 
describe  situation  thoroughly. 


WE  ARE  owner  operators  of  35  daily 
newspapers  in  the  United  States,  Cana¬ 
da  and  the  United  Kingdom  and  we  are 
aggressively  seeking  acquisitions  of 
daily  newspapers,  circulation  5,000  to 
25,000.  Contact: 

David  Radler 
American  Publishing  Co. 
Division  of  Hollinger  Inc. 

1827  W.  5th  Ave. 
Vancouver,  B.C.  V6J  1P5 

(604)  732-4443 


ANNOUNCEMENTS 

INDUSTRY  SERVICES 

EQUIPMENT  &  SUPPLIES 

PUBUCATIONS  FOR  SALE 

SERVICE  &  REPAIR 

MAILROOM 

EXCEPTIONAL  QUALITY  periodical. 
First  time  offer.  Established  8  years 
exclusive  in  its  region.  Explosive  growth 
area.  Southeast  Florida.  Statewide- 
regional  recognition  and  linkages.  Some 
paid.  Gross  sales  in  exess  of  $280,000. 
Send  inquiries  to  Box  2438,  Editor  & 
Publisher. 

ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 

Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089.  1-800-338-9656. 

LONG  LIFE  PLASTIC  PALLETS 
Supplying  “Super  D"  40  x  48  Pallets  to 
Mailrooms,  Nationwide  Since  1972. 
PDQ  PLASTICS  INC.,  (201)  823-0270. 
PO  BOX  lOOl-EP,  Bayonne.  NJ 
07002. 

WEB  SPECIALIST-Press  Repair,  Relo¬ 
cation,  Erection.  Personnel  Training 
and  Start-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178 

MUELLER  227  inserter.  4  into  1,  3  into 
1  and  2  into  1.  Mueller  231  stacker. 
(818)  709-1766. 

INVESTORS 

19,000  circulation  southwest  free 
distribution  newspaper  with  strong 
market  share.  450,0(30  growth,  seeks 
investor  with  operating  capital  for 
conversion  to  subscriber-nonsubscriber 
publications.  Market  has  $300  million 
retail  sales  with  strong  daily  potential. 
Box  2465,  Editor  &  Publisher. 

MULLER  MARTINI  TYPE  227  insert 
feeder  machines.  5  into  1  capability 
complete  with  Type  231  compensating 
stackers  and  "U"  typie  infeed.  Two  (2) 
only  serial  Nos.  932083  and  932085. 
In  operation  three  years.  $125,000 
U.S.  each.  Contact: 

R.D.  Lindsay 

London  Free  Press 

London,  Ontario  Canada 
(519)  679-1111 

EQUIPMENT 
&  SUPPLIES 

COMPUTER  CONSULTANTS 

CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 

CAMERA  &  DARKROOM 

WE  TALK  newspaper  production  AND 
computer  systems.  Let  ALPHA  help  you 
with  your  system  search,  selection  and/ 
or  Installation.  Call  ALPHA  computer 
consulting,  1-800-637-4663,  then  at 
the  tone  dial  25742  (ALPHA). 

SQUEEZE  LENSES  for  SAU/TAB. 

Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  9(3278. 

TWO  PACEPAK  MINISTACK  10-50 
counter-stackers.  Originally  purchased 
1980.  Both  in  good  working  order,  also 
includes  some  spare  parts.  $10,000 
each.  For  more  information  contact 
Burt  May  or  Doug  Davis,  The  Daytona 
Beach  News-Journal  (904)  252-1511. 

COMPUTER  SOFTWARE 

FOR  SALE  4  Compugraphic  Mini  Disk 
Terminals  350.  $500.00  each  mini¬ 
mum  bid.  Bids  due  December  7,  1987. 
Call  (812)  237-3600  Phyllis  Hines  for 
bid  forms. 

PLATEMAKING 

NuArc  Flip-top  mdl  FT62V4UPNS 
NuArc  Flip-top  mdl  FT52LNS 

ONE  Corporation 

(404)  458-9351  Telex  700563 

MAILROOM 

24-P.  48-P,  and  72-P  SHERIDAN 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 

NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 

485  E.  17th  St..  Suite  400 

Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 

INDUSTRY 

SERVICES 

AT  LESS  THAN  WHOLESALE  PRICES 

10  PHILLIPSBURG  (Bell  &  Howell) 
Automatic  Inserting  Machines-  2 
Sta.  Model  7200;  4,6  and  8  Sta. 
Imperial  10,000  and  E  5000 
Stacker  or  Carousel  Model 

2  PITNEY-BOWES  4-Sta.  Insertamax, 
6x9  Inserters 

PITNEY  BOWES  Model  5600  and 
6100  Electronic  Postage  Meter 
Bases 

2  BAUM  Folders;  BUNN  String  Tyer 
CHESHIRE  Automatic  Labeler  w 
Computer  Head 

XEROX  Model  9500  Copier/ 
Duplicator  w/50  Bin  Sorter,  eligi- 
ble  for  FSMA  with  Xerox 
Corporation 

KODAK  Model  150  PS  w/T6  Bin 
Sorter 

UARCO  Burster  Model  2080 
(almost  new)  and  Deleaver 

Will  consider  selling  all  in  One  Package 
or  individually. 

Phone:  TOLL  FREE:l-800-521-7301 
or  in  MICH.  1-800-572-5018  or  (313) 
547-6200. 

PHOTOTYPESETTING 

BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
C(j  parts  available.  Call  GRAPH-X  INC. 
(215)439-1942  Telex  846239 

CIRCULATION  SERVICES 

150  PLUS  Top  Circulation  Ideas  of 
1987!  Same  day  mailing  service.  Full 
money  back  guarantee!  Send  $15  to: 
Jack  Einreinhof,  136  Yorkshire  Circle, 
Lynchburg.  VA  24502-2757. 

CASH  FOR 

MARK  1,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

BURKE  CIRCULATION  SERVICES  - 
Sales,  Distribution,  Promotion.  Short  or 
Long  term  basis. 

(516)  588-2735 

CG  8400,  MCS-10,  Preview.  $17,000: 
CG  8600/45,  $17,000: 

CG  8668,  $20,000 

David  John  (216)  562-5000 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

CG  8600  $25,900  or  $625.00  mth. 
MCS-lOO  w/2  workstations  $9,950  or 
$245.00  mth.  Edit  7770  HR  $5,950 
or  $150.00  mth.  CG  8216  w  MCS5 
$9,950  or  $245.00  mth.  Rebuilt  90 
warranty,  Jeff  (216)  729-2858. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 

USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber.  (216)  831-0480 

Circulation  Development.  Inc. 
Leader  in  Newspaper  Telemarketing 
Toll  Free  l-(800)  247-2338 

NEW  DEADLINE: 
Effective  January  1988 
E&P  Classifed  (line  ads  only) 
Tuesday,  12  noon  (EST) 
for  current  week’s  issue 

PROFESSIONALISM  AND  POSITIVE 
public  relations  in  boy  crew  and  tele¬ 
phone  sales.  In  house  or  outside  prog¬ 
rams.  Any  size  newspaper.  Permanent, 
temporary  or  periodic  service.  National¬ 
ly  recognized  in  youth  and  adult  sales 
motivation.  (314)  282-0974. 

NEWSPAPER  MARKETING 

EFFECTIVE,  AFFORDABLE  paper 
research,  marketing,  ad  sales  plans. 
$395-$!, 250.  250+  Clients-increase 
ad  sales-proven  results!!  Pulse 
Research  (503)  227-4660. 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


NATIONAL  GRAPHIC  ARTS  EQUIP¬ 
MENT  BROKERS  CG,  VARITYPER, 
VGC,  LINOTYPE.  ITEK,  NU  ARC, 
AUTOLOGIC.  KODAK,  IBM,  LOG  E 
DSA.  THE  DAVID  JOHN  COMPANY 
(216)  562-5000, 


_ PRESSES _ 

3  UNIT  AND  FOLDER,  18,000  per  HR. 

22  3/4  X  36”,  delivery  and  install 
under  $50,000. 

6  UNIT  NEWS  KING,  2  folders,  6  roll 

position,  2  motor  drives,  run  as  6  unit 

press  or  2  and  4  unit.  Will  sell  as 
2  unit  or  4  unit. 

SUBURBAN  900  add  on  units,  1  unit 
Suburban  with  modified 
community  folder, 

KODAK  POLYMATIC  plate  processor, 
model  30  subtractive. 

BALDWIN  ALLIGNER,  2  year  old, 

2  Web. 

2  WEB  auto  pasters. 

(408)  289-1400  Telex  172644. 


DON'T  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  International 
Web  Press  Sales  (913)  362-8888. 

GOSS  COM  M  U  N ITY  -  3  grease  units  with 
sidelay-and  community  folder,  15  hp 

GOSS  SUBURBAN  -  2  units  of  900 
available  now 

COLOR  KING  -  K-J6  upper  former 


PRESSES 


HARRIS 

Harris  V-25,  6  units,  JF-4  1/4,  1/2  D.P, 
Harris  V15-A,  4  units  1  folder 
Harris  V15-A  add  on  units, 

Harris  V-25  add  on  units 
Harris  upper  former  to  fit  JF-25, 

JF-4,  JF-7 

GOSS 

4  unit  community  SSC  21  1/2  inch 
cutoff 

5  unit  community  SSC  21  1/2  inch 
cutoff 

5  unit  community,  community  folder 
22  3.'4  inch 

2  Goss  community  units  as  add  ons, 
as  is  or  rebuilt 

KING 

News  King  6  units  KJ-6  folder,  imma¬ 
culate  condition,  large  spare  parts 
MISCELLANEOUS 

Custom  built  3  knife  trimmer  set  up  for 
Goss  community,  available 
immediatley 

Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers 

All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD.,  NAUGATUCK, 
CT  06770 

(203)  723-0928  Telex  140186 


Call  Web  Specialties  Inc. 
(916)  635-1610 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S'C  folder 

TKS  8  units  21  1'2"  (43"  circumfer¬ 
ence)  2  jaw  folders,  pasters  1977. 
Goss  Urbanite  1,000  Series,  7  mono, 
folder.  3  color  unit. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
3  Butler  Pasters,  1  Guilmont  14  folder 
&  trimmer, 

WANTED:  Newspaper  presses  and 
accessories 

IPEC INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)459-9700  Telex  206766 

GOSS  URBANITE  II,  only  2  years  old. 
21  1/2  ”  cut-off,  60,00(3  pph. 

3  mono  units,  1  tricolor,  folder,  3 
pasters  plus  much  more.  Available 
immediately.  Offered  exclusively  by 
Inland  at  1-800-255-6746  or  (913) 
492-9050. 


Goss  Metro,  4  units,  1  deck 

Urbanite.  4  units,  2  3-colors 
Urbanite  ‘lOOO'series  folder 
Suburban,  8  units.  Urbanite 
folder 

SC  4  units  (circ.),  1978 
SC,  3  units,  1972-75 
Upper  formers  for  Goss  folders 
ONE  Corporation 

(404)458-9351  Telex  700563 


HARRIS 

-N-845,  8  units,  1-RBC2. 

-N-845,  5  units,  1-RBC2,  1974 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units. 

-V-15  "Vanguard",  2  units  (add-on) 
GOSS 

-Metro,  4  units,  1  half  deck,  22  3/4 
-Metroliner,  2  units,  half  deck,  22 
-Goss  SSC  add  on  units  1980,  22  3/4 
-Urbanite  add-on  units  and  folders 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 

NEWS  KING  6  units,  1  KJ6  folder,  30 
HP,  1  KJ  4  folder,  15  HP,  6  roll  stands, 
complete  press.  Can  be  seen  running. 
Available  November  1987.  Call  Web 
Specialties,  Inc.  (916)  635-1610. 

NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 
GOSS  COMMUNITY  3-Unit  press, 
running  side  register,  folder  w  20  H.P. 
drive,  complete  press  with  all 

GOSsTd^FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P,  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


TO  AVOID  CONFUSION 

Please  return  the  yellow  copy  of  your 
invoice  with  payment  and  refer  to  the 
invoice  number  in  all  correspondence 
about  your  Classified  Ad. 


Classified 


. . .  where  newspaper 
people  meet  and 
strike  a  match! 

Find  your  editor,  advertising  manager, 
artist,  sales  representative,  circulation 
manager,  public  relations  or  production 
person  with  an  ad  in  Editor  &  Publisher. 
We  reach  the  working  journalists  you 
want  to  reach,  every  week  ...  1 1 3,000 
strong. 


It's  your 

people-to-people 
meeting  place  .  .  . 


All  mail  and  calls  go  to: 

Editor  &  Publisher 
1 1  West  1 9  Street 
New  York,  N.Y.  10011 
212  675-4380 
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_ PRESSES _ 

PRESS  EQUIPMENT 
Will  sell  as-is  reconditioned,  or  remanu¬ 
factured.  Extended  warranty  available 
on  remanufactured  equipment.  Will 
quote  F.O.B.  our  warehouse,  and  turn¬ 
key  installed  prices. 

Harris  VISA;  7  units,  1976 
Harris  JFl;  Folder  w/50  HP  Motor  & 
Drive 

Harris  JF7;  Folder,  w/upper  former 
Harris  JF4;  Folder 
Harris  VISA;  3  units,  1971 
Harris  VISA;  6  units,  1973 
*^'1^70°'°'^  King,  S  units,  KJ6  Folder, 

This  is  a  partial  list  of  our  ever  changing 
inventory.  Call  us  with  your  equipment 
needs. 

We  buy  Printing  Equipment 
PRESS  ENGINEERING  &  SALES,  INC. 
747  Lauren  Parkway 
Stone  Mountain,  Georgia  30086 
Telephone;  (404)  297-9218 
Telex:  164111/  164197  OCOM  UT 
Facsimilie:  (404)  393-2604 


PRESS  EQUIPMENT 

1  News  King  floor  unit 
fully  reconditioned 

2  News  King  units  "as  is” 

1  KJ6  1/2  and  1/4  page  folder 

4  Color  King  units  with  KJ6  folder 

6  Unit  News  King  with  KJ6  folder 

2  Community  oil  lubricated  add-on 
units 

2  Unit  Community  oil  lubricated  with 
Community  folder 

7  Unit  SSC,  1983,  21  1/2",  4-high,  3 
floor  Community  units 

13  Unit/4-folder  (Community  SC  &  SSC 
197S/1986  consisting  of  floor  units; 
4-high;  stacked  units;  four  106 
Count-O-Veyors 

4  Unit  Goss  Suburban  with  Suburban 
folder 

4  Unit  Goss  Urbanite  II,  21  1/2”  cut¬ 
off,  3  pasters,  1986  vintage 
10  Unit  1000  Series  Urbanite;  6  floor 
position;  4  stacked;  upper  former;  skip 
slitter  1973/76 

1  Harris  V-16A,  unit  and  JF7  folder 
4  Unit  Harris  V-16A,  1970  vintage 
Community  splicers  manufactured  by 
AMAL;  Imprinter 

CALL  US  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9060  Tlx  42362 

Spiral  Brush  Dampner  System  for  18 
Units  &  12  Half  Decks,  double  width, 
with  two  (2)  Baldwin  AutoMix  IJnits. 
(612)  228-6062. 


TURNKEY,  QUOTATION  AVAILABLE 
26  -  Nohab  Ampress  Units  1970-6 
6-128  Page  Folders 
6  -  13  Side  Color  Humps 
26  -  Angle  Bar  Assemblies 
26  -  42"  Fully  Automatic  Auto-pasters 
Modern  Electronic  Thristor  Drives 
70,000  CPH 

23  9/16"  Cut-off,  90°  Stagger 
Fitted  with  Magnetic  Shims 
Complete  Platemaking  system  available 
Complete  Mailroom  available 
All  Equipment  manufactured  1970-6 
Part  of  the  equipment  can  be  inspected 
on  edition 

Part  of  the  equipment  is  available 
immediately 

Box  2484,  Editor  &  Publisher 


Subscribe 
to  E&P  and 
invest  in 
your  future. 

212  675-4380 


EQUIPMENT  &  SUPPLIES 


_ PRESSES _ 

TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of; 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers  -  22  3/4” 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K  &  F 
DILItho  saddles 

Electric  compensators,  skip 
slitter 

HOE  COLORMATIC  -  22  3/4"  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 

MISC.  EQUIPMENT 

4  Goss  Mark  II  color  cylinders 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9060  Tlx  4-2362 


_ PRESSROOM _ 

Counter-Stacker,  mailroom  systems 
model  814  with  conoveyor  $4,500.  S. 
Beddor,  MN  (612)  937-3816. 


MISCELLANEOUS 

5  EPIC  Circulators,  Model  301, 
refrigerated,  with  Bal-Control. 

News  King  KJ4  folder  with  1 5  H  P  drive. 
2  EMTEK  air  shafts.  No  30011  fo  Color 
King  press.  New. 

InterWeb  Systems-  (305)  277-9010. 


To  find  out  what  one  is 
fitted  to  do  and  to  secure 
an  opportunity  to  do  it 
is  the  key  to  happiness. 
John  Dewey 

HELP 

WANTED 

_ ACADEMIC _ 

IHt  UNIVERSITY  Uh  SOUIH  ALABA¬ 
MA  invites  applications  for  a  tenure- 
track,  Assistant  Professor  to  teach 
courses  in  journalism  and  mass 
communication  beginning  September. 
1988,  in  a  department  that  offers  a 
broad  curriculum  in  both  journalism 
and  mass  communication  and  speech- 
communication.  Ph.D.  preferred. 
ABD's  considered.  The  ideal  candidate 
will  have  the  appropriate  academic  and 
professional  media  background  to  teach 
courses  and  conduct  research  in  one  or 
more  of  the  following  areas;  print,  jour¬ 
nalism.  broadcast  journalism,  public 
relations,  advertising,  radio-TV-film. 
Candidates  must  have  a  firm  commit¬ 
ment  to  excellence  in  teaching  and 
research  and  a  clearly  defined  program 
of  professional  growth.  We  seek  a  moti¬ 
vated  person  willing  to  grow  with  an 
expanding  university  and  one  who  will 
qualify  for  the  graduate  faculty.  Located 
on  a  large  campus  amidst  rolling  hills 
and  tall  pine  trees  in  Alabama’s  second 
largest  city,  USA  has  more  than  10,000 
students  and  about  400  of  them  are 
majoring  in  Communication  Arts.  Appl¬ 
icants  should  submit  a  current  vita  plus 
three  letters  of  recommendation  by 
January  20,  1988  to:  Dr.  Donald  K. 
Wright,  Chairman,  Department  of 
Communication  Arts,  University  of 
Sooth  Alabama,  Mobile.  Alabama 
36688.  USA  is  an  Equal  (jpportunity 
Affirmative  Action  Employer  and  appli¬ 
cations  from  women  and  minorities  are 
encouraged. 


HELP  WANTED 


ACADEMIC 


CHAIR,  JOURNALISM  DEPARTMENT, 
North  Texas  State  University,  for  fall, 
1988.  Salary  competitive.  Department 
accredited  by  ACEJMC  in  seven  under¬ 
graduate  sequences  and  in  master's 
programs.  Position  requires  PhD, 
demonstrated  teaching  excellence, 
established  reputation  in  scholarship, 
significant  professional  experience, 
experience  in  academic  administration. 
Application  deadline  Jan.  15.  1988, 
but  applications  considered  until  posi¬ 
tion  is  filled.  Send  letter  and  resume 
and  have  three  letters  of  recommenda¬ 
tion  sent  to  Journalism  Search  Commit¬ 
tee,  Box  5278,  NTSU,  Denton,  TX 
76203.  Equal  (jpportunity/Affirmative 
Action  Employer. 


EMERSON  COLLEGE 

The  Division  of  Mass  Communication  at 
Emerson  College  is  seeking  two  new 
faculty  members  in  journalism.  The 
Division  has  sequences  in  television, 
radio,  film,  and  print  and  broadcast 
journalism,  and  has  approximately 
1000  graduate  and  undergraduate 
majors  of  the  total  college  enrollment  of 
about  2300. 

PRINT  JOURNALISM:  Tenure  track. 
Salary  and  rank  dependent  on  qualifica¬ 
tions.  Appointment  for  September  1, 
1988,  to  teach  courses  in  newswriting, 
reporting,  editing  and  appropriate 
specialty  areas.  Will  also  advise  college 
newspaper.  Professional  experience 
required.  Doctorate  strongly  preferred 
but  exemplary  professional  experience 
will  be  considered. 

JOURNALISM;  Tenure  track.  Salary 
and  rank  dependent  on  qualifications. 
Appointment  for  September  1,  1988, 
to  teach  advanced  and  graduate 
courses.  Doctorate  required.  Should 
have  experience  in  such  areas  as  print 
journalism,  media  ethics,  TV  program¬ 
ming,  media  management  and  broad¬ 
cast  journalism. 

Applicants  should  send  cover  letter,  vita 
and  list  of  three  references  to:  Dr. 
Robert  Hilliard,  Search  Committee 
Chair,  Division  of  Mass  Communica¬ 
tion,  EMERSON  COLLEGE,  100 
Beacon  Street,  Boston,  MA  02116.  All 
materials  must  be  received  by  January 
15,  1988. 

EMERSON  COLLEGE  is  the  only  fully 
accredited  specialized  undergraduate/ 
raduate  institution  in  the  United 
tates  dedicated  to  the  study  of  the 
communication  arts  and  sciences. 

EMERSON  COLLEGE  is  an  equal  oppor¬ 
tunity  affirmative  action  employer. 
Women  and  minorities  are  encouraged 
to  apply. 


ASSISTANT  PROFESSOR/LECTURER: 
To  teach  either  advertising  or  broadcast 
journalism.  Advertising  applicants 
should  be  able  to  teach  in  two  or  more 
of  the  following  areas:  media  planning, 
advertising  research,  campaigns,  copy- 
writing,  introduction  to  advertising. 
Broadcast  news  applicants  should  be 
grounded  in  broadcast  reporting,  writ¬ 
ing  and  production.  Substantial  profes¬ 
sional  experience  required.  Teaching 
experience  preferred.  Position  antici¬ 
pated  in  Fall  1988,  dependent  upon 
funding.  Appointment  for  9-month 
school  year  with  possibilities  for 
summer  school  teaching.  Deadline: 
March  1,  1988.  Send  letter,  resume 
and  three  references  to:  Fred  Bales, 
Journalism,  Room  206,  University  of 
NM,  A'buquerque,  NM  87131.  AA 
EOE. 
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ACADEMIC 


ASSISTANT  ASSOCIATE  Professor, 
tenure-track  starting  August  18,  1988. 
Based  salary  from  $24,000.  Earned 
doctorates  preferred  with  emphasis 
appropriate  to  areas  of  responsibility. 
MA  with  exceptional  academic  and 
media  experience  will  be  considered. 
Evidence  of  quality  teaching  in  scholar¬ 
ly  competence  required.  Teach  courses 
and  advise  students  in  the  news  editor¬ 
ial  sequence;  ability  to  teach  courses  in 
public  relations  or  advertising  desir¬ 
able;  contribute  to  graduate  instruction. 
Send  letter  of  application,  resume, 
names/addresses/telephone  numbers  of 
three  references  and  letters  of  recom¬ 
mendation  to  Dr,  Herald  W.  Loy,  Chair¬ 
man  of  Search  Committee.  Dept,  of 
Communication,  Pittsburg  State 
University,  Pittsburg,  KS  66762.  Rrst 
consideration  given  to  applications 
received  by  January  4.  Search  will 
continue  until  a  candidate  is  identified. 
Pittsburg  State  University  is  an  equal 
opportunity,  affirmative  action 
employer. 


ITHACA  COLLEGE 
SCHOOL  OF  COMMUNICATIONS 
The  Television-Radio  Department  seeks 
a  person  for  a  tenure-track  position 
starting  August  15.  1988.  Duties 
include  teaching  courses  in  electronic 
journalism  including  newswriting  and 
reporting,  editing,  production  and 
related  specialties.  Opportunity  to 
provide  leadership  in  an  innovative  jour¬ 
nalism  curriculum. 

Ph.D  or  Master's  degree,  with  success¬ 
ful  teaching  and  professional  experi¬ 
ence  required. 

Send  letter  of  application,  resume,  and 
three  letters  of  references  to: 

Dr.  James  Treble,  Chair 
Television-Radio  Department 
Ithaca  College 
Ithaca.  New  York  14850 
(607)  274-3242 

Screening  begins  December  31,  1987. 
However,  applications  will  be  accepted 
until  the  position  is  filled. 

Ithaca  College  is  an  Affirmative  Action, 
Equal  Opportunity  Employer. 


JOURNALISM  TEACHER  for  newswrit¬ 
ing,  reporting,  feature  and  editorial 
writing  courses.  Experienced  student 
newspaper  advisor  preferred:  familiarity 
with  newsroom  computer  systems,  2-5 
years  good  professional  experience. 
Master’s  required,  doctorate  preferred. 
Prior  successful  teaching  experience 
helpful.  Assistant  or  Associate  Profes¬ 
sor  rank  depending  on  qualifications. 
Minimum  $28,700  for  9-month  posi¬ 
tion.  Send  letter,  latest  resume,  three 
recommendation  letters,  official  tran¬ 
scripts  to  Dean.  School  of  Journalism. 
Media  and  Graphic  Arts.  108  Tucker 
Hall,  Florida  A&M  University,  Tallahas¬ 
see.  FL  32307.  [leadline  December 
10,  1987.  Position  available  August  6. 
1988.  FAMU  is  an  Equal  Opportunity 
Equal  Access  University. 


GRADUATE  ASSISTANTSHIPS  for 
master’s  program  in  accredited 
Reynolds  School  of  Journalism.  $6,000 
stipends  for  nine  months,  plus  tuition 
reduction.  Application  deadline  March 
31.  Contact  David  Coulson,  University 
of  Nevada,  Reno,  NV  89557.  (702) 
784-6898.  AA  EOE. 


Graduate  teaching,  research  and  admi¬ 
nistrative  associates  in  all  fields  of  mass 
communication  needed  for  88-89  in 
School  of  Journalism.  $780  month 
stipend,  waiver  of  tuition  and  fees. 
Four-quarter  MA  program.  Contact: 
Graduate  Chair,  School  of  Journalism. 
Ohio  State  University.  Columbus.  OH 
43210. 


59 


HELP  WANTED 


ACADEMIC 


JOURNALISM  ETHICS:  The  Poynter 
Institute  for  Media  Studies  seeks  an 
associate  director  to  head  its  Journal¬ 
ism  Ethics  Center.  Duties  include: 

•  Direct  the  Ethics  Center  of  the  Insti¬ 
tute,  including  planning,  budgeting, 
and  recruiting. 

•  Organize  and  conduct  5  to  7  ethics 
seminars  annually,  and  teach  in  other 
Institute  seminars. 

•  Conduct  and  publish  applied  research 
on  journalism  ethics. 

•  Speak  at  professional  conferences 
and  arrange  sections. 

•  Participate  in  a  community  of  journal¬ 
ism  scholars. 

The  Institute  has  no  specific  profile  in 
mind,  but  would  like  to  hear  from  either 
scholar/teachers  or  mid-career  profes¬ 
sional  journalists  with  some,  but  not 
necessarily  all,  of  the  following 
qualifications: 

•  Ability  to  teach  effectively  in  a 
number  of  formats. 

•  Ability  to  write  clearly  and  gracefully 
for  professional,  academic,  and  general 
audiences. 

•  Ability  to  speak  in  demanding  nation¬ 
al  forums. 

•  Ability  to  manage  a  small  program. 

•  Professional  experience  in  print  or 
broadcast  journalism. 

•  Advanced  academic  or  professional 
degrees. 

Poynter  faculty  members  continually 
educate  themselves  in  areas  where  they 
lack  direct  journalistic  experience,  and 
a  successful  candidate  must  demons¬ 
trate  the  ability  to  master  a  variety  of 
new  areas  with  speed  and  precision. 
The  starting  salary  is  negotiable,  most 
likely  in  the  $55,000'  range,  with 
good  benefits.  The  position  is  open 
immediately,  and  The  Institute  would 
like  to  fill  it  no  later  than  the  early  fall  of 
1988. 

The  Poynter  Institute  is  a  non-profit 
educational  institution  dedicated  to 
raising  levels  of  excellence  in  journal¬ 
ism  in  four  linked  areas:  writing,  ethics, 
graphics,  and  management.  The  staff 
conducts  short  seminars  for  small 
groups  of  highly-motivated  mid-career 
journalists,  as  well  as  programs  for 
college  and  graduate  and  university 
teachers.  The  faculty  pursues  practical 
research,  publishing  widely  in  profes¬ 
sional  and  trade  journals  and  books, 
speaks  at  conferences,  and  consults  for 
individual  news  organizations. 

The  Institute  operates  from  a  beautiful 
new  building  in  St.  Petersburg,  unique¬ 
ly  equipped  to  encouraged  teaching, 
thinking,  writing,  and  collegiality. 
Faculty  members  participate  in  an  intel¬ 
lectually  rich  community,  characterized 
by  high  ideals  and  standards,  and  they 
have  a  direct  influence  on  the  top  eche¬ 
lons  of  the  news  profession.  The  Insti¬ 
tute  has  a  first-rate  media  library  and 
highly  developed  research  services.  The 
institution  funds  its  own  research 
internally. 

We  particularly  encourage  women  and 
minority  applicants.  Send  resume  and 
references  by  December  15,  1987  to: 
Dr.  Roy  Peter  Clark,  chair 
Search  Committee  for  Ethics  Faculty 
Poynter  Institute  for  Media  Studies 
801  Third  Street  South 
St.  Petersburg,  FL  33701 
(813)  821-9494 


M.S.  -  Journalism.  The  College  of 
Communications  at  the  University  of 
Tennessee  invites  applications  from 
experienced  journalists  and  public  rela¬ 
tions  practitioners  for  its  graduate  prog¬ 
ram  in  media  management.  This  unique 
M.S.  program  is  designed  for  profes¬ 
sionals  desiring  advanced  training  in 
media  administration.  Graduate  assis- 
tantships  available.  Contact  Dr.  H.H. 
Howard,  Communications,  University  of 
Tennessee,  Knoxville,  TN  37996. 
Complete  applications  for  fall  1988  due 
March  1.  GRE  required.  Minorities  and 
women  are  especially  urged  to  apply. 


HELP  WANTED 


_ ACADEMIC _ 

JOURNALISM:  Instructor  or  Assistant 
Professor  (full-time,  tenure  track)  to 
teach  print  and  broadcast  journalism 
courses  at  small  liberal  arts  college 
located  in  south-central  Michigan. 
Depending  on  the  successful  candi¬ 
date’s  degrees,  experiences,  and  prefer¬ 
ences  he/she  will  teach  courses  in 
newswriting,  editing,  advertising  copy 
writing,  layout,  photojournalism,  broad¬ 
cast  production,  public  relations,  and/ 
or  media  management.  A  Master’s 
degree  in  Journalism  or  a  related  field  is 
required;  professional  print  or  broad¬ 
cast  experience  is  desired.  Position 
available  Fall,  1988.  Send  letter  of 
application,  resume,  and  names  and 
telephone  numbers  of  three  references 
by  December  15,  1987  to:  Dr.  B.  Lee 
Cooper,  Dean  of  The  College,  Olivet 
College,  Olivet,  Michigan  49076,  Olivet 
College  wishes  to  insure  that  this  search 
ident  ties  qualified  minority  candi¬ 
dates.  Applicants  belonging  to  this 
group  are  encouraged  to  identify  them¬ 
selves  if  they  wish. 

TWO  ASSISTANT/ASSOCIATE  FACUL¬ 
TY  POSITIONS  with  expertise  in: 
Human/computer  interaction.  Informa¬ 
tion  systems  design.  Behavior  of  Infor¬ 
mation  users.  Research  methodology, 
and/or  Management  of  school/special 
libraries  or  information  centers.  PhD 
required.  Send  application  and  names 
of  references  to:  Edward  G.  Holley, 
Chair,  Search  Committee,  School  of 
Infornration  and  Library  Science,  the 
University  of  North  Carolina  at  Chapel 
Hill,  CB#3360,  Manning  Hall,  Chapel 
Hill,  NC  27599.  Deadline  December  1 
but  positions  will  remain  open  until 
filled.  EOE/AA 


ADMINISTRATIVE 

ADVERTISING  MANAGER  for  16,800 
circulation  daily.  Responsible  for 
display  and  classified  departments. 
Reports  to  Advertising  Director.  Mini¬ 
mum  2-3  years  management  experi¬ 
ence  required.  Send  cover  letter  and 
resume  to  Personnel  Dept.,  Daily 
Reporter  Herald,  450  Cleveland  Ave., 
Loveland,  CO  80537. 


GENERAL  MANAGER  with  solid  busi¬ 
ness  background  wanted  for  aggressive, 
diverse  11,000  daily  in  Zone  5.  Candi¬ 
date  must  have  capabilities  and  desire 
to  advance.  Send  resume  to  Box  2481, 
Editor  &  Publisher. 


PUBLISHER/EDITOR  for  quarterly, 
investment  magazine  and  companion 
bi-weekly  newsletter.  15  year  old  publi¬ 
cation,  on  upswing,  needs  dynamic, 
entrepreneurial  leadership  to  achieve 
significant  potential  growth.  Submit 
resume,  writing  samples  and  base 
salary  requirements  to:  Western  Inves¬ 
tor,  400  S.W.  6th  Ave,  Suite  1115, 
Portland,  OR  97204. 


THE  ST.  PETERSBURG  TIMES  is  seek¬ 
ing  an  aggressive  management  and 
sales  oriented  person  to  manage  our 
rapidly  growing  circulation  sales  depart¬ 
ment.  This  individual  will  possess  a 
background  of  5-10  years  experience  in 
circulation  management,  have  strong 
sales  and  marketing  skills  and  human 
relations  skills.  The  professional  we 
seek  must  be  a  self-starter  responsible 
for  managing  an  operation  with  very 
large  sales  volume  in  a  high  growth 
market.  In  addition  to  an  excellent 
salary  you’ll  participate  in  such  extras 
as  profit  sharing,  company  paid  pension 
plan,  group  life  and  medical  insurance, 
liberal  paid  vacation  and  holidays,  quar¬ 
terly  cost  of  living  supplement,  credit 
union  and  more.  Send  resume  to 
Michael  Proebstle,  Circulation  Market¬ 
ing  Manager,  St.  Petersburg  Times, 
1301  34th  St.,  N.,  St.  Petersburg,  FL 
33713.  For  immediate  consideration, 
contact  directly  at  (813)  893-8663. 
EOE  M/F. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 
for  Sunbelt  daily,  under  10,000 
circulation.  College  degree  and  mini¬ 
mum  5  years  ad  sales  experience 
required.  Previous  management  experi¬ 
ence  preferred,  but  will  consider 
talented  understudy.  Send  resume  and 
salary  history  to  Box  2459,  Editor  & 
Publisher. 


CLASSIFIED  MANAGER  23,000  daily 
with  PMC  product  in  excellent  location. 
New  position/immediate  opening.  We 
have  lineage  growth  with  a  good  staff, 
we  want  to  make  both  better.  You’ll 
need  to  be  a  leader,  a  top  sales  person 
and  have  a  good  understanding  of  clas¬ 
sified.  Good  advancement  opportunities 
with  quality  organization.  We’ll  consider 
first  time  manager  with  right  attitude 
and  drive.  Excellent  benefits  with  salary 
to  match  your  experience  and  potential. 
Please  send  letter  outlining  qualifica¬ 
tions  and  work  history  to  Michael 
Sexton,  The  Waukesha  Freeman,  PO 
Box  7,  200  Park  Place,  Waukesha,  Wl 
53187-0007. 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
A  seven-day  newspaper  with  TMC 
product  is  seeking  a  talented  proven 
manager  to  lead  a  telephone  and 
outside  sales  staff  of  14.  The  success¬ 
ful  candidate  will  have  a  classified 
background  and  know  what  makes  clas¬ 
sified  work.  This  ambitious  achiever  will 
have  the  opportunity  to  excel  with  the 
Gannett  company  and  live  in  the  most 
desirable  community  of  the  Rocky 
foothills.  Send  resume  and  letter  detail¬ 
ing  qualifications  and  salary  history  to 
Denise  Holman,  Advertising  Director, 
Coloradoan,  PO  Box  1577,  Fort  Collins, 
CO  80522.  An  equal  opportunity 
employer. 


CLASSIFIED,  TELEMARKETING 
SALES  MANAGER 

Fast  growing  Arizona  daily  and  weekly 
group  is  looking  for  a  classified  manager 
who  knows  display,  phoneroom,  and 
telemarketing.  Atex  pagination.  Salary 
and  bonus.  Good  fringes.  Donavin  M. 
Kramer,  Casa  Grande  Valley  Newspap¬ 
ers  Inc.,  PO  Box  639,  Casa  Grande,  AZ 
85222. 


CLASSIFIED  SUPERVISOR 
Madison  Newspapers,  publisher  of  The 
Capital  Times  and  Wisconsin  State 
Journal,  has  an  immediate  opening  for  a 
motivated  individual  to  lead  our 
successful  12-person  contract  sales 
staff.  Must  be  goal-oriented  with  high 
integrity  and  excellent  people  skills  for 
working  with  customers  and  staff.  2-3 
years  newspaper  advertising  sales 
experience  is  required.  Classified  adver¬ 
tising,  supervisory  and  training  experi¬ 
ence  are  preferred.  Reports  to  Classi¬ 
fied  Manager  and  will  assist  with 
budgeting  and  planning.  Salary  in  high 
$20’s  plus  MBO  bonus.  Send  resume 
and  cover  letter  by  Friday,  Nov.  20  tO: 

Madison  Newspapers,  Inc. 

Personnel  Dept.  -  Classified  Sprv. 

PO  Box  8056 
Madison,  Wl  53708 

Affirmative  Action  Employer 


CLASSIFIED  ADVERTISING 
OUTSIDE  SALES  MANAGER 

St.  Petersburg  Times  offers  an  excellent 
opportunity  for  an  organized,  energetic 
manager  to  head  up  the  outside  sales 
position.  Successful  background  in 
sales  management,  staff  training  and 
development,  account  contact  and 
development  will  make  a  goal  oriented 
manager  a  leading  candidate.  In  addi¬ 
tion  to  an  excellent  starting  salary  and 
bonus  plan,  you'll  participate  in  such 
“extras"  as  company-paid  pension 
plan,  profit  sharing  plan,  group  life 
and  major  medical  insurance,  liberal 
paid  vacations  and  holidays  and  more. 
Interested?  Write  to  us  outlining  back¬ 
ground  and  salary  requirements. 

Richard  Riggins,  Classified  Advertising 
Manager,  St.  Petersburg  Times,  PO  Box 
1121,  St.  Peterburg,  FL  33731.  EOE, 
M/F. 


CLASSIFIED  ADVERTISING 
MANAGER 

Challenging  career  opportunity  for 
aggressive  sales-oriented  individual  to 
manage,  instruct,  train  and  motivate  a 
staff  of  9  in  a  highly  competitive  Boston 
suburban  market.  Strong  organizational 
skills  and  leadership  qualities  impor¬ 
tant  for  continuous  sales  program.  Clas¬ 
sified  or  newspaper  related  advertising 
experience  required.  Knowledge  of  VDT 
system  helpful.  Send  letter  and  resume 
outlining  salary  history  and  accomplish¬ 
ments  in  confidence  to  Robert  C.  Sears, 
Personnel  Manager,  Salem  Evening 
News,  155  Washington  St.,  Salem,  MA 
01970. 


COME  GROW  WITH  US! 

We  need  an  aggressive,  self-starting 
and  ambitious  retail  manager  for  award¬ 
winning  25,000  daily  in  very  competi¬ 
tive  metro  market.  We’re  a  top  quality, 
fast-growing  newspaper  within  an 
equally  fast-growing  group  offering 
outstanding  advancement  opportuni¬ 
ties.  Send  resume  with  cover  letter  to 
Roger  Past,  Potomac  News,  14010 
Smoketail  Rd.,  Woodbridge,  VA  22192. 


NATIONAL  ADVERTISING  MANAGER 

Our  Advertising  Department  is  in  search 
of  a  National  Advertising  Manager  who 
will  be  responsible  for  managing  the 
sales,  servicing  and  administrative 
operations  of  the  National  Advertising 
Department. 

The  qualified  applicant  we  seek  should 
have  a  degree  and  a  minimum  of  5  years 
of  national  advertising  experience, 
preferably  in  a  print  environment.  Must 
have  national  sales  management  back¬ 
ground.  Excellent  writing  and  oral 
communication  skills  necessary.  Know¬ 
ledge  of  co-op  accounts  a  plus.  Experi¬ 
ence  in  revenue  budgeting. 

We  offer  a  competitive  salary  and  an 
excellent  benefits  package.  Interested 
applicants,  send  resume  along  with 
cover  letter  and  salary  expectation  to: 

Personnel  Administrator 

THE  BALTIMORE  SUN 

501  N.  Calvert  St. 

Baltimore,  MD  21278-0001 
An  Equal  Opportunity  Employer,  M/F. 


New  England  newspapers  need  repor¬ 
ters,  photographers,  advertising  and 
management  personnel.  Reach  them 
thru  the  New  England  Press  Associa¬ 
tion’s  low  cost  Placement  Service.  Write 
for  details  to  Nepa  Placement  Service 
360  Huntington  Ave.,  Suite  280  HN, 
Boston,  MA  02115. 


RETAIL  ADVERTISING  MANAGER 
We  are  seeking  an  experienced  dynamic 
retail  advertising  manager.  You  would 
supervise  and  motivate  a  staff  of  10 
outside  sales  people,  3  inside  sales 
people  and  our  national  manager.  2-5 
years  sales  management  experience 
required  as  well  as  a  strong  sales  back¬ 
ground.  We  are  a  thriving  morning  daily 
in  Zone  2  with  43,000  daily  and 
60,000  Sunday  circulation.  Unlimited 
potential  to  grow  and  progress  here  and 
with  other  newspapers  in  our  group. 
Please  forward  a  resume,  including 
salary  requirements  to  Box  2475, 
Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  November  7,  1987 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR  for  Zone  3 
twice-weekly.  Proven  management, 
account  and  organizational  skills 
required  to  lead  staff  of  10.  Resume  to 
Box  2449,  Editor  &  Publisher. 

THE  NEWS  &  DAILY  ADVANCE,  a 
Worrell  Enterprising  newspaper  with 
over  40,000  AM  circulation  in 
Lynchburg,  Virginia,  is  accepting  appli¬ 
cations  for  a  Retail  Advertising  Mana¬ 
ger.  Successful  candidate  must  have 
proven  newspaper  management  and 
sales  experience  that  includes  TMC 
sales.  Send  complete  resume,  salary 
history  and  expectations  to:  Advertising 
Director,  The  News  &  Daily  Advance, 
PO  Box  10129,  Lynchburg,  VA 
24506-0129. 


ARTIGRAPHICS 

CREATIVE  GRAPHIC  NEWS  ARTIST 
with  extensive  newspaper  and  Macin¬ 
tosh  experience  to  work  in  fast-paced 
news  graphics  dept.  Send  resumes  and 
examples  of  work  to  Stan  Hulen,  Art 
Director,  News  Art,  1101  Pacific, 
Dallas,  TX  7  5  202.  (2  1  4) 
720-6933.  EOE. 


_ CIRCULATION _ 

AGGRESSIVE  CIRCULATION  manager 
needed  for  solid  11,000  daily  in  a 
market  primed  for  growth.  New,  young 
publisher  needs  right  promotions 
person  to  round  out  management  team. 
Send  resume  to  Publisher,  PO  Box  860, 
Hobbs,  NM  88241. 


AREA  SINGLE  COPY 
MANAGERS  WANTED 


HELP  WANTED 


CIRCULATION 


DATA  ENTRY  MANAGER 

Rapidly  growing  metro  newspaper  in  the 
Washin^on  area  is  looking  for  an  exper¬ 
ienced  and  team-oriented  data  entry 
manager.  If  you  are  presently  in  a  low 
salary  or  a  no  growth  opportunity  posi¬ 
tion,  and  looking  for  a  chance  to 
advance,  we  want  to  talk  to  you.  The 
person  we're  looking  for  should  have 
newspaper  computer  experience,  excel¬ 
lent  management/supervisory  skills  and 
must  be  detail-oriented  and  organized. 
Programming  not  required.  Excellent 
salary,  MBO  and  benefit  package.  Send 
resume;  The  Washington  Times, 
Personnel  Dept.,  3400  New  York  Ave. 
NE,  Washington,  DC  20002. 

EOE. _ _ 

CIRCULATION  MANAGER.  The  Corval¬ 
lis,  Oregon,  Gazette-Times  has  an  open¬ 
ing  for  circulation  manager.  The  person 
we  hire  will  head  up  an  enthusiastic 
team  that  has  racked  up  gains  of  almost 
3%  in  the  past  12  months.  We  are  a 
7-day  AM  that  has  made  major  design 
and  content  changes  and  makes  heavy 
use  of  color.  Our  news  and  circulation 
departments  work  together  closely.  As  a 
Lee  Enterprises  newspaper  we  are 
committed  to  major  training  and  deve¬ 
lopment  programs.  The  successful 
candidate  will  have  a  minimum  of  three 
years  of  circulation  experience,  includ¬ 
ing  supervisory  or  managerial  experi¬ 
ence.  Salary  range  $25K  to  $30K. 
Send  resume  and  cover  letter  to 
Elizabeth  Hatch,  human  resource 
manager,  Gazette-Times,  Box  368, 
Corvallis,  Oregon  97339.  Equal  Oppor¬ 
tunity  Employer. 


HELP  WANTED 


CIRCULATION 


LEXINGTON,  KENTUCKY,  130,000 
plus  circulation  Knight-Ridder  news¬ 
paper,  needs  a  home  delivery  manager 
to  be  responsible  for  development  and 
management  of  all  circulation  zones. 
DSM  in  circulation  management  experi¬ 
ence  required.  College  degree 
preferred.  Send  resume  to  E.  Arnold, 
Lexington  Herald  Leader,  Main  & 
Midland,  Lexington,  KY  40507.  EOE, 
M/F. 


SALES  AND  MARKETING  MANAGER 
Growing  Zone  4  metro  daily  and  Sunday 
is  seeking  an  experienced  professional 
to  manage  our  sales  department.  Quali¬ 
fied  applicants  must  have  5  plus  years 
of  circulation  management  experience, 
preferably  complemented  with  a  busi¬ 
ness  degree  and  a  proven  track  record  in 
sales  development  through  telemarket¬ 
ing  sales  crews  and  direct  mail.  We 
offer  a  unique  opportunity  to  advance 
your  career  goals  in  an  aggressive 
results  oriented  circulation  department. 
Excellent  salary,  complete  fringe  bene¬ 
fits  package  and  more.  Please  send 
resume,  references  and  salary  require¬ 
ments  to  Box  2482,  Editor  &  Publisher. 


SALES  CREWS  WANTED 
If  you  are  as  strongly  competitive  as  we, 
and  not  overwhelmed  by  the  bricks  in 
upscale  demographics,  we  have  a  place 
for  you  on  our  top-notch  marketing 
team.  Spend  this  winter  in  America’s 
most  livable  city.  Be  a  part  of  one  of  the 
country’s  fiercest  circulation  battles. 
We  know  where  we  are  going  —  if  you 
can  say  the  same,  call  today.  Fhane  Fox 
or  Baylor  Randle,  The  San  Antonio  Light 
(512)  271-2700. 


HELP  WANTED 

EDITORIAL 

ASSISTANT  CITY  EDITOR 
for  15,000  AM  daily  in  Northern 
Shenandoah  Valley.  Responsible  for 
laying  out  local  news  pages,  nighttime 
copyediting  and  some  wire  editing. 
Excellent  salary  and  benefits.  Immedi¬ 
ate  opening.  Send  resume  and  samples 
of  work  to  Box  69,  Strasburg,  VA 
22657. 


ASSOCIATE  EDITOR  to  write  about 
trends  in  farm  business  and  the  people 
behind  the  trends.  Our  audience  is 
180,000  commercial  farmers,  many  of 
them  family  operations  in  the  Midwest. 
We  concentrate  on  management, 
finance  and  marketing  issues,  not 
production  how-to’s.  This  is  a  chance  to 
write  for  a  national  monthly  magazine 
about  an  industry  undergoing  swift  and 
enormous  change.  Send  resume  and 
examples  of  your  writing  to  ;  Claudia 
Waterloo,  FarmFutures,  330  E. 
Kilbourn  Ave,  Milwaukee,  Wl  53202. 
Equal  Opportunity  Employer. 


CITY  EDITOR:  The  Wausau  Daily  Herald, 
a  25,000-circulation,  Gannett-owned 
PM  daily  needs  a  city  editor.  Do  you 
understand  community  journalism?  Are 
you  tough  yet  compassionate?  Are  you 
a  good  manager  of  people?  Can  you 
improve  reporters  and  their  copy?  Send 
your  resume  and  a  letter  stating  your 
philosophy  on  newspapering  to:  Elliot 
Tompkin,  Managing  Editor,  Wausau 
Daily  Herald,  PO  Box  1286,  Wausau. 
Wl  54402-1286.  An  Equal  Opportuni¬ 
ty  Employer. 


Work  as  part  of  a  dynamic  creative 
circulation  management  group  at  one  of 
the  nations  leading  newspapers  in  the 
midwest.  We  seek  candidates  with 
newspaper  experience  who  can  manage 
themselves  and  others,  know  marketing 
and  P.O.P.  sales.  These  are  challenging 
field  positions  that  can  lead  to  personal 
growth.  Send  a  complete  resume  and 
references  prior  to  November  10  to  Box 
2485,  Editor  &  Publisher. 


SINGLE  COPY  SALES  MANAGER 
-  New  Position  - 

Top-notch  administrator  with  sales 
skills  who  can  motivate.  Strong  news¬ 
paper  credentials  needed  that  show 
understanding  of  point-of-purchase 
sales.  Creative  person  has  future  with 
this  growth  company.  Letter,  resume 
and  references  to  Box  2486.  Editor  & 
Publisher. 


CIRCULATION  DIRECTOR 

If  you  seek  the  challenge  of  building 
circulation  in  a  competitive  market, 
we’d  like  to  hear  from  you.  The  Times 
Herald,  Norristown,  PA  (31,000  daily) 
is  seeking  an  energetic  professional  to 
manage  our  circulation  department. 

The  successful  candidate  will  be  self- 
motivated  with  a  background  in  all 
aspects  of  circulation  including  ABC, 
sales,  service,  TMC  and  computerized 
systems.  Minimum  5  years  circulation 
management  experience.  Degree  help¬ 
ful  and  marketing  orientation  a  must. 

We  are  an  independent  newspaper 
offering  a  growth  opportunity.  Send 
resume  including  salary  requirement  to: 
General  Manager 
The  Times  Herald 
PO  Box  591 
Norristown,  PA  19404 


PROMOTION  MANAGER.  We  are  look¬ 
ing  for  a  progressive  circulation  promo¬ 
tion  manager  to  keep  pace  with  this 
rapidly  expanding  market  and  our  6-day 
AM  newspaper.  We  offer  a  truly  excel¬ 
lent  salary  and  bonus  package.  Zone  5. 
Reply  in  confidence  to  Box  2497, 
Editor  &  Publisher. 


CUSTOMER  SERVICE  MANAGER 
Growing  Zone  4  daily  and  Sunday  is 
seeking  an  experienced  professional  to 
manage  our  customer  service  depart¬ 
ment.  Qualified  applicants  must  have 
thorough  knowledge  of  computerized 
systems,  and  currently  or  recently 
served  in  a  customer  service  managerial 
position.  We  offer  salary  commensurate 
with  experience  and  complete  fringe 
benefits  package.  Please  send  resume, 
references  and  salary  requirements  to 
Box  2483,  Editor  &  Publisher. 


DISTRICT  MANAGERS 
The  Morning  News  Tribune,  a  120,000 
circulation  newspaper  in  the  beautiful 
Pacific  northwest,  has  2  immediate 
openings  for  experienced  individuals 
with  a  solid  track  record  in  sales, 
service  and  collections  of  junior  dealer 
independent  contractor  operations. 

If  you’re  a  self  motivated  professional 
with  good  communication  and  supervis¬ 
ory  skills,  this  opportunity  may  be  right 
for  you. 

We  offer  an  excellent  package  of  salary, 
benefits  and  working  conditions.  Send 
cover  letter,  resume  and  salary  history 
to:  The  Morning  News  Tribune,  PO  Box 
1100,  Tacoma,  WA  98411. 

Attn:  Circulation 

Equal  opportunity  employer-minorities 
and  women  encouraged  to  apply. 


MAJOR  SOUTHERN  CALIFORNIA 
DAI  LY  is  in  need  of  a  Circulation  Promo¬ 
tion  Manager.  The  successful  candidate 
must  have  a  thorough  knowledge  of  the 
circulation  business,  must  be  creative 
and  enthusiastic  and  should  possess 
some  graphic  and  personal  sales  ability. 
The  position  offers  a  salary  range  of 
30-40K  with  a  complete  medical  and 
dental  package.  Also,  an  incredible 
opportunity  for  rapid  advancement 
within  the  media  group.  If  you  are  inter¬ 
ested,  please  mail  resume  to  Box  2462, 
Editor  &  Publisher. 


CIRCULATION  MANAGER.  Good  first 
job  for  DM  ready  to  move  up.  Very  small 
daily  with  lots  of  challenges  in  Virginia 
mountains.  Do  it  all  here  and  advance 
in  national  group.  Call  Rip  (703) 
639-2436. 


The  Chicago  Tribune 
Wants  Good  Circuiators 

The  Chicago  Tribune  has  converted  its  method  of  dis¬ 
tribution  to  an  Independent  Delivery  Agent  system  in  the 
Chicago  Primary  Market.  We’re  looking  for  qualified  and 
experienced  circulators  to  help  us  manage  the  new  sys¬ 
tem.  These  positions  are  an  opportunity  for  you  to  join 
one  of  the  best  circulation  teams  in  the  industry  and 
could  be  a  springboard  for  an  exciting  new  career! 

DIVISION  MANAGERS:  These  individuals  will  be  re¬ 
sponsible  for  a  specific  geographic  area  and  will  be  the 
liaison  between  the  publisher  and  independent  delivery 
agent.  Qualified  candidates  will  have  experience  in  both 
home  delivery  and  single  copy.  Leadership  ability  and  a 
proven  track  record  in  circulation  management  are  im¬ 
portant. 

FIELD  SERVICE  TEAM/TRAINERS:  These  people  must 
have  the  ability  to  work  with  and  train  others.  A  working 
knowledge  of  circulation  is  a  must.  Circulators  with  field 
experience  will  be  given  priority. 

Interested  individuals  should  send  their  resumes  and 
salary  history,  in  strict  confidence,  to: 

Jim  SoIIenberger 
The  Chicago  Tribune  Company 
Employee  Relations  (HH) 

777  W.  Chicago  Avenue 
Chicago,  IL  60610 


(fhicaao  Qtibunc 


A  great  city  deserves  a  great  newspaper. 
EOEm/f 
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HELP  WANTED 

EDITORIAL 

EDITORIAL 

BUSINESS  REPORTER 

A  WORLD  CLASS  MANAGING  EDITOR 

The  Herald  seeks  an  experienced  repor¬ 
ter  for  a  4-person  staff  devoted  to 
making  news  of  business  and  econom¬ 
ics  readable  and  relevant  to  our  readers. 
The  section  strives  to  produce  in-depth 
news  and  enterprising  pieces  for  page 
one  and  Sunday  section  fronts  that 
explain  how  businesses  and  industries 
work.  The  beat  includes  coverage  of  the 
Boeing  Companies  Everett  747  opera¬ 
tion,  the  local  wood  products  industry, 
labor  and  the  Port  of  Everett,  where  a 
Navy  carrier  task  force  will  be  based. 
Applicants  should  be  able  to  read  and 
interpret  annual  reports  and  lOKs, 
obtain  company  financial  document 
from  the  SEC,  identify  and  analyze 
industry  trends  and  understand 
economic  principles.  Academic  back¬ 
ground  in  business  and  economics  or 
attendance  at  professional  seminars 
aimed  at  business  reporting  will  be 
considered  a  plus.  The  Herald,  owned 
by  the  Washington  Post  Company,  is  a 
56,000-subscriber  paper  located  35 
miles  north  of  Seattle.  Box  2469, 
Editor  &  Publisher. 


CITY  EDITOR  needed  for  14,500 
Monday-Friday  PM  and  Sunday  AM. 
Please  send  resumes  to  Steve  Parham, 
Managing  Editor,  Aiken  Standard,  Box 
456,  Aiken,  SC  29802. 


CITY  EDITOR 

We  need  a  leader  to  help  run  the  news¬ 
room  at  a  quality  24,000  AM  in  North¬ 
ern  Idaho.  Duties  include  motivating 
and  directing  a  staff  of  12,  copy  editing 
and  meeting  the  public.  Some  night 
work.  Area  includes  2  universities,  a 
small  college  and  excellent  opportuni¬ 
ties  for  the  outdoors  enthusiast'.  Send 
resume  to  Paul  Emerson,  Managing 
Editor,  Lewiston  Tribune,  PO  Box  957, 
Lewiston,  ID  83501. 


CITY  EDITOR— Five-day  California  daily 
in  ideal,  scenic  area  needs  strong, 
experienced  leader;  staff  of  16;  medi¬ 
cal,  pension,  profit  sharing.  Write  Box 
itor  &  Publisher. 


ASSISTANT  MANAGING  EDITOR 
Position  open  on  small  daily  PM  news¬ 
paper  in  northern  New  York.  Writing, 
editing  and  layout  skills  are  prime 
requirements.  Some  photography  know¬ 
ledge  preferred.  Please  send  resume 
including  experience,  education,  along 
with  clips  to  Joyce  T.  Tavernier. 
Publisher,  Malone  Evening  Telegram, 
136  E.  Main  St.,  Malone,  NY  12953. 
No  phone  calls  please. 


needed  to  help  us  launch  a  major 
national  financial  weekly  news  maga¬ 
zine.  At  least  5  years  experience  as 
business  section  editor  of  a  major  daily 
newspaper,  assistant  weekly  magazine 
managing  editor  or  comparable 
newsroom/news  gathering  background 
and  management  experience  required. 
Send  resume  and  clips  to  Box  2434, 
Editor  &  Publisher. 


COPY  DESK  SUPERVISOR 
Strong  language,  leadership,  teaching 
skills  needed  for  this  key  quality  control 
position  at  mid-sized.  Zone  5  PM.  This 
individual  will  supervise  a  5-person 
copy  desk.  The  ideal  candidate  will 
have  experience  as  a  reporter,  editor 
and  supervisor  and  be  familiar  with 
current  graphics  technology  and  page 
design  technique.  Box  2445,  Editor  & 
Publisher. 


COPY  EDITOR  for  children’s  education¬ 
al  publisher  in  quaint  Northeastern  PA 
community.  BA  degree  and  2  years 
editorial  experience  required.  Send 
cover  letter  and  resume  with  references 
to  Jan  Keen,  Dept.  C,  Highlights  for 
Children,  803  Church  St.,  Honesdale, 
PA  18431. 


COPY  EDITORS  wanted  for  news  desk 
of  197,000  D/330, 000  S  metro.  Five 
years  experience  preferred.  Layout 
background  helpful.  Good  opportunity 
to  learn  and  grow;  good  place  to  live. 
Send  resumes  and  work  samples  to  Jim 
Smith,  executive  news  editor,  Cincin¬ 
nati  Enquirer,  617  Vine  St.,  Cincinnati, 
OH  45201. 


COPY  EDITORS 

Looking  for  candidates  with  1-5  years 
experience  for  news  desk  and  features 
desk  work.  Experience  and  expertise  in 
editing  copy,  writing  headlines  and 
laying  out  pages.  Paginating  experience 
helpful.  Positions  offer  unlimited  ability 
to  grow  and  advance  at  a  thriving  7-day 
morning  newspaper.  Send  resumes  to 
Personnel  Director,  CE,  Poughkeepsie 
Journal,  PO  Box  1231,  Poughkeepsie, 
NY  12602. 


IN  THE  CARIBBEAN. ..assistant  editor 
for  small  wkly  tabloid  with  Am.  staff. 
Ideal  for  proven  reporter  ready  for  more 
responsibility.  Low  salary  but  rare 
opportunity  for  invaluable  professional 
experience.  Resume,  letter,  samples  to 
Box  2467,  Editor  &  Publisher. 


SINGLE  COPY  DISTRIBUTION  MANAGER 

If  you  are  ready  to  move  into  a  circulation  management 
position  offering  a  significant  challenge  we  may  have  the 
position  you  have  been  seeking. 

The  major  requirements  for  the  position  are;  the  ability  to 
manage  a  diverse  work  force  including  employees,  inde¬ 
pendent  contractors  and  Teamster  drivers,  versatility  in 
previous  management  responsibilities  and  experienced  in 
leading  a  sales  team  to  aggressive  sales  goals.  We  operate 
under  a  joint  operating  structure  which  includes  an  AM,  PM 
and  Sunday  publications.  The  position  will  also  require  an 
individual  with  an  excellent  cost  control  record  in  order  to 
effectively  administer  the  $4  million  dollar  expense  budget 
of  the  department. 

If  you  meet  these  requirements  and  are  ready  to  take  on 
this  challenge  with  the  Gannett  Company,  please  send  your 
confidential  resume  to: 

William  Johnston  VP  Circulation 
The  Cincinnati  Enquirer 
617  Vine  Street 
Cincinnati,  OH  45202 
An  equal  opportunity  employer  M/F. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company_ 


Classification _ 

Authorized  Signature- 
Copy — 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1987 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.50  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue.  2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $4.10  per  line,  per  issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue.  4  weeks  —  $2.30  per  line,  per  issue. 

Add  $6.00  per  insertion  tor  box  senrice.  Add  $3.50  per  insertion  for  box  service. 

Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  or  more  times-$75  per  column  inch,  per  insertion, 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  A  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 
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COPY  EDITOR 

The  Times-Picayune  of  New  Orleans  is 
seeking  a  copy  editor.  Candidates 
should  have  at  least  two  years  of  copy 
desk  experience.  They  should  be  able  to 
demonstrate  a  strong  command  of  the 
English  language  and  the  ability  to  write 
bright,  accurate  headlines. 

All  copy  desk  positions  require  evening 
work.  Send  resume  tO: 

The  Personnel  Manager; 

Attn:  Copy  Desk  Position; 

The  Times-Picayune; 

3800  Howard  Avenue; 

New  Orleans,  LA  70140 

An  Equal  Opportunity  Employer,  M/F 
COPY  EDITORS 

The  New  York  Times  is  seeking 
skilled  copy  editors  whose  passion  for 
language  and  accuracy  is  coupled  with 
demonstrated  wide-vision  news  judg¬ 
ment.  We  require  5  years  of  experience 
on  major  metropolitan  dailies  that  still 
value  painstaking  desk  work.  We  look 
for  broad  interests,  a  zest  tor  partner¬ 
ship  with  reporters  and  potential  for 
advancement  in  the  newsroom. 

Send  your  resume  and  a  letter  outlining 
your  professional  goals  to: 

William  G.  Connolly,  Senior  Editor 
The  New  York  Times 
229  W.  43rd  Street 
New  York,  NY  10036 
An  equal  opporturiity  employer. 


COPY  EDITOR  for  features  dept,  of  NY 
Times-owned  newspaper.  Must  be  able 
to  edit  accurate  copy,  design  pages  and 
write  headlines  with  style  and  spark.  3 
years  minimum  experience.  No  calls. 
Cissy  Ross,  Santa  Barbara  News-Press, 
PO  Drawer  NN,  Santa  Barbara,  CA 
93102. 


COPY  EDITOR- growing,  award-winning 
AM  in  Hudson  River  Valley  needs  desk 
person  who  can  layout  pages,  edit  copy, 
write  headlines,  all  under  deadline 
pressure.  Experience  preferred.  Excel¬ 
lent  salary,  benefits.  Send  cover  letter, 
resume,  to  Sam  Daleo,  Managing 
Editor,  Daily  Freeman,  79  Hurley  Ave., 
Kingston,  NY  12401. 


Personality  can  open 
doors,  but  only 
character  can  keep 
them  open. 

Elmer  O.  Letterman 


EDITOR 

Washington-based  organization  seeks 
an  experienced  editor  to  help  prepare 
publications  by  professional  economists 
and  other  public  policy  analysts.  Range 
of  subjects  includes  human  and  natural 
resources  programs,  national  dispense, 
and  tax  policy  as  they  bear  on  the  feder¬ 
al  budget  and  the  national  economy. 
Most  reports  have  immediate  relevance 
to  legislation. 

Candidates  must  have  a  keen  interest  in 
lucid  and  attractive  presentation  of 
sophisticated  material  for  educated  lay 
readers.  Must  also  be  articulate  and 
self-confident  for  close  working  rela¬ 
tionship  with  authors.  Minimum  of  5 
years’  experience  in  editorial  work 
necessary.  Familiarity  with  automated 
word-processing  equipment  valuable. 
Salary  to  based  on  professional  back¬ 
ground  and  salary  history.  Equal  oppor¬ 
tunity  employer.  Please  send  resume 
and  cover  letter  with  salary  history,  in 
confidence  to:  Box  2495,  Editor  & 
Publisher. 


HELP  WANTED 


_ EDITORIAL _ 

EDITOR/PUBLISHER 
For  TV  and  entertainment  magazine 
with  18,738  paid  weekly  circulation  on 
booming  tropical  island  of  Guam.  Must 
have  strong  managerial  and  marketing 
skills,  leadership,  excellent  human  rela¬ 
tionship  skills  and  committed  to  excel¬ 
lence.  Good  salary,  benefits,  incen¬ 
tives,  car  and  moving  expenses  await 
the  right  person  ready  to  take  charge. 
Send  resume  and  salary  history  to  Lee 
M.  Holmes,  Holmes  Management 
Company,  530  W.  O’Brien  Drive, 
Agana,  Guam  96910. 


EXECUTIVE  EDITOR  -  Major  market 
suburban  group.  Priorities  are:  1.  Lead¬ 
ership  2.  Organization  3.  Executive 
management  skills  and  experience  4. 
Training  5.  Very  high  editorial  stan¬ 
dards.  Position  reports  to  the  publisher. 
Top  salary  potential  plus  bonus  and 
benefits  second  to  none.  Send  resume 
with  detailed  experience,  achievements 
and  salary  expectations.  Box  2448, 
Editor  &  Publisher. 


EXECUTIVE  EDITOR 
Somerset  Press  Newspapers 
A  division  of  Forbes  Inc. 

Our  award-winning  paid  weekly  news¬ 
papers  are  located  in  the  premier 
growth  area  of  New  Jersey,  Somerset 
and  Middlesex  counties.  We  seek  a 
proven  veteran  with  management  exper¬ 
ience  to  lead  the  entire  editorial  division 
of  our  6  newspaper  group.  Responsibili¬ 
ties  of  this  key  editorial  position  will 
include  planning,  supen/ising,  training 
and  product  development  in  our  grow¬ 
ing  company.  Local  news  savvy  a  must! 
If  this  challenging  position  is  for  you, 
send  resume  in  confidence  to  John 
O’Brien,  Publisher,  Somerset  Press 
Newspapers,  PO  Box  699,  Somerville, 
NJ  08876. 


EXECUTIVE  EDITOR 
Beacon  Communications  Corp.  of 
Acton,  MA  is  seeking  an  experienced 
editor/manager  for  its  award-winning 
newspapers.  The  executive  editor 
directs  a  staff  of  nearly  60  full-time 
journalists  and  has  editorial  responsibil¬ 
ity  for  all  Beacon  newspapers  -  a  small 
daily,  10  paid  weeklies  and  a  90,000 
circulation  free  newspaper. 

Beacon  is  a  growing  newspaper,  direct 
mail/hand  distribution  and  commercial 
printing  company.  We  need  the  right 
editor  to  make  our  superior  community 
newspapers  even  better.  The  salary  is 
excellent.  Send  resume  and  salary 
history  to  Bryan  Carter,  Vice  President 
Newspaper  Division,  Beacon  Communi¬ 
cations  Corp.,  20  Main  St.,  Acton,  MA 
01720-3596,  No  calls  please. 

FEATURE  EDITOR 

Medium-sized  daily  in  Zone  5  seeks 
feature  editor  with  skills  in  generating 
ideas,  supervising  staff,  copy  editing 
and  creative  layout.  Excellent  pay, 
benefits  and  opportunity  for  growth  in 
quality  newspaper  group.  Send  resume, 
clips,  layout  samples  to  Box  2503, 
Editor  &  Publisher. 


GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  (805) 
687-600(3.  Ext.  R-4261  for  current 
federal  list.  (Fee  required) 


GRAPHIC  ARTIST 

We  are  looking  for  graphic  artists  who 
can  push  the  edge  of  the  envelope  with 
this  work.  Our  candidates  will  be  exper¬ 
ienced  artists  with  2-5  years  experi¬ 
ence.  But  more  importantly,  our  candi¬ 
date  will  have  proven  informational 
graphics  experience  with  the  ability  to 
do  full  color  illustrations.  Macintosh 
computer  experience  a  plus.  To  apply, 
send  a  cover  letter,  resume  and  work 
samples  to:  Mike  Whitehead,  Assistant 
Managing  Editor,  The  Orange  County 
Register,  PO  Box  11626,  Santa  Ana, 
CA  92711.  An  equal  opportunity 
employer. 


HELP  WANTED 


_ EDITORIAL _ 

IN  THE  SUNNY  CARIBBEAN. ..skilled 
reporter  for  small  feisty  wkly  tabloid 
with  Am.  staff.  Photography,  layout 
skills  helpful.  Ideal  for  recent  grad. 
Salary  $140/wk  range.  Rare  opportunity 
for  diversified  professional  experience. 
Resume,  letter,  clips  to  Box  2466, 
Editor  &  Publisher. 


INVESTIGATIVE  REPORTER 
OR  RESEARCHER 

to  help  author  write  books  for  popular 
market.  Books  will  be  conservative  in 
tone,  but  an  idealogue  is  not  neces¬ 
sary.  Must  be  highly  intelligent,  capable 
of  interviewing  and  gathering  informa¬ 
tion.  Some  travel.  Possibly  a  permanent 
position.  Salary  according  to  ability. 
Boston  location.  Box  2488,  Editor  & 
Publisher. 


LIFESTYLE  EDITOR  for  55M  5  day  Cali¬ 
fornia  suburban  daily.  Looking  for  lead¬ 
er  to  strengthen  feature  section  and  give 
new  direction.  Experience  necessary; 
freshness  critical.  Resume  and  exposi¬ 
tion  of  personal  goals,  section  philoso¬ 
phy  and  salary  expectations  to  Box 
2477,  Editor  &  Publisher. 


LIFESTYLE  REPORTER 
Energetic,  ambitious,  versatile,  inquisi¬ 
tive  reporter  (who  tells  stories  better 
than  anyone  else)  for  a  50,000  daily 
lifestyle  department.  2-3  years  experi¬ 
ence,  creative  attitude,  demonstrated 
ability  to  move  up  is  essential.  Must 
write  for  our  readers.  Send  resume, 
references,  and  writing  samples  to: 
Terri  Kuhle,  Herald  &  Review,  P.O.  Box 
311,  Decatur,  IL  62525. 


MANAGING  EDITOR  for  group  of  top- 
notch  weeklies  in  New  England  area. 
Assigns  and  supervises  reporters  and 
community  editors,  evauiates  materials 
submitted;  responsible  for  communi¬ 
cating  high  editorial  standards  to  the 
staff,  and  teaching  them  how  to  achieve 
them.  We  seek  a  proven  professional 
with  management  experience  to  lead 
these  newspapers.  $30,000.  Send 
resume,  samples  and  salary  history  to 
Box  2493,  Editor  &  Publisher. 


MANAGING  EDITOR  needed  for  weekly 
law  publication.  1-2  years  experience 
necessary,  along  with  thorough  know¬ 
ledge  of  b/w  newspaper  production 
procedures.  Duties  include  scheduling, 
trafficking,  some  paste-up  and  editing. 
Send  resume  to  Executive  Editor, 
Connecticut  Law  Tribune,  62  South- 
field  Ave.,  Stamford,  CT  06902. 


NEW  HAVEN  REGISTER  (103,000 
daily;  140,000  Sunday)  seeks  creative 
individual  with  a  bright  sense  of  humor 
to  direct  lifestyles  department.  Should 
have  proven  record  as  motivator  and 
manager  and  a  demonstrated  ability  to 
produce  lively,  readable  lifestyle 
sections.  Cosmopolitan  area  on  Long 
Island  Sound,  70  miles  from  New  York 
City.  Salary  to  $45,000,  depending  on 
experience.  Send  resume  and  samples 
of  work  to  Managing  Editor,  40  Sargent 
Dr.,  New  Haven,  CT  06511. 


NEWS  EDITOR:  The  Parsons  Sun  is 
looking  for  a  news  editor  who  can 
handle  wire  copy  quickly,  edit  local 
copy  thoroughly  and  capture  the  inter¬ 
est  of  readers  with  headlines  and 
layout.  The  job  also  involves  some  staff 
supervision.  Contact  Jeff  Funk,  Parsons 
Sun,  Box  836,  Parsons,  KS  67357. 


PROGRESSIVE  MIDWEST  20,000, 
6-day  PM  seeks  experienced  Managing 
Editor.  Work  wire  desk,  editing,  layout, 
some  writing.  Also  includes  budgeting, 
staffing,  training,  etc.  Send  resume 
including  salary  requirements  to  J. 
McCullough,  News-Tribune,  426  2nd 
St..  La  Salle,  IL  61301. 


HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR  for  23,000  circu¬ 
lation,  7-day  morning  Florida  newspap¬ 
er.  Experience  in  equal  sized  or  larger 
newspaper.  Send  resume  to  the  Vero 
Beach  Press  Journal,  PO  Box  1260A, 
Vero  Beach,  FL  32961-1268. 

REPORTER 

We  are  looking  for  an  experienced  repor¬ 
ter  with  strong  writing  skills.  Beat  and 
general  assignment  possibilities.  Send 
resume,  references  and  clips  to  David 
Shapiro,  Managing  Editor,  Honolulu 
Star  Bulletin,  PO  Box  3080,  Honolulu, 
HI  96802.  No  phone  calls  please.  An 
equal  opportunity  employer. 

REPORTER 

for  Wyoming  weekly  near  Yellowstone. 
General  assignment,  sports,  photogra¬ 
phy.  Outdoor  paradise.  $250  per  week 
and  up.  David  Peck,  Lovell  Chronicle, 
Box  787,  Lovell,  WY  82431. 


SPORTS  COPY  EDITOR/LAYOUT 
PERSON.  Strong  layout  and  desk  orga¬ 
nizational  skills  needed.  Minimum  of 
about  2  years  experience  preferred. 
Reply  to  Editor,  John  D.  Gibson,  Green 
Bay  Press  Gazette,  PO  Box  19430, 
Green  Bay,  Wl  54307.  EOE/AA. 


SPORTS  EDITOR 

Medium-sized  daily  in  Zone  5  seeks 
sports  editor  to  direct  staff  that  covers 
everything  from  community  sports  to 
the  pros.  We’re  looking  for  a  good  writer 
who  also  has  an  eye  for  design  and 
layout.  Excellent  pay,  benefits  and 
growth  opportunities  in  quality  news¬ 
paper  group.  Send  resume  clips  to  Box 
2502,  Editor  &  Publisher. 


PUBLISHED  WRITER 
Experienced  writer,  pro-market  conser¬ 
vative  in  orientation  who  wants  to  think 
and  write  about  public  policy  issues? 
There  may  be  a  challenging  corporate 
writing  opportunity  for  you  in  Denver. 
Projects  cut  across  business  and  public 
policy  arenas.  Must  have  5-10  years 
heavy-duty  writing  experience  where 
your  ideas  have  been  published 
(speeches,  newspapers,  magazines, 
books).  Salary  $45-55,000  range  with 
an  outstanding  benefits  package.  Send 
cover  letter,  resume,  and  writing 
samples  to  Colorado  Media  Group,  Inc., 
5690  DTC  Blvd.,  Suite  615,  Englew¬ 
ood,  Colorado  80111, 

PULITZER  COMMUNITY  NEWSPAP¬ 
ERS  in  the  Chicago  area  have  2  open¬ 
ings  on  our  dailies.  The  first  is  for  a 
night  makeup  editor.  The  second  is  for  a 
night  copy  editor.  Some  experience 
preferred.  The  makeup  editor  will 
supen/ise  the  final  pasteup  of  several 
different  editions.  A  copy  editor  should 
know  layout,  headline  writing  and  copy 
editing.  Pulitzer  Community  Newspap¬ 
ers,  Gary  Thorne,  Editor,  5959  S. 
Harlem,  Chicago,  IL  60638. 

REPORTER  for  small  weekly  in  NW 
Wyoming.  News,  features,  sports.  Near 
Big  Horn  mountains.  Resume,  clips  to 
Chris  Burns,  Greybull  Standard,  614 
Greybull  Ave.,  Greybull,  WY  82426. 

REPORTERS/COPY  EDITORS-  A  quality 
mid-sized  daily  seeks  strong  applicants 
for  both  positions.  If  you  are  already  one 
of  the  best  at  your  present  paper,  you 
should  apply  with  a  resume  and  clip¬ 
pings.  Northeast  area.  Box  2473, 
Editor  &  Publisher. 


REPORTER 

Sunday  newspaper  (135,000)  set  in  a 
beautiful  coastal  area  of  Northern  Zone 
1  is  looking  for  an  experienced  reporter 
with  strong  writing  skills  to  write  news 
and  news  features.  College  degree  and 
minimum  of  1  year  of  daily  newspaper 
experience  essential.  Excellent  salary 
and  company  paid  benefits.  Qualified 
persons  should  send  complete  resume 
and  sample  clippings  to  Box  2474, 
Editor  &  Publisher. 
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HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


EDITORIAL 


SPORTS  EDITOR.  Are  you  number  2  in 
sports  department  but  sure  you  do 
could  do  a  better  job  if  you  had  the 
opportunity?  I’ll  give  you  the  opportuni¬ 
ty,  if  you’re  enthusiastic  and  ambitious. 
Small  daily  in  Northeast  needs  editor 
for  3  person  sports  department.  Pay  is 
low  ($15,000)  but  could  be  great 
career  move.  Box  2504,  Editor  & 
Publisher. 


STATE  CAPITOL  REPORTER 
Zone  2,  100,000  plus  circulation  daily 
seeks  aggressive  investigative  reporter 
with  creative  ideas,  ability  to  break  out 
of  the  pack.  Minimum  4  years  experi¬ 
ence.  Send  resume,  salary  require¬ 
ments,  clips  to  Box  2461,  Editor  & 
Publisher. 


STATE  EDITOR 

We're  looking  for  someone  with  a  good 
grasp  of  farm  and  rural  issues  in  the 
Midwest  to  provide  direction  tor  4-per- 
son  desk  as  well  as  doing  reporting, 
primarily  on  agricultural  issues.  We  are 
a  50,000  PM  daily  in  Northeast  Iowa. 
Send  resume  and  clips  to  George  Sauc¬ 
er,  Waterloo  Courier,  PO  Box  540, 
Waterloo,  lA  50704. 


THE  ARIZONA  DAILY  STAR  is  seeking 
an  assistant  city  editor  ($600-i-, 
depending  on  experience)  and  a  sports 
copy  editor  ($400+,  depending  on 
experience).  Candidates  for  assistant 
city  editor  should  have  at  least  three 
years’  experience  as  an  assigning  editor 
and  supervisor.  Candidates  should  edit 
copy  flawlessly  and  generate  compell¬ 
ing  story  ideas.  Applicants  for  the  sports 
copy  editor  position  should  be  exper¬ 
ienced,  solid  grammarians  and  have  a 
broad  background  in  major  sports.  The 
Star,  based  in  Tucson  is  one  of  the 
state’s  leading  newspapers  and  the 
largest  in  Southern  Arizona.  Send  brief 
cover  letter,  resumes,  non-returnable 
clips  and  references  to  John  Peck, 
managing  editor.  The  Arizona  Daily 
Star,  PO  Box  26807,  Tucson,  AZ 
85726-6807.  Please  note  the  job  for 
which  you  are  applying  on  the  outside  of 
the  envelope.  No  phone  calls. 


THE  KANSAS  CITY  STAR  is  seeking  a 
writer  reporter  to  fill  the  number  2  spot 
in  the  fashion  department.  The 
department  produces  a  weekly  fashion 
section  and  needs  someone  with  report¬ 
ing  experience,  an  interest  in  clothing 
and  design,  a  flair  for  writing  and  a 
strong  visual  sense.  Send  resume  and 
clips  to  Michael  Nelson,  Assistant 
Managing  Editor  of  Features,  Kansas 
City  Star,  1729  Grand  Ave.,  Kansas 
City,  MO  64108.  Minority  applicants 
encouraged.  No  phone  calls  please. 


REPORTER 

50,000  Northeast  Iowa  PM  daily  seeks 
a  general  assignment  reporter  to  cover  a 
5  county  rural  area.  Farm  writing  a  plus. 
Send  resume  and  clips  to  George  Sauc¬ 
er,  Waterloo  Courier,  PO  Box  540, 
Waterloo,  lA  50704. 


WE  CAN  HELP  YOU  SECURE  the  jour¬ 
nalism  position  you  want.  Free  Market¬ 
ing  Report.  Write:  Northwest  Marketing, 
Box  3658-J.  Lacey,  WA  98503. 


HELP  WANTED 


_ EDITORIAL _ 

REPORTER 

Two  openings  at  the  Chattanooga  Times. 
Prefer  experience  in  covering  business 
or  government.  Send  letter,  resume  and 
clips  to  Paul  Neely,  Managing  Editor, 
Chattanooga  Times,  PO  Box  951, 
Chattanooga,  TN  37401. 


Wordsmith  with  good  layout  skills  will 
find  a  career  opportunity  at  GOLF 
WEEK,  a  13-year-old  tabloid  serving 
readers  who  play  golf  and  the  travel, 
hospitality,  manufacturing,  fashion  and 
real  estate  development  industries  who 
want  to  reach  them.  Must  be  familiar 
with  electronic  news  desk  and  have 
basic  knowledge  of  golf.  Sports  desk 
experience  unnecessary  but  preferred. 
No  phone  calls.  Send  resume,  refer¬ 
ences,  salary  history  to  Tom  Stine,  Golf 
Week  Publications,  PO  Box  1808, 
Dundee,  FL  33838. 


WRITER/EDITOR  needed  to  cover 
education  and  religion  and  edit  special 
editions  for  26,000  PM  daily.  Send 
resume,  samples  to:  Charles  Cicconetti, 
The  Daily  Record,  Drawer  D,  Wooster, 
OH  44691. 


WRITER-Mid  to  Hi  $30’s.  Journalist 
with  solid  experience  in  news  and 
feature  writing  and  placing  stories  in 
the  media,  for  busy  communications 
division  of  national  Jewish  human  rela¬ 
tions  agency.  No  beginners.  Must  be 
capable  of  working  under  tight  dead¬ 
lines  to  do  accurate  news  reports  and 
reactive  statements.  Knowledge  of 
Jewish  concerns  a  plus.  Challenging 
position.  Send  resume,  writing  samples 
to  Box  2494,  Editor  &  Publisher. 


THE  PALM  BEACH  POST  is  looking  for 
a  copy  editor  for  its  universal  features 
desk.  Job  duties  include  layout  and  slot 
work  for  features  and  entertainment 
sections.  Minimum  2  years  layout  and 
editing  experience  on  a  daily.  Send 
resume,  clips  to  Marianne  Mancino 
Thiede,  Features  Copy  Desk  Chief,  P(J 
Box  24700,  West  Palm  Beach,  FL 
33416-4700.  No  phone  calls. 

TYPESETTER  skilled  in  desktop 
publishing  for  small,  wkly  Caribbean 
newspaper.  Low  salary,  ideal  for  begin¬ 
ner  wanting  experience  and  growth. 
Resume,  letter,  work  samples  to  Box 
2468,  Editor  &  Publisher. 


WE  ARE  looking  for  an  experienced 
copy  editor  who  can  work  both  with 
people  and  with  words.  Must  have 
excellent  language  skills  and  sound 
news  judgment,  the  ability  to  revise  a 
story  when  it  needs  it  and  the  confi¬ 
dence  to  let  it  alone  when  it  doesn’t. 
Must  be  able  to  work  in  close  coopera¬ 
tion  with  reporters,  yet  adhere  strictly  to 
our  high  standard  for  clarity  and  reada¬ 
bility.  Minimum  3  years  copy  desk 
experience,  some  reporting  experience 
preferred.  Send  resume,  clips  and 
2-page  autobiography  to  William  K. 
Warren,  Managing  Editor,  Roanoke 
Times  &  World-News,  PO  Box  2491, 
Roanoke,  VA  24010.  Equal  opportunity 
employer. 


MARKETING 


SALES  EXECUTIVE 
The  New  York  Times  News  Service 

We’re  looking  for  a  seasoned  professional  with  a  strong 
newspaper  industry  track  record  in  sales  and/or  editorial. 
Eastern/Midwest  travel.  Emphasis  on  client  liaison.  Send 
letter  &  resume  in  confidence  to  Pat  Ecke,  Vice  President, 
New  York  Times  News  Service,  130  Fifth  Ave.,  New  York, 
NY  10011. 
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DATA  PROCESSING 

COMPUTER  PROGRAMMER/ 
OPERATOR 

1  to  2  years  experience  in  program¬ 
ming,  Basic  and  (Jobol.  Experience  with 
Digital  equipment  a  plus.  Apply  to  Lisa 
Daris,  Business  Manager,  The  Times 
Leader,  15  N.  Main  St.,  Wilkes  Barre, 
PA  18711. 


DATA  PROCESSING  MANAGER 
for  business  and  production  equipment. 
Management  experience  and  experi¬ 
ence  with  Digital  equipment  preferred. 
BA  degree  in  Computer  Science  or  equi¬ 
valent  experience  and  programming 
experience.  Salary  commensurate  with 
experience.  Please  send  resume  and 
salary  history  to  Lisa  Daris,  Business 
Manager,  The  Times  Leader,  15  N. 
Main  St.,  Wilkes  Barre,  PA  18711. 


_ LIBRARY _ 

FIELD  SERVICE  MANAGERS 
Graphic  Management  Associates  Inc., 
the  inserter  company,  has  immediate 
requirements  for  field  service  managers 
responsible  for  the  installation  and 
training  of  GMA  inserting  systems  to  the 
newspaper  industry  throughout  the 
United  States.  Please  forward  resume 
to  Graphic  Management  Associates 
Inc.,  11  Main  St.,  Box  55,  Southboro, 
MA  01772.  Attn:  Manager,  Human 
Resources. 


_ MAILROOM _ 

MAILROOM  FOREMAN-Zone  2,  large 
metropolitan  newspaper  seeking  an 
experienced  mailroom  supervisor. 
Experience  must  include  full  under¬ 
standing  of  all  mailroom  equipment  and 
procedures.  Ability  to  evaluate,  recom¬ 
mend  and  implement  changes  to 
improve  the  current  operation.  Know¬ 
ledge  of  Newstrac  II  tray  system, 
1472P  inserting  machine,  and  personal 
computer  spread  sheet  application 
desirable.  Excellent  opportunity  and 
challenge  for  the  right  individual.  Send 
resume  and  salary  requirements  to  Box 
2207,  Editor  &  Publisher. 


PRODUCTION  MANAGER 
National  Inserting  Systems  of  Allen¬ 
town,  PA  has  an  immediate  require¬ 
ment  for  a  Production  Manager.  This 
individual  should  have  general  news¬ 
paper  production  experience  as  well  as 
mailroom  inserting  systems  knowledge. 
Job  responsibilities  include  organiza¬ 
tion  skills,  human  resources  knowledge 
and  the  attainment  of  production  goals. 
Excellent  salary  and  benefits.  Please 
reply  to  Manager,  Human  Resources, 
NATIONAL  INSERTING  SYSTEMS, 
794  Roble  Rd.,  Allentown,  PA  18103. 


PHOTOGRAPHER 

41,000  CIRCULATION  West  Texas 
daily  seeks  a  self-starting,  enthusiastic 
photojournalist,  possessing  a  love  for 
spot  news.  Require  experience  in  E-6 
color,  black  and  white,  and  all  aspects 
of  lighting.  Send  portfolio  and  resume 
to  Photography  Dept.,  The  Odessa 
American,  PO  Box  2952,  Odessa,  TX 
79760.  Prefer  Zone  6  photographer.  No 
phone  calls. 


PHOTOGRAPHY 

PHOTO  MANAGER  for  a  60M  north  L.A. 
area  5  day  community  daily.  Need 
someone  to  take  us  to  next  step  photo¬ 
graphically;  familiar  with  4-color;  tech¬ 
nical  knowledge;  management  experi¬ 
ence.  Company  paid  benefits,  profit 
sharing,  salary  negotiable,  commensu¬ 
rate  with  experience.  (Contact  Don 
Hanson  or  Bernie  Guzenske  (805) 
273-2700. 


(212)  675-4380 


CAMERA _ 

CAMERA  MAN,  stripping,  platemaking 
and  general  camera  work  for  a  web 
commercial  printer.  Excellent  fully  paid 
benefits  and  pension.  Salary  commen¬ 
surate  with  experience.  Call  (215) 
365-1155. 


PHOTOJOURNALISM 

PHOTOJOURNALIST  -  The  Times- 
News,  a  22,000,  7-day  morning  daily  in 
Southern  Idaho,  is  looking  for  a  photo¬ 
journalist  to  add  to  its  local  and  hard 
news-report.  We’re  a  leading  small 
paper  in  the  Northwest,  with  a  photo 
emphasis  on  content,  strong  images 
and  clarity.  No  grip-and-grins  or  check- 
passings  here.  It  you  have  the  talent  to 
capture  the  rural  west  and  small  city  on 
film,  send  your  resume,  your  best 
samples  or  slides,  and  reference  names 
to  Skye  Saveson,  Chief  Photographer, 
The  Times-News,  Box  548,  Twin  Falls, 
ID  83303. 


PHOTO  LAB 


PHOTO  LAB  CHIEF 
For  Northern  NJ  daily  newspaper. 
Requires  7  years  experience  which 
includes  3  years  managing  a  lab.  Must 
have  knowledge  of  E-6  Processing, 
EP-2(C-41),  B&W.  Should  be  deadline 
oriented  and  have  experience  with 
state-of-the-art  equipment.  Specialized 
technical  schooling  a  plus.  Will  be 
working  5  days  a  week  from  noon  to 
8pm  (may  inc.  occ.  weekends).  Excel¬ 
lent  salary  and  generous  benefit  pack¬ 
age.  Call  (201)  646-4023.  THE 
RECORD,  150  River  St.,  Hackensack, 
NJ  07601.  EOE,  M/F. 


_ PRESSROOM _ 

PRESSMAN/SUPERVISOR  experience 
on  Goss  community  or  suburban  press. 
Ability  to  supervise.  Excellent  fully  paid 
benefits  and  pension.  Call  (215) 
365-1155. 


PRESSPERSON-Goss community  multi¬ 
web  and/or  4-color  experience  required. 
2nd  and  3rd  shifts  available.  Good 
benefits.  San  Francisco  Bay  area.  Send 
resume  to  F.P.  Pres:,  37428  Central- 
mont  PI. ,  Freemont,  (JA  94536.  C/0  K. 
Valentine.  EO/AAE. 


_ PRODUCTION _ 

COMPOSING  ROOM  FOREMAN 
Growing  daily  in  Zone  9  is  seeking  a 
strong  individual  with  supervisory  work 
experience  within  a  union  environment. 
Responsibilities  will  include  all  phases 
of  composing  operations  and  color 
scanner.  Excellent  opportunity  and 
challenge  for  right  individual.  Please 
send  resume  and  salary  requirements  to 
Box  2460,  Editor  &  Publisher. 


COMPOSING  ROOM  MANAGER 
needed  for  fast  growing  newspaper  divi¬ 
sion  to  ensure  quality  in  producing  nine 
products  a  week.  Responsible  for 
Hastech  front-end  system,  composi¬ 
tion,  scheduling  and  budgeting.  Must 
have  people  skills  and  experience  in 
publication  work  flow.  Offer  excellent 
compensation  package.  Send  resume  to 
the  Maryland  Independent,  Attn,  Mary 
Zeigenhagen,  7  Industrial  Park  Circle, 
Waldorf,  MD  20601. 


COMPOSING  ROOM  MANAGER 
We  need  a  person  who  is  a  successful 
people  manager  and  confident  with 
computers  and  willing  to  use  his  or  her 
composing  room  skills.  This  is  a  day 
shift  opening  on  a  7-day,  independently 
owned  morning  publication.  We  have  a 
comprehensive  benefit  package  and  are 
located  in  a  beautiful  New  England 
mountain  setting.  Send  your  resume, 
including  salary  history  and  require¬ 
ments  and  references  to  Box  2492, 
Editor  &  Publisher. 
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ATTENTION!!! 

1987-1988 

JOURNALISM 

SCHOOL 

GRADUATES 


Editor  &  Publisher  extends  to 


_ HELP  WANTED _ 

_ PRODUCTION _ 

Port  Arthur  News  a  Cox  Enterprises 
Newspaper  on  the  Texas  coast  has  an 
immediate  opening  for  an  ASSISTANT 
PRESSROOM  MANAGER  with  Urbanite 
experience.  We  are  also  seeking  exper¬ 
ienced  shift  managers  in  pre-press, 
pressroom  and  mailroom  due  to  increas¬ 
ing  commercial  work.  For  possible 


you,  as  a  graduation  gift, 
one  FREE  insertion  in  the 
“Positions  Wanted”  section 
of  its  January  2,  1988  issue. 
In  addition,  if  you  run  your  ad 
one  more  time  you  will  be 
charged  the  two  time  rate  of 
$2.90  per  line  for  the  second 
ad.  If  you  run  your  ad  two 
more  times  you  will  be 
charged  the  three-time  rate  of 
$2.50  per  line  for  the  second 
and  third  issues,  and  if  you 
run  your  ad  three  more  times 
you  will  be  charged  the  four¬ 
time  rate  of  $2.30  per  line  for 
each  of  the  last  3  issues. 
Whether  or  not  you  take 
advantage  of  the  multiple  rate 
discount,  your  ad  in  our 
January  3,  1987. 

REVIEW  &  FORECAST 
issue  is  free. 


—GUIDELINES— 

1.  Ads  must  not  exceed  7 
lines  (37  characters  per  line). 
We  reserve  the  right  to  edit 
copy  to  fit  space  require¬ 
ments. 

2.  Use  of  E&P  box  numbers 
will  be  accepted. 

3.  Journalism  school  and  gra¬ 
duation  date  must  be  speci- 
fied  to  E&P  (but  not 
necessarily  in  ad  copy). 

4.  All  ads  must  be  MAILED  to 
E&P  with  prepayment 
enclosed  for  additional  inser¬ 
tions.  No  telephone  calls, 
please. 

5.  Deadline  for  receipt  of  ads; 
December  15,  1987. 

Editor  &  Publisher  would  like 
to  welcome  you  into  the  won¬ 
derful  world  of  journalism! 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 

Call  212  675-4380 


employment  with  a  great  corporation  in 
an  area  famous  for  its  fishing  and  hunt¬ 
ing,  send  resume  including  references 
and  salary  history  to  Operations,  Port 
Arthur  News,  PO  Box  789,  Port  Arthur, 
TX  77640, 

PRODUCTION  COORDINATOR 
Hawaii  Newspaper  Agency,  Inc.,  Agent 
for  the  Honolulu  Advertiser  and  the 
Honolulu  Star  Bulletin,  has  an  immedi¬ 
ate  opening  for  a  production  coordina¬ 
tor.  This  pxDsition  reports  to  the  director' 
production.  The  successful  candidate 
will  be  an  effective  communicator  who 
will  liaison  between  creative  and 
production  departments,  conduct  qual¬ 
ity  control  and  productivity  studies, 
schedule  personnel  and  participate  in 
planning,  budgeting,  and  labor  rela¬ 
tions  activities.  Excellent  opportunity  to 
work  for  a  newspaper  production  leader 
in  a  very  liveable  state  capital.  We  offer 
good  benefits,  challenging,  fast-paced 
environment.  Salary  commensurate 
with  work  experience.  Apply  with  cover 
letter  and  resume,  including  work, 
education  and  salary  history  to  Peg 
Dagner,  Director' Employee  Relations, 
Hawaii  Newspaper  Agency,  Inc.,  PO 
Box  3350,  Honolulu,  HI  96801.  Equal 
opportunity  employer.  (808) 
525-7661. 

_ RESEARCH _ 

RESEARCH  ANALYST 

PROJECT  MANAGER 
Our  client,  a  fast-moving  East  Coast 
research  firm  specializing  in  media  and 
opinion  research  seeks  experienced 
analyst  knowledgeable  in  advertising 
and  circulation  studies;  creative  enough 
to  develop  new  products  and  comfort¬ 
able  with  clients.  Income  limited  only 
by  your  hard  work.  Respond  with  salary 
history  to  Personnel  Dept.,  213  Nassau 
St.,  Princeton,  NJ  08540. 


POSITIONS 


WANTED 


ADMINISTRATIVE 

Circulation  Director'Asst  to  Publisher 
General  Manager-Dailies'Weeklies. 
Outstanding  sales  and  people  skills. 
20+  years  in  strong  competitive  mark¬ 
ets  25,000-300,000  D&S  with  staff  of 
20-250.  Marketing,  Sales,  Budgets/ 
P&L,  TMC,  Fleet  &  Mailroom,  Labor 
Relations,  Negotiations  experience  with 
dailies  and  weeklies.  Results  oriented. 
Write  Box  2471,  Editor  &  Publisher, 

GENERAL  MANAGER  AO  DIRECTOR 
Career  professional  with  15  years  exper¬ 
ience,  Strong  in  training,  motivating, 
promotions  &  presentations.  Extensive 
background  in  TMC,  advertising  sales  & 
layout,  public  relations,  personnel 
management,  bottom  line.  Goal 
oriented  achiever  that  gets  the  job 
done.  Frank  Kerr,  PO  Box  731,  Oska- 
loosa,  lA  52577.  (515)  673-0349. 

PAGE  DESIGNER.  MAC  experienced, 
graphics,  PageMaker  software,  writer/ 
photography.  Hard  working,  creative, 
ambitious.  Publ.  monthly  magazine, 
seek  similiar  position,  metro  area, 
prefer  SE,  West.  Available  now.  (615) 
693-5569. 
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POSITONS  WANTED 
ADMINISTRATIVE 

MANAGEMENT  ROLE  SOUGHT  by 
editor,  journalism  professor.  4035 
Lydia,  Pittsburgh  15207.  (412) 
421-1368. 

PUBLISHER  GENERAL  MANAGER 
Young  Age  40,  23  years  experience  in 
all  phases  of  newspaper  and  printing 
marlagement.  I  am  presently  Vice  Presi¬ 
dent  Chief  Operating  Officer  of  a  large 
printing  and  publishing  company.  I 
have  taken  this  company  in  one  year 
from  a  two  hundred  thousand  dollar 
loss  to  a  one  hundred  thousand  dollar 
profit.  If  you  want  good  management, 
profit  and  quality  newspaper  write  Box 
2476,  Editor  &  Publisher. 

_ CARTOONIST _ 


CARTOONIST/caricaturist/artist  hopes 
your  paper  could  use  his  agile  wit,  good 
nature  and  artistic  talents.  Box  2498, 
Editor  &  Publisher. 

EXPERIENCED  EDITORIAL  CARTOON- 
IST  -  seeks  full  time  position  doing  what 
he  loves  best!  Call  (617)  922-9277  for 
samples  and  resume. 

_ CIRCULATION _ 

CIRCULATION  DIRECTOR  MANAGER 
Professional  seeking  opportunity  to 
direct  sales/management.  Ability  to 
provide  strong  people  oriented,  profes¬ 
sional  management  skills,  strong  orga¬ 
nizational  and  strong  leadership  skills. 
23  years  experience  in  progressive 
sales,  service,  and  collections,  prog¬ 
rams,  TMC,  Mail,  ABC  systems,  and 
policy  managements,  rates,  bounda¬ 
ries,  motor  routes  and  single  copy  AM 
PM  dailies.  Box  2451,  Editor  & 
Publisher. 

COMPUTER  TECHNOLOGY 


POSITIONS  WANTED 

_ EDITORIAL _ 

DO  YOU  REMEMBER  what  attracted 
you  to  newspaper  work  and  made  you 
think  you  had  the  best  job  in  the  world? 
Then  you  know  why  I  want  to  leave  publ¬ 
ic  relations  and  return  to  reporting  or 
copy  editing.  Background  in  medical 
and  education  writing,  editing  and 
university  teaching.  Master’s  degree. 
Excellent  references.  Box  2501,  Editor 
&  Publisher. 

FREELANCE  REPORTER  with  two  years 
experience  at  community  weekly  seeks 
full-time  reporting  or  copy-editing  job. 
Skilled  in  hard  news,  features,  layout, 
headlines,  copy-editing  and  camera. 
Box  2453,  Editor  &  Publisher, 

FREE-LANCE  GENERAL  ASSIGNMENT 
REPORTER-PHOTOGRAPHER  seeks 
full-time  post  with  Zone  2  weekly.  Five 
years  experience  in  community  news, 
technical  topics  &  sports.  Contact;  Bart 
(215)  673-0290. 

METRO  COPYEDITOR,  veteran  small 
daily  news/wire  editor  seeks  position 
with  layout,  responsibility.  Nine  state 
page  one  design  awards  in  competitive 
Florida.  Member  SND.  (305) 

686- 6506. 

MULTI-TALENTED  ASS’T  EDITOR 
Three  years  experience,  seeks  assistant 
editor  position  for  entertainment 
fashion  magazine  in  NYC  area.  Learning 
&  growth  position.  Writing,  editing, 
interviewing,  layout.  Call  Jean  at  (212) 

687- 7686,  M-Th,  &  F.  (516) 
764-5294,  Tuesdays. 

REPORTER  with  talent  covering  the 
serious  and  silly  seeks  GA  job  on  metro 
or  mid-size  daily  in  Zones  4,6,8  or  9. 
Missouri  grad,  2  years  on  Government 
GA/Environment  beats.  David  Volk, 
(813)  945-0293. _ 


•'I  will  work  for  nothing,  forever,  after 
you  pay  what  we’ll  call  an  employment 
fee  of  $2,495.  I’ll  file  your  stories  from 
your  front-end  systems  and  then 
retrieve  them  and  or  conduct 
research, .,  all  automatically  in  seconds! 
I’ll  improve  your  bottom  line  and 
product  or  return  your  tee.  You  can  cost- 
justify  me  in  a  hurry!  That’s  how  fast 
progressive  journalists  should  write  for 
the  facts  in  care  of:  Kim  Sexton,  Stauf¬ 
fer  Gold,  P.O.  Box  458,  Independence, 
MO  64051.  I’m  from  Missouri  and  I’ll 
show  you!” 


SPORTS  DESKMAN  with  four  years  on 
Top  10  circulation  daily  ready  for  career 
move  and  management  position.  Eye¬ 
catching  layouts,  eye-grabbing  head¬ 
lines.  sharp  eye  on  editing,  all  eyes  on 
news  judgment;  have  worked  slot, 
layout  desk,  rim,  special  sections.  Box 
2464,  Editor  &  Publisher. 

VERY  EXPERIENCED  Sports  writer 
columnist  wants  to  relocate.  Have 
covered  it  all,  from  world  series,  final 
four  to  three-legged  races.  Have  flair  for 
unusual,  upbeat.  Box  2499,  Editor  & 
Publisher, 
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SHOP  TALK  AT  THIRTY 


U.S./Soviet  forum  in  Kiev  —  ‘glasnost’  at  work? 


By  Lewis  Freedman 

1  have  read  with  great  interest  your 
recent  articles  relating  to  the  New 
England  Society  of  Newspaper  Edi¬ 
tors  and  their  exchanges  with  Soviet 
journalists. 

I  am  a  journalist  with  the  Anchor¬ 
age  Daily  News  and  for  the  last  two 
years  I  have  been  a  delegate  to  confer¬ 
ences  sponsored  by  the  Forum  for 
U.S. -Soviet  Dialogue,  a  group  based 
in  Charlottesville,  Va.,  at  the  Univer¬ 
sity  of  Virginia,  which  organizes  citi¬ 
zens’  diplomatic  missions  between 
the  two  countries. 

The  1986  conference  was  in  Denver 
and  involved  about  30  Americans  and 
30  Soviets.  The  1987  conference  was 
in  August  in  Kiev,  the  Ukraine,  and 
involved  about  40  Americans  and  40 
Soviets.  At  each  conference  there 
was  a  media  commission,  and  our 
agenda  each  time  revolved  around 
addressing  the  questions  of  our  per¬ 
ceptions  of  one  another  as  formed  by 
the  media  and  the  making  of  media 
policy. 

In  Denver,  in  May  of  1986,  the  rep- 


(Freedman  is  sports  editor  of  the 
Anchorage  Daily  News.  The  Forum  for 
U.S. -Soviet  Dialogue  is  a  non-profit 
organization.  The  conference  in  Kiev 
was  the  15th  the  group  has  scheduled 
with  Soviet  citizens.) 


resentatives  of  each  side  could  not 
agree  on  any  mutually  acceptable 
policies.  Our  final  report  consisted 
essentially  of  saying  that  we  met  and 
talked  for  a  week. 

The  atmosphere  was  quite  different 
in  Kiev.  Could  this  be  glasnost  at 
work? 

See  related  story  appearing  on 
page  17  about  U.S. -Soviet  relations 
involving  journalists. 


Our  final  commission  report  ran  for 
over  two  pages  and  encompassed 
seven  major  points.  American  report¬ 
ers  who  have  covered  the  Soviet 
Union  or  are  familiar  with  the  Soviet 
press  will  be  astonished  at  what  our 
Soviet  counterparts  were  willing  to 
agree  should  be  done. 

The  agreements: 

1.  Foreign  correspondents  from 
either  country  should  be  allowed  to 
travel  without  any  restrictions;  the 
only  exceptions  should  be  travel 
which  must  unquestionably  be  barred 
for  legitimate  national  security  rea¬ 
sons. 

2.  Foreign  correspondents  in  the 
U.S.  and  the  U.S.S.R  should  be  given 
free  access  to  people  and  information 
in  the  country  of  residence;  this 
should  include  a  free  choice  of  hous¬ 
ing,  free  contacts  with  citizens  and 
officials,  and  a  free  choice  of  schools 


for  their  children. 

The  only  limitation  should  be  cases 
where  each  other’s  legitimate 
national  security  interests  are  con¬ 
cerned. 

3.  The  media  commission  believes 
that  mass  media  in  both  countries  can 
make  an  invaluable  contribution  to 
the  promotion  of  a  dialogue  between 
the  two  nations. 

To  achieve  this,  the  journalistic 
communities  of  both  countries  should 
encourage  various  bilateral 
exchanges  of  people  and  information. 

Forms  of  such  contacts  may 
include  exchanges  of  written  and 
recorded  material  by  the  press  and 
electronic  media,  direct  tv  and  radio 
bridges,  visits  by  journalists,  and  joint 
publication  of  material  of  mutual 
interest. 

Departments  of  journalism  of  U.S. 
and  Soviet  universities  are  encour¬ 
aged  to  participate  in  this  process.  It 
is  important  that  the  exchanges  be 
conducted  on  a  national  as  well  as 
local  level. 

4.  Correspondents  assigned  to  the 
U.S.  and  U.S.S.R.  are  urged  to  study 
the  political,  social  and  economic  sys¬ 
tems,  traditions,  culture,  history  and 
language  of  each  other’s  country 
before  arriving  in  that  country. 

5.  The  U.S.  and  Soviet  delegates 
believe  that  performing  arts  can 
greatly  contribute  to  the  exposure  of 
the  general  public  of  the  two  nations 
to  each  other’s  cultural  values. 

Both  countries  should  encourage 
wider  broadcasts  of  each  other’s 
musical  programs,  greater  exchanges 
of  youth  theatrical  companies,  chil¬ 
dren’s  theaters,  directors,  individual 
performers  and  artists,  and  greater 
contacts  between  the  recording 
industries  of  the  two  countries. 

6.  The  Soviet  and  American  dele¬ 
gates  believe  that  opportunities 
should  be  explored  for  the  joint  publi¬ 
cation  of  a  U.S. -Soviet  youth  maga¬ 
zine.  This  project  can  become  a  point 
of  discussion  for  the  next  conference. 

7.  Acknowledging  the  need  for  an 
informed  citizenry  in  an  increasingly 
dangerous  world,  the  media  commis¬ 
sion  calls  on  U.S.  and  Soviet  media  to 
provide  balanced  and  accurate  cover¬ 
age  of  both  countries. 

The  media  should  strive  to  provide 
as  accurate,  complete,  and  objective 
information  on  both  countries’  poli- 
(Continued  on  page  54) 


„  Bonding 
Protection 


The  New  York  Times,  Tlw  Wall 
Street  Journal,  USA  TODAY,  and 
Donrey  Media  Group  all  realize  the 
importance  of  independent  contractor 
bonding. 

(213)474-5594 

I7.S4  WESTWOOD  BOULEVARD 
l,OS  ANGELES.  CALIFORNIA  90024 
Originalor;  Newspaper  Independent 
Contractor  Bond.  Carrier  Accident  Insurance 


That’s  why  they  use  the  Weinberg 
Plan.  Call  for  details  about  Carrier 
and  Dealer  Bonding.  Ask  about 
carrier  insurance,  too. 

EKane 

WEINBERG 

INSURANCE  AGENCY,  INC. 
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The  People,  the  Press  Sc  Politics 


Gallup  talked  to  4,244  Americans 
face-to-face  in  their  homes,  in  inter¬ 
views  that  typically  lasted  70  minutes. 

Nothing  like  it  had  ever  been  done 
before. 

The  study  tells  us  who  thinks  what 
about  political  issues.  It  defines  the 
nine  beliefs  that  really  drive  political 
opinion  and  the  11  sub-groups  that 
really  make  up  the  political  spectrum. 

It  should  help  us  to  report  on 
politics  with  greater  clarity.  And  it 
could  prompt  you  to  see  the  political  process  in  a  new  and 
different  way. 

If  you’d  like  a  copy,  write  our  chairman,  Robert  E  Erbum, 
Times  Mirror,  Times  Mirror  Square,  Suite  100,  Los  Angeles, 
CA  90053.  Or  call  (21?)  237-3946. 

And  then  let  us  know  what  you  think. 


Times  Mirror 
Companies 

Times  Mirror  Newspapers: 
Los  Angeles  Tinjes;  Newsday;  the 
Baltimore  Sun  newspapers;  The 
Hartford  Courant;  The  Morning 
Call  (Allentown,  PA);  The  Advo¬ 
cate,  Greenwich  Time  (Con¬ 
necticut):  Los  Angeles  Times 
Syndicate. 

Times  Mirror  Magazines. 
Popular  Science;  Outdoor  Life; 
Golf  magazine;  Ski  magazine,  The 
Sporting  News;  Broadcasting; 
National  Journal;  Sports  inc.  The 
Sports  Business  Weekly. 

Times  Mirror  TV  Stations; 
KDFW-TV,  Dallas,  KTBC-TV, 
Austin;  KTVI,  St.  Louis;  WVTM- 
TV.  Birmingham  (AL). 

Times  Mirror  Cable: 

More  than  40  cable  TV  systems 
serve  300  communities  in  14  states 
across  the  nation. 

TIMF.S  Mirror  Pi  blishing; 
Matthew  Bender  &  Company  law¬ 
books;  The  C.V  Mosby  Company 
medical  and  college  publishers; 
Year  Book  Medical  Publishers  CRC 
Press  Wolfe  Medical  Publishers, 
medical  and  scientific  publica¬ 
tions;  Learning  International, 
training  programs;  Mirror  Systems, 
computer  software;  Jeppesen 
Sanderson,  flight  information 
and  training;  Harry*  N.  Abrams, 
art  books;  Times  Mirror  Press, 
din.'ctories  and  manuals. 


Other  Times  Mirror 
OPERATIONS: 

Million  Market  Newspapers  Times 
Mirror  National  Marketing.  Times 
Mirror  Land  and  Timber  Company 


What  Do  We  the  People  think? 


Ol  nee  upon  a  time  it  was  all  very  simple. 

All  we  really  had  to  care  about  was 
which  party  we  belonged  to.  Republican  or 
Democratic.  We  knew  what  these  parties  stood  for,  and  what 
it  meant  to  be  a  "liberal”  or  a  “conservative.” 

But  somewhere  between  the  Cold  War  and  the  computer- 
on-a-chip,  something  happened: 

Democrats  started  sounding  like  Republicans,  and  vice 
versa.  Liberals  became  too  conservative  for  some;  con¬ 
servatives  too  liberal  for  others. 

And  communications  between  we  the  people  and  our 
politicians  became  disturbingly  unclear. 

At  Times  Mirror,  these  communications  are  a  big  part 
of  our  business.  So  we  decided  to  do  something  to  clarify 
them. 

We  asked  The  Gallup  Organization  to  identify  the 
attitudes  that  underlie  political  labels  and  party 
affiliations. 


Times  Mirror 

We're  interested  in  what  you  think. 


* 


THE  CRUSADER 


Terrence  Poppa  was  outraged  by  commonly  acknowl¬ 
edged  corruption  and  crime  in  Mexico,  and  asked  to  be 
included  in  a  project  on  drug  smuggling.  His  coverage  so 
angered  Gilberto  Ontiveros,  a  reputed  drug  czar  in  Juarez, 
that  Poppa’s  life  was  threatened.  But  Poppa  persisted  in  his 
investigation. 

Several  months  later,  he  knocked  on  the  door  of 
Pablo  Acosta,  one  of  the  most  notorious  drug  traffickers,  in 
Acosta’s  border  hideout  in  OJinaga.  Poppa  ended  up  spend¬ 
ing  two  days  with  Acosta  and  his  bodyguards  and  cronies.  He 
walked  away  with  the  druglord’s  account  of  gangland  mur¬ 
ders,  payoffs  to  Mexican  authorities  and  details  about  the 
mechanics  of  drug  smuggling. 

This  isn’t  a  television  drama.  It’s  real  life  for  a  scrappy 


reporter  for  the  El  Paso  Herald-Post.  Able  to  see  first-hand 
the  effects  of  the  mammoth  drug  industry  on  El  Paso  and 
Juarez,  Poppa  decided  to  shine  the  light  of  public  exposure 
on  some  of  those  in  charge.  Mexican  newspapers  credited 
Poppa  and  the  Herald-Post  for  the  arrest  of  Ontiveros,  and  the 
subsequent  death  of  Pablo  Acosta,  when  Mexican  police 
stormed  his  stronghold.  This  reporting  also  made  Poppa  a 
Pulitzer  finalist  in  investigative  reporting,  and  he’s  continued 
to  break  exclusives. 

Foolhardy?  Poppa  sees  it  as  his  Job.  He’s  determined  to 
give  the  public  the  facts  about  the  drug  trade  and  the  people 
who  foster  addiction. 

Terrence  Poppa.  Idealist.  Scrapper.  Crusader.  One  of 
the  more  than  8,000  people  at  Scripps  Howard  Newspapers. 


PEOPLE  COMMITTED  TO  EXCELLENCE 

“  SCRIPPS  HOWARD 
Eli  NEWSPAPERS 


